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11 Crossover Cautions 

Latin artists like Paulina Rubio 
are finding it hard to win bacl< 
core tans after success in the 
mainstream market. 




26 Eye On This Guy 

Jai Rodriguez of hit TV 
series "Queer Eye for the 
Straight Guy" prepares his 
debut album. 



Cuts Laying Label Era To Rest 



New Industry Economics 
Spell End to Reid Reign 

BY GAIL MITCHELL 

The oaster of .\nt(inlo "LA" Reid at .Xrista 
Rec<)rd.s i.s one more death knell to an era when 
free-spending label execs made big bets on ris- 
ing stars in hopes tlial mega-album sales would 
lead to huge pawffs. 

Reid is highly regarded in the industry and 
known to ixissess an a.stute eye for talent. But 
in an era of declining .sales, a tough economy 
(Continued on page 65) 




BRONFMAN: NEW MATH 



WMG Braces For Slashes 
Once New Owners Arrive 

BY ED CHRISTMAN 

NKW YORK— Warner Music Group is look- 
ing to wring as much as $22,S million in costs 
from the company as a welcoming bouquet 
for its new owners. 

Roger .Ames sent a mem<:> — ^which was first 
reported in The HollwooJ Reporter — to the 
company's 5,300 employees Jan. 14. reveal- 
ing WMG's efforts "to identify significant 
(Continued on page 65) 



53 One To Remember 

Josh Groban earns his first 
No. 1 on The Billboard 200 
with "Closer." 
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Music 



t starts witli one unorotected CD... 




.and ends with the one reliable solution: Media Max 



Now you can protect, 
enhance and manage 
your music assets 
with SunnComm's 
MediaMax: a win-win 
solution for labels, 
artists, replicators 
and CD buyers. 



CD buyers can play, 
moi^e and share 
their music through 

a legal, easy to 
use, interactive 
licensed framework 
controlled by the 
copyright owners. 



With MediaMax 
on your CDs, 

your weekly sales 
revenues will 
increase while your 
week-to-week sales 
drop-off decrease. 



Copy management can exist without aggravating your customers. 



MediaMax CDs play in all systems! 

• CD Players • DVD Players • Car Stereos 

• PCs & Macs • Boom Boxes • Walkmans 

• Game Consoles 



MediaMax CDs deliver 

bonus features music fans want! 

• Share legally licensed music with friends 

• Burn secure authorized copies 

• Copy music to hard drive & portable devices 

• Artist videos, photo galleries and hios 

• E-Commerce opportunities 

• Artist website & merchandise links 

• Song lyrics 



We can prove MediaMax will work for you! 

Call Michal at 1-866-786-6266 or visit www.sunncomm.com/bb 



■tTOOA SunnComm Fcctinotogies. Inc- 
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Top of the News 

5 The United Stales Trade Rep- 
rescntative puts South Korea 
back on its Priority Watch List. 

6 Creative Artists Agency 
expands its Latin roster witi) 
Alejandro Fernandez. 

Music 

1 1 The Beat: No Doubt's Tony 
Kanal gives '80s songs reggae 
beats for Adam Sandler's new 
movie, 'First 50 Dates." 

1 2 Higher Ground: Christ - 
ian/gospel music sales rebound, 
ending 2003 on a higher note. 

13 Legal Matters: The 
tJ.S. Supreme Court reverses 
an emergency stay on a Cali- 
fornia case involving DVD 
descrambling. 

14 In The Spirit: Lee Williams 
& the Spiritual QC's win five tro- 
phies at the 19th annual Stellar 
Gospel Music Awards. 

15 ]ai2 Notes: lenny 




quo 
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Scheinman's collaboration with a 
good friend results in tlie robust 
"Shalagastcr." 
16 Touring: Linkin Park's 
Meteora tour confirms the band's 
status as a major road presence. 
1 g R&B: S tones Throw Records 
brings to life the vision of its 
founder, Peanut Butter Wolf. 
23 Latin Notas: Conflicting 
reports show dwindling 
shipments of Latin music but 
growing sales. 

26 Beat Box: Jai Rodriguez 
of TV smash "Queer Eye for 
the Straight Guy" readies his 
debut album. 

28 Country: The Country 
Music Hall of Fame and Museum 
recalls Nashville's contribution to 
R&B with "Night Train to 
Nashville: Music City Rhythm & 
Blues, 1945-1970.' 
■»n Shiriln Mnnltor Solid 



State Logic will be the co-recipi- 
ent of the Technical Grammy at 
the 46th Grammy Awards. 

Retail 

33 llnivcr-^al and Wampr are 
making selected songs available 
for download as part of Sprint's 
Music Tones. 

34 The Indies: Rykodisc cele - 
brates its 20th anniversary with 
a two-CD set featuring such acts 
as Soul Asylum. 

35 Retail Track: Virgin Enter - 
tainment Group and Universal 
Music SVideo Distribution 
resolve their differences over 
JumpStart. 

3«» Home Video: A freative 
DVD package can greatly impact 
a title's sales. 

Global 

•to Smith V.i\tP7i\ Inral lahpk 



rush to release Japanese product 
after the government's latest 
deregulation. 

41 Global Pulse: Despite a 
glitch in the beginning of her 
career. La Mala Rodriguez is 
ready for an international launch. 

Programming 

51 Tuned In— The Tube: Nor - 
way's Kurt Nilsen wins the first 
"World Idol" competition. 

Features 

1« Boxstore 

31 Billboard Picks 

38 The Billboard BackBeat 

38 Executive Turntable 

40 Hits of the Worid 
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53 Charts 
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QUOTE OF THE WEEK 
6 My thoughts are really irrelevant if 1 
really want each [label] to be itself . . . 
I don't tell Dr. Ore what artists to sign. 9 
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Get the first look 
between the bullets! 

Find out Wednesday what everyone 
else finds out Thursday 
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Billboard 

CHMRTMUBT 



CeofTMayfeld. Contnbuiors: Keith Caurfteitf. Todd Martens 



Get a jump on the competition 
with Chart Alert, Billboard's 
early chart notification system. 

Every Wednesday morning, you'll get 
the freshest chart data including debuts, 
weekly sales, chart news, industry 
trends, and progress reports as well as 
early chart data for the Billbcard 200, 
Country, R&B/Hip-Hop, Digital Tracks, 
Heatseekers and noore. 




Jay-Z F*nd< Off No Doubt Roclalms No. 1 

In Its third week on the charts. Thanksgiving week traffic softens the erosion 
on Jay-rs The Black Allium" lyom 38% m the second week to 9 7% on the 
current Billtioard 200 The rapper finishes ahead of the pack with a lead or 
less than 3.000 copies (*- 1 . 260.000) A hits album bv No Doubt sets up 
shop at No 2 With 2S3.00O sold in its best frame, the band Is lust a hair off It 
best Nielsen SoundScan opener Thanksgiving week album sales are 

dt>M.g> locc riian T ^a. friMrt mg^aoifthojitlaif ninftlf of.^nn7 bidjt IjmJ k'lvn 




MARKET WATCH 



• Album units, current chsitweek 20 5 mMHinunlls 

• Uf>23.7«o«wUsltesu«'!cn«ts:16.>mllllonunlls 

• DOWN 3 4% over same week. 2002:21 3 million uMts 

• This weetc Each of the lop 21 album88urpass100.000copiM.wni««cnofffi«lop7« 



3 Billboaid ;00 ■ Sales daia provided 
1 4 JAY-Z Tne Black Album (Roc- 
A-Feila'Det Jam 'IDJMG) 
NewNO DOUBT The Singles 1992- 
;003 (Inlerscope ) 

3 1 BRrrNEY SPEARS In The 

Zone (Jive /Zomba) 

•4 18 HILARY DUFF (vietamorphosis 

(Buena Vista /Hollywood) 
•5 8 VARIOUS ARTISTS Mow 14 

(Columbia/Universal/EMl/Zomba 

/Sony Music) 
•6 9 TOBY KErrH Shock n Y all 

(DreamWorks (rjashville) / 

interscope) 

7 6 JOSH GROBAN Closer (143/ 

Reprise -Warner Bros ) 

8 2 G-UNrr Beg For Mercy (G-Unit/ 

Shady /Interscope) 
■9 19 KORN Take A Look In The 
Min'or (Immortal/Epic /Sot»y 
Music) 



10 10 OUTKAST Speakerboxw/The 

Love Below (Ansta ) 
indicates titles with greatest sales gams this week 



and compiled trom I lielsen SoundScan 
11 4 BLINK-182Blink.182 

(Geften/lnteiscope) 
• 1 2 New NELLY Da Derrty Versions - 
The Reinvention (Fo' ReeK 
Universal HIMRG) 
•13 1 MISSY ELLIOTT Ttiis Is Not 
A Testi (The Gold Mind/ 
Elektra /EEG) 
•14 18 CLAY AIKEN Measure Of A 
ManiRCAjRMG) 

15 B SHERYL CROW The Very 
Best or Sher/I Crow (A&M / 
Interscope) 

16 9 SOUNDTRACK Tupac 
Resunection (Amaru / 
Interscope) 

17 6 THE BEATLES Let It Be 
Naked (Apple /Capitol) 

18 2 SARAH MCLACHLAN 
Aflergloiv /Arista ) 

•19 19 ROD STEWART As Time 
Goes B-/ The Great 
American Songbook Vol II (J 
/RMG) 

■20 10 PUDDLE OF MUDD Life On 
Display (Gelfen 'Interscope) 



n The BiUboard 200 for a 
but UNO 2 vMln 601.500 

Nlop 24 b<at 100,000 



dOefJam) sens 24.000 



Go to billboard.com/chartalert for registration and more information. 



Ronald Isle/s 
Mr. Biggs 
alter ego 
gets fur 
clothing line 




Upfront 




Country music 
mourns the 
loss of 
acclaimed 
writer Max D. 
Barnes 



TOP OF THE NEWS 





FERNANDEZ: THE SINGER HAS lUST FINISHED FILMING THE MOVIE 'ZAPATA' 



Fernandez Reaches Out 

Mexican Star Joins CAA, Eyes Film, Sponsorships 



BY LEILA COBO 

Ilia lurlher ii^n of its expansion into different genres 
lit Liliii music. Creative Artists Agencj' ICAA) has signed 
pop/runchera Mexican star Alejandro Kernandez. Hill- 
hotird has learned that CM will represent Kemandez 
across all areas within the U.S. 

"We wanted to have a panorama that was more open 
ill every regard. " says Fernandez, who has just fin- 
ished filming the movie "'Zapata. " in which he plays 
the lead role. 

"We're no longer going to focus only on concerts. " 
adds the singer, who plays more than 100 dates in Mex- 
ico alone every year. He went on a U.S. arena tour la.st 



year with his father. Vicente Fernandez. "We're reach- 
ing out to sponsors, film, any of the thing.s that can come 
after the movie. " 

"Zapata " is Fernandez's first major foray Into film.s. 
The movie was directed by .Alfonso Aran (""Like Water 
for Chocolate"') and will be released in Mexico in 
March. Distribution in the U.S. should be finalized in 
the coming weeks. 

Fernandez is the second ranchera star to sign to CA;\ 
in the past couple of months. Lite last year, the agency 
signed Pepe .Aguilar. another nuijiir star in the genre, who 
performs a blend of pop and ranchera music. 

"We are expanding in the Utin realm In general, and 
( i 'iinthiucd tut ikiijL' S} 



DreamWorks 
Keeps A&R Staff 



BY MEUNDA NEWMAN 

I.OS .•\NC.t':LES— Despite UK) layoffs 
since losing its independence. Dream- 
Works Records" heart 

and soul — its A&R staff 
— ^wil! surviw intact. 

In an inten'iew with 
Rillhoard. Interscope 
Geffen.A&M(IGAIhead 
Jimmy lovine said he 
was impressed with the 
label's "old Warner 
Bros, school" of doing 
business. 

"That's the heart and 
the soul of any record 
company." he says of 
.A&R. "We're going to 
leave it the way it is. " 

Universal Music Croup's benevo- 
lence comes even though Dream- 
Works' pop division has suffered, 
notwithstanding some recent big 
.sellers. 

UMG reached an agreement last 



lOVtNE: 'ASR IS THE HEART 
OF ANY RECORD COMPANY' 



October to purchase the record division 
from DreamWorks SKG for $100 mil- 
lion. The layoffs followed the Jan. 9 
finalization of the sale. 
Departing Dream- 
Works principal Michael 
Ostin. who ran the com- 
pany with Mo Ostin and 
Lenny Waronker (see 
slorv. page 6.5), .says the 
economy played a role in 
the sale, 

"As a stand-alone 
company with no cata- 
liig and with asset values 
declining across the 
hoard, for us to sustain 
this given the pressures 
of the business was 
tough," he says, 
"For the DreamWorks SKG com- 
pany and its overall |film| focus, it 
makes a lot more sense for the Dream- 
Works Imusic] operation to be part of 
a larger entity," he adds. 

(Continued on page 65) 



USTR Puts S. Korea 
On Priority Watch List 



BY MARK RUSSEU 
and STEVE McCLURE 

SEOUL. Soutli Korea — Understanding, 
anger, resigned acceptance — the range 
of reaction in South 
Korea to once again be- 
ing put on the United 
States Trade Representa- 
tive's Priority Watch List 
for intellectual property 
rights runs the gamut. 

The USTR placed 
South Korea on its Pri- 
ority Watch List Jan. 8, 
citing the lack of exclu- 
sive transmission rights 
for phonogram produc- 
ers (meaning improper 
trading and streaming 
of music online) and 
rising film piracy. 

Recording Industry' Assn. of Korea 



^^^^^^^^^^^ 

ANNOUNCEMENT NEOS&ARir' 



(RIAK) GM Yoo Jae Youn says that 
being put on the list "is a bad thing 
for the recording industr>' and other 
cultural industries." 
Yoo says that the issue has legal 
and practical roots. 
"The problem is that 
the copyright amend- 
ment law [which would 
give greater protection 
III rights owners] was 
ricil passed last year, 
.md online piracy is so 
frequent." 

The Washington, 
D.C., report also empha- 
sized two major areas. 
The first is South 
Korea's failure to pass 
legislation on transmis- 
sion rights for sound 
recordings. The second is film piracy. 

(Continued on page 64) 
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Changes At BMG U.S. Latin 



BY LEILA COBO 

MIAMI — BMG's Latin operation is 
poised to begin a new wie. with upper- 
management changes that will affect 
the entire region. 

Adrian Posse steps down immedi- 
ately as VP of A&R for BMC U.S. 
Latin, as well as VT of Latin A&R for 
BMG International. 

Also departing are Fernando Ramos, 
director of national radio and Puerto 
Rico marketing, and Rafael Rtxiriguez. 
director of international marketing. 

Juan Carlos Bemardez is now COO 
of BMG U.S. Latin and VP of the Latin 
region. Sources say more changes are 
expected in the coming weeks. 

As COO. Bemardez will supervise the 
day-to-day operations of BMG U.S. 
Latin. As \P for the Latin region, he will 



supervise the efforts of BMG's various 
operations in Latin America. He will be 
based in Miami and report directly to 
Maarten Steinkamp. president of inter- 
national for BMG. 

Steinkamp. in turn, continues as 
chairman of the U.S. Latin organiza- 
tion and will also oversee BMG's oper- 
ations in the Latin region. He is based 
in New York. 

Steinkamp took over the Latin oper- 
ation last fall, after Rodolfo Lopez- 
Negrete stepped doum as senior W of 
international/chairman of BMC U.S. 
Latin. Since then. BMG has been the 
only major label whose Latin opera- 
tions report directly to corporate head- 
quarters as opposed to a regional head. 

I^st November, in a conversation 
with Billboard, Steinkamp said he was 
planning to implement region-wide 



changes by this month. The biggest 
changes, he said at the time, would take 
place in the U.S. Utin operation. 

"We need to refocus what the U.S. 
Latin company is, " he said. "This is a 
perfect moment for |BMG U.S. Latin] 
to reorganize itself." 

Among other things. Steinkamp said 
he was planning to revise the label's 
roster in an effort to strengthen its 
regional Mexican representation. He 
also noted that several contracts were 
no longer economically viable for the 
company and would be examined. 

Last year. Posse — a songwriter and 
A&R veteran — was named interim 
managing director for the label. At the 
time, he was BMG's VP of A&R for the 
Latin region and championed such 
projects as Brazilian Alexandre Pires' 
Spanish-language career 




BRITS CO-CHAIRMEN PETER lAMIESON, 
LEFT. AND CRAINCE: READYTO PARTV 



The Brit 
Awards 
Loosen Up 

BY EMMANUEL LEGRAND 



LONDON— "Raising the bar" is 
how the organizers of the 24th Brit 
Awards are approaching this year's 
edition of the British music .show. 

"This year, we've l(x)ked at all the 
aspects of the show and looked at 
where things could be improved." 
says Brits co-chairman Lucian 
Grainge. who was appointed last 
year for a three-year term. 

"The Grammys or the MTV 
Awards have their ethos and flavor, 
but what makes the Brits special is 
that it is a U.K. show," Grainge 
adds. "It is the highlight in the cal- 
endar in the U.K.; it is the music 
TV event in the U.K." 

Interest in the show has inten- 
sified, judging by the media cover- 
age after the BriLs nominees were 
announced Jan. 12. 

li '(mthiiml an ptiijc fil) 



Isle/s New Thing: 
Fashion Furs 



BY MIOtAEL PAOLEHA 

Hollywood. Paris runways. Hip- 
hop clubs. Fur is everywhere. But 
long before the arrival of the "bling- 
bling" culture, fur was always an inte- 
gral part of Grammy Award winner 
Ronald Isley's wardrobe. 

Fashion. Isley says, has played an 
important role in the Isley Brothers' 
stage shows and videos. The same is 
also true of Isley's 
alter ego, Mr Biggs. 

Now. after 
making sartorial 
statements for 
more than four 
decades. Isley is 
entering into a 
three-year part- 
nership with 
Tendler Furs in 
New York for the 
Ronald Isley aka 
Mr. Biggs Fur 
Collection. 

The men's collection — Isley's first 
fashion-oriented endorsement — 
debuts Feb. 2.3-26 at MAGIC, the 
annual apparel convention in Las 
Vegas. Isley will be on hand to help 
launch his line. 

"For me. it has always been impor- 
tant to maintain a unique style." Isley 
.says. "If you look back at old Isley 
Brothers albums, you'll see us in 
chinchilla. This was long before rap- 
pers discovered fur." 

Isley's Mr. Biggs character only 
increases the fur usage. "People always 
ask me where they can get the 'Mr. 
Biggs coal.' " he notes. "There seems 
to he great interest in what 1 wear" 



FROM LEH, MARCHFELD. ISLEY 
AND BRUNI; FURRY FRIENDS 



This is not lost on Tendler Furs 
CEO larry Marchfeld. "Throughout 
the years. Ronald has always em- 
braced fur." Marchfeld says. "And 
right now, fur has never been bigger 
in the urban scene. The timing for 
this partnership could not be better" 
The men's fur business, particu- 
larly in urban markets, has increased 
during the past three years. March- 
feld maintains. "Currently, 25% 
of our business 
comes from our 
men's line." 

According to 
Tendler director of 
sales/marketing 
Victoria Bruni, Is- 
ley's first outervviear 
line is 50 pieces 
.strong and includes 
chinchilla, sable, 
fox. coyote, rex rab- 
bit and mink. 

To make this col- 
lection work. Isley 
says it was imperative that each design 
reflect his own "sophisticated edge." 

Additionally. Isley says he worked 
closely with Tendler"s designers as 
well as his own designers. "'My name 
is on this collection." he says. "It 
must be a true reflection of who I am 
as Mr Biggs." 

To ensure that a wide range of peo- 
ple will embrace the collection, 
which ships in September, suggested 
retail prices will range from $795 to 
$24,000 per item. 

Several specialty retailers, includ- 
ing Freshwear in Chicago and Dit- 
trich Furs in Detroit, have signed on 
to carry the line. 




CLARKSON. LEH. AND AIKEN: HEADING OUT ON THE ROAD TOGETHER 



'Idol' Isn't Idle 

Promoters Put More Contestants On Tour 



BY RAY WADOEU 

The "American Idol" franchise 
continues, with an upcoming co- 
headlining tour by 2002 winner 
Kelly Clarkson and 2003 runner- 
up Clay Aiken. 

The Clarkson/Aiken tour will 
play cut-down arenas, beginning 
Feb. 24 at the Charlotte (N.C.) Col- 
iseum and running through April 
16. Venue capacity will be reduced, 
typically through curtaining sys- 
tems, v/ith the ability to expand if 
ticket sales warrant. 

The entire route of about 30 
shows is expected to be announced 
Jan. 19, the same day a third edition 
of the popular "American Idol " TV 
series begins on Fox. 

Meanwhile. 2003 "American 
Idol" winner Ruben Studdard will 
embark on his own headlining tour 
this March or April, according to 
Jeff Frasco, agent responsible for 
the "'.American IdoL'-related tours 
at Creative Artists Agency. 

Frasco says Studdard"s later 
start on the road has more to do 
with timing than any other factor; 
Aiken"s first album. "Measure of a 
Man." dropped Oct. 14, 2003, 
while Studdard's "Soulful" did not 



hit the streets until Dec. 9. Clark- 
son's "Thankful" came out April 15 
last year. 

"AH three of these artists are 
selling records," Frasco says. 
They are also expected to sell tick- 
ets, given the success of past 
".American IdoF'-related tours. 
The first American Idols tour in 
2002, featuring the 10 finalists, 
grossed $8.1 million and drew 
258,.526 to 30 shows, according to 
Billboard Boxscore. 

The 2003 tour nearly doubled 
that Uke, at slightly less than $16 
million and attendance of 411,005 
from 41 shows. 

The promoter for the Clarkson/ 
Aiken tour, which goes on sale Jan. 
24. is AEG Live. A third American 
Idols tour is planned for this sum- 
mer, likely to start in July. 

The success of the " American 
Idol" brand at retail and the box 
office heralds a breakthrough 
strategy in artist development, 
though Frasco stops short of say- 
ing this is the best way to break a 
pop artist today. 

" This is a way to break an artist," 
he emphasizes. "We'll see what 
happens if it becomes Ihe way to 
break an artist." 



P2P Usage Rises 



BY BILL HOLLAND 

W/\SH1NGT0N, D.C.— New data indi- 
cates that illegal downloading in the 
final months of 2003 increased slightlv. 

The NPD Croup tells Billboard 
that its MusicWatch Digital ser\'ice 
reports that the number of house- 
holds downloading digital music files 
was up 14% in November 2003 com- 
pared with two months before. 
MusicWatch Digital monitors house- 
hold usage of peer-to-peer services 
directly from panelists' PCs. 

This upturn comes after six straight 
months of decline in digital file acqui- 
sition since April 2003, when the 
Recording Industry Assn. of America 



began its campaign of going after indi- 
vidual file sharers with legal action. 

Separate con-sumer-reported infor- 
mation gleaned from NPD's ongoing 
.MusicLab .surv'ey confirms the upward 
trend noted by .MusicWatch Digital as 
well as a long-term decline. 

.MusicLab reported that 20 million 
individuals said they downloaded 
music from P2P services in May 2003, 
18 million in July and II million in 
September But beginning in Novem- 
ber, the number of individual file 
sharers grew to 12 million. That is 
still off 40% from the May numbers. 

Last week, the Pew Internet Project 
stated that illegal downloading was off 
by as much as .50% [Billboaixl. Ian. 17). 



6 



www. billboard. com 



BILLBOARD JANUARY 24, 2004 



Upfront 

Award Breaks Borders 

EC Partners With Music Bodies To Reward European Talent 



BY EMMANUa LECRAND 

LONDON — A new music awards cere- 
mony has been added to Europe's 
music events calendar. 

The Border Breakers Awards honor 
up-and-coming European talent whose 
works have started to travel across fron- 
tiers within the European Union. 

The project is organized and spon- 
sored by the European Commission 
(EC ) — the EUs e.xecutiw body — in col- 
laboration with music industry lobby- 
ing body the European Music Office 
(EMO). the International Federation of 
the Phonographic Industry (IFPI). 
European indie labels association 
Impala, European authors rights organ- 
ization CESAC and international music 
publishers' organization ICMP/CIEM. 

The awards are based on a concept 



iV 




VAN DER PAS: PROMOTING CULTURES 



pioneered by former Billboard Infor- 
mation Group publication Music & 
Media, which ceased publishing in 
2003. Music & Media's Border Break- 
ers charts tracked artists and songs that 



were selling or picking up airplay out- 
side of their country of origin. 

The nine winners of the inaugural 
awards will be announced during the 
MIDEM trade .show in Cannes, France, 
at a Jan. 25 ceremony to be attended by 
French minister of culture Jean- 
Jacques Aillagon. 

The awards recognize debut al- 
bums by acts from any EU country 
that have been most successfully sold 
outside their country of origin be- 
tween Nov. 27. 2002, and Nov. 26, 
2003. The winners have been selected 
based on data supplied by the Bill- 
board Information Group. 

Brus.sel.s-based Nikolaus Van der Pas, 
director general at the EC's Directorate 
General for Education and Culture, has 
been instrumental in getting the proj- 
(Contimied on poQC fi'S) 



Nashville Mourns Max Barnes 



BY DEBORAH EVANS PRICE 

NASHVILLE— 
The country song- 
writing commu- 
nity kst one of its 
most acclaimed 
members with 
the Jan. 1 1 pa.ss- 
ing of Max 1). 
Barnes. Barnes, 
67, died from 
pneumonia. 

"MaxD.Bames 
and his songs 
are part of the 
foundation of 
Mu.sic Row. and his pas.sing is a 
tremendous loss, " .says BMI presi- 




MAX 0. BARNES 



denfCEO Frances Preston, who called 
him "a perfect gentleman and a friend 
to all songwriters. " 

Barnes' catalog includes such hits 
as George Jones' 'Who's Gonna Fill 
Their Shoes?," Vern Cosdin's "Chis- 
eled in Stone " and Vince Gill's "Look 
at Us." The last two songs won the 
Country Music Assn.'s song of the year 
honors in 1989 and 1992, respective- 
ly, Barnes was inducted into the 
Nashville Songwriters Assn. Interna- 
tional's Hall of Fame in 1992. 

"I'll never forget the time I took 
Max my idea for Look at Us.' " 
Gill recalls. "It started out as a 
negative song about a relation- 
ship. With Max's great wisdom, 
the song turned into a positive 



message about love. It was a great 
learning experience for a young 
songwriter to sit down with one 
of the true great country song- 
writers of all time." 

Born July 24, 1936, in Hard- 
scratch, Iowa, Max Duane Barnes 
moved to Nashville in 1973 to pur- 
sue a music career. 

Barnes co-wrote "Chiseled in 
Stone" with Gosdin after losing his 18- 
year-old son in a car accident. Seeing 
his son's tombstone inspired the 
memorable line "You don't know- 
about lonely 'til it's chiseled in .stone." 

He is survived by his wife, Patsy: 
his daughter, Genevieve Kephart; 
and son. Max T. Barnes, who is also a 
successful songwriter. 



NEmUNE. 



THE WEEK IN BRIEF 



MTV Ndwoite Is relaunchliK) ColteqeleleviskMi Network (tTNl Jan. 20 under 
the new name of mh'l' (Billiard Bulletin, Dec. 22, 2003), The new net- 
VTOrk will be headed by M'A'/MTV'^/MTV' Films president Van Toffler, who 
holds the same title for mt\'U. CTN GM Stephen Friedman will continue in 
the same role at mt\'U. which MTV Networks says is available at more than 
720 U.S. college campuses. New York-ba.sed mU'U will haw a new staff of 
VJs and new programming, including "The Cut" promotion, which spot- 
lights new and developing artist;. CARLA HAY 

Unlvefsal M usk Cennanv dialmian/CEOTIni Renntf is quitting the Berlin- 
ba.sed company at the end of January, according to a statement. London- 
based Universal Music International (UMII chairman/CEO Jorgen Larsen 
will as.sume Renncr's responsibilities until a .succe.ssor is appointed in the 
.second half of the year. liniwr.sal Music Germany president Vico .Antippas 
continues in his current role. The UMI statement indicated that the deterio- 
rating situation in the German market is forcing the company to make 
"substantial savings in all areas of the business. " LARS BRANDLE 

Fedwal Conwnunlcalions Commission diainnan Michael Powell has asked his 
fellow commissioners to owrtum a ruling by the FCC's enforcement 
bureau. I^t October, it found IG frontman Bono's u.se of the word "fuck- 
ing " during the January 2003 Golden Globes telecast not to be indecent 
because it was used as an adjective rather than as a description of a sexual 
function. Since then, there are plans for a House hearing and the introduc- 
tion of legislation that would slam the door on indecent talk in any context 
{Billhixtrd, Dec. 27). Speaking at a D.C. luncheon Jan. 14. Powell called on 
Congress to authorize a ten-fold increase in broadcast fines for indecency 
and obscenity. Pmrell said the present maximum fine of $27,500 is "just a 
cost of doing business |to broadcasters ]. That has to change." BttlHOUAMD 

Vhiendi UnlveBal has appointed three new executiv-es to lead its Vivendi UnKw- 
sal Games uiiit Rene Penis.son will be chairmaii. Bruce Hack will be CEO and 
Jean-Frani;ois Grollemund will be CFO. Upcoming releases include its first 
online multi-player game, "World of WarcrafL " and "Half-Life 2." JILL HPNIS 

Seth C.Abraham has left his position as president of Madison Square Gar- 
den/Riidio City Entertainment .\ successor has not been named. Abraham 
came to MSG in October 2000. Prior to joining. ^Vbraham spent neariy 24 
years at Home Box Office, a division of Time Warner, where his last position 
was president of Time Warner Sports, which he held from 1990 until 2000. 
MSG is a part of Madison Square Garden LP. Cablevision Systems owtis a 
majorit>' interest in MSG LP. which includes the New York Knicks (NBA), 
the New York Rangers (NHL), the New York Liberty (WNBA), MSG Nehwirk 
and Fox Sports Net. RAYWAOOOl 

Ceffen has ended its contract with Rawkus , .sources say. The label, home to 
such artists as .Mos Def and Talib Kw-eli. was formerly affiliated with MCA 
Records before the latter was folded into Geffen. A Geffen spokesperson said 
the label liad no comment. RASHAUN HALL and GAIL MTTCHELL 



Randy VanWarmer, 48, Dies Fernandez 



BY DEBORAH EVANS PRICE 

NASHVILLE— From Kenny Rogers to 
pop chanteuse Laura Branigan to Ire- 
land"s Sandy Kelly, artists across mul- 
tiple genres benefited from the song- 
writing talents of Randy VanWarmer. 
The Nashville-based singer/songwriter 
died Jan. 12 in Seattle, where he had 
been undergoing treatment for leu- 
kemia. He was 48. 

"Everyone who met Randy loved 
him," ASCAP senior VI' Connie Bradley 
says. "He was one of the svveetest people 
and a creative genius. He was so lowd 
and respected. " 

Bom Randall Van Wormer March 30, 
1955, the Colorado native exploded 
onto the pop music scene as an artist in 
1979 with the hit "Just When I Needed 



You Most. " Released on the Bearsville 
label, the ballad peaked at No. 4 on The 
Billboard Hot 100 and crossed over to 
the country chart. 

VanWarmer 
recorded four al- 
bums for Bears- 
vi 1 1 e/War ner 
Bros, before mov- 
ing to Nashville- 
based 16th Ave- 
nue Records in 
the late 1980s. He 
charted two more 
country singles as 
an artist before turning his focus to 
songwriting. 

VanWarmer penned such hits as Oak 
Ridge Boys' "I Guess It Never Hurts to 
Hurt Sometimes, " Alabama's "I'm in a 




RANDYVANWARMER 



Hurry (And Don't Know Why) " and 
Michael Johnson's "1 Will Whisper Your 
Name." Numerous artist; recorded his 
songs, among them Dolly Parton, Chet 
Atkins and Conway 'l\vitty. 

"Our shmw wf)uld be empty without 
a Randy VanWarmer .song," Oak Ridge 
Boy Joe Bonsall says. "More than just a 
great songwriter, Randy VanWarmer 
was a very dear friend to all of us. My 
heart is so very heavy." 

VanWarmer's music also reached an 
international audience. In the 1990s, he 
had a deal with JVC Victor that pro- 
duced two albums, "Sun. Moon and 
Stars"" and ""Third Child." in Japan. The 
latter was also released in the U.K. on 
Elvis Costello's Demon Records. 

I le is survived by his wife/manager, 
Suzi; his mother; and three brothers. 



Continued from page 5 



we are l(K)king for artists that we feel 
are going to have a long career in any 
genre," .says Allison Winkler, an agent 
alCAA. 

Although the agency has long rep- 
resented crossover stars Julio Iglesias 
and Gloria Estefan, its first solely 
Spanish language act was Mexican 
rock band Mana. which CAA signed 
seven years ago. 

CAA's roster also includes Ricky 
Martin, Enrique Iglesias, .Mejandro 
Sanz, Carlos Santana, Sin Bandera, 
Soraya, Inspector, Molotov, Robi Rosa, 
Laura Pausini and Julio Iglesias Jr. 

Prior to signing with CM. Fernan- 
dez was represented in the U.S. by 



Hauser/CIE. whose president, Ralph 
Hauser, died last year. 

Fernandez's manager, Carlos de la 
Torre, describes his client's long- 
standing relationship with Hauser 
as "wonderful."" 

But the CAA agreement, he says, is 
the beginning of a "nevi cycle" for Fer- 
nandez in the U.S. 

Part of the motivation, de la Torre 
says, was Fernandez's role in "'Zapata." 

"CA/\ has film and TV departments, 
and Alejandro has always said he's 
interested in acting." 

Fernandez is set to begin recording 
his upcoming album of romantic bal- 
lads for Sony with producer Kike San- 
tander in the next couple of months. 

In the meantime. Fernandez will 
promote the single "Luchare Por tu 
Amor." which is the theme song for 
"Zapata" and will be included in the 
film's soundtrack. 
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Grammy Award nominee 
Sam Cooke Legend DVD 



Opinion 



Editorials / Commentary / Letters 




Meeting The Digital Future 



Billboard has long been the fore- 
most authority on the music 
induslr\'. and our goal is to 
continue strengthening our role as the 
source for music charts, news, reviews, 
interviews, profiles and analysis. 

As part of our effort to assist the 
industry in meeting its challenges. 
Billboard is expanding its coverage on 
several fronts and will open a San 
Francisco bureau to cover the rapidly 
evolving digital music, digital games, 
DVD. video and digital home entertain- 
ment industries. 

The move is part of a realignment of 
editorial operations that began last year, 
when Billboard and its ancillary opera- 
tions were consolidated into the Bill- 
board Information Croup. The goal was 
to integrate our multiple brands under 
one roof to meet the needs of readers and 
customers in a rapidly changing. 24/7 
news environment. 

Billboard magazine. Billboard spe- 
cials. Airplay Monitor, billboard.com and 
billboard.biz — a new Web site designed 
especially for the industry — will provide 
a powerful platform to deliver breaking 
news, analysis and research to the trade 



and to consumers around the clock. 
Here are some of the other changes: 

• Melinda Newman will become Bill- 
hoard talent editor in conjunction with 
editor-in-chief Keith Girard. She will 
continue her duties as West Coast 
bureau chief. 

• Ken Schlager will assume responsi- 
bility for Billboard's e-newsletter and 
research group in addition to his current 
duties as executive editor. 



Billboard is expanding its 
coverage on several fronts 
and will open a San 
Francisco bureau. 



• Christopher Walsh. Billboard's pro 
audio writer, has been named a senior 
writer and will inaugurate regular, full- 
time coverage of the musical instrument 
industry, including digital audio worksta- 
tions and pro audio. 

• Chuck Taylor will become top 40 
managing editor of .Airplay Monitor and 
continue as the voice of Billboard Radio. 

• Rashaun Hall will become R&B edi- 



tor for Airplay Monitor and continue to 
write his bimonthly Beats & Rhymes col- 
umn for Billboard. 

• Gail Mitchell will cover R&B and 
hip-hop for Billboard and work with Hall 
on R&B coverage in Monitor. 

• Carolyn Horwitz. currently manag- 
ing editor of Billboard Bulletin, will 
become managing editor of billboard.biz. 

• Carla Hay will become editor of Bill- 
board's BackBeat feature in addition to 
her other duties. 

• Phyllis Stark. Billboard's Nashville 
bureau chief, will move from senior 
writer to senior editor, with a more 
direct role in shaping music coverage. 

• Michael Paoletta. Billboard senior 
writer, will now edit singles as well as 
album reviews. 

• Deborah Evans Price will take over 
our gospel column in addition to her 
Christian music column. 

The music industry faces many chal- 
lenges, but we believe the future is full of 
potential. This move ensures that Bill- 
board viiW remain a key partner as the 
industry reinvents itself. This year is our 
110th anniversary, and we plan many 
more exciting changes. Stay tuned. 



Does something make you Jump and shout? Write a letter to the EdNor! Mail to Keith Girard, EditoMn-Qiief, Billboard. 770 Broadway. 6th Floor. 
New York, N.Y.. 10003. or e-mail to letters@blliboard.com. Include name, title, address and phone number for verification. Letters should be concise 
and may be edited. Names can be withheld. H requested, at the discretion of the editor. All submissions published shall become the sole property of 
Billboard, which shall own the copyright In whole or pari, for publication. 
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Manatt Phelps 
& Phillips CEO 
Paul H. Irving 
discusses his 
firm's recent 
acquisitions 



Music 



POP / ROCK / COUNTRY / R&B / HIP-HOP / LATIN / DANCE / TOURING 
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Lee Williams 
& the Spiritual 
QC's collect 
five trophies 
at gospel's 
Stellar Awards 



Kanal Reworks '80s Cuts 
On Sandler Soundtrack 



While No Doubt takes a brief hia- 
tus to work on rarious projects, 
bassist Tony Kanal has just complet- 
ed work on music for Adam Sandkr's 
new movie, "50 First Dates. " 



The 
Beat 



By Melinda Newman 

mnewman@blllboard.cotn 



'The soundtrack is all '80s songs 
done reggae st>'le," sa>'s Kanal. who 
produced three tracks. "I did the Psy- 
chedelic Furs' 'Ghost in You' with 
Mark McGrath singing. Hold Me 
Now' by the Thompson IVvins with 
Wayne Wonder singing and then 1 did 
Biyan Feny's 'Slaw to Love' with 
Elan singing." Kanal is also working 
on Elan's own album. 



Vender's tune will be the first sin- 
gle from the Maverick Records sound- 
track, which streets Feb. 3. The movie 
opens Feb. 13. 



TOCETHER AGAIN: 

Wilson Phillips i.s re- 
uniting for its first al- 
bum in 12 years. In 
May. Columbia Rec- 
ords will release "Pacific 
Coast Highway." 

The group, which 
consists of Camie and 
Wendy Wilson and 
Chytma Phillips, will 
cover songs first made 
famous by the Beach 
Bflys — helmed by tlie 




KANAL GIVES '80s TUNES A RECCAE SPIN 



Wilsons' fatlier Brian — and the Mamas 
& the Papas, which included Phillips' 
parents. John and Michelle. /\lso in- 
cluded wW be classic songs recorded by- 
Jackson Browne, Linda Ronstadt and 
the Eagles. Peter Asher is prixlucing. 

"We were more than halft\'ay 
through writing our third album when 
Sony approached as," Camie Wilson 
te\hBilllxkml. "We thought, 'What bet- 
ter way to let the public knmv we are 
back togetlier in fijll force than by 
reawding songs that people are famil- 
iar with and can sing along to.' " 

Wilson Phillips, which is managed 
by Winston Simone and Davkl Simone 
of Deston Entertainment last recorded 
together for the now-shuttered SBK 
Records. Columbia declined to com- 
ment on whether this was a one-off 
deal or a long-term record contract 

UCK IT UP: Jessica Simpson has 

created her own line of fragrance 

(Continued on pane 151 




RUBIO: EQUALLY HOT IN ENGLISH AND SPANISH 



ICLESIAS: 'ESCAPE' IN ENGLISH SOLD 3.4 MILLION COPIES 



Latin Acts Tread Carefully 
With Crossover Bids 



BY LEILA COBO 

rhey say yuu can never go home again. 

.And while many Ixitin acts are trying to disprove that 
maxim, they are finding a grain of truth in it as they 
attempt to return to their initial fan bases after recording 
in English. 

Conversely, some Latin acts are finding it difficult to 
break into the English market after years of success in the 
Spanish market 

This >var Shakira, Marc Anthony and Paulina Rubio vuill 
all release new Spanish albums follovsingrarious degrees 
of success with English relea.ses. .Al.so. Ricky Martin will 
deliver his first English album in a number of years. 

But the crossover phenomenon, once regarded as a 
slam-dunk to gain broader exposure and bigger audiences 



for l^tin acts, is treated by labels with more caution in 
the face of shrinking budgets and diminished sales across 
the board. 

That's because even when targeting the English audi- 
ence, specific care must still be given to the Latin artist's 
original Spanish fan base through additional tracks in 
Spaiiish. music videos and other costly marketing tactics. 
"\ cro.ssowr act has to record twice, film hvo videos, do 
hro separate promotions," says Emilio E.stefan. who has 
produced albums for Shakira and Gloria Estefan. 

Nowada.\^. he .sa>^. with sales slowing, it is harder to jus- 
tify' that investment in major crossover acts, unle.ss the 
label beliews the artist can achie\'e international success. 
"You have to be persistent, you have to invest money and 
you have to look for artists who not only haw a U.S. mar- 
ICimlimieJ i»i r'tn/c I II 
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Gospel/Christian Sales Rebound At Year's End 



The music industry continues to struggle 
with piracy and a harsh economic climate, but 
the waning months of 2003 brought good news 
to Christian/gospel music and the industr\' 
overall, as sales showed signs 
of rebounding. 

At the mid->'ear point, sales 
were down 10.4% from the 
first half of 2002. I to\'ever, at 
the end of 2003, sales of Christ- 
Ian/gospel music were down 
only 5.2%. cutting in half the 
mid-year decline, according to 
Nielsen SoundScan. In 2003, 
47.1 million albunvs were .<K)ld, 
compared with 49.6 million 
the year before. 

Gospel Music As.sn. presi- 
dent John Styll calls the re- 
bound "a bit of surprise. Over 
the last six months, we would 
gain a half a percent here and a half a percent 
there, and that all looked good. You never know 
if that's going to dial hack again, but the gixid 
news is that [sales) got eN'en stronger, especially 
at the Christmas season." 

St>'ll attributes .sales picking up to "an im- 
prcA^-ment in the economy and the fourth quar- 
ter, which is a good sales period, and there's prod- 
uct out there that people want to buy. MenyMe is 
continuing real strong. Stade Orrico is real 
strong. It's a combination of everything." 

Christian/gospel music sales rose at main- 
stream retail by 6.7% in 2003 over the previous 




year, accounting for more than 60% of sales in 
the genre. Styll .says, "Merc>'Me, Chevelle and 
Stacie Orrico had a lot of visibility in the main- 
stream, and it makes sense that the sales would 
occur on that side." 

What does St>01 see for the 
industr>' in 2004? "I don't see 
that we hnw a particularly 
strong first quarter," he says of 
forthcoming relea.ses. "So it 
may be the second quarter 
before we really have much of 
an idea of what's happening. I 
think the music business still 
has another year-and-a-half of 
transition to a new business 
model before things settle out. 
1 do think the worst is behind 
as, though." 

NEWHAliOFFAMERSiThe 

Gospel Music .ten. vinll induct the Rev. Al 
Green, Sandi Patty, BMI presidenfCKO Frances 
W. Preston and the late Vestal Goodman into its 
Gospel Music Hall of Fame Feb. 1 1 al a special 
ceremony. Established in 1SI71. the Hall of Fame 
boasts 125 members, including Ehis Presley, 
Amy Grant and the Rev. Billy Graham. 

The induction ceremony will take place at 
Trinity Music City in Hendersonville. Tenn. Pal 
Boone, a 2002 inductee, will host the show, 
which will be taped as a one-hour special for 
TVinity Broadcast Network. An airdate is not 
yet scheduled. 



"We really try to repre.sent everybody," GMA 
president John Slyll sa^-s of the dh'erse slate of 
inductees, adding that the occasion will miss 
the participation of Goodman, who died Dec. 27 

(Billboard, Jan. 

10). "She's so 
deserving and so 
wonderful. I'm 
really pleased she 
was able to find 
out about her 
induction before 
she passed away. 
She w^as very ex- 
cited about it." 



Higher 
Ground 



needs were worth her time, my triumphs and 
my victories were worth celebrating. She has 
literally walked through some of my deepest 
vallej's with me and my family and cried and 

prayed like her life 

depended on it . . . 
That powerfiil 
voice was just an 
ouhvard manife.sta- 
tion of the love and 
faith that li\'ed 
inside other." 



By Deborah Evans Price 

dprice@i>lllboard,com 

PERSONAUY: Like 

so many in the in- 
dustry, 1 find it hard to believe Vestal Goodman 
is gone. 

1 saw her backstage at a concert just three 
weeks before her pas.sing. Someone told her I 
had been ill. and she immediately hugged me 
and prayed aloud that the cancer I had would 
ne\'er return. G<KKlman was like that, always 
lifting people up. 

This world has lost someone very special, and 
heaven has gained a precious new resident. I 
think this comment from .Martins singer Joyce 
.Martin .McCollough best sums up what made 
her so lowd: 

"One of my favorite things about Vestal 
Goodman is that she made me feel like family. 
She made me feel like my problems and my 



RED SEA RISES: 

Albuquerque, N.M.- 
ba.sed Red Sea Rec- 
ords, a NatK* 
American Christian 
label that is part of SOAR Corp., is gearing up for 
a heaw release schedule this year. 

In early March, look for a new disc from 
Vince Redhouse titled "Co Unto Every 
Nation." Newcomer Rain Song will issue "Ris- 
ing Son," a praise and worship collection. 
I^bel founder Tom Bee resumed his career as 
an artist last year with the Grammy Award- 
nominated praise and worship album " Reveal 
His Glory." He'll enter the studio again this 
year working with his wife, Vicid, on a project 
titled " Songs of Hsalms." as well as a new 
release from his Native .■\iTierican rock band 
XIT. Their son, Robby Bee. is working on an 
instrumental project. 

(Conlinued on page 15) 
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★★★★★*★★★★★★★★★★★★★*★★*★★ 
11 TH ANNUAL ROCK THE VOTE AWARDS 
PRESENTED BY ROCK THE VOTE AND MTV 
★★★★★★★★★★★*★★*★★★★★*★★★★ 
HONORING THE DIXIE CHICKS WITH THE 
PATRICK LIPPERT AWARD AND RICHARD 
FOOS WITH THE FOUNDERS' AWARD 

**★★★★*★**★★*★★★★★★★***★* 

FEATURING MUSICAL PERFORMANCES 
BY N*E*R*D, THE BLACK EYED PEAS AND 
SPECIAL GUESTS 

★★★★★★★★★★★★★★★★★★★★★**★* 
SATURDAY, FEBRUARY 7, 2004 / 7PM 
THE HOLLYWOOD PALLADIUM 
6215 SUNSET BLVD., LOS ANGELES, CA 

TO ORDER TICKETS OR FOR MORE INFORMATION, CALL (310) 491-1401. 

TO ORDER TICKETS ONUNE, PLEASE VISIT WWW.ROCKTHEVOTE.COM. 

JOIN ROCK THE VOTE TO EMPOWER 20 MILUON 18-30 YEAR OLDS TO 
GET INVOLVED AND VOTE. 

★★★★★★★★★★★★★*★★★★*★★★**★ 

E tmn^ttl :-:cingular 
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Supreme Court Unscrambles 
DVD Descrambling Decision 



There's a war raging in cyberspace, 
and this time it is the mowe industn' 
tlial's feeling the heat 

The U.S. .Supreme Court reversed 
an emergency stay on a case InTOlving 

DVD descram- 

bling Jan. 3. 

In so doing, 
the high court 
aftlrmed a deci- 
sion of the Cali- 
fornia Supreme 
Court which had 
ruled that the 
entertainment 
industr>' could 
not force a Texas 
resident who had 
published DVT) 

descrambling software on the Internet 
to stand trial in California. 

This means that the defendant, 
Matthew Pavlovich, who posted the 
software called DeCSS. is able to dis- 
tribute the program online. 

To the high court, it is a que.stion 
of geography: The court .says 
Pavlovich cannot be sued in Califor- 
nia becau.se he is a Teiias resident who 
does not have "substantial ties" to the 
Golden State. 



"The Supreme Court wisely recog- 
nized that there is no need for an 
emergency stay to prevent Mr. 
Pavlovich from publishing DeCSS." 
Cohn adds. 



Legal 
Matters 



By Samarrtha Chang 

schangi^blllboard.com 





Pavlovich's legal woes began in 
1999. when a group of film studios 
and consumer electronics makers 
sued hundreds of people, including 
Pavlovich, for distributing DeCSS 
online, citing a violation of Califor- 
nia trade secret laws. A state judge 
ruled for the plaintiffs and granted 
an injunction. 

Three years later, the California 
Supreme Court ruled that Pavlovich 
could not be sued for violating .state 
trade secrets simply because he knew 
lliat his actions aiuld hurt the state s 
film indastry. 

In the latest ruling, U.S. .Supreme 
Court Justice Sandra Day O'Connor 
lifted the injunction, saying there was 
no need to keep DeCSS a secret 

Internet groups wholeheartedly 
support the decision. 

"The entertainment companies 
should stop pretending that DeCSS 
is a secret," says Cindy Cohn. legal 
director of the Electronic Frontier 
Foundation. 



The decision affects numerous 
defendiints. hut the sole California res- 
ident is Andrew Bunner. 

Bunner isn't fighting the jurisdic- 
tional i-ssue but is arguing that he lias 
a First ;\mendment right to distribute 
the software. 

A California appeals court in 2001 
agreed, saying that barring Bunner 
from future disclosures of DeCSS 
was "a restraint on |his| First 
Amendment right." 

Bunner's ca.se is awaiting an argu- 
ment date before the California 
Supreme Court 

A similar case in Europe has 
already been resolved. 

Norwegian teenager Jon 
Johansen was acquitted Jan. 7 of 
criminal charges for writing and 
publishing DeCSS. 

In 1999, 15-year-old Johansen pub- 
lished DeCSS on the Internet 1 le 
used (he program to watch his own 
DVDs on his Linux computer. 

Under tremendous pressure from 
the Motion Picture Assn. of America, 
the Norwegian Economic Crime Unit 
charged Johansen with violating a 
NoAvegian criminal axle that out- 
laws breaking into another per,son's 
locked property to gain access to 
privileged data. 

The case was the first time the Nor- 
wegian gowmment had attempted to 
punish an individual for accessing his 
own property. 

DeCSS, which is distributed for 
free, enables people to play DVDs 
without technological restrictions, 
such as forced watching of commer- 
cials imposed by movie studios. 

The program widely became popu- 
lar shortly after its dubioas debut, 
being distributed online by thousands 
of individuals woridwide the first year 
it was posted. 

URGE TO MERCt Manatt Phelps & 
Phillips is on a roll. 

Through its acquisition last month 
of New York litigation boutique 
Parcher Hayes & Snyder, Uk Angeles- 
based Manatt is now arguably the 



largest bicoastal entertainment law 
firm in the world, 

■This move greatly enhances our 
ability^ to sen'e our clients in New 
York and on a national scale. " says 
Paul H. Irving. Manatt CEO/manag- 
ing partner. 

But word in the legal community is 
Itial tlie buying binge isn't over yet for 
this 290-lawyer piAverhouse. 

With a stunning 40 to 150 lawyers in 
its entertainment, media and advertis- 
ing law practice. Manatt's .^-list client 
ro.ster includes the Rolling Stones. 
Bruce Springsteen, Barbta Streisand. 
Cher. Bob Dylan. Paul Simon, Eagles, 
.Michael Douglas. Robin Williams. 
Time Wanier. Sony. DreamWorks, 
Yahoo, ESPN and HBO. 

T\wlve Parcher attorneys have 
joined Manatt: partners Peter 
Parcher. Steven H^>es. Orin Snyder. 
Cynthia Arato and Gregory Claridc 
counsels Andrew DeVore. Robert 
Jacobs and Alon Markowitz: and a.s.so- 
ciates Marc Isserles. Avi Weitzman. 
Monica Youn and Elise Zealand. The 
movx' b<X)Sts Manatt's New York office 
to 65 lawyers. 
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IN STORES NOW 




CRomaniic breams 




A brand new romantic release from world renowned 
flamenco guitarist, Armik. 



From beautiliii sunsets to romantic nights, Romantic Dreams will 
ignite passions in everyone's heart. 

Armik gives all lovers 7/ reasons to rejoice in his wonderful new recording. 
Experience Armik's guitar mastery & his captivating inimitable style. 
.. With his third release on Bolero Records, Armik has emerged 

• .i as one of the leaders of the flamenco nuevo movement. 



Also available from Bolero Records, 
by Armik 




Atnor De Guitarra 




Lost In ParaJhe 



BO 




LERO 



18653 Ventura Blvd. Suite 314. Tarzana, CA 91356 U.S.A 
T: 818-888-1059 F: 818-884-0395 
Thfo@bolero-records.cbm • www.bolero-records.coni 



Distributed by Nayanre^ 
Corp. in US and Canada^ 



1-800-728-4O60 
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Williams Wins Five Stellar Awards 



into excitement for her latest 
endeavor, a stage play she'll produce 
and star In. titled "Torn Between 

T\,m laivers." and 

set to kick off nine 
months of touring 
March 2 in 
lafayette. 1^. 

Winans said, "As 
an artist, I don't 
know what 1 do to 
receive an award, 
but it feels good 
when the industry 
at large pats you 
on the back." 



More than 3,000 people attended 
the two-hour event, hosted by Kirk 
Fianklm, Yolanda Adams and Dannie 



In The 
Spirit 



By Lisa Collins 

eye4gospel@aol,com 



""Move over, industry, because this 
runaway train is coming through " 
was the respoase of MCG Records 
president James Bullaid after his top- 
selling act, Lee Williams & the Spiri- 




tual QC's. pocketed five trophies at 
the 19th annual Stellar Gospel Mmic 
Awards, held Jan. 10 in Houston. 

The group beat out the likes of 
Ranee Allen and Maty Maiy to be 
named the year's top group/duo for 
its work on its current CD. " Right on 
Time: Live in Memphis." Wlliams 
was also named traditional male 
\'tKalistofthe>'ear. 

Bullard insisted that the win helps 
bring "modern cla.ssic gospel" center 
stage. A humbled Williams only said. 
"God has shone fawr. I'm sure that 
the Stellars will haw .some impact, 
and for that I'm grateful. " 

Vickie Winans. who led in nomi- 
nations with eight, earned four 
awards (five if you count the award 
her album won for its packaging), 
including artist of the year. She 
hopes to parlay the momentum 



Also among the 
night's big winners was Byron Cage, 
who took home four golden-flamed 
statuettes, including male vocalist of 
tlie year and song of the year for "The 
Presence of the Lord Is Here. " 



iMcCluridn. The show was taped for 
broadcast in syndication and will air 
behwen Jan. 26 and Feb. 22. High- 
lights included the indudion of 
Franklin into the Stellar Gospel 



Music Hall of Fame, with Smokey 
Robinson doing the honors; Patti 
LaBelle's presentation of the es- 
teemed James Cleveland Award to 
Shirley Caesar, as Adams sang a 
hymn-medley tribute; and perform- 
ances from CeCe Winans. Mary Mary. 
Hezekiah Walker and Tonex. who — 
with Sheila E. on percussion — 
brought down the house. 

A complete list of avsard winners 
may be found at stellarawards.com. 

SIGNING OFF: This column will be 
my last for Billboard. In signing off. 
I want to thank my co-workers at 
the magazine, my editor Ken 
Schlager (from whom I have 
learned so much! and all my friends 
and constituents in gospel who 
have helped keep me in the spirit. 
God bless you all. Peace. 



Latin Acts 

Continued from page 11 



ket but who can be global." Estefan .says. 

""Obviously, the p<«sibilit)' of a cro.s.s- 
over |to English] opens the door to an 
American market, and that's benefi- 
cial." says John Echevarrfa. president 
of Universal Music Latino. " But it's a 
double-edged s\wrd. Do it well, and it's 
maa'elous. Do it WTong. and it can hurt 
your fan base." 

Martin did it well with his 199^» self- 
titled English-language debut. .Vxord- 
ing to Nielsen SoundScan. it has .sold 
7 million units in the U.S. alone. 
Enrique Iglesias' 2001 ""Escape." his 
second English-language album, .sold 
.3.4 million copies, while Shakira's 2002 
Engli.sh-language debut. ""1 .aundry .Ser- 
vice,"' sold 2.'] million. Perhaps more 
importantly, all the.se albums racked up 
impre.ssive global sales as well. 

"To me. being Latino is an advan- 
tage. " Iglesias says. "In the world of 
.Anglo pop. where there aren't that 
many I jtinos. I look at it a-s an advan- 
tage. I think it's cool. It has opened my 
mind musically in so many ways. Even 
if my music doesn't sound Latin." 

But buyers are fickle, and succe.ss in 
one language doesn't guarantee suc- 
ce.ss in another. 

Iglesias' most recent English-lan- 
guage album. ""7." has sold only 260,000 
copies since its relea.se last November, 
only slightly more than his 2001 Span- 
ish-language release. "Quizas." which 
scanned 241.(K)(J co|iies. Those numbers 
are considered high for a Spanish-lan- 
guiige release but not for a major Eng- 
lish-language artist, and not for an artist 
who is supposed to haw two fan bases. 

Similarly. Tlialia's self-titled Spanish- 
language disc scanned 179.000 copies, 
while her English debut of the .same 
name has scanned only 184.000 copies 
since its release last summer, although 



it debuted at No. 7 on The Billboard 
200. 

Rubio scanned 480.000 copies of her 
2000 Spanish-language album "Pauli- 
na." It was the biggest-selling Spanish- 
language album for 2001 . according to 
the Billhoanl year-end charts. But her 
English-language debut. ""Border Girl." 
has scanned 270.000 copies. 

LATIN EXPLOSION? 

Cros.s(Aieracts. of course, are not rmv. 
Long before Martin or Estefan. there 
were many ca.ses of Latin arti.sts record- 
ing in English and wee versa, Inm Jose 
Feliciano. Xavier Cugat and Julio Igle- 
sias to Eydie Gomie and Paul ;\nka. 

But the newwaw of crosiiovers fi-om 
the late 1990s was dubbed the ""Latin 
explosion" by the media and garnered 
unprecedented worldwide attention. 
Even in the best of ca.ses. replicating 
that type of buzz and success is difficult. 
The current crop of arti.sLs is under an 
unprecedented media spotlight. 

""It was a moment in time and a sen- 
timent, and it's something we very con- 
sciously and deliberately and by design 
tried to create, and it worked." says 
Thomas 1). Mottola, chairman/CEO of 
Casablanca Records and Champion 
Entertainment. Mottola. who until last 
year was chairman/CEO of Sony Music 
Entertainment, was behind the careers 
of many of the most successful 
crossovers, including those of Martin. 
Anthony and Shakira. 

But the term " Latin explosion." he 
says, was simply coined by the media 
and u,sed by labels to market their acls. 

"There never really was a Latin 
explosion." Mottola says. "It was a 
mirage. And two of the biggest stars 
[Marc .Anthony and Jennifer Lopez] 
were from the Bronx. N.Y. But we used 
it to take gigantic ad\'antage of it. and 
lots of our stars benefited from that. " 

In the aftermath of that era. sus- 
taining a career in two languages is 
absolutely possible, he adds. "The 
essence of our business has never 



changed. It all depends on the quality 
of your material and the records and 
the performances the artists give." 
But admittedly, it's tricky. 

TROUBLE ATHOME 

There are many reasons why an 
album doesn't sell as well as expected. 
But when it comes to crossover acts, 
part of the problem is that the artist's 
core market — the l>atin buyer — may 
not be buying the English album. And it 
isn't doing so. sources say. because some 
artists no longer haw time to properly 




MARTIN: RETURNS WITH ENGLISH ALBUM 



promote in that market because the 
artist is trying to .serw hm masters. 

""The l^tin market, from radio to 
media to the public, feels abandoned." 
one executiw says. ""They feel betrayed. 
There are arti.sts who do nothing with 
Spanish media (when they're promot- 
ing an English album]. ;\nd everyone 
who made that artist into a star in the 
first place then feels pushed aside. " 

Not so fast, says Kevin Lawrie. pres- 
ident of .Sony Masic Norte. "People are 
always l(K)king for an excuse to justify 
when an album didn't do well. I think 
it has to do more with the music and 
the moment than anything else. " 

Crossing over. Lawrie adds, can 
absolutely be a good thing for any artist 
in any language. ""The more people you 
reach, the better. And as long as the 



music isn't compromised or bastardized, 
it will work in another language. " 

HOW IT WORKS 

Traditionally, when Latin artists 
record in English, they do so with a 
mainstream label, often the affiliate of 
the Latin label that signed the acL The 
mainstream label as.sumes all costs and 
generally collects all sales revenue. 
IJkewise. when the act records in Span- 
ish, the Latin label releases the album, 
assumes all costs and collects revenue. 

Shakira. for exjimple. releases her 
Spanish-language albums on Sony 
Norte and her English albums on Epic. 
Iglesias releases in English through 
Interscope and in Spanish through 
Universal Music Latino. 

As noted, when artists record in 
English, they tiiiically include at least 
one Spanish version of a song to pro- 
mote to Spanish-language radio. Thus is 
done precisely to permit promotion in 
the Latin market, so as not to abaiidon 
an artist's core fans. 

Labels deal with this in different 
ways. But for the most part the Eng- 
lish-language label will give the l^tin 
label a budget to promote the artist. 
The Latin label usually does not profit 
financially, but the effort is seen as ben- 
eficial to the artist's long-term career 
and the sale of ftjture albums. 

" It's not onerous." Lawrie says. ""It's 
good for the ]l.atin] label, and it's good 
for the artist." 

However, many staffers at Latin 
labels chafe at having to promote a .sin- 
gle for an artist who is unavailable to 
go to Spanish-language radio or per- 
form at Spanish-.station shows. 

""It's a lot of work, and it's ver^' drain- 
ing." one label promoter sa^'s. 

Rarely, the iiop label will promote tlie 
single to the .Spanish market For exiim- 
ple. Iglesias' current single. "".Adicto." the 
Spanish wrsion of ""Addicted." is being 
worked directly by Interscope instead of 
Universal Music Latino. The track ral- 
lied this week, rising from No. 2 1 to No. 



9 on the Hot Ijtin Tracks chart 

Artists who \mrk two markets have 
unusually busy schedules, because they 
have to promote in multiple markets 
and in two languages, regardless of 
v\'hether the album they're promoting is 
in English or Spanish. 

""No one is ewr completely happy," 
.says Diana Baron, an independent pub- 
licist who worked Shakira's "Laundry 
Service" for English and Spanish press, 
explaining the hectic schedule of trans- 
continentil intervie\\'s. ""It would take 
72 hours a day to make everyone happy." 

Additionally, international artists 
tend to be ab.sent for long periods of 
time as they promote their albums 
abroad. Compound that with promot- 
ing an album in an entirely different 
language, and you have an act that is 
truly out of sight for months, or years. 

That's why it's necessar>' to have a 
.solid fan base in place before crossing 
over, in any direction. 

Univ^rsal's Echevarria is counting on 
lliat .solid fan base and a coastanl pres- 
ence in the media to make Rubio's 
upcoming album. "I'aihUtina" (out Feb. 
10). a success among her l>atin fans. 

"She might not have sold as much 
as. say. Sliakira in English, but they did 
good groundwork with her. and she 
didn"! abandon her Latin fan base," 
Echevarria says. 

Universal has also renewed Rubio's 
contract to record in English, an indi- 
cation that, despite the challenges, 
bilingual acts won't disappear. 

"It's like both my arms." Anthony 
told liillboard in 2(K) 1 . describing vHvai 
it's like to record in English and Span- 
ish. "I was born and raised in East 
Hartem. The ]Spanish] music that my 
grandmotlier and mother would play 
at home wasn't the ]English] music 
that I would hear on the comer when 
I would hang out with my friends. 
When you say "crossover." that means 
you're crossing over and you don't 
belong. I don't believe that I am both. 
I am both. I am both." 
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Scheinman Collaborates With Pal On 'ShalagasteK 



Forward-thinking, genre-bending 
violinist/composer Jenny Scheinman 
this week releases "Shalagaster, " her 
second superb disc on John Zom's 
Tzadik imprint and third overall for 
the saxophonist's adventurous under- 
ground label Iher "Live at Yoshi's" CD 
was issued on Avant). 

Like the album's namesake — a 
mjthical guardian with a dolphin's 
bod\' and bird wings — Scheinman's 
11 -track creation is a captivating 
imprwisational collec-tion built with a 
kaleidoscope of musical elemenLs. 
from folk to world to avant-garde. 

WTiile her band features trumpeter 
Russ Johnson. ba.ssist IVevor Dunn 
and drummer Kenny Wolksen. the 
heart of the CD belongs to the rich 
collaboration between Scheinman 
and her good friend Myia Melford. 




who paints the pieces with piano and 
harmonium colors. 

"Myra was a friend of a friend I 
knew in Berkeley. " says Schein- 
man. who moved from the San 
Francisco Bay Area to New York in 
1999. "1 looked her up, and we con- 
nected immediately. We became 
sandbox buddies." 

Even so, "Shalagaster " is their first 
recording together. "I wrote a whole 
lot of material quickly for the project." 
Scheinman says. "So we agreed to 
have it be under my name, even 
though we plan to collaborate on a 
joint record in the future." Still, the 
virtuoso violinist who was a .serious 
piano plawr who attended Oberlin 
Conser^-atory, had her keyboard friend 
in mind while she was composing. 

"1 wTote on the piano, which was 
exciting. It was a reuniting with an 
instrument that I knmv even better 
than the violin." 

"Shalaga.ster " is part of Tzadik's 
Oracles series, which celebrates 
women composers. Scheinman first 
hooked up with Zom when he enlist- 
ed her to work on a Cobra dale in 
San Krancisco. "John approached me 
to contribute to the Oracles series. 
He has alwaj-s been wry open and 
interested. VSTien musicians send 
him records to consider for his label, 
he listens." 

While she will be touring this year 
to support the CD, Scheinman also 
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and body care products called Dessert. 
The perfume, whipped body cream, 
bubble bath, body gloss and other 
products are supposedly edible and 
come in three scents: Creamy, 
Dreamy and Juicy Simpson partnered 
with D'lish Fragrance in the deal. 

BITS: Justin Timberiake, Christiiia 
Aguilera. the White Stripes and Out- 



Kast are among the acts that will per- 
form during the 46th annual Grammy 
Awards' Feb. 8 telecast . . . NikW Sba 
IMiitley Criie). TVadi Guns ILA 
Guns). Scot Coogan and London 
LeGrand's new hard-rock outfit Brides 
of Destruction has inked a three- 
album deal \vi\h Sanctuary Records 
through Sixx's company 12-11 Produc- 
tions. Its label bow streets March 9 in 
North America . . . Peter LoFrumento 
US the neiv senior VP of corporate com- 
munications for UnK'ersal Music 
Croup. He replaces Bob Bernstein. 
w+K) left the company last December. 
LoFrumento is based in New York 
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Red Sea is distributed b>' Hender- 
sonville. Tenn.-based New Day Christ- 
ian Distribution. 

Red Sea artists are nominated in 
two Grammy categories this year. 
"Red Letterz" by Fresh I.E. is nomi- 
nated for best rock gospel album, and 
■Re\'eal His Glory" is up for best 
Native American music album. 

NEWS NOTES: The Christian Country- 
Music .Assn. will hold its 10th annual 



Christian Country Music Awards Nov. 
4. The show will be broadcast live on 
GAC from Nashville's Ryman Audito- 
rium. The awards show concludes the 
organization's week-long annual con- 
wntion. which begins Oct 31 at the 
Millennium Maxwell House Hotel . . . 
Cross Movement Records, an inde- 
pendent Christian hip-hop label 
based in Deptford. N J., has .signed a 
U.S. distribution agreement with 
Provident Music Distribution. The 
first title to be distributed by Prow- 
dent will be the debut release from 
T.R.U.T.H. It streets April 6 . . . 
Spring Hill act the Booth Brothers 
have signed with the 1 larper Ageno' 
for booking. 



keeps busy performing with guitarist 
Bill Frisell in his Intercontinentals 

band, doing duo dates with Notah 
Jones' guitarist Adam Levy and has 
recently launched an exciting and 
unasual Django Reinhardt covers 
band with guitarist Marc Ribot. 



Jazz 
Notes 



ByDanOuellette 

douellette@blilboard.com 



THE 0S8YYEAR: .Saxophonist Greg 
Osby's new year's resolution for 2003 
was to connect with as many fellow 
musicians as possible. 

"I decided to dedicate m>'self to col- 
laborating, performing and recording 
with a host of people I've had respect 
for from afar but end up only relating 
to in passing at airports. " Osby told 
this reporter last year. 

For the first time. Osby recorded 
with trumpeter Nicholas Payton on 
the former's "St Louis Shoes" CD 



(Blue Note) and shared a stage with 
M^ton Marsalis in a Imz Standard 

gig led by drummer Ali Jackson. 
Osb\' also continued to foster a rela- 
tionship with Phil Lesh & Friends, a 
new group fronted by the former 
Grateful Dead bassist. 

"Phil's band is the 

mast liberal environment 
I've found myself in, 
improvisationally speak- 
ing," Osby told me. 'In 
between his country. 
. blue-sy, folky tunes are 
f lengthy improvisations 
T that are, to me. a lot 
I more captivating than the 
V songs themselves. It's 
straight communication 
with a hodgepodge of 
activity, movement and motives, " 

In the waning hours of last year, at 
Lesh's request Osby was onstage with 
Grateful Dead spinoff band the Dead 
for its annual New Year's Eve stand on 
Dec. 30 and 31 in Oakland. Calif 

Osby says of the gig, "There was a 
.strong connection, especially during 
the second-set jams." 

Lesh adds. "Having Greg sit in with 
us for New Year's inspired us to play 
.some of the most outside stuff. For 
me, it was probably the best New 




Years' Eve show ever. For sure, it was 
the most adventurous." 

THREE DOT LOUNCE: The daughter of 
Joao Gilberto and Brazilian singer 
Miucha, wcalist Bebel Gilberto 
recorded her first album. "Tanto 
Tempo," in 20O0. It sold nearly 1 mil- 
lion copies woridwide. Her as-yet- 
untitled follow-up. produced by Mar- 
ius DeVries IRufiis Wainwri^t 
Madonna. Bjork). will be released in 
May by Ziriguiboom/Six Degrees . . . 
On Jan. 27, septuagenarian saxo- 
phonist James Moody will release his 
debut Savoy Jazz album, "Homage," 
produced by Bob Belden and execu- 
tive-produced by Steve Backer . . . 
Veteran fasion group Jazz Crusaders, 
piloted by founding member and 
funky multi-iastrumenlalist Wayne 
Henderson, will release its new 
album. "Soul Axess." on True Life 
Entertainment Streeting Jan. 27, the 
CD features guest appearances by 
smooth jazz aces Philip Ingram, 
Everette Harp. Ronnie Laws and Roy 
Ayers . . . Contemporary jazz gui- 
tarist Peter White will release his 
ninth solo album. "Confidential." on 
March 23. The Columbia disc fea- 
tures guest spots by Chris Botti. 
Brian Culbertson and Mindi Abair. 




Ask your local cable operator for BET Jazz: 
The only 24 hour Jazz Channel 
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Linkin Park Sets 2004 Touring Standard 



BY RAY WADOai 

Linkin Park is flexing some serious 
box-office muscle on its current Mete- 
ora tour, solidifying the band's stature 
as a major arena-level act. 

With strong support from P.O.D., 
Hoobastank and Story of the Year, 
Linkin Park is headlining the top 
hard music package out in the early 
going of 2004. demonstrating health 
for the genre and the band's own 
staying power. 

The tour is named after the band's 
current album, which has sold 3.5 mil- 
lion copies, according to Nielsen 
SoundScan. 

The Meteora tour bodes well for 
lx>th. "This is a big-league headlining 
tour, no question." says Michael 
Belkin, executive VP of the Midwest 
region for Clear Channel Entertain- 
ment "There's no gray area here — this 
is a home run. " 

Belkin bases that claim on how well 
his own dates have performed. The Jan. 
21 show at Cleveland's Convocation 
Center sold out in ad\'ance, and a Jan. 
25 Columbus. Ohio, concert at Nation- 
wide Arena is "selling at a healthy clip 
on a daily basis," Belkin says. 

The hand cut deals with individ- 
ual promoters in each market, 
including CCE, Jam Productions and 
Another Planet. In its best markets, 
the tour is not just selling out but 



selling out quickly, exceeding already 
high expectations. 

According to Jim Clancy, executive 
VP of CCE in New York, Linkin Park's 
Jan. 18 date at Nassau Coliseum on 
Long Island sold out in one day in mid- 
December. "We thought it would be 
good, and it was fantastic," 
he .says. 

That appears to be a 
trend. '"We're sold out in 
almost every market for 
the first three or four 
weeks of the tour. " says 
Michael Arfin, Linkin 
Park's agent at Writers & 
Artists Group Internation- 
al. "There's a lot of fire on 
this tour." 

STAYING POWER 

That holds true on the 
West Coast, where Linkin Park will 
play HP Pavilion in San Jose. Calif,, 
Feb. 16 and ARCO Arena in Sacra- 
mento. Calif.. Feb. 18. Gregg Perloff. 
promoter of both shows as president 
of .Another Planet, expects hm sellouts. 

Perloff says Linkin Park's set on 
Metallica's Summer Sanitarium 
tour last summer at Candlestick 
Park in San Francisco was a strong 
indicator of how well the band could 
do in his market. 

"When they played witli Metallica in 
the stadium show, the audience went 



wild." Perloff says. ""When five acts are 
playing and you see an act that breaks 
out like that, it's very e.xciting. and 
Linkin Park absolutely did that in fi'ont 
of .50.000 people." 

Indeed, the stor?,' is not so much 
that Linkin Park is selling out some 



large arenas; the band turned that 
trick on its first album lour in 2002. 
What's more important is that the 
band is exhibiting much-valued legs 
as a touring entity. 

" It's nice to see this audience con- 
tinuing on with unwavering support 
for this band," Belkin says. "These 
days, you don't know from album to 
album what kind of support you'll see 
[for an act)." 

Arfin adds. ""It's becoming evi- 
dent that Linkin Park is develop- 
ing into a career band that will be 



here for some time." 

Clancy agrees. ""This feels like the 
real deal. We may have a major- 
arena headliner in this band for 
years to come." 

The tour is also scoring points with 
promoters fi)r the way it is routed, 
booked and presented. 
"This tour is old-school . . . 
hands-on agenting by 
Michael ,'\rfin and strong 
management by Rob Mc- 
Dermott |at the Firm] and 
of course, a great promot- 
er." says Dave Marsden, 
senior VP of CCE Boston, 
promoter of the tour's 
sold-out date at the Cen- 
trum in Worce.ster. Mass. 

Marsden says a combi- 
nation of venue (the Cen- 
trum welcomes general- 
admi.ssion shows), .support, a $.'J4..5() 
ticket and timing are all in the show's 
favor. "This is the first big show of the 
new year." he points out, adding that 
great radio support comes h'om WBCN 
and V\'AAF in Boston. 

NICE PACKAGE 

From the beginning, Linkin Park 
tapped the benefits of prudent packag- 
ing and pricing. The band's debut 
arena tour, billed as Project Revolu- 
tion, featured Cjpress Hill, .'\dema and 
DJ Z-THp, That trek gras,sed more tlian 



S6 million in just four weeks of dates, 
with tickets priced at $29.50. 

A second Project Revolution tour 
last spring — which played mostly 
secondary^ markets with Mudvayne, 
Xzibit and Blindside — also performed 
well, though not as strongly as the 
previous tour. 

But this time out, Linkin Park, 
P.O.D. and i loobastank are all riding 
hot albums, and Story of the Year is 
regarded as a real comer. Even with 
such a strong lineup, though, the 
package is priced all-in at $34..50. 

"A very reasonable ticket price is a 
key factor," Arfin says. "And we really 
worked hard at putting together an 
amazing package. Linkin Park as a 
band are very involved in the proce.ss 
and in tune with what's happening." 

The Meteora tour wraps March 6 at 
Phillips Arena in .Atlanta. Ne.xt up for 
the hand is another IVojeet Revolution 
tour for the summer, with the package 
currently being put together. WTiether 
the band will play indoors or out is still 
being determined. 

Linkin Park will stay mostly state- 
side in 2004, after successfully tour- 
ing Asia last October. .Arfin says the 
band sold out three Budokan Hall 
shows in Tokyo, drew 9,000 in Korea 
and sold out Osaka and Yokohama, 
Japan, before playing to 25,000 head- 
lining an outdoor fest in Kuala 
Lumpur, Malaysia. 




Venue Tests Ticket-Forwarding Program 



BY SUSANNEAUIJ 

LOS ANGELES— Taking a leap in the 
name of customer service, the Jack- 
sonville Veteraas Memorial Arena will 
be the first Ticketmaster venue to 
allow its 1,100 elite club seat patrons 
to forward their unused tickets for 
non-sporting events. 

The Feb. 12 George Strait show at 
Jacksonville will be the guinea-pig 
concert for the arena's Ticket For- 
warding software. 

Since January 2002, Ticketmaster 
has provided its forwarding option to 
any building clients already offering 
print-at-home ticketing technology 
to patrons. 

With the new Ticket Forwarding, 
ticket buyers can e-mail their pur- 
chased print-at-home tickets to any- 
one they choose. The recipient prints 
out the bar-code-embedded ticket, 
which is scanned at the venue for 
entry. Ticketmaster charges $1.95 per 
ticket for the forwarding service. 

A number of sports season-ticket- 
holders can already forward tickets. In 
2002, 14,379 Ticketmaster tickets 
were forwarded by fans of a number 
of basketball fi-anchises, including the 
San Antonio Spurs and Utah Jazz. 

Yet the possibility of repeat finan- 
cial transactions on tickets — ^where 



buyers sometimes resell them for 
more than face value — has dogged the 
concert industry's adoption of 
advanced ticketing software that steps 
into this secondary market (Billboard, 
May 24. 20O3). Typically, tour organ- 
izers and artists reap revenue solely 
from the primary ticketing market. 

ADDED CONVENIENCE 

In Jacksonville Arena's case, strict 
Florida anti-scalping laws — where 
buyers are forbidden to resell their 
tickets for more than face value — 
mandate that club patrons forward 
tickets at no cost to their chosen 
recipients. 

That means "it has nothing to do 
with the secondary market." notes 
Glenn Mon, senior VP of stadiums and 
arenas for Jacksonville's management 
company, SMG. 

Instead. Mon says, the decision to 
implement forwarding has every- 
thing to do with supporting cus- 
tomer needs. 

"We're constantly looking at prod- 
ucts that will make it easier for 
patrons to acquire tickets to our 
events. The convenience is what we're 
looking for — the more convenient 
you make it, the more you'll generate 
greater ticket sales." 

Mon is monitoring how the soft- 



ware rolls out at Jacksonville to 
determine if SMG should introduce 
forwarding for concerts at its other 
buildings. 

" Rather than having to Iphysicallyl 
mail the ticket, [the club seat-holderl 
does so electronically. The portability 
of the ticket increases." Mon says. 




If Jacksonville premium seat-hold- 
ers are caught trying to forward tick- 
ets for extra cash, their season con- 
tracts will be revoked, .says Nan Coyle, 



director of sales and marketing at 
Jacksonville Arena. Open since 
November, the arena has .sold all of its 
1.100 club seats in three- or five-year 
deals, she adds. These members get 
first dibs on purchasing tickets to all 
the building's live events. 

""This is really a .service to those 
folks who have membership with our 
club — making it easy for them |by a 
simple e-mail] to accommodate 
clients they happen to be entertain- 
ing," Coyle explains. 

MANAGEMENT DISCREHON 

David Goldberg. e.\ecutive VP of 
strategy and busine.ss development at 
Ticketmaster, says it is up to the venue 
manager what rules they want to pin 
on their fon\'arding sy.stems. If a man- 
ager approves it, there could be situa- 
tions where ticket buyers could for- 
ward concert tickets at a price above 
face value. 

" It's up to the client We've built the 
products to comply with different sets 
of regulations that can match differ- 
ent client needs." Goldberg says. 

Because Jacksonville is limiting the 
forwarding option to its club seat 
holders, Mon says, tour organizers — 
including those for the Strait show — 
were not included in the conversa- 
tions to install the software. Extra 



revenue attached to premium seats is 
usually kept out of promoters' share 
of the gross anyway, according to 
lx)uis Messina, TMG/AEG Live pro- 
moter for the Strait concert. 

Yet Messina believes that if venue 
patrons used ticket forwarding for 
financial gain, it would be ""morally 
wrong." 

"That's scalping to me. [With repeat 
ticket sales], the artist doesn't partic- 
ipate," he .says. "My personal view is 
that artists should share in all the rev- 
enue that is generated." 

He adds that venues that offer 
patrons the chance to scalp tickets 
by forwarding may miss out. "The 
artist has the option to not play that 
building. That's where you put on a 
poker face and say, "We're not going 
to play' — it's like "Who's calling 
whose bluff?" " 

Goldberg hopes that Jacksonville's 
Ticket Forwarding launch will spur 
more of its clients to embrace the 
software. 

"We are going to be happy to point 
to any successes in the marketplace. 
And certainly this is one," he says. 
"'With any new technology, there is an 
adoption curve that goes along with 
it. There will be early adopters and 
(there will be] those who wait and see 
and follow later. " 
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This is an issue we feel strongly about ■ 
You gotta treat your favorite bands 
with respect. If you know music, you 
know this is the only way to get 
real quality. Legal downloads rock. 

GOOD CHARLOTTE 




Ul lUUUlVJ COIMCERT GROSSES 
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For Sure: stones 
Were Tops Last Year 



Bruce Springsteen and his 
mighty E Street Band put up some 
huge numbers on the road In 2003. 

The record-setting Rising tour 
kicl^ed some major stadium-level 
tail all over the world. Springsteen 
even threw in a world-record stand 
in his home state of New Jersey. 
At 54, he put together the top- 
grossing run of his 30-plus years of 
national touring. The Rising tour. 

the Jersey stand and 

Springsteen's remark- 
able year of touring 
were well-chronicled 
in these pages. We 
love Bnice. 

But Springsteen 
was not the top tour- 
ing artist of 2003, 
despite numerous 
media claims to the 
contrary. Any way you 

look at it. the Rolling 

Stones grossed far 

more than Springsteen did last 

year (Billhoard, Dec. 27, 2003). 

From start to finish, the Stones' 
Lick.s tour gro.ssed $299..520.230 
from 113 shows dating back to 
September 2002 {.Billboard. Dec. 
6. 2002). We lumped the entire 
tour into 2003's Billboard Box- 
score stats because we received 
them all at once from promoter 
Michael Gobi's office at the end of 
the tour. We do not estimate. 

For the year, Springsteen's 
reported grosses totaled $181.7 
million worldwide. If you take away 
the $90 million or so the Stones 
did in fall 2002, the band still easily 
outpaced Springsteen. The Boss' 
tour grossed $221.5 million from 
121 shows, so tour for tour, the 
Stones also topped Springsteen's 
by more than $70 million. 

There is no sin in being out- 
grossed by the Rolling Stones, par- 
ticularly when they charged signifi- 
cantly more per ticket than 
Springsteen did. The Stones top the 
list every lime they go out. They are 
the No. 1 touring act of all time. 

In just about any other year, 
Springsteen would have far and 
away been the No. 1 touring act. 
Clearly, there is more to a tour's 
success than how much money it 
makes, like critical acclaim, atten- 
dance, creativity and profit margin. 
But Billboard ranks tours by box 
office. i\nd in 2003, the Rolling 
Stones performed better at the box 
office than any act in the world. 

SEC KECGERS: With his holiday tan 
firmly in place, Kenny Chesney will 
tune up for a busy year of touring 
with a brief run through South- 
eastern Conference (SEC) school 
markets paired with Uncle Kracker. 

Chesney will play small venues 
in SEC markets beginning later 



this month. While production will 
be lo-fi and venues will be very 
small. Chesney will take his full 
band with him. Proceeds will bene- 
fit local charities. 

According to Chesney's manag- 
er, Clint Higham. the tour is 
about "getting back to grassroots. 
A lot of Kenny's audience is col- 
lege-age kids, and we wanted to 
reach them first. " 



On Hie 
Road 



ByRoyWaddell 

rwaddell@billboard.com 




Uigham says Chesney met Uncle 
Kracker through the latter's asso- 
ciation with Kid Rock, who ap- 
peared at Chesney's Knox-ville, 
Tenn., Neyland Stadium show last 
summer. "They formed a strong 
friendship, and Kenny felt like giv- 
ing something different to the fans 
this year," says Higham, adding 
that Chesney's audience is open to 
all types of music, "I don't really 
think we're competing with the 
Alan Jacksons of the world." 

Uncle Kracker, who is featured 
on the title cut of Chesney's Feb. 3 
release, "When the Sun Goes 
Down, " will also open Chesney's 
much-anticipated summer tour 
with Rascal Flatfs [Billboard. Dec. 
27, 2003). 




IMAGINE THAT: The Imagine tour, 
featuring MercyMe, Amy Grant 
and Bebo Norman, will begin Jan. 
30 at the Curb Center and hit 
about 25 markets before conclud- 
ing March 8 at the Salem (Va.) 
Civic Center. The tour was booked 
by Third Coast Artist Ageno'. the 
agent for MercyMe. 



AimSTfS) 


VENUEf 

DATE 


CROSS/ 


ATTENOAMCE/ 


PHOMOTER 


CLOUSEAU 


Sporlpalais, 
Antwerp. Belgrum 

Dec.2-M 


S7.SI6.06I 

(£6,299,940) 
S38.33/$20.9E 


2431556 

246,612 14 shows 


PSE Belgium 


CHER. KC A IH^ SUNSHINE BAND, 
VILLAGE reOPLE 


MGM Grand GwdMi. 
1^1 Vagn 

Jan. 2-3 


S3.14&aiZ 

S236.51/S7Sl2S 


21.281 

23,490 two shows 


Pear Channel 
Enloflalnment. in- house 


PHISH 


AmericaoAirlinas AraiM. 
Miami 

Dec. 28-31 


S3J)63.761 

S43.50/S39.50 


74J76 

four selhiuts 


Clear Chaanel 
Entaftahmiaiil 


CEUNE DION 


TtiB Colo—a 111 at Caaaars 
Palac*. Laa Venas 

Jan 7-11 


SZ.5B1,199 

S225/S175/S127,SQ«87.50 


18.520 

five sellouts 


ConcartaWest 


SIMON & GARFUNKEL, 
THE EVERLY BROTHERS 


Philipa Arena, 
AUsnta 

Dec 20 


S1.7t3JD7 

S2Z7/SS2 


17.161 

sellout 


Clear Channel 
Entarta iw naid 


WIDESPREAD PANIC 


Philips Arena. 
AUsBla 

Dec 30 31 




30.504 
two seHouu 


Clear ChanMal 
Entaftaimnent 


SHANIA TWAIN, EMERSON DRIVE 


America West Arena. 
PhoeniK 

Dec. 19 


S1,120.175 

$80/S65/S4S 


selkHit 


Beaver ProduclioM, 
Frank Productiona 


TRANS-SIBERIAN ORCHESTRA 


CSU Comrocatian Centra. 
Clevalanil 

Dec 21 22 


S1.M1,190 

$43-50/130.50 


Z7A9 

2B.298 three shows 


Clear Channel 
Entertaimnent 


AEROSMITH A KISS. 
PORCH GHOULS 


Ford Center. 
Oklabema City 

Dec. 14 


stjHi.m 

$125/S35 


ii.2n 

19.450 


Clear Cliaimel 
Entertainmant 


DAVE MATTHEWS & FRIENDS. TIM 
REYNOLDS, TREY ANA5TASIO. 
EMMYLOU HARRIS 


MaAnn Square Garden, 
New York 

Dec- 17 


SStl^ 

S4B 


1UM 

selkiut 


Clear Channel 
Entertaimnent 


DAVE MATTHEWS a FRIENDS, TIM 
REYNOLDS, TREY ANASTASIO, 
EMMYLOU HARRIS 


FleetCenter. 
Boston 

Dec 16 


$•97,278 

S52S0 


17.242 
saUout 


Clear Ckannol 

Enterta inmenl 


toby keith. willie nelson, 
blake shelton, scottv 
emerk:k, cledus t judd 


Gay lord Entertainment 
Center. Nashville 

Dec 31 


$870,208 

S77.S(VS47.50 


14.33$ 

sellout 


TBA Entertaimnent 


DAVE MATTHEWS & FRIENDS, TIM 
REYNOLDS, TREY ANASTASIO, 
EMMYLOU HARRIS 


Hartford Civic Center. 
Hartford. Conn. 

Dec. 19 


$790,178 

S50 75 


15JN 

ssHotft 


ClaarCliaiinal 
EntortaiiiMMil 


TRANS-SIBERIAN ORCHESTRA 


Giant Center, 
Hershey. Pa. 

Dec 14 


$737,709 

S46 50/S35 


17.724 

twoselkiuts 


Clear Ckannal 
Emartainmedt 


WGCI BK3 JAM 4: BEYONC6. BOW 
WOW, NICK CANNON, MONICA. 
MURPHY LEE 


United Center. 
Chicago 

Due 19 


S702J01 
S6SA2S 


131711 
T9l338 


Clear Channel 
Entenaiamant 


BETTE MIDLER 


Sawis Center. 
Sl Louis 

Dec. T5 


SlSa'S3950 


9LSn 

13.147 


Clear Channel 
EatortaianMnl 


BETTE MIDLER 


Gient Center. 
Heratiey. Pa. 

Dec n 


$87.7S/S42.2S 


8.712 

sellout 


Claer Channel 
Entertainment 


DAVE MATTHEWS & FRIENDS, TIM 
REYNOLDS, TREY ANASTASIO, 
EMMYLOU HARRIS 


Ounkin' Donutt Cenlef. 
Providence, R.I. 

Dec 13 


$865,090 

S5250 


12,7» 
seRoul 


Cleer Channel 
Entertainment 


MANNHEIM STEAMROLLER 


Qwest Center, 
Omaha. Neb. 

Dec. 26-27 


$621 J9B 

S70/S23 


17.052 

20.000 two shows 


Sound Trak 


TRANS-SIBERIMI ORCHESTRA 


Tweeter Canter at tto 
WaterfToat Camden. N J. 

Dec. 27 


SS68L972 

$47.50/S39.50 


13v752 

two sellouts 


Claar Chaenal 
EnlenainmenL 
David Kraks 


BETTE MIDLER 


Bradley Center; 
Milwaukee 

Dec. 17 


trMii.iin 

Si 52X41.50 


9b4B7 

13,715 


Clear Channel 
Entertainment 


BETTE MIDLER 


Wachovia Arena, 
Wilkes-Barre, Pa. 

Dec 27 


$562,701 
$76 50/541 


8,146 

sellout 


Dear Channel 
Enleriaiimeni 


MANNHEIM STEAMROLLER 


Xcel Energy CeaMr, 
Sl Paul Minn. 

Nov 29* 


$505^897 

S75/S23.50 


12.»3 


Ha— ef In Theatre TnM 


MANNHEIM STEAMROLLER 


Charlotte ColisaiHH, 
Charlotte. N.C. 

Doc 6 


S4791643 

S85/S36 


IJ09 

11,500 


BACI Managemanl 


COUNTING CROWS, GRAHAM 
COLTON, THE WALLFLOWERS 


Warfield Theatra. 
San Francisco 

Dec 8-9. 12-13, 15-18 


S46 


11.2S 

13300 six shows 


Clear Channel 
Entertainment 


HARRY CONNKK JR. 


Mural Theatre, 
Indianapolis 

Dec. 13-14 


SW6.737 

$71.SaS3l.50 


7.878 

7,350 three shows 


Clear Ckannel 
EntertaiiMneot 


MANNHEIM STEAMROLLER 


RBC Center, 
Raleigh, N.C. 

Dec- 4 


tman 

S8S/S36 


8,800 


BAQ ItAanageiram 


TRANS-SIBERIAN ORCHESTRA 


Toyeta Canter, 
Houston 

Dfic. 14 


S418JI99 

S49.50/S29.50 


11.681 

19.866 two shows 


Clear Channel 
Entertainment 


TRANS-SIBERIAN ORCHESTRA 


Van Andel Arena, 
Grand Rapids, Mich. 

Dec 19 


$401,470 

S49.50i'$29 50 


lOltl^ 


Clear Channel 
Enterta inment 


MANNHEIM STEAMROLLER 


Toyota Center, 
Houston 

Dec. 21 


$393,809 

$8&S25 


&78S 

11.456 


Claar Channel 
Entertainment, 
JS Touring 


KMJQ HOUOAY CONCERT: MAZE 
FEATURING FRANKIE BEVERLY, GERALD 
LEVERT, WLL DOWNING. JAGGED EDGE 


ToycrtB Cenlei. 
Houston 

Dec, 27 


S391M1 

S6S/S32.75 


7.483 

n,70i 


Clear Channel 
Enterta i rmienl 


MONTGOMERY GENTRY, THE 
CHARLIE DANIELS BAND. PHIL 
VASSAR. DIERKS BENTLEY 


Rupp Arena, 
Lexington. Ky. 

Dec 31 


S3IQ,8B 

S4A.50/S38.50 


U4B 

^283 


Clear Channel 
Eatarfainmam 


MAZE FEATURING FRANKIE 
BEVERLY THE WHISPERS THE 
O'JAYS 


Fox Theetre. 

Dec. 31 


$368,607 
S89 S0/S89 SO 




Clear Channel 


TRANS-SIBERIAN ORCHESTRA 


Mellon Arena, 
PiTtsbursh 

Doc 23 


S367.CM 

$40.50^50 


12.419 


Clear Choanal 
EHUnainment 


COUNTING CROWS. GRAHAM 
COLTON, THE WALLFLOWERS 


Wittern Theater: 
Los Angelas 

Dec. 19-20,22-23 


S3G2.441 

S48.50 


9.985 four shows 


Cleer Chennal 
Entertainment 



P 61!. 1)71 F,i. 
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Stones Throw Taps L.A. Scene 



BY RASHAUN HALL 

These days, anyone can start an independent label. All it takes 
is a few dollars and a little know-how. Or so it seems. 

With more entrepreneurs getting into the music business, 
what tnily sets an indie label apart from the crowd? 

For Los Angeles-based Stones nirov\' Records, it's all about shar- 
ing the musical vision of its founder/artist. Peanut Butter Wolf. 

Founded in 1996. the label serves as a vehicle for Wolf to share 
his music and the music of like-minded artists. 

"When I started. I felt like I had a lot of experience in all the 
different aspects |of the music business] — from working at 
record stores and with a record distributor to DJing at a radio 
station," Wolf says. "I just felt like I knew a lot of talented artists 
in the Bay Area, and it never really crossed my mind that there 
would have to be a plan B. 1 just really wanted to do this." 

BUILDING THE BRAND 

The label's first release was Charizma & Peanut Butter Wolf s 
"My World Premier." The single paid homage to Wolf s partner 
Charizma, who pa.ssed away in 1993. 

Once the label launched. Stones Throw quickly made a name 
for itself on the DJ circuit. 

"One thing that worked to our advantage was that we were 
putting out a lot of breakbeat records, " Wolf says. "We did one 
with DJ Babu [of Dilated Peoples! called Super Duck Breaks.' 
It seemed like every battle DJ was using this record. 

"We had the Stones Throw label on the back of every record 
we did, so you would see this big Stones Throw label spinning 
around on the turntable. Just from that alone, all of the DJs 
began identifying with the label. |which| gave us credibility." 

With a firm foundation in the DJ community that was estab- 
lished with 12-inch vinyl singles and breakbeat records, Stones 




Throw soon began releasing full-length albums. 

In addition to his own music. Wolf has used Stones Throw 
to introduce acts like Lootpack. Egon, Breakestra and Madlib. 

"I don't put out anj'thing that I'm not really excited about per- 
sonally," Wolf .says. "When you're in this just as a business, you 
can say, 'Well, I really don't like this, but I know that it will sell.' 
I never really take that approach. I guess it's just my pride in the 
catalog and the label. I want it to be |respected| the way that Blue 
Note is with jazz or some of the other hip-hop labels I looked up 
to in the early years, like Def Jam and Tommy Boy when they first 
started releasing stuff." 

Stones Throw's recent relea.ses include Jaylib's "Champion 
Sound," which paired Madlib with equally renowned producer/MC 
Jaydee, and Wildchild's "Secondary' Protocol. " The albums have 
sold more than 16,0(X) units and 9.000 units, respectively, accord- 
ing to Nielsen SoundScan. 

In December of last year. Stones Throw also released "Big Shots," 
the first full-length album by Charizma & Peanut Butter Wolf. It 
has sold more than 3.000 units. 

Next up for the label is the Madvillian project, which com- 
bines the talents of Madlib with MF Doom. 

(\s a fan and a label head. Wolf is always encouraging his artists 
to experiment and collaborate, and not just for Stones Throw. 

I,ast year. Madlib was allowed to access the vaults of Blue Note 
Records to record "Shades of Blue " on Blue Note (Jazz Notes, B///- 
Aoan/, July 26. 20031. 

"It was my idea for him to do the Blue Note thing, " Wolf says. "I 
was speaking to the A&R guy at Blue Note, and I said. 'You guys 
should let Madlib go through >'our vaults and do a remix album.' He 
thought it was a good idea, and 1 asked Madlib if he would do it and 
he was all for it For me. it's really important to get him out there as 
much as possible for music's sake." 
^ ( Conlinued on page 20) 



Goapele Gets Columbia Joint Venture 



Borrowing a phrase from the 
movie "Bull Durham." independent 
artist Goapele is "going to the show." 
That's thanks to the recently an- 
nounced joint venture between her 
label. Sk^'hlaze Recordings, and 
Columbia/Sony Urban .Music. 




"We've been growing as much as 
we can by ourselves," the Bay Area- 
based singer/songwriter says in her 
fir.st interview since the announce- 
ment (Billboard Bulletin, Jan. 8). 
"But now we have more resources to 
expand and finally get international 



distribution. We feel good about this 
being the right next step." 

Under the terms of the joint ven- 
ture, Columbia/Sony Urban Music 
will rerelease Goapele's 2002 Sky- 
blaze/RED debut, "'Even Closer," 
Feb. 3. The reissued set will feature a 
bonus track; a remix of the cut 
"Childhood Drama." Columbia has 
al,so signed a production deal for 
future Goapele projects. 

"Even Closer" has sold more than 
61,000 copies in the U.S., according 
to Nielsen .SoundScan. 

The singer has also wrapped a video 
lor lead single "Closer." Directed by 
Dave Meyers protege Dave Dean, the 
video Ls slated to premiere in two 
weeks. The single is being serviced to 
urban AC stations and is featured on 
Elektra's "Honey" soundtrack. It 
reached No. 83 on the BillhoanI Hot 
R&B/Hip-Hop Singles & Tracks chart 
in the Aug. 9. 2003, issue. 

This major-label pot of gold is the 
end of a rainbow that started with 
Coapele's 2001 EP. "Closer."" Its "cou- 
ple-thousand" independently sold 
copies paved the way for "Even Clos- 
er." But Goapele vows the joint ven- 
ture won't alter her artistic vision. 

"I did fear that originally and was 
mindful of that issue," she says. " But 
we ve been patient regarding who we 
wanted to move forvvard with and 



how we wanted to move forward so 
that who I am [artistically] still 
comes across." 

While Skyblaze expects to bow 
more acts in the future, it's all atwut 
Goapele right now. ""We'w learned a 
tremendous amount working inde- 
pendently," Skyblaze chief and 
Goapele manager Naniane Mohlabane 
says. ""Now we have a huge learning 
curve regarding being independent 
and in partnership with a major. " 

Future Goapele sightings include 
upcoming performances in New 
York (Joe's Pub) and a Feb. 14 "Soul 
Train" appearance. 

ON THE RECORD: As noted eariier in 
this column. En Vogue drops its new 
album, "SoulFlower," Feb. 24. Its 
lead single is '"Ooh Boy." 

The trio (Cindy Herron. Terry 
Ellis and new member Rhona Ben- 
nett) dropped by Billboard's Los 
Angeles office last week to discu.ss 
the new album and future plans. 

The album is on Herron and 
Ellis' label. Funk>' Girl, in associa- 
tion with producers Denzil Foster 
and Thomas McEIroy's Beat 
Exchange label, distributed 
through Bayside. 

There will be a promotional blitz 
tied to the album's release, including 
an appearance at Super Bowl 



XXXVIII in Houston. And while orig- 
inal member Maxine Jones has been 
busy of late with motherho<xl, she 
plans to join the group on its next 
studio album. 

Producer Jazze Pha (aka Phalon 
Alexander) plans to bow his "Big 
Love" solo album this spring on 
Atlantic. His protegees Jody Breeze 
and Ciara are . 



Image Awards. The two-hour cere- 
mony is being taped March 6 at 
Los Angeles' Universal Amphithe- 
ater. It will air March 1 1 on Fox. 
Leading the list of nominees are 
OutKast (with six nods), Beyonce 
(five) and Luther Vandross (four). 
Those three acts will compete 
against each other in the cate- 



working on solo 
projects set to 
debut this sum- 
mer on Pha's 
.Arista- 
distributed 
Sho'Nuff Record 
ings . . . Hidden 
Beach Record- 
ings' Jill Scott 
returns with her 
long-awaited 
new album this 

summer. In the meantime, she 
appears in a four-epi.sode arc on 
UPN's ""Girlfriends" that kicked off 
Jan. 12 . . . Cee-Lo Green's (Goodie 
Mob) second solo set, " Cee-Lo Green 
Is tlie Soul Machine," lands in stores 
March 16 through Arista. 

AWARDS MANIA: Following the 
Feb. 8 Grammy honors, the awards 
hoopla on the urban front contin- 
ues with the 35th annual NAACP 



RhN/rnm 
S(Blues 

By Gail Mitchell 

gmnchell@b1lll>oard.coin 




gories of outstanding song and 
outstanding music video. 

The National Assn. of Black 
Owned Broadcasters' 20th annual 
aw^ards dinner is March 12 at Wash- 
ington. D.C.'s Marriott Wardman 
Park Hotel. 

The fourth annual BET Awards 
are locked in for June 29 at Holly- 
wood's Kodak Theater. Returning 
for a second stint as host is comedi- 
enne/actress Mo'Nique. 
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THISWIEK 


UkST WEEK 




TITlt 

ARTIST <IMI>fl1NT/?R0MOTI0N LABCl i 




LAST WEEK 




T1TU 

ARTIST (IMPftlNT/PRO MOTION LABEL'i 




1 




You Don't Know My Name 


& 


36 




Hotel 

L^:.7.a\ Ff a: =, Kf u- ifd.i .^.iR'ftf.t. jnur,' 




56 




Them Jeans 




d 




Slow Jam; 


m 


29 




Rubber Band Man 

"( nw.r hii-,-iF A'LAMioi 




49 




The Set Up 




2 




The Way You Move 


28 


22 




Holidaa In 




66 




One Call Away 
















MJiEl IWSI1.1WitTHftPi«5jr-A?lT0ll 








■:M'ii> :i('ji';iuiiM5iw»?t*CLa,ma.i 




3 




Walked Oulta Heaven 


@ 


38 




In My Lite 


1 


47 




Pass That Datch 

MIS^FlliOn T>e:.MDMNO.UilCIMtE&- 




7 




Read Your Mind 

n^Mi-- iMA:;ii;.in(*iSOMi*FRNi 


30 


26 




Not Today 

"■• ■ '.I tVE iC-tFTt-UKTfHSCOMl 


IT 


51 




Encore 


6 


5 




Milkshake 


31 


27 




Wat Da Hook Gon Be 

'.' "- ' 'iit..UmviBS.li.'JMRGI 




57 




Touched A Dream 


o 


8 




Me. Myscll And 1 


32 


28 




Clubbin 

".wno.ii ; t'lj.r;ir:iV ■! U G.lin.HIAttCil 




67" 




Wanna Get 2 Know U 


s 


6 




Step In The Name 01 Love 


@ 


35 




U Got That Love (Call H A Night) 




58 




Think About You 


o 


n 




HeyVa! 


CD 


41 




Dirt Off Your Shoulder 

.i..' ii^iX i -HiATiF'.WMin.lMS. 


59 


53 




I'll Be Around 




9 




Change Clolhes 

.j,y 7 iHo: A FfUAW JAMWJMGI 


35 


32 




Badabcram 

U> 1141 iat.F\L-US (lUG.tPIDSW* 


est 


61~ 




Wonderful 


E 


20 




Yeah 


36 


30 




Baby Boy 


61 


54 




Quick To Back Down 

■ 1 .1.1 -.-i ii .■.tii.ui:iMaiA-;uMi 


10 




Damn! 


37 


37 




Love Catis 


62 


50 




Fallen 


!■ 


13 




Through The Wire 


38 


31 




Rain On Me 

AShA'/l iMLKafRKvC.UHJJWAlCiJMrif 


CD 


71 




Diamond In Da Ruff 


19 




Sorry 2004 


CD 


55 




No Bener Love 


O 


63 




Dude 




12 




Stand Up 


40 


39 




Come Over 

ftA.rrt... ■. .1 


65 


64 




Love Angel 

;■--->.'.■. ■:■ ■, '.riFGUi!^! 




15 




Sail Shaker 

'.ur •ivr-^.v'v-. im;iPw*Tn> 


CD 


48 




I'm Still In Love Wirh You 


66 






Backtiijhl 

■,' 1 ■. ',' ...WlUlhEBESCSi 




16 




Runnin (Dying To Live) 


O 


44 




Neva Eva 

TiiUVilIF liiw.RfPftSEWMWReROSi 


67 


65" 




One More Chance 

-.■ :■■!.■ .I.-. . ,■ r. .[i-C'Si.'.li 




24 




Splash Waterfalls 


G> 


46 




Gangsta Girl 

am •!..' iri'>HMiwETiyMP«;i 




69 




Back In The Day (Puff) 

-HiiiAHHivri.i iuricw>.v<M«»oi 


) 


17 




More & More 


44 


40 




Down For Me 


O) 


70 




Rida Wit U 


i 


Id 




Stunt 101 


45 


42 




Pop Thai Bootv 

W.H', ' . . ■ IlLIItt' 




73 




She Is 

..AH. tiFl.Mi,5Ft»" .. COULJ IBAOBOytMRT,' 


i 


21 




My Baby 

■ii:V.' 'fit ^GGtC lom tCOlUMBKV^il.W' 


46 


14 




Right Thirrr 


m 






Round Here 


! 


18 




Get Low 

1 ' Ji'. Mill lU'tStMBdV^ IBM.TVTI 


47 


45 




Love You More 


(B 


72 




A Million Ways 




23 




Forthenighf 


o 


59 




Tipsy 


Q> 






Right Here For U 




33 




Gangsta Nation 


49 


43 




Knock Knock 


(D 






1 Cant Wait 


I 


25 




Gigolo 




52 




Freek-A-Leek 


ih 


74 




Smile 

Ii Lj*4I1 .J LlMrMl]«CUP«l 
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TfRE 
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THIS WEEK 


.\ ; .VEEK 




Tmi 

ARTIST ilMPRINT/PSOMOTlON UVBtU 


THIS WEEK 


Ilast week 




TTOE 
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F"ktt|IOontWaiilYouBacki 


26 

m 


27 




Stand Up 

, i--ir,"i: las-LraiViTMPtAxWJAMSlWTHicuuri 


I 


18 




In My U(e 

iir.HHi KAT MAhflKCniSH OSM MUNLy'l,MKi, i 




21 




So Whassup 

.U\-Al HfDkWl IFjtl EULUDjWijI 


68 




It's All Real 


m 


34 




QHicially Missing You 


1 


— 
2 




Me. MyseHAndl 


50 




Leave It All Behind 


53 


4? 




Badaboom 








One More Chance 




32 




Learn Chinese 

.11', lltl wm' JIAN iHUII (TfOtBiVlflGIMI 


54 


61 




UU 

MU' iFO nE£l;UNI^tnSAJ.VMini) 








The Way You Mave/Hey Ya! 

1.'. '<i. ' -.1 '...LLn t'-.Wi 'AftlSTA 








The Set Up 

LiBIl IkLLIta- SAtiDCGt iSMAUVISfBCCDH; 


55 


26 




Miss You 








Stand Up In It 

TiiF ■![.". ii. f ii;r;wi 


71 




Tipsy 

,1 MV"i>j ■'.fl.-.|-iF'!F.*;*SUl 


56 


57 




Wat Da Hook Gon Be 








Milkshake 


32 


44 




Salt Shaker 

r.'i'ifir. ir.msiwivr. 


57 


25 




Pop That Booty 

•.v.Fir„k-'-.'(ri;.;rN 'Hi6,tiiitIIWfQ 


10 




Neva Eva 


CD 






The Wreckoning 

y'jL'/nAi IlHL*MA^J^^I;s^MiRs;;LWl 


m 




Freek-A>Leek 








Read Your Mind 






Gigolo 

MCT u^'^^ns^A^fl ntuv (NKX jmn 
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Big Poppa/Waming 

'KF M rr»!.-: IS ^ 1 .-, .BAfi BO'lVAWi 1 
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Get Low 

:■: ^ H5' sdi ihmf.t.ti 


3S 


4S 




Clap Back/The Crown 

M ■■■ :• ■ ;--ii V. -ff --.'.t IIUMOI 


Q> 






Step Daddy 

Never Leave You - Uh Qoh, Uh Qooh! 


13 




Change Clothes 

I'.' .■ -1- .■• -HlAm' JW.1DJMG' 


36 


31" 


Runnin IDying To Lpve| 


61 


56 






22 




Through The Wire 


m 






Limbo Rock ^Remixes) 


62 


39 




Up Against All Odds 

■.■:l|i;.-.. ■ f.M.I ■ ■ j\i AH IASCA VJMtftl 




11 




Walked Outta Heaven 


CD 






Dirt Off Your Shoulder/Encore 


Q> 






Bezerkowttz 

-..( 1 ,- i.n ,', T, -, 1 f ..jfl CfiWiCOUl iliUJiLf M «W5I 


i 






Slow Jairu 


39 


58 




Girlfriend 


CD 






In Oa Club 

MCI SI |KKUY,'AnmMMH»ftlRSCO«l 


» 


16 




Fronlin* 

rwHuu. '1 ■.! : ; ''.II niAK,'«*SlAi 


® 






Knock Knock 


& 

66 
67 

® 






Marathon 




33 




I'll Be Around 1 

II- , : >ll'.-*| 1 


41 


62 




1 Love You 


S2 




Damn! 




30 




Immaculate 


42 


37 




No. No, No 


36 




Gangstar Roll 


:? 
J 


9 




Pass That Dutch 


43 
45 


23 




Calling AM Girls 






Na Na Na 

ii: ■ ■■■■ bAU HOY.'OL* SttlLfflJWGI 


1 


— 
8 




Stun1 101 

r, ;iMi ir, iiri[i inTiHstopf ( 






Right Thurr 

:.-iiF*r,i :np;-iwaiKjrk»pt*i:LtJMiT«.i 






Party &Bullsh*t 2003 

■ .'.I' ■■ i-i,'i "iF..J<<MCt 




63 




Gangsta Nation 

lvcitsim idM'iectoiii (Hoo.BANniN.uPFim 


20 




Step In The Name 01 Love 








Crank It LJp 

■J'.i: -.J','.-- i---.lf.(vrR5Al,VMHiii 


i 


IS 




LookYa 

PUP WUP iGUGtllAl 


C9 






Gel tt On The Floor 

't-a; :r,v^- ar; iHuh "^tHS^Sf iMAiu,wc 




Yo, Yo. Yo 




35 




Hotel 


47 


43 




Forthenjght 

Mn!-ij n[f',r/jLl(IJMC' 


© 






Yeah Yeah U Know h 

.riTMVi>|iti.rf,M Dt'ilXWO IIW .U.M')0J«G| 


i 


,4 




Fallen 

wvA jiuMmF'KcoPii 


CD 






Keep Doin' N 


73 


69 




Hot & Wet 

liJFfAl iiiFwrnr ■BWBav.DTF Sn(Jlj*)Mr,i 


17 




I'm Still tnLoveWilkVou 

|.-.-, ,-, 1 1 ,v A SUA LAW TC 


49 


28 




Splash Waterialls 


74 


42 




Thug Luv 

. t'MiK,' ',;v-]:\ iJLlINU(E.«LAMICi 


12 




Head Bussa 

,. -.v.W-} (li.lF.RECHia.WAtlSKIEetaS ■ 


50 


24 




Holidae In 

I'-MT [ n (^F -.r.TMAPiAa.ir.iiniiiu 


75 


29 




Quick To Back Down 
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Stones 
Throw 

Continued from page 19 



With his roots firmly entrenched in 
We.st Coast hip-hop. Wolf has secured 
a place for himself and his Stones 
Throw label as an institution in the 
hip-hop underground, 

"I really came out 
the turntable scene in 
the mid-'90s. even 
though I had been 
doing it for a lot 
longer than that." 
Wolf says. "In '95. 
I was a big part of 
this Return of the 
DJ' record with Q- 
bert. and the Beat 
Junkies. I just feel likt 
I'm tenured in the wl 
West Coast hip-hop movement 
from having my first shot in those 
early years. 

"There are a lot of kids who remem- 
ber that record and have grown up on 
Stones Throw," he adds. "We just did 
a real slow build and never tried to 
compete with the majors in terms of 




units sold. By doing if for so long, we 
have really loyal fans now. We can do a 
show here in LA. at the El Rey The- 
atre, which has a capacity of 1.000. and 
it can be sold out. There are a lot of 
major rock groups on major labels that 
can't sell that place out." 

The label's influence is even recog- 
nized bv fellow independent labels 
like /\BB Records. 

"Stones Throw has built a brand 
that DJs. artists and music fans alike 
appreciate for putting music first," 
ABB Records president Beni 
says. "Peanut Butter 
Wolf, Egon and Mad- 
lib have never been 
afraid to take 
chances with the 
creative process. 
The end result — 
which is good 
music and a great 
first impression — 
peaks for iUelf. 
"Their partners. 
Beats Distribution 
and Caroline Distribution, 
have also been instrumental in 
helping their brand reach taste- 
makers and fans worldwide," he 
adds. "Most importantly, and cer- 
tainly not least. Stones Throw 
Records helped bring Madlib's 
musical visions to the world." 
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Airplay monitorei 

TITLE IMPRINT/PROMOTION LABEL 


t>V K Nielsen 

BfoaOcasI Dana 
ScsteiT* 

Artist 


o 


B 




SLOW JAMZ 


1 1 .\: N. - t 

Twtsta Featuring Kanye West & Jamie Foxx 


e 


1 




THE WAY YOU MOVE 


OutKast Featuring Sleepy Brown *i 


3 






STAND UP 

KnuRBme TrtA PtACfiTIff JAMSCitlM -.n.VIG 


Ludacris Featuring Shawnna 9 


4 


4 




DAMNI 


YeungBloodZ Featuring LilJofl *s 


o 


7 




SALT SHAKER Ying Vang Twins Featuring UIJonATIwEastSidoBovzv 


6 


5 




CHANGE CLOTHES 


J«V-Z 9 


o 


10 




THROUGH THE WIRE 


Kanye Wast « 


8 


6 




RUNNIN (DYING TO UVE) 


Tupac Featuring The NolDrious B I G. 9 


o 


11 




GIGOLO 


Nick Cannon Featuring R. Kelly 9 


10 


8 




GET LOW Ul Jon & The East Side Boyz Featuring Ying Yang Twins 9 


11 


9 




HOLIDAE IN 


Chingy Faaluring Ludacris & Snoop Dogg v 




16 




GANGSTA NATION 


Westside ConMGlioe Featurtag Nala Dogg 9 


13 


12 




STUNT 101 


G-UeH 9 




14 




HOTEL 


Cassidy FeatwHig R. Kelly v 


CD 


19 




SPLASH WATERFALLS 

1 ■>l.\ JAM 1 1 -JftG 


Ludacris 


16 


13 




WAT DA HOOK GON BE 


Murphy Lee Featuring Jennaine Dupri 9 


17 


Ts" 




SUGA SUGA 


Baby Bash Featuring Frankie J •a 


18 


IS 




MY BABY 


Bow Wow Featuring Jagged Edge 9 


19 


17 




RIGHT THURR 


Chingy v 


Q) 


21 




IN MY LIFE 


Juvenile Fealuriag Msnaie Fmh v 


a» 


20 




RUBBER BAND MAN 

GRANO t«j:;Tii.a'Lf,Mi:. 


TL 


m 


22 




DIRT OFF YOUR SHOULDER 

(nr. A HllADi' JAMiLJML- 


Jay-Z 






T1PSY 

SOMiifi 


J-Kwon 


ft 




FREEK-A-LEEK 


Patay Pablo v 


■ 


23 




SHAKE THAT MONKEY Too Short Featuring UtJon ft The Eaet Side Baft 


96 rhvtlwnic to 
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Billboaid HOT R&B/HIP-HOP SINGLES & TRACKS 



LAST WEEK 
2 WKS- AGO 




ft* The ttiMi poetiir iny^ and rracki accst»nj to tsa<e iLJi 

• • Nielsen audxncc r^tftti^i ^♦BiuiBU bi NiBlian B'M3cair # » NiglSen 

6»0iWc»St Data Oatj Svilert*!, a«U lOinEUM fr( he^wn S^w^^)Sca'■ SoundScan 

Systems ' *"fr'«t p»n»l a' tor* UBiH^'Hdp itoiei stifl 
BinUntmm Mlict nonHnenltond radio ilJCHiri 

TITLE Artl»l 

PRODUCER 'SONGWRITER: IMPRINT & NUMBER.'PROMOTION LABEL 


PEAK 
POSITION 


THIS WEEK 


1 LAST WEEK ] 


1^ 2 WKS. AGO j 




TITLE Artiit 

PRODUCER (SONGWRITERl IMPRINT 8. NUMBER/PROMOTlON LABEL 


PEAK 
POSITION 


1 


1 




■i' NUMBER 1 = 6 Weeks At Numuer 1 
YOU DON'T KNOW MY NAME O Alicia Keys V 

lltr^'.'.tL' fl'C'il'Af;tH-',.'J«f>nii'V'"E'.'HV...aMf.i O O ■'■'r-fj:. 


1 


SI 


50 1 43 




PASS THAT DUTCH O Missy Elliott 

^ivBtiASOiM tmuritMiisii') O "nf 'i '.' -;f --"Af 's>- 


17 


52 


52 


53 




I'LL BE AROUND O Cee-Lo Featuring Timbaland 

■■■ - ..-.iitMosLft; o ■■■>: " 


52 


D 


4 




SLOW JAMZ O Twisia Featuring Kanye West & Jamie Foxx v 


2 


S3 


53 


66 




CAI^^DC lau 7 

tNCtJKb o Jay-£ V 

■ ■ ■■:■■>:.■ OF<ac*-tK;AWFjAwia.\vi:.Pli>friwsSkOJiC<Bri«ijM5 


S3 


2 


2 




1 nc VVAT TwU MUVB V uimast reaiuiiiig aieepy Drown • 

cjiA>wijU"W^_>ii*ptna',; M4i";srjii,f&*3kWtt ® ii-'-iit*.'- 


2 


o 

55 


55; 55 




TUCU ICAMC UmImP 
1 MClVi JCAr^s HMVlMr 

jESfi •iPumwrnnKjummo' 


54 


3 


3 




WALKED OUTTA HEAVEN O Jaggarl Edge v 

■ ■=- -- aocci-jMniAinr.iuu 


2 


39 


40 




THE SET UP O Obie Trice Featuring Nate Dogg 


39 


6 


6 




KeAL' TUUK MlnlL/ U HValfl V 

STi77;f .-...VM ■. "ii'd O Fr-Arar .inHMns X'Iiw.efr'. 


5 




56 


56 




1 . ■^ I"' POfilt;- 


56 


a 


8 




ME, MYSELF AND 1 Beyonce '■' 


6 


m 


57 57 




WANNA GET 2 KNOW U G-Uml Featuring Joe 

M 1". • . ■■. :iia>O.DBfliM»**ItF;USMftjmilA«0t.lV»«< 


57 


5 


5 




Mil I^CUAI^E t\ Italic tj 

i"t M'Ti.-.tiii'LiVLJAMiiLMu;: <D O Sinn riuv* mmjt wtrtii 


4 1 


58 


58 




"■■Li- a«,Euyi jr.'! iiE.iMcr 


49 


7 


7 




STEP IN THE NAME OF LOVE O R. Ksriy v 


1 




69 


69 




^AlC ^Al t AIAIAV Pk a Raw 1 IAIUma 

One CALL AWAT Uiingy roaturing j. weev 

J'V.' HAPJ't Lii tAJGHifir'I'BAirrSMWTIV. (■ .n M" -■>■■• ■ > ■■ T i 


59 


11 


11 




HEY YAI 9 OutKast v 


9 


«0 


51 


52 




QUICK TO BACK DOWN O Braireheens Featuring Nas & Lil Jon 


48 


9 


9 




CHANGE CLOTHES O Jay-Z v 

ICS NE--I '.t^iS USTERpLrVMUWSXNJnffi OH' ^- - " ' '■' "' ' ^-'.-S 


6 


61 


61 


61 




LOVE ANGEL JS 

< ' > ' ' MtJWWl'ii' 


61 


10 


10 




DAMN! Q ToungDiDOfl^ reaturing lii jon v 

L i lfi .^n/'SPJOttPKJWUKRMCOmWlLClfONaHOi O O ■■" 1. 


2 


m 


62 


62 




DA/*V lAI TUC r^AV /Dl ICCl Tr^pL-att O-^An 

omv_iv trt 1 nc UAT (rUTrj cryKdM Ddou 

> ■ ;-iffS£«BIIS«iT»IJll*MJCnT| l.-i. " ■■ ■ ■.'p.. 


62 






. * GREATEST GAINER/AIRPLAY 

YEAH Ushir Ftatwing Ludacris & Lil Jon 


12 


63 


63 


63 




BACKTIGHT Jaheim 


51 


19 


31 


6> 

6S 


64 
65 


64 

65 




rtlAUmKir^ IKl l^A DIIEE Caoturinn IsflaliicB ft. 1 aft l^iiRT 

uifKPnfJrHj iri LffK KKiff •iBneini r^aiuring jaosKiss oi len uunz 

J <^>LrJl.)JI'1^iiltMS0^.VM>MU:G«1CU>^VSMUHAWf4WAH*MllTml :< . 


64 


13 


13 




THROUGH THE WIRE O Kanye West v 


13 




DUDE O Beenic Man Featuring Ms Thing 

Li«l^TiL'--!l_LT.'^GH- OO ' ' 


65 


18 


19 




^l;u4 nUuCn JiUuuiiru ■ 


14 . 




71 


74 




UUmUnEDEI II Aiailli 1 EranLl^n 

vwiYL'CnruL Hrcuia rranKim 




46 


15 


16 




SALT SHAKER O Ying Yang Twins Featuring LilJon & The Easi Side Boyi -v 


15 


67 


67 




A AAII 1 I^AI UUAVC (A/;jl n^^aa^lnM 

A MILLION WATa Will Downing 

^v.^^VJ\ '.r, i: nai'n ulMflMfcSJ-WINMm u^-' iih\J.' ...rai:Hvt 


67 


16 


15 




Dl lihIILIIhl fr\VIKI/t 1 tl/CI TaaMBjk CAataanHM TliA JJn*nHAaa« DIP ir-f 

KUNNiN [UY iNu 1 u Liv t) w lupac reaiunng ina notonous u.i.u. ^ 


11 


68 


68 




CI/KUAI nc Dl AUB A ri.a.al.a^ Ainu 

sluNAL ufc klane o ciopnaflfMan 

HP AM ' - f.i.i j- =.-'AtTin(yT-AUDBfW«ir,cP*Bxf3. O O ahamc 


68 


17 


18 




MORE & MORE Jofi 


15 


69 


60 


50 




ONE MORE CHANCE O MicluwIJackson 

O O (P'C TSKJ-.SLW 


40 


12 


12 




STAND UP O Ludacris Faaturing Shawnna 


1 


70 


45 


44 




FALLEN O Mya v 


35 








i.W.': -I .■■■..■■■.ii -f*pfArf..DEF,AMF.i:ir»criiiiu- o.f.r, 




Q 








. - ■ , p ■. . -uit,u;^wRsosiL3Cf#Wbirae»iHur,(iwH>fe'i}'iiHia"APinD sTFAw-THA'c-sFiK & ■ ' ■ 




26 


27 




CDI A C kJ lA/ ATC DC A 1 1 C A t iifluavia 

brLAsH VVAi cKrALLb O LUQacns 

'ctHHA-- ■ ■,'i:.i' i.ii.-L.ii Oi:!si JWHiMi "HAivji^t-jL: j(.m:-jjT"(E'?'.i- lw.- 


19 ; 


74 






RIDE WIT U Joe Fealunng G Unil 
II ■■ ■ .i"ia3,cF«GGr(SimMW0jwrtMCJACKStiH,tLjjnD,c»aviT*i 


71 


14 


14 




STUNT 101 O G-UnH v 

OFriifriSiC p-;FfTTB,CJACOONCllOVDflaHnM»n on ;jM-.xi»i--f.IiB-r:m 


7 


® 

73 


72 


72 




RIGHT HERE FOR U 112 


72 


24 


17 




MY BABY Bow Wow Featuring Jagged Edge v 


17 


73 


73 




HEAD BUSSAO Ul Scrappy v 


73 


22 


22 




rUHTntNIunl O NIUSII] 

■ II I', .. ■ O^iif 'III .:i!i.*r 0 1'.v; 


Ifi 




79 7- 


SHE IS Carl Thomas Featuring LLCoolJ 

■ ' .■. .. r.nwB.; i* SHHO^^Kfltt »HWNi).MWA*si.ji:owBSDCi:AiF>B j*n>;sm f uyf/wiftr. i tihi; ba-j -^i-t i hi w c\T\,f/f.f. 


69 


23 


23 




GET LOW O Lil Jon & The East Side Boyi Featuring Ying Yang Twins 

r.rapi:, [ j6i:(3C'tC MCiMij: O 


' 


r 






HOT SHOT DEBUT - 

ROUND HERE Memphis Bleek Featuring TI & Trick Daddy v 


75 


32 


26 




GANGSTA NATION O Weslside Connection Featuring Nalc Dogg '■' 






21 


21 




GIGOLO O Nick Cannon Featuring R Kelly ■' 


21 


76 

77 


76 


76 




BACK FOR MORE O Glenn Lewis Featuring Kardinal Offishall ^ 

.-I--' . . . . UO>D,0J«OG«S.*JDKaHIKivVi &■ \ :V 


76 


33 


33 




HOTEL O Cassidy Featuring R. Kelly v 

;v;uvs!.vi; J"ll;^»DtA^J"■^u.v8t5H■•«l3^»5a:l^Sl Oi'..-f.''"'.cL j iw. 


26 


77 






SMILE G-Unit 

M IL' ■:.ACi.«iNCLiimiiwttsOhi:iwBtftayt.LVWBtswiiGMTi im'--.'.! i-.- '■ i>,->il;. 'ii't 


77 


28 


30 




RUBBER BAND MAN T.I. 


27 


o 

79 

81 
82 






1 CAN'T WAIT Sleepy Brown Featuring OutKast 

.-M,-. •. 11.- >■ .-..w PanewiNRMuiiKAyBBtwsEfrABLViaMiHAWiinji LfmuMw^ 


78 


20 


20 




HOLIDAE IN O Chingy Featuring Ludncris & Snoop Dogg 

TRA* S-iH.-,* lit SClAlXiHElirTHBAt^ntBHOGtSI O 


2 


70 


59 




CLAP BACK O JaRule v 

-■.■>i'Jss3ir:iicHiLaHin/ji Omi»C'S= ■. . 


17 


29 


29 




BAUABOOM O H/K reaturing ranolous '■ 

Tf.UT-MM.Ii/STCfl.Tf.C.lT-MHDUStONMSTOttSJJACWO'.' O' ■ !■ 


2S 


84 


84 




S GREATEST GAINER/SALES S 

F**K rr (1 DONT WANT YOU BACK) o Eamon ? 

wimytfvitjj- L ^L'j.j. -:jL.:;^^riMPAS3i; & O ii.i ■_«■:! 


80 


36 


36 




IN MY LIFE O Juvenile Featuring Mcinnie Fresh '■' 

MFn£S"ii:,fl[>.fl miM.).-; o ■ '-' 1 -. ■ 


30 


27 


24 




WAT DA HOOK GON BE 0 Murphy Lee Featuring Jerniaioe Dupri 

j:)LPHr-«jl;iJDJi'''i'.- .! ■■■ ■ O 1 '■. ■■ ■ ■■ 


•1 


75 


75 




WHAT WOULD YOU DO Damtz2a Presents Shade Sheist. Nate Dogg & Mariah Carey 


69 


25 


25 




riui 1 Ula/AT Priary J. Diige reaiunng tve ^ 

PR nflf iM.I3lir.f 8Ultt£nAY0lJhG.Ntff^J,rFKMST*RMtlC0\OarJt«f-.i I-------- ' i.iT 


21 


85 


85 




LEARN CHINESE o Jin Featuring Wyclef Jean 

• • ittsjwjfwssisjBBOWiCeoBBrnfivraro o- 


74 


30 


28 




CLUBBIN Marques Houston Featuring Joe Budden & Pied Piper ^ 

H.I.Fi'v.n a,-, . IP ii:n^-;i -, i m i-A i ^' f,' : ' ■ f i f. 


12 


S3 


89 


79 




GAL YUH AH LEAD O TO K 

■ ■ ■ -■ " '. ■. M-B.F > ria'.-nsnfiAMCrju.^fli'TSOFOsn-JWlPiUfi OO 


79 


47 


51 




DIRT OFF YOUR SHOULDER O Jay-Z 

riMfi^.-.*. O»0C-'.ffllA«FjAM»lWinj»."i 


34 


84 


81 


82 




BAD BOY THIS BAD BOY THAT Bad Boy s Da Banil V 


15 


43 


47 




U GOT THAT LOVE (CALL IT A NIGHT) Gerald Levert 

CIFvt?.i'-.>ai.ASir,(F.TflEnir,>-:.Ar' riF>-A*.5;,V- -fj-' 


30 


SS 


80 


80 




BE EASY TL V 

r ■ ! ■.rjiiia aui4iMWtU*iauM J,r *r.M'.: 


55 


31 


32 




BABY BOY O Beyonce Featuring Sean Paul 


1 


ti 


86 


86 




JUST A DOG BigMoe 


69 


35 


39 




RAIN ON ME O Ashanti ^ 

wn CsA'.fAWiAWLijJiSAWtli.FSr.aBfVI! g Ei»i:KAHACl-"DWiC' O^'.l^n'SiKC i:iriJ.y»iii7>- o.j.«-, 


2 


® 

88 


91 


91 




GET IT ON THE FLOOR O OMX Featuring Swiz2 Beatz V 


57 


38 


38 




GANGSTA GIRL O Big Tymers Featuring R. Kelly 

^tlUIiB'iU'' O IlA3"MllM'IM-)y,-Hl,WJ 


38 


78 


\^ 




THE WAY 1 AM O Knoc-Turn'AI Featuring Snoop Dogg v 


78 


44 


49 




LOVE CALLS Kem v 


25 


89 


90 


90 




YOU'LL NEVER FIND (A BETTER WOMAN) O Teedra Moses Featuring Jadakiss 


36 


42 


45 




NEVA EVA O Trillville 

Ji^'rl.Bc-\p J j:AiE.DP'uscf.ufrriMflOs.DHicnflBDS2fji 9 o '!F=?i,:e imisv.wkf anc-- 


40 




9? 


92 




CRANK IT UP O Oavid Banner Featuring Static 

.i;- .-I'l'.^ -fl;IMPir,AJSP(TTI O ' ■ ■■ ' " 


90 


59 


60 




NO BETTER LOVE Young Guru Featuring Rell 

- ■ -■■-'■■-.7. :(^((Sn\^JKl.V11ROI''»ffSS0'lLWMBI;35^*KlEn^■JR Bo;-*-f:iii.-i = • - ■■- 


41 




82 


83 




INDIAN FLUTE Timbaland & Magoo Featuring Sebastian & Rajestiwari 

• "■ ■. 1 . ■ n JiMMrC iTa#aSLfl,M61HCJFT^,M>;Lr'n "■'■■■■V.I ^.v-VARi p,.;. . ■ ■■ 


73 


40 


41 




COME OVER Aaliyah 


9 


93 






KEEP DOIN' IT O Violator Featuring Mystikal. Diittiag & Busta Rliymes 

■ • ■MirRjj*»ars,Mv*uwAM3A I'nM^ii o ■■! ■■■ ■ ■■ ■ ..■ 


92 


48 


48 




I'M STILL IN LOVE WITH YOU O Sean Paul Featuring Sasha v 

wjO"" ■ -. ■'■i.i.vM '.1. f..:LiisiPwsnBiay£SwjO"NS0NCBi«5w«* i» o vfMfU'ATiAViic 


43 1 


87 


87 




IZ U o Nelly v 

■'■lAJEPfnaM ore aciLUViTRsaixicf .-jMHii 


51 


49 


35 




Luvc Tuu MUKb o uinuwtno 

CJk!-.',. ■■ ■■.'liI'U > B-OiWOi O ■!**■ -'iM 


28 








BANG BANG BOOM O Dtag-On 

■ • . f ■ !■■ ■•i I. M4«IJ>u£NMI)«N««0l«£IISI»(UD«OANLlt\niNCMulB.ttiCOTI ■■■■ ■ 


94 


41 


37 




DOWN FOR ME Loon Featuring Mario Winans 

■■ , 1 ■ ..■..'.•<VSSCJMeS-«,»<0"TMAlfU«SilJUWeMClMM(IPLCHXIStSi bO- aiftj'.'uJ- j 


28 


95 


99 




HOT a WET O 112 Featuring Ludacris 

^ '■!: . :. .. <.<>ti:HaPaMEn^SllUCMX0J0KESSCaMBS.£janMVCBfllOCCSI O i ■ -■- ^ - m' il' Cj'.i.; 


29 


34 


34 




POP THAT BOOTY O Marques Houston Featuring Jarmaine "JD" Dupri 

ISCCTM WjLilD'i t/ "UJS'G'J iSCOni O ' J i-tLiUlFW^-iiT- - I 


34 




99 


89 




NO, NO, NO O JuMilllv 

M >:-,iF^tH J ffii^ E MaiJUie.wcoeaSt O vmntm Biowmrnst i:ffia"A'uir,ERer«s 


89 


37 


42 




RIGHT THURR O Chingy v 

lUt^URZiSBAUlMfftryA diHBAILEVI O O :itSTUAIIIN3 (K( PIACE nKUPtto. 


2 


97 
98 


96 


96 




THUG LUV o Lil' Kim Faatwing IWim 

3lT3Hcl^;nJCfi!ls5Tn(C"t«*tCH£lil 0) O (1U?< BH Mt«AnMIIC 


60 


66 


70 




TIPSY O J-Kwon 

TM( lWCt.BWi.1 JONfi.- >,!MMWimM£l O S3 SO«F WST.ASilT* 


48 


88 


88 




HYPHYO Federa(itMFeMrrin«E.40 

Bt3> HIX* R™oaAa3AMUIWTIIM5fU»ONIJfl£lC3CiMS;FvrT*3 O O '■':■■"■■ . 3 TK^-.F^T If MWTKy, Urn-dHRft 


88 


46 


46 




KNOCK KNOCK O Monica <f 

Mlu 1 •'■ ■ .MrLHUnMCWOCXMMn Q> O - 5 ='■^-1 




1 


98 


81 




COME GET SOME O TIC Featuring Lil Jon & Sean Paul Of YoungBtoodZ 

, r.M -Ml. 3MII1 i/.a^iiNsr.MiiJKB.mnu5sr-iw jPJilstPn oi- r;, sti.> ■ 


81 


54 


54 




FREEK-A-LEEK 0 Petey Pablo ^ 

jsViiHiMa««TT l..,c£v*^SJSMn^<l 0.i'Ji 


A 


,7 


97 




SAY HOW 1 FEEL 0 Rhian Benson t 

1 < NF-.fNSGn.cDMmminBfasmi a > : 


66 
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Billboard TOP R&B/HIP-HOP ALBUMS 



Sales data compilsd from a national subset • 

pane) ot core R&B/Hip-Hop stores by Nielsen 
ARTIST SoundSca. 

IMPRINT & NUMBEft^OISTRIBUTING LABEL 



ARTIST 

IMPRINT 3. NUMBER/DISTRIBUTING LABEL 



I 



NUMBER 1 



ALICIA KEYS A' j-Am-.nuQoimtm 



6 Weeks At Number 1 
The Oiary 01 Alicia Keys 



JA RULE V'U«3CHi.M; DPJAW«1577-iDJMGi6»'I»i 



Blood In My Eye 



RUBEN STUDDARD A jMorM)Qm»ii«i 



PACESETTER ^ 

CECE WINAN5 PURtsi'fliwscosPfLmosajst wus-cnmEainii 



JAY-Z Roc-A rttiA-HF JAM caiur.njMG 



Ttw Black Album 1 



BOW WOW • coiuMRiArim'soNrMustcii)nEa'ii» 



Bow Wow: Unl«ubed 



OUTKAST a' wnsuuorfiiiicoi 



Sp«aksrtioxxi(/The Lovt Below 



NKSIf isnCDi INI 



Subject 



JUVENILE CASHMD»Etl»III|-illUnG(t]«CDI 



WEST5IDE CONNECTION • Hooewem MaffCAmDnrainiw 



Juv« The Great 



Terrorrei Threats 



YOUNGBLOOOZ • sasoDEFsaiH-uisuiiiMnui 



MUSIQ Otf SOUL DOItieMDJUG II WIIM 



soulstar 



G'UNITUISiir.iyTEIISCOPEiaHrlZttl 



Beg For Mercy 



MEMPHIS BLEEK (iaC-*-FELLA>OEFJUIDm»*.1DJMGll9b12HI 



BEYONCE a' caLUMBuis3K*,'Sorrr MUStcozwEa'riJK 



M.A.D.L 
lerously In Love 



LUDACRIS A DCSIUHSlWT)4ArUCLO[FJAMS0UTH«Dlir>1[>JMG<l.WIIll) 



Chicken*N*Be«r 1 



MARY J. BLIGE A EEFnMNasM'.iNTEHScoPEiiMiiiai 



NICK CANNON viccjivtNBKi'ZtiMAAiiiiacoi 



AL GREEN eiuEr^oif iiesacoi 



I Cant Slop 



ARETHA FRANKLIN MisTAsainnincD) 



So Damn Happy 



MURPHY LEE • m FKELUMrvERSAicDiin'twRGnitacol 
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Christian King Sets Sights On Secular World 



BY LEILA COBO 

The name Marcos Witt may not 
ring any bells among fans of com- 
mercial Latin music, but in Latin 
Christian music, he reigns. 

The No. 1-selling artist in the 
genre. Texas-born. Mexico-raised 
Witt has sold upwards of 7 million 
copies of his 22 albums, according to 
his label. CanZion. 

Last year, he won a Latin Grammy 
for best Christian album. 

Now the secular world will get a 
chance to hear what Witt is all about, 
thanks to a recently inked deal with 
Sony Music Norte. 

The three-year agreement covers 
the marketing, promotion and distri- 
bution of Witt's albums to secular 
outlets worldwide. 

The first album to be released 
under the Sony banner is "Recor- 
dando Otra Vez," a live disc record- 
ed in November last year at the Los 
Angeles Sports Arena. It's slated for 
release March 2 in the U.S. and 
Latin America. 

"It was an opportunity for an 
expansion and to get a broader audi- 
ence for the music," Witt says of his 
decision to sign with Sony. 

This isn't the first time Witt has 
expanded his horizons. 



Last year, Houston-based CanZion. 
in which Witt is a major shareholder, 
struck a deal with Miami-based Vida 
Music that enabled Vida/Zondervan to 
distribute CanZion's 15 top-selling al- 
bums, both on the Chris- 
tian Booksellers Assn. cir- 
cuit and in the general 
market [Billboard, March 
29. 2003). 

At the time, Witt's 
presence at CanZion was 
a major factor in the deal. 
But his product was not 
distributed beyond the 
CBA arena. 

Today. Vida/Zondervan 
will continue to distribute 
Witt's product on the 
CBA circuit, but Sony will 
distribute it in the secu- 
lar world. 

"This is going to be the 
first time that non-Chris- 
tian accounts will have 
Marcos Witt, " Sony Music 
Norte president Kevin 
Lawrie says. "He will be in 
places like Wal-Mart, Tar- 
get and Best Buy." 

The Sony agreement, 
which also includes four other 
CanZion acts, does not cover CBA 
accounts. 



"We want to extend his secular 
reach, " Lawrie says. 

Lawrie, who took over the helm of 
Sony Music Norte upon its creation 
last year, first saw Witt perform at the 




Los Angeles concert during which he 
recorded his upcoming album. 
Lawrie was bowled over. "When you 



go to a stadium and you see 20,000 
people and you're not part of that, you 
want to be involved," he says. 

At first blush, the soft-spoken, 
bespectacled Witt does not fit the 
superstar mold, much less 
that of a Latin superstar. 

Born in San Antonio. 
Texas, Witt moved to 
Durango, Mexico, with his 
missionary parents when 
he was barely one month 
old. Raised and educated 
in Mexico, he recorded the 
first of22 albums in 1986. 

Although recognized as 
the leader in the U.S. 
Latin Christian music 
field, Witt, who founded 
CanZion. had not serious- 
ly considered major-label 
representation until he 
signed a management 
deal with Mauricio Abaroa 
last year 

EXPANDING REACH 

Abaroa, the former 
president of Crescent 
Moon Records, took Witt 
to Sony. Now the label has 
plans to aggressively market Witt, 
both to his Christian base and to sec- 
ular audiences. 



"Recordando Otra Vez" will be sup- 
ported by a targeted TV campaign 
focused on specific regions and not 
necessarily exclusive to Hispanic 
broadcasters. 

Witt will be given major visibility 
at retail, and although he'll be initial- 
ly promoted on Christian radio. Sony 
also has plans to take him to com- 
mercial Spanish-language radio. 

Witt, however, does not plan to 
change the kind of music he makes to 
better fit a non-Christian format. "I 
think the music really stands on its 
own," he says. "It's great music, and 
it's a great message." 

The release of "Recordando Otra 
Vez" coincides with Witt's tour of the 
U.S.. Latin America and Spain, which 
kicks off in February in San Juan, 
Puerto Rico. The 10-month stint will 
cover 30 concerts. 

As is always the case with Witt's 
tours, a percentage of the proceeds 
will go toward opening music 
schools in Latin America. 

The schools, called Instituto 
CanZion, fall under the umbrella of 
the CanZion group of companies, 
which also includes the CanZion, 
Pulso Records and Mas Que Miisica 
labels. Branches of Instituto CanZion 
operate in Argentina, Paraguay, 
Guatemala, Mexico and the U.S. 



Sales Up, Shipments Down: So What's The Story? 



It came as a surprise to many that 
according to Nielsen SoundScan, 
sales of Latin music for 2003 actually 
rose from the previous j'ear [Bill- 
board, Jan. 17). 

It's surprising because shipments 
of Latin music, according to the 
Recording Industry .Assn. of America, 
declined. 

To recap, according to 
SoundScan, sales of Span- 
ish-language albums 
(excluding those of Shakira 
or dotia Gstebn in Eng- 
lish, for example) for the 
year ended Dec. 28, 2003. 
climbed to 26.1 million 
units fipom 19.5 million 
units the previous year. 

Total sales of all albums 
by Latin artists (this time 
including English albums 
by Shakira and E.stcfan. for example) 
rose to 27.5 million units from 23.7 
million in 2002. 

In comparison — and keeping in 
mind that total year-end figures are 
not yet available — shipments of 
Latin music from January to Sep- 
tember dipped to 29.7 million from 
31.1 million the previous year, 
according to the RIAA. The drop was 
a little more than 4%. narrower than 
in pre\'ious years. 

In any case, the fact remains that 



an increasing number of Latins are 
buying their music at general-mar- 
ket accounts, and more mass mer- 
chants are adequately stocking 
Latin music — specifically, regional 
Mexican music — in their stores. 
That's reflected in SoundScan num- 
bers and, quite frankly, it is cause 
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for celebration. 

But let's be clear As far as Latin 
music is concerned, RIAA numbers 
and SoundScan numbers are not 
always in synch. 

In this case, they aren't even 
going in the same direction, for a 
variety of reasons. 

First and foremost, because so 
much Latin music continues to be 
sold at mom-and-pop stores and 
such nontraditional outlets as flea 
markets. SoundScan cannot reflect 



all sales of the music. 

So, why are SoundScan numbers up? 

Because sales of regional Mexican 
music have soared, according to both 
SoundScan and the RIAA. And that 
music is now found in more places 
tracked by SoundScan. 

Indie Balboa, which does not 
report to the RIAA. for example, 
more than doubled its market share. 
In the latin market, that jump 
makes a difference. 

So does the fact that Fonovisa's 
market share climbed by more than 
t\TO percentage points. Thanks to its 
distribution deal with Universal 
.Music & Video Distribution, the 
label's product is now available at 
mainstream retailers that previously 
did not carry it. such as Tower. 

Perhaps the most specific example 
of a shift to SoundScan accounts is 
that of Gnipo Montez de Duiango. 

The group's first album on Disa, 
20O2's "El Sube y Baja," peaked at 
No. 43 on the Billboard Top Ixitin 
Albums chart, despite selling more 
than 300,000 copies to date, accord- 
ing to the label. 

Last year, Disa made a concerted 
effort to take Montez s new album, 
"De Durango a Chicago," to main- 
stream accounts. As a result, the 
album debuted at No. 2 on the Top 
Latin Albums chart. 



All this does not negate the fact 
that the market is under duress 
and that sales of Latin music over- 
all are down, as reflected by the 
RIAA's shipment figures. 

Make no mistake: This is not a 
buoyant market. But it's changing in 



of being recorded. 

"The purpose is to fight piracy and 
to provide a different format that 
conforms with people's changing 
consuming habits, " Marcovich says. 

Meanwhile, Discos Termita — 
which Marcovich founded — is no 




ways that were not anticipated. 

Here's to having a year with 
numbers that go up, together, in 
perfect harmony. 

FOR THE RECORD: "Nocturnal," the 
recent, independently released EP 
by former Caifanes guitarist Alejan- 
dro Marcovich, is the first of three, 
each containing four tracks and 
retailing for about $5 in Mexico. 
The next two EPs are in the process 



longer associated with Sony (it was 
an amicable split). It will continue to 
ftjnction independently. 

Discos Termita's first release is 
slated for March. Marcovich is not 
signed to Discos Termita. 

IN BRIEF: Superstar Luis Miguel is 

set to launch the second leg of his 
world tour Jan. 15 with a series of 
21 concerts at Mexico City's Audito- 
rio Naclonal. 
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A&R Exec 'Thinks Fiiik' For New Launch 



BY MICHAEL PAOLEHA 

With numerous labels closing, 
downsizing or consolidating, two 
dance/electronic veterans are opti- 
mistically proceeding hand-in-hand 
into the future with new game plans. 

Gladys Pizarro, former A&R direc- 
tor of the defunct Strictly Rhythm 
Records, is starting a new production 
company. Launch Entertainment. 

Launch will work closely with 
Strictly Rhythm founder/CEO .Mark 
Finkelstein. whose repertoire-man- 
agement firm. Think Fink, will han- 
dle launch's business affairs. 

"With Launch. I will continue to 
do what I'm known for. " Pizarro says, 
i will be looking for all styles of 
dance music — from house to trance 
and all points in between — that I feel 
passionate about. Music that I believe 
has a shot of being embraced." 

Launch — which is in the process 
of signing talent — will shop its reper- 
toire to labels in the U.S. and abroad. 
Pizarro says she will be looking to 
secure singles deals or license the 
music for use on compilations. 

With her international contacts 
and connections in the dance/ 
electronic community, many in 
the industry acknowledge that 
Pizarro has what it takes to get 
the music into the hands of deal- 



signing executives. 

"This is an excellent ser\'ice for 
many DJs. producers and artists." 
says Craig Roseberry. founder of New 
York-based management, marketing 
and consulting firm Shifty Enter- 
tainment. "Because of Gladys' repu- 
tation. Launch is beneficial for new- 
comers as well as more established 
figures. She can cut through the lay- 
ers of bullshit." 

In today's business environment — 
where there is more talent than there 
is opportunity' — Roseberry' and oth- 
ers stress the importance of compi- 
lations and looking abroad to secure 
distribution for dance/electronic 
music. 

Pizarro should also focus on film 
soundtracks. TV ads. satellite radio 
and the gaming industry, Roseberry 
adds. "Like all of us, she must create 
a new model out of the old one — the 
one that no longer works. It's the 
only way to remain in business. " 

That said, one element from 
Strictly Rhythm's old business 
model will remain intact for 
Pizarro and Launch. "I'll handle 
the .\&R, and Mark will take care 
of the business affairs," Pizarro 
says. "Sound familiar?" 

It should. Throughout the '90s. 
Strictly Rhythm provided DJs and 
enthusiasts with a non-stop sched- 



PI2ARIiO: LOOKINC FOR AU STYLES OF DANS 



ule of 12-inch vinyl singles. Many 
were international hits, including 
Ultra Nate's "Free " and Reel 2 Real 
Featuring the Mad Stuntman's "I 
Like to Move It. " 



.Along the way. Pizarro discov- 
ered, nurtured and guided the 
careers of such globally recognized 
DJs/producers as Roger Sanchez. 
Erick Morillo, Armand van Helden 
and others. 

.\fter numerous hits — and misses 
—Strictly Rhythm created a .50/50 
w'orldwide joint venture with Warner 
Music Group {Billboard. Dec. 16. 
20OO). Two years later, the New York- 
ba.sed independent ceased operations 
{Billboard. Oct. 12. 2002). 

Finkelstein remains in litigation 
with Warner Music Group. Accord- 
ing to Finkelstein, the lawsuit in- 
volves disputes arising out of the for- 
mation and operation of the joint 
venture between Strictly Rhythm 
and Warner. 

.U the end of 2002. Finkelstein 
opened the doors to Think Fink (Beat 
Box. Billboard. Dec. 21. 2002). He 
currently manages the repertoire of 
several DJs/producers, including Lee 
Cabrerra and John Kano. 

Last year. Finkelstein says he 
secured more than 20 licensing 
deals (encompassing singles and 
compilations! for Cabrerra's cross- 
over hit "Shake It. " 

In addition to managing reper- 
toire. Finkelstein also handles sub- 
publishing deals in the U.S. for 
such labels as Italian dance im- 



print Energy. 

Since Strictly Rhythm's closing, 
Pizarro says she has spent time "re- 
evaluating things, figuring out 
where I'm headed and what I need 
to get there." 

Eschewing the label route — par- 
ticularly because of the expenses it 
would entail and incur — Pizarro 
focused on her A&R abilities. 

Today's dance music business is in 
licensing. Pizarro notes. And while 
today's licensing fees are definitely 
lower than during the late-'90s 
licensing frenzy, "with less overhead, 
you need less in return," she adds, 

Pizarro also stresses the impor- 
tance of utilizing legitimate digital 
download ser\'ices, which she and 
Finkelstein firmly believe are replac- 
ing the 12-inch vinyl store. 

Of course, recent sales figures 
from digital download sites point to 
a rosy future for singles sales. And 
because dance music is predomi- 
nantly a singles-oriented genre, the 
coming months could be an 
extremely exciting and lucrative 
time for those in the dance/elec- 
tronic trenches. 

"There is. and always will be, a 
need for dance music," Finkelstein 
says, "The genre will come back real- 
ly strong within the next three years. 
Digital downloads will show the way." 



TV's Queer Guy Opts For The Musical Life 



Jai Rodriguez, the culture 
maven of Bravo/NBC hit reality 
series "Queer Eye for the Straight 
Guy." is in the studio recording 
his debut album. If initial tracks 
are any indication, the full-length 
will encompass dance ("Love Is 
Good"). R&B ( "Back to L.A.") and 
pop ("Shining Star"). And don't 
fret, Rodriguez can sing. 

Prior to "Queer Eye," he spent 
time on Broadway and off-Broad- 
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way. performing in "Rent" and 
"Zanna, Don't!" respectively. Last 
March. Arrive at Eleven Produc- 
tions issued "Love Is Good. " 

The track became a favorite in 
New York, prompting a perform- 
ance by Rodriguez at the Roxy 
club. Then came "Queer Eye. " 

"I had been trucking along 
quite well before 'Queer Eye.' " 
Rodriguez says. " And while it's 
been a huge vehicle for me and I 
love working on it, I 
want to be known as 
a performer, not 
solely as the cul- 
ture guy.' " 

Rodriguez says he 
wants the album to 
be complete by 
June. Until then, 
he'll continue 
recording, taping 
episodes of "Queer 
Eye" and shopping 
for a label deal. 

".\ few years ago. 
I never would have 
thought that a 24- 
year-old gay man 
could have a 
chance in the 
world of music."" he 
savs. But the times 



have changed. Now, 
anything is possible.' 



BEBEL BAUBLE: Fans 
of Bebel Gilberto's 

genre-bending '"Tanto 
Tempo " will be happy 
to learn that the 
Brazilian artist is put- 
ting the finishing 
touches on her follow- 
up disc, which contin- 
ues to bridge the gap 

between electronic and 

jazz (see Jazz Notes, page 15). 

Scheduled to arrive in spring, 
the new Ziriguiboom/Six Degrees 
album — recorded in Rio de 
Janeiro and New York and mixed 
in London — finds Gilberto work- 
ing with producers Marius 
DeVries ( BJork. Rufus Wain- 
wright). Guy Sigsworth (Seal. 
Britney Spears land Pascal 
Gabriel (Kylie Minogue. Dido). 



COMFORT ZONE: Three years ago. 
Indonesian-born singer/song- 
writer Astrid Suryanto crafted a 
rough demo using audio software 
that she had downloaded for free 
from the Internet. 

The song. "You Give Me 
(Love)." ended up in the hands of 
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Swedish deep house producer 
Jonathan Axelsson (aka J. Axel), 
who added his own musical sensi- 
bilities to the track. Brooklyn- 
based label Statra Recordings 
released the track in 2002. 

Suryanto followed this with a 
collaboration with Morgan Page 
and Gregory Shiff (" All 1 Know " 
for Bedrock U.K.). Statra will 
issue her new single, the breath- 
takingly beautiful " Rainwater " — 
w"hich was produced by the 
singer and Victor Calderone 
(with additional production by 
Dave Micalizzil — Feb. 17. 

In a surprising and most wel- 
come turn. ""Rainwater"' finds 
Calderone eschewing his fondness 
for all things tribal. Here. 



Calderone mesmerizes with 
chilled-out house grooves and 
melancholic piano tinklings. Such 
a lush foundation provides the 
postcard-perfect foundation for 
Sun,'anto's sweet, yearning vocals. 

"Rainwater" precedes the 
artist's debut album, due later this 
year. By the way, for those that 
absolutely need Calderone's signa- 
ture tribalisms. a Calderone remix 
is included on the CD. 

CH-CH-CHANGES: Gladys 
Pizarro. formerly of Strictly 
Rhythm Records, is opening the 
doors to new production compa- 
ny Launch (see story, above). 
She can be reached at 212-844- 
9400 or launchentinc(g>aol.com. 

TRACK OF THE WEEK: The Machine 

Head rerub of "I Need More Love" 
by Robert Randolph & the Family 
Band. Remixers Jason Bentley & 
Smitty's have concocted a booty- 
licious atmosphere — one that is 
equal parts jam band and Sunday- 
morning revival, replete with 
soulful vocals, powerful handclaps 
and roof-raising rhythms. The 
original version appears on the 
acl"s 2003 DareAVarner Bros, 
album ""I'nclassified." 
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Set Recognizes Nashville's R&B Past 



BY JIM BESSMAN 

NASHVILLE— Nashville's central 
position in countrv' music histon' is a 
given, but its place in the annals of 
R&B is underappreciated. 

Now. however, none other than the 
Country Music Hall of Fame and 
Museum is celebrating Music City's 
considerable contributions to the 
genre with the Feb. 24 release of 
"Night Train to Nashville: Music City 
Rhythm & Blues. 1945-1970" on 
CMP Records. 

The h\'o-disc set will be di.itributed 
through Lost Highway/Universal. It 
complements the Countn,' Music Hall 
of Fame's exhibit of the .same name, 
which is slated to open March l.S. The 
18-month schedule of public programs 
includes concerts, panel discussions, 
lectures and films. 

"A single CD just wouldn't do it." 
Country .Music Hall of Fame special 
projects director Kira Florita says. 

She notes that the recordings were 
culled from more than 20 labels 
including Bullet. Nashville's first 
notable independent record company, 
and Excello. .Music City's most impor- 
tant R&B label. The titles were record- 
ed mostly in Na-shville but also include 
outside recordings, such as Nashville 
native Bobby Hebb's 1966 pop smash 
"Sunny," which he cut in his then- 
home base of New York. 

OUT-OF-TOWN ARTISTS 

Other major arti.sLs from out of town 
are also featured on such local record- 
ings as Etta James' 19(53 version of Ray 
Charles' hit "What'd I Say." taped live 
at R&B nightspot the New Era Club, 
and Esquerita's 1958 Capitol recording 
of "Rockin' the Joint." Esquerita fan 



Little Richard is present with his 1956 
Royal Crown Hairdressing spot for 
one-time Nashville R&B AH radio 
povN-erhouse WIAC. 

.^s music critic Ron Wynn points 
out in his liner-note essay, Nash- 
ville's historic importance to 
African-.\merican music has hereto- 
fore been relegated to awareness of 
the Fisk Jubilee Singers, early Grand 
Ole Opry star DeFord Bailey and 
country music legend Charley Pride. 

But "Night Train to Nashville" 
brings to the fore such under-recog- 
nized local artists as Cecil Cant whose 
"Nashville Jumps" ( 19461 initiated Bul- 
let's "sepia" line of early recordings 
from the likes of B.B. King. VVynonie 
Harris and Rufus Thomas: New Era 
Club house band Kid King's Combo, 
whose cuts like "Skip's Boogie" ( 1953) 
.shaped the E.xcello label .sound; .\rthur 
Gunter, whose self-penned 1954 Excel- 
lo hit " Baby Let s Play House" was cov- 
ered that year by Elvis Presley at Sun 
for his first chart single: and Christine 
Kittrell, who recorded for the Ten- 
nessee/Republic Records family and 
whose included .songs "L&N Special " 
(1953) and "Sittin' Here Drinking " 
(1952) place her in the company of 
R&B greats James and Ruth Brown. 

Brown, meanwhile, is repre.sented 
with a 1962 Nashville remake of her 
1953 chart-topper ""Mama. He Treats 
Your Daughter Mean, " produced by 
Shelby Singleton and starring coun- 
try legends Jerr^' Kennedy on guitar 
and Ray Stevens on piano. .Arthur 
Alexander's 1962 hit "Anna (Go to 
Him)" — recorded with famed Nash- 
ville session musicians Charlie 
McCoy. Hargus ""Pig" Robbins, Ken- 
neth Buttrey and the Anita Kerr 
Singers — was soon covered by the 



Beatles, while Gene Allison's 1957 hit 
"You Can Make It If You Tr> " was later 
covered by the Rolling Stones. 

Robert Knight's 1967 hit "Ever- 
lasting U)ve" was arranged and pro- 
duced by its writers Buzz Cason and 
Mac Gayden and later covered by U2 
and Gloria Estefan. Joe Simon's 1969 
R&B and pop hit " The Chokin' Kind" 
was previously Waylon Jennings' 
Harlan Howard-penned country hit; 
also that year, New Orleans R&B ace 
Johnny Adams' biggest hit, "Recon- 
sider Me," was produced by Single- 
ton, again with Kennedy on guitar. 




""We originally called it "The Lost 
History of Nashville R&B.' " Florita 
.says, "because people knmv very little 
about what went on here in R&B. But 
it was a very vibrant scene, and 
Nashville's role w^is integral to R&B in 
the South. And obviously, there was a 
connection with the country music 
industry'. So many musicians, song- 
writers and studio session players and 
producers who w"orked on R&B rec- 
ords went on to become legends in 
country' music — and vice versa."" 

Country Music Hall of Fame a.s.so- 
ciate director of museum services 



Michael Gray co-produced the set and 
also contributed liner notes. He fur- 
ther delineates Nashville's country/ 
R&B relationship. 

"Beginning in the late '40s and into 
the '50s and '60s. Nashville was a real 
hotbed for R&B," he saj";. ""That's over- 
.shadovv'ed by Na.shville's identification 
today with country music, but to fully 
appreciate its rise as the capital of coun- 
try' music, you need to look at the con- 
text within which that emergence took 
place and the important role of R&B in 
Nashville becoming a recording center. " 

Gray also cites the "A-Team play- 
ers" associated with Nashville's coun- 
try music sessions who graced many 
of its R&B recordings and holds up 
Hebb's storv' as particularly illu.stra- 
tive of the intersecting genres. 

"The whole Hebb family was one of 
the mo.st famous musical families in 
Nashville in terms of R&B." Gray says, 
noting that Bobby performed as a 
youngster with his older brother 
Harold in a tap-dance revue at the 
Bijou Theater before playing spoons, 
singing and dancing in Roy Acuffs 
band in the early '.tOs. 

""I was singing standards on [leg- 
endary Nashville Sound producer] 
Owen Bradlei''s (local variety] TV show 
every week, and Roy .saw me and liked 
my act," Hebb recalls, noting that 
Acuff had previously employ>ed Bailey 

"I sang hits of the time, including 
(Hank Williams'] "Cold Cold Heart': I 
remember Hank telling me to keep on 
singing it — and believe it or not, I just 
recorded it in Germany last year. But 
country masic in tho.se days leaned a 
little closer to gospel: (Pioneering 
gospel composer] Thomas Dorsey 
wrote 'Peace in the Valley' — which his 
fiiend Red Foley recorded — and Nash- 



ville was a more experimental city at 
that particular time." 

WIDESPREAD PROMOTION 

.■\s the "Night Train to Nashville" set 
precedes the museum's exhibit, the 
Hall of Fame is using it to generate 
advance press, ""The city of Nashville 
and the Convention and Visitors 
Bureau will be investing $400,000 to 
market the exhibit regionally, and the 
CDs will be mentioned everywhere," 
Florita says, announcing a ""strong" 
local print/radio media buy along with 
an "aggressive" outdoor billboard 
campaign together with bus benches 
and vi'raps. 

""We're working on a media .spon- 
sorship and local, regional and 
national promotions with partners 
including the Grand Ole Opry and 
CMT," she adds, "We're exploring new 
opportunities with BET and others 
and will have an aggressive online 
promotional presence." 

Co-promotions with Lost High- 
way are still being finalized, Florita 
says. " They'll utilize a point-of-pur- 
chase version of an art poster we've 
created for sale," she notes, "and 
they'll obviously try to engage the 
Indie [retail] coalitions, especially in 
strong R&B markets." 

In store promotions and per- 
formances are also being planned 
for the museum's store. Florita says, 
and possibly at the local Tower 
Records outlets, "if we can do them 
without competing," 

"Night Train to Nashville" is not 
CMF Records' first foray into black 
music. In 1998. the label, through 
Warner Bros., issued the three-CD 
anthology "From Where I Stand: The 
Black Experience in Country Music." 



15 Years Later, Randy Owen Still Cares 



This month marks the 15th 
anniversary of Counto' Cares for 
St Jude Kids, a national fundrais- 
ing program for St. Jude Children 
Research Hospital in Memphis. 

The countr\' music 
industry has raised 
more than $200 mil- 
lion for St. Jude since 
Randy Owen of the 
group Alabama found 
ed the Country Cares 
program in 1989. St. 
Jude has been 
embraced by more 
than 200 countrv' 
radio stations, nearly 
everv' country record 
label and scores of 
artists and industry executives as 
their charity of choice. 

A meeting with actor and St. 
Jude founder Danny Thomas 




Cares. Thomas persuaded Owen to 
carry on his work raising money to 
help the hospital research diseases 
and treat children with catastroph- 
ic illne.s.ses. 

""Danny mentioned 
to me he was an old 
man and he was 
tired." Owen recalls. 
"1 think a lot of this 
was God's way of 
using me. He knew he 
had a willing serant 
to do that. He had one 
in Danny Thomas 
I too], and what a won- 
derful legacy." 

Early on. Owen was 
a bit reluctant to u.se 
his leverage as the lead singer of a 
superstar country act to generate 
support for Country" Cares at radio. 
He thought that ""as an artist. I can't 



much, bccau.se I don't want to 
make them mad," he says. "I finally 
made up my mind that we put the 
kids first and what I do with Alaba- 
ma is second. That's the way I've 
done it since the 



patients' families are never a.sked to 
pay beyond what any insurance they 
have may cover. 

""That always stuck with me. " 
Owen says. "The thought of being 



inspired Oven to launch Countrv' really lean on these people too 



time I made that 
decision. I'm 
sure our career 
suffered a little 
bit because of 
that in some 
cases, hut I 
never did." 

The work 
strikes a person- 
al chord for 
Owen. In junior 
high school he 

became very ill. but he didn't go to 

a doctor because his family couldn't 
afford it. That memor>' is among 
the things that helped Owen make a 
connection with a hospital where 
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Scene 



By Phyllis stark 

pstark@billboard.coni 




a child and not being able to afford 
the care that is out there." 

I le saj-s his involvement witli 
Country Cares has ""made my life rich- 
er It has made mv heart different." 



ON THE ROW: Arista Nashville 
artist Brad Paisley has signed with 
Fitzgerald-Hartley for personal 
management. He previously was 
repped by Jimmy Gilmer of }\G 
Management in Nashville. 

Cindy Wunsch has closed her 
Nashville artist management firm 
to return to school to pursue a 
master's degree in education. She 
had represented Lyric Street group 
.Shedaisy. which now shifts to new 
manager Scott Welch at Nashville- 
hased Mosaic Media Group. 

Dolly Parton will host the CMT 
Flameworthy 2004 Video Music 
.\wards set for .April 21 in Nashville. 
Shania IWain will perform on the 
show, set to be telecast live on CMT 
fromSp.m.-lOp.m. (ET). 

Phyllis Stark is on the industry 
advisory Ijoard (or St. Jude Chil- 
dren 5 Research Hospital. 
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ARTIST 

IMPRINT t, NUMBER/DISTRIBLfTING LABEL 



NUMBER 1 =e 



TOBY KEITH A' 



10 Weeks At Number 1 ' 
Sbock'n V'all ! 



RON WHITE 

PARAUiLMlP OOClMlUMEtim CO' |H| 



Diunk In Public 



ALAN JACKSON A' 



Graitast Hits VdIihm II And Sorw Othtr Stuff 



SHANIA TWAIN 4^ 

TOBY KEIThT 



Up! 



DIXIE chk:ks • 

MONllMEM COiUMBLA SO^ SOWY MUSIC IIS M EOCOl 



Long Black Train 
Top Of The World Tour Live 



Miitini 



LEANN RIMES • 

cuwo ymn ■ 



Greatest Hits 




Toially Country Vol. 3 
Stumble Into Grace 



Comin' On Strong I 3 



ALAN JACKSON A' 



Greatest Hrts Volume II 



JOHNNY CASH A 
KENNY CHESNEY A^ 



Amorkan IV: The Man Comes Around 



No Shoes. No Shirt. No Problems 



JIMMY WAYNE 

w[*Mrt'3HKS lwlM.■lN^Hsc^lPEl1^1lC0l 



Jimmy Wayne 



Tin 



GEORGE STRAIT • The Best Of George Strait 20lh Canlwv Masters The MillenRium Collection 



*f PACESETTER 

Bill Gailhar Presents: A Gospel Bluegrass Homacoming Volume One 



VARIOUS ARTISTS 

CAPiiaitsiwiiincsi 



CMT Presents: Most Wanted. Volume 1 



LYLE LOVETT 

CUflB MIIU- lCS'MCKrtAYtllSiCtll 



My Baby Don't Tolerate 
The Essential Johnny Cash 



TIM MCGRAW A' 

CLMB TuliIHulKi 



Tim McGraw And The Dancehall Doclors 



GREATEST GAINER 

Just Because I'm A Woman: Songs Of Dolly Parton 6 



GARY ALLAN 

MCASASK.'Ulf OWMl.yM&S i 

BROOKS & DUNN • 

AXISTA NAS>1V1U( ETCIU'RIG It! 



: JEFF FOXWORTHY 
DIXIE CHICKS T 



Tht Bttt Of Jeff Foxworthy: Dwble Wide. Singia Minded 



H« 



JOHNNY CASH 



The Best Of Toby Ketdi: 20lh Cantunr Masters The Mlllemilum Collection 



Here's Your Sigit Reloaded 



VARIOUS ARTISTS 



Red Dirt Road 



ELVIS PRESLEY A 



Ehrlr 30*1 Hits 



Mud On The Tim , 1 



REBA MCENTIRE 

MCA SASKi' .Lf mOMtiUMBt IKatllK 



Room To Breathe 



From Tkatv To Hen: Greatest Hits 



MONTGOMERY GENTRY • 



My Town 



SOUNDTRACK 



Dierks Bentley 



Blue Collar Comedy Tour The Movie 



1 



CHRIS CAGLE • 



RANDY TRAVIS 

WOOD CURB KITlWMnEPt BROS 11181 CO) 



Chris Cagle 1 
Worship & Faith 9 
Live 



JOE NICHOLS • 

LMvtHSJii. SOUTH trtaisitn'iiN> (i 



Man With A Memory 



Wave On Wave 



BERING STRAIT 

H tmpiiiienciii 



Bering Strait 



TRACY BYRD 



The Truth About Men 



GEORGE STRAIT • 

UCA NASHVKLf DWI l«UMGN aWII.tM 



Honkytonkvitle 



SARA EVANS 

BMt.7:Tt*ncii:iii8'»ii 



Restless 



JO DEE MESSINA 

CumriraootiBCOi 



BUDDY JEWELL 



Buddy Jewell 




Bill Gaither Pmants: A GesptI BilNgnM Homecoming Volume Two ' 51 

I'm One Of You 



Classic Country: Queens Of Country 



VARIOUS ARTISTS 



Lrvin* Lovin' Losin': Songs Of The Louvtn Brothers 



JOHN MICHAEL MONTGOMERY 

tVAHNEI BNCS ?}uil'\VRHI1l9IC0) 



The Very Best Of John Michael Montgomery 



RANDY TRAVIS • 

tVCIflD CURB KTX. WARN Efl BROS limUSII 



RisoAadShiao 



DIAMOND RIO • 



Completely 



The Essantiel Willie Neslon 



PATTY LOVELESS 

tPlC»«m■5l:^yM..^l:^MJ^[Q' 



On Your Way Home 



WYNONNA 



WInt Hm WhM NmAi Naw li love 



RODNEY CARRINGTON 



UHimate Dolly Parton 



RODNEY CROWELL 

DMZEPIC WWiiSQSi' MJSIC'UW fQCPl |M| 

RODNEY ATKINS " 

CUI^.-l'AV'tHCLi [HI 



Fala's Right Hand 



DARRYL WORLEY • 



Have You Forgottan? 



A Few Quaitions 



MARK WILLS 

ME=»CI:F!-r QC'ima'JMES IB 



And Tha Crowd Goes Wild 



GEORGE STRAIT • 



For The Last Time: Live From The Astrodome 



CRAIG MORGAN 
SHERRtE AUSTIN 

BFIOI.tSB0W7UT;.ll9ICDi [H] 



Streets Of Heaven 
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|Mul[i Ptarniol 'Asirmk mdicalvi LP it avuinbia Mail iipa pncci, and CD prlcai tor SMC and WEAlabals, aie t;igg«iind liitu Tapa pric«x marked EQ. and an oth«i CO pncni. aie vqjivalenl piicci, wMich are prOfCCttd from nfiMsM pricu- Grttiatl Gaiixr tAowi c han't largest unil i net a Btt. Paeauaat indicaui bignatl parctfll- 
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Titl» 


i 
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TOBY KEITH 4' riFAwwDf^swrnnv-FRscaPE imia** 


Pull My Chain 


124 


'm" 


WILLIE NELSON A L[Gfic«caaMiiiAes3asi:syMLj-:i;»fci'iim 


16 Biqqcst Hits 


278 


12 


DIXIE CHICKS Mi:sjut\;wi«.iaNVMusi[: i(i5Beu.i:ii rMI 


Wide Open Spaces 


310 




HANK WILLIAMS JR. a'' om^itu.im-i-it 


Greatest Hits, Vol 1 


488 




PATSY CLINE a' i;.(c;Awc*\j.3Kviai omouumcs it ■ « 


12Greatos( Hits 


HI 3 




JOHN DENVER A v'^OAcxi^j sttst*. 


The Best Of John Denver 


277 


■:6 


SOUNDTRACK A . s.^: i'i «■..'». 


Covole Ualv 


174 


21 


THE JUDDS • - ■ .f ii«; 


Number One Hits 


160 


20 


GARTH BROOKS « r.--.-- 


Double Live 


220 


22 


DIXIE CHICKS « -.1 ■.■■■.TWf»5u>j'Music.u*t[ai»«i 


Fly 


224 




ANNE MURRAY 1. :.^m ■:*i*9e 


The Best...So Far 


32 




TIM MCGRAW a i^'immiHWi 


Sel This Circus Down 


124 




ROY ORBISON rWi.MO-.jMtmMffti.O'-vwjsic 'niai'* 


IGBiqgestHits 


71 



TIM MCGRAW a 



. MARTINA MCBRIDE 
' JOHNNY C ASH a . 
^ KENNY CHESNEY 
SHANIA TWAIN • 



4 Hi:j.&f:':RiG.ir)t 



_ J6 Biggest Hits 



A R^At:^»f&»^^:.lUy^^^^. 



, LARRY THE CABLE GUY 



, ALAN JACKSON a 
' BROOKS & DUNN 



Qreatest Hits 

Come On Over 

Lord . I A p olot) ifc 



51 nGiumawi 



The G reatest Hits Collection 
The Greatest Hits Collection 



!■: SOUNDTRACK a 



0 Brother, Where Art Thou^ 



52?. 
30 
429 
330" 
162 



. JOHNNY CASH a , 
_ TOBY KEITH A 
' RASCAL FLATTS A 



fRU)M6l»W.)^^!a>.*IAIi:iC ■wm-jMi. 



Super Hits I 
Greate st Nils Volume One 
Rascal Flatts f 
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i 
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TITLE 

PRODUCER (SONGWSITER) 


Artist 

rMPRINTfi NUMBER/PROMOTION LABEL 


PEAK 

POSITION 










a NUMBER 1 S 


6 Weeks At Number 1 




3 1 


33 


34 




PAINT ME A BIRMINGHAM 


Tracy Lawrence 


31 


1 


1 


1 




THERE GOES MY UFE 


Kenny Chesnsy * 


1 




34 


36 




ON YOUR WAY HOME 


Patty Loveless 9 


32 


2 


2 


2 




REMEMBER WHEN 

KSn&MllAJACKSONI 


Alan JkIcsor 9 

AKSU NASKVUIF AI&UM CUT 


2 


33 


35 


35 




DAYS OF OUR LIVES 


JaaiesOtto 

^ MERCLJRf QDIUQ 


33 


3 


3 


3 




YOU CANT TAKE THE HONKY TONK OUT OF THE GIRL 

Kam)0KS.IlDUNNMwnGI1T<flnf«0AJUlMAMI 


Brooki ft Dunn 9 

MSI A r<A£HV1Ut ALBUM CUI 


3 


34 


36 


37 




1 CAN'T SLEEP 


HCARlJIMCUT 


34 


4 


5 


6 




1 WANNA DO IT ALL 

e GAllMaCf (TMCMCnS.R (IIIIS.G eooMDi 


Terri Clark v 

O MCRCURVmiM) 


4 


35 


37 


36 




THE FIRST CUT IS THE DEEPEST 

J SHAKKSrG f\JND*S IC ST[V1^S> 


SkerytCrowv 

MM ALBUM CUTiMERCURI' 


35 


5 . 


8 


12 




AMERICAN SOLDIER 

J5TROUD.TKEITH{TU<rHCCAMN0NI 


Toby Kattb -9 

OAfAMWOmS AlBUM CUT 


5 


36 


39 


39 




NO REGRETS YET 


Sonya Isaacs 


36 


6 


9 


8 




WATCH THE WIND BLOW BY 

B G«lM(m.TUCeUMO SMITH lAOSBOIINUAUlUItt 


Tin McGraw 

CURB ALBUM CUT 


6 


37 


41 


43 




A GUY UKE ME 


Pat GreoR 

RC^BllC ALSUM CUTp\jlflvEfiSRL SOUTH 


37 


7 


7 


7 




DRINKIN' BONE 

B J WAmiVJH t HYno IC BUIHAflOXJCPHUJm 


Tracy Byrd 

BCA ALBJMCLir 


7 


33 


45 


48 




WILD WEST SHOW 

B VSY J RKiH PV/ORLEl' IB UNtYJ HICHS OAIT) 


Bli&Ricli 

WARMER BROS ALBUM CUTW1M 


38 


3 


6 


4 




HONESTY (WRITE ME A USD 

THMinnAIKINS (D KINTj>aiMNISI 


Rodnty Atkins -9 
9 CMS 


4 


39 


42 


44 




THIS LOVE 


LeAMiRknn 

ASVIIM-CIM WtUM CUT 


39 




10 


11 




LITTLE MOMENTS 

fRKERSKOUSOISBPAJSlFri 


Brad Paisley s> 

Mm WUHVIllF ALBUM CUT 


9 


4r 


43 


42 




THAT'S A WOMAN 


Mufc Wills 


40 




11 


9 




SHE'S NOT JUST A PRETTY FACE 

tuiMeEmjuweE^nwuNi 


Shania Twain 9 

O MERCunvajiMt 


9 




40 


41 




HANDPRINTS ON THE WAU 

(ROOEf^JGUCSS.J C^HAAV Ifi BULNCHARO.SPINTVtS.CPAASHI 


Kwiay Rogtrt 

OWAMCATCHER ALBLPM CUT 


40 




4 


5 




■ LOVE THIS BAR 

J STBaUD TUin <TUITKS EUeWKI 


TobyKaMiv 

O CHiEJUiwoiKsagizii 


1 


42 


55 


_ 




SOMEBODY 




42 


1? 


16 


16 




IN MY DAUGHTER'S EYES 

UMCBBIOE P W«m n U T SlATfR) 


Mailina McBrid* v 

flCAAiBUMri.T 


12 


43 


44 


51 




DIDN'T 1 

CL»43SE*lAB[PCStlESB ^ASHMPOSTl 


Rachal Proctor 

BT^AXIHUM CUT 


43 


IJ 


15 


17 




1 LOVE YOU THIS MUCH 

C UWSCU SrflOliO IJ WAVNiCDUBaiSJ} SMIPSONI 


Jimmy Wayne s> 

O DREAMWoft-S <nizn 


13 




46 


52 




A YEAR AT A TIME 

L AEVNCLDS IJ OtUAROIS.l AuSON) 


Kavtn D«niHV 

O lYBIC STRfn IM«l 
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HOT MAMA 

SHfWBIPtMBIWCEKBtAIHAW.lSWIBOl 


Trace Adkins <? 

CAPITOl ALBUM cur 
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HONK IF YOU HONKY TONK 

TBRDMN G SnUlKO OIUO'IA MEUOhS J NORTHNUPI 


Georgs Sirail 

MCA NUMVlia MBUM Oft 
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COWBOYS UKE US 

rBRmm.GSIIUUTlASMirHBOIPIEROI 


George Sirail 
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PERFECT 
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Sara Evans v 

RCA ALBUM CUT 
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LAST ONE STANDING 

A MARX <R MARX.f-WA'BILl.1 


EmenmDflva 

DPE XMAURI.S U BUM CUT 
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1 WISH 

BGAlUPMRE TMCfinAW {TLJAMESI HILII 


Jo Dee Messina 
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0 LMURmVA TRiaBtf 10 LMUflPlfT.K TMBMEI 


DwM Lm Murphy 

AUOiUMUBUUCVT 
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SWEET SOUTHERN COMFORT AIRPOWER 

C IMACA IP ClAWSDM B CPIUtRI 


Buddy Jewell^' 

CULUMSIA AlBUMCUT 
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YOU ARE 

C BROCI.D i MllKA <S Of AN W ftlMCl.H OOROONI 


CMd Brock 

lAOKENBDWUBljWCUT 
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LONG BLACK TRAIN AIRPOWER 

M WBIIXTP RQGFHS IJ riA^Vim 


Josh Tamer 

9 O MCANA5HVl.Uin09rt 
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1 NEED A VACATION 

IGOR[»JR.JMBANKIR^HOWUO,LUrCHeRl 


IMmgco Lynii Howatri 

O UU •UUHPIIU »1B» 
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SPENDMYTIME AIRPOWER »- 

C IkACA <C BLACAJ1 WCHOIASI 


Clint Black ^ 

tQUITi A,BUM 
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0 HUff.vmOMMKCRNNOMASMRMUauaMNING^ 
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YOU'LL THINK OF ME 

□ HUH.K UTCAN 10 BflmHILACrHMAnOSn) 


Keith Urtwn 

CAPITOL AlBUM CUT 
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DESPERATELY 

T BADWN GSTRAIT IB RDeiSC*) M WARHENI 


Gwi^Slrait 

MCA MSHVIllE PIBIM CUT 
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SONGS ABOUT RAIN 

UMI1GMI e AIIAS ILHCSt PMClAUGHimt 


Gary Allan v 

MCA UUHV1L1E Album Cut 
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1 CAN ONLY IMAGINE 

fUPUV 'SMILLARDI 


MorcyMt V 

• iNCmucuRB 
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COOL TO BE A FOOL 

BMOWAHUKICHmssniANWhANCEl 


Joe Nidiols 'V 

O imivFnsAL sai/TH(BiJ7i 
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DO YOU STILL WANT TO BUY ME THAT DRINK (FRANK) Lome Morfan 

R LAND'S IB iHMim J MAnHfA-S R DFASi OUMTERSACK RtBUM CUT.'IHACE 
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GOOD LHTLE GIRLS 

DHLR.DJ[>1NSOWiTSEiAS.BJ01ESI 


Blue County 'v 

ASniM CURB tUBUM CUT 
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IGOTAFEELIN' 

C CHAMSERLAiV 18 CURR)NGT0t4 C CMtMBERLAItlC BIATHARDI 


Billy CwTiniloii -9 

MEBClBTTUflUUCUT 
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EVERY FRIDAY AFTERNOON 

C MORGAN.f 0 DONNEli IN COTYJ MUIONI 


Craig hlorgan 

BWMN BOW ALBUM CUT 
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1 WANNA MAKE YOU CRY 

K BEAflO.DMALL.OV 'K BEARD. J BATtSi 


MIBaM 

KAUBUMOJT 
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MY LAST NAME 

BSEMtRS IHJUUNil UNTUIt) 


Diorks Bentley v 

CAPIIOI. ALBUM CUT 
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98.6 DEGREES AND FALUN' 

J RITCnE<0 BASUN iM BfRG HHOWAROI 


JHIOq 

BUIC OIMKM AlAUH CUt^ tB«E 
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SIMPLE UFE 

0 HUKX 0 JOMNSON IC LMOSEITX IIMDS(rAMMUTVfB6fS) 


CarolyB Dawn Johnson 

AiOSTft MASHUIILC ALBUM CUT 
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CONSTANTLY 

M MCauRE CROSS CANAOIAS RAGWEED iC CANADA} 


Cms CaMtfM RagwMd V 

& IMIVERSiUSCVTHniin 
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TEXAS PLATES 

OHUK IK COftEvajAMtSI 


Ketlie Coffey 

Bt4aUBUM CUT 
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I'M IN LOVE WITH YOU 

B0Ur4.iWHI^E IB DUh : CASMONI 


BiUyDMii 

VVWIMAJMCUTiMlf 
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MAYBERRY 

U SRI&HTU Will MMS USCAl FIATTS ULSMm 


Rascal Flettx 

HWC STBIET UBUM CIH 
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PAINT ME A BIRMINGHAM 

« MEllONSJ NCfltHHl;P IB MOOS! G DllFfYi 


KtaMrtm 

HO*«RmMCUT 
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YOU'RE IN MY HEAD 

LWrNOlOS IS MINOfU S1tElE.C WAUINI 


Brian McComas °- 

URsC SIHEH ALBUM CUT 
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TOUGHER THAN NAILS 

LWHSON JOlF*l[ IPC OCNUtlLI; MARVEtl.V* T 6*flMSl 


JoeDillie 

BAOKENeinvUBUWCUT 
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POP 



ANI DIFRANCO 
Educated Guess 

PRODUCER: Ani DiFranco 
Righteous Babe RBR034 
RELEASE DATE: Jan. 20 

After last year's impressive full-band 
album "Evolve." Ani DiKranco an- 
nounced she u-'as returning to her solo 
roots. With "Educated Guess," on her 
homespun Righteous Babe label, the 
renegade singer/songwriter/guitarist 
makes good on her minimalist promise 
by delivering a one-woman set record- 
ed with overdubs on vintage reel-to- 
reel equipment. She ser\*es up four lit- 
erate spoken-word pieces and several 
tunes that sound like they were jour- 
nal-generated, in her singular style. 
DiKranco muses and strikes with 
poignancy, humor and political cor- 
rectness. There Is also the personal 
politics: the questioning of love (the 
lyrical "You Each Time"), the plaintive 
breakup (the gritty, blues/rock-charged 
"Bubble") and the act of independence 
(the best track of the collection, 
"Swim." with its clinky-clunky guitar 
line matched by the cadence of her 
vocals). Overall. DiFranco exhibits a 
strong- fingered guitar attack on the 
CD that is characterized by production 
rawness — for better (the immediacy of 
the performance) and worse (traces of 
off-key harmonies). — DO 

THE CHURCH 
Forget Yourself 

PRODUCER: the Church 
SplnART 134 
RELEASE DATE: Feb. 3 

It has been a decade since the major- 
label heyday of this Australian quar- 
tet, but the Church continues to 
thrive artistically after nearly a quar- 
ter-century at work. The group's new 
self-produced effort sports a grand, 
appropriately cathedral-like sound. It 
also contains the band's familiar mix 
of Steve Kilbey's understated vocaliz- 
ing, highly impressionistic lyrics and 
spacey pop psychedelia that effort- 
lessly melds the supposedly incom- 
patible styles of such progenitors as 
Pink Floyd and the Beach Boys. 
There is a wealth of superior tracks 
to select from here, with "Song in 
Space," "Appalalia." "Don't You Fall" 
and "Reversal" the strongest tunes. 
The Church falls between the cracks 
of established stateside rock radio 
formats, and the group's melodic 
trippiness may elude programmers. 
But longtime fans will find plenty to 
cherish on this very atmospheric and 
tuneful .sortie.— CM 

KATYROSE 
Because I Can 

PRODUCER: Kim Bullard 
V2 27170 

RELEASE DATE: Jan. 27 
Seventeen-year-old Katy Rose certainly 
has en\'iable pipes for her young age. 
That said, there is stil! some room for 
this singer/songwriter to grow into her 
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AMia FOREVER 
The Opera Band 

PRODUCER: Nick Patrick 
Victor 82876-52739 
RELEASE DATE: Jan. 13 

Reportedly signed for £6 million 
(Sll million), the five good-looking 
singers in U.K. -based "opera hand" 
Amici Forever are the next Three 
Tenors-style hitmakers. At least that 
is the hope of their label, which has 
created a pop-length showcase plat- 
form ranging from a thunderous 
arrangement of Handel's Sarabande 
(now dubbed "Prayer in the Night") 
to a new arrangement of the theme 
from the HBO series "Band of 
Brothers." The set aims squarely lo 
please with the pretty (albeit pretty 
bland) crossover that is in such 
vogue, jacked up by cloying 
arrangements and otherworldly 
engineering that makes the singers 
sound as if they are coming from 
another astral dimension. But 
unlike many crossover aspirants, 
these performers have had training 
and have some vocal maturity, 
which are real points in their favor. 
Only lime will tell if their appeal 
crosses the .Atlantic. — AT 



MINDY SMITH 
One Moment More 

PRODUCERS: Steve Buckingham, 
MIndy Smith 
Vanguard 79736 
RELEASE DATE: Jan. 27 

It .seems the beginning of each year 
brings the bow of a bright new female 
singer/songwriter, l^t year, it was 
Canada's Kathleen Edwards: this year, 
it's New York-born, \ashville-bred 
Mindy Smith. In October. Smith cov- 
ered Dolly Parton's "Jolene'" for Sugar 
Hill's Parton tribute album, "Just 
Because I'm a Woman." She made an 
impression among heavy company 





(Norah Jones, Shania T\vain. Shelby 
Lynnel, and her debut is accompanied 
by a bright buzz. Smith's bell-like, 
slightly tremulous voice is the perfect 
vehicle for her introspective, largely 
subdued original tunes. "Falling," 
"TVain Song" and "Amazing" are the 
most immediately engaging of a con- 
sistent package of songs, which 
should capture instant attention at 
Americana and public radio outlets. 
Don't discount pop prospects, 
tliough. Smith is a winner. — 0*f 



YO-YO MA 

Obfiga<k> Brazil — Live In Concert 

PRODUCER: Steve Epstein 
Sony Classical SK 90970 
RELEASE DATE: Feb. 10 

In this live recording of his successful 
and gorgeous "Obrigado Brazil" con- 
cept album, cellist Yo-Yo Ma has 
brought together most of the musical 
cast that accompanied him on the 
original studio recording. And that 
cast — including clarinetist Paquito 
D Rivera, guitarist brothers Sergio 
and Odair Assad, singer Rosa Passos 
and percussionist Gyro Baptista — 
continues to lend credibility and 
interpretative flair to this project. 
Classical crossovers are trick>'. The 
specter of stiffness and triteness lords 
over most of them. But the tracks on 
"Obrigado" — many not included on 
the original recording — are effortless. 
Even the opening "Libertango." ren- 
dered a bit stiff with the crisp piano 
accompaniment, sur\'ives on sheer 
beauty. "Obrigado" live is more pop- 
ulist than its predecessor and has no 
qualms about including Ary Barroso's 
"Aquarela do Brazil." It is but one 
example of how good taste can super- 
sede what is owrly familiar.— iC 



material. Her voice, a soft sound contain- 
ing an old soul, is impressively compli- 
cated. Yet much of "Because 1 Can," the 
artist's debut full-length disc, meanders 
into bland pop territor>'. However, Rose 
can be proud of riskier rock-flavored 
(racks like "Catch My Fall" and earlier- 
released single "Overdrive." The former 
blares to life by way of a screaming Rose, 
later settling into a wild but Incredibly 
accessible beat And the latter intelli- 
gently mixes pop accents into a hard 
guitar line. Considering even young 
music fans are not embracing teen pop 
as they have in the past, it should serve 
Rose well to step more heavily on the 
rock pedal in the future.— 54 

R&B/HIP-HOP 

* ROY AYERS 

Virgin Ubiquity: Unrdeased Recordings 
1976-1981 

PRODUCER: not listed 
BBE/Rapster RR0026 
RELEASE DATE: Jan. 27 

Jazz vibraphonist Roy Ayers has been 
making music for more than three 
decades. His classic tracks — "Every- 
body Loves the Sunshine," "Evolution. " 
"Get on Up. Get on Down" and "Run- 



ning Away." among others — have influ- 
enced many DJs. producers and artists 
in the worlds of R&B, hip-hop. soul 
and dance. This collection is home to 
13 unreleased gems, many of which 
dazzle in a disco-jazz hybrid that was 
popular in the mid- to late 70s. "Virgin 
Ubiquity" opens with the appropriately 
titled "Boogie Down": featured vocalist 
Caria Vaughn does just that. Merr>' 
Clayton, who is responsible for the 
voice in the funky 'WTiat's the T?" 
proves that she, too. knows how to get 
down. In fact, it becomes readily appar- 
ent that Vaughn. Clayton and the disc's 
other featured female singer, Sylvia 
Cox ("Brand New Feeling"), are gettin' 
down for one reason: They were truly 
feeling the musically rich landscapes 
being created by Ayers and his musi- 
cian friends. Put such artistry along- 
side today's so-called divas and the 

comparisons between then and now 

become incredibly far-reaching. 
Vaughn and Clayton can also be heard, 
separately, on other tracks, including 
"Mystic Voyage (Version)," "Sugar," "1 
Really Love You" and "Mystery of 
Love." Rounding out this essentia! 
package are liner notes penned by 
Ayers himself. Racked in the U.S. by 
Studio Distribution. — MP 



DANCE/ELECTRONIC 

>■ DAFT PUNK 
Daft aub 

PRODUCER: Daft Punk 
Virgin 94241 
RELEASE DATE: Jan. 27 

Perhaps you really cannot have too 
much of a good thing. For its remix 
disc. "Daft Club." French duo Daft 
Punk (Thomas Bangalter and Guy- 
Manuel De Homem Christo) showcas- 
es the work of others — specifically, 
DJ/producers who reconstructed 
songs primarily from the act's 2001 
album, "Discover)'." Two tracks 
("Aerodynamic" and "Harder. Belter. 
Faster. Stronger") are revisited more 
than once here. Fortunately, the vari- 
ous versions work. Slum Village adds 
an underground vibe to the originally 
ethereal "Aerodynamic." Guess what? 
These opposing forces bounce well off 
each other. Jess & Crabbe's deceptively 
simple rejigging of "Harder. Better- 
completely reinvigorates a song that 
was pretty much perfect to begin with. 
In the Neptunes" hands. "Harder. Bet- 
ter" becomes a lounge-styled track: 
this. too. strikes a great note. Other 
worthy mentions are Boris DIugosh's 



rerub of "Digital Love" and Basement 
Jaxx's retweaking of "Phoenix" (the 
only track here from Daft Punk's 
debut. "Homework"). First released 
overseas last December. "Daft Club" 
will hopefully help fans forgive the 
band for notoriously waiting years 
between album releases. — 54 



COUNTRY 



THE FLATLANDERS 
Wheels of Fortune 

PRODUCER: loe Ely 
New West 6049 
RELEASE DATE: Jan. 27 

Thirty years after first collaborating, 
the Flatlanders — Joe Ely, Butch Han- 
cock and Jimmie Dale Gilmore — ful- 
filled decades of pent-up demand with 
the release of their only "official" al- 
bum. "Now .Again," in 2002. Touring 
heavily in support of that critically 
acclaimed release, the Flatlanders obvi- 
ously stoked a creative fire, with the 
result being "Wheels of Fortune." At 
least as great as the sum of their con- 
siderable parts, as a group, the Flat- 
landers are inspired, shifting songwrit- 
ing and vocal duties like powerful 
gears. Hancock-penned cuts like the 
slow-rollin' "Baby Do You Love Me 
Still" and rh>'thmic "Wishin" for You" 
come off like a Lone Star Traveling 
VVilbur>'s. Gilmore pines convincingly 
on the title cut and the philosophical 
"Once Followed by the Wind." while 
Ely kills on the atmospheric "Neon of 
Nashville." Singer and songwriter are 
seldom the same, with one artist inter- 
preting another to remarkable effect. 
Their instincts are keen, bespeaking 
creative synergy and combined genius. 
Finally, the Flatlanders are more band 
than legend.— Jflf 



WORLD 



ir PERU NEGRO 
Jolgorio 

PRODUCERS: Rony Campos. Juan Morlllo, 
Felipe Pumarada 
Times Square 9035 
RELEASE DATE: Jan. 20 

Peru Negro is the most well-known 
Afro-Peruvian music and dance compa- 
ny in Peru. iLs music is a distinctive 
Latin .American style, derived from 
West African influences that were evi- 
dently rediscovered through Afro- 
Cuban music. One of the unique Afro- 
Peruvian instruments, the cajort (a box 
drum), is a dominant percussive voice 
throughout "Jolgorio." Because Peru 
Negro is essentially a revivalist move- 
ment, bent on recovering the African 
cultural heritage of Peru, song lyrics 
frequently mock colonial practice. "De 
Espana." for instance, contains the 
lyric: "From Spain Christ arrived/But 
so did the master/And just like the 
master did with Christ/He took blacks 
and crucified them." The stylistic range 
here is mostly uptempo festejo, com- 
parsa and zamacueca. The Peruvian 
tap dancing style — zaputeo — is also 
featured in "Con Su Toque De Violin." 
Despite the frequent colonial subject 
matter, the music is celebratory and 
beaulifuliv performed. Racked in the 
U.S. by Koch.— PW 

(Continued on page 32) 
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H00BA5TANK The Reason (3:54) 
PRODUCER: Howard Benson 
WRITERS: D. Eslrin, D. Robb 
PUBLISHERS: SpreadYour Cheeks and 
Push Out the Music, ASCAP 
Island B0001488 (CD promo) 
As Hoobastank's top 10 "Out of 
Control" continues to howl loud 
and long at rock radio, the SoCal 
band tosses out a real left curve 
with the beautiful, affecting ballad, 
"The Reason." crafted to give the 
quartet its first sip of top 40 suc- 
cess. Amid a slow simmer of guitars 
and gently driving percussion, the 
theme here — regret — is simple and 
direct as lead singer/lyricist Dou- 
glass Robb laments, "I'm not a per- 
fect person/There's many things 1 
wish I didn't do/I've found a reason 
for me to change who 1 used to be/ 
And the reason is you." His delivery 
is soaked with suffering and the 
kind of inventive nuances that 
make this a natural for sing-along 
crooning. Like No Doubt's unchar- 
acteristic "Don't Speak," this record 
is far from a sell-out: it showcases a 
previously unseen versatility, allow- 
ing Hoobastank instant cred. "Rea- 
son" enough? — CT 



REVIEWS 




LIZ PHAIR Extraonflrury (3:24) 
PRODUCER: the Matrix 
WRITERS: Lauren Christy, Scott Spock. 
Graham Edwards, Liz Phair 
PUBLISHERS: not listed 
Capttol 7087 6 18260 (CD promo) 
With the release of "Liz Phair" last 
year, the sexy singer/songwriter sur- 
prised many. Unlike pre\nous record- 
ings, beginning with the artist's 1993 
debut, "Exile in Guyville," "Liz Phair" 
ditched modem rock mannerisms for 
playful pop. The set has already 
spawned the biggest hit of Phair's 
career with "I Can t Stop." The infec- 
tious track was a top 10 hit on the 
Billboard Adult Top 40 chart; it also 
became the singer's first top 40 entry 
on The Billboard Hot 100. Apparently, 
Phair s surprise musical turn is 
being embraced by radio program- 
mers and consumers alike. This 
should only continue with the ultra- 
catchy and oh-so-buoyant "Extraor- 
dinary," which finds Phair telling a 
potential new boyfriend that she is 
simply "your ordinary average every- 
day .'iane psycho super goddess." 
Such a self-description perfectly cap- 
tures the confusion surrounding 
Phair's pop pleasures. — HP 



(Continued from page 31) 

•k HABIB KOUE & BAMADA 
Fftlyl— Uve Around the Worid 

PRODUCER: Michael De Bock, Daniel Boivin 
World Village 468021 
RELEASE DATE: Ian. 13 

Malian guitaristysinger Habib Koite is 
without question one of the most gift- 
ed and compelling performers on the 
contemporar>' Afropop scene — and 
this joyous, vibrant two-disc set 
serves as affirmation of his place of 
pride. Fusing gentle, almost singer/ 
-songwriter-like vocals with high-ener- 
gy playing that draws its inspiration 
from myriad Malian styles, Koite and 
his band Bamada soar through a col- 
lection of their hits. Highlights 
include the gently propulsive currents 
of "Ma Ya." the eminently danceable 
beats of "Nanale" and the sly wit of 
"Cigarette Abana" (the song that rock- 
eted Koit^ to stardom across West 
Africa). This specially priced set lasts 
for well more than hvo hours. Of 
course, when spent in such good com- 
pany, the lime passes in a flash. — AT 

JAZZ 

★ DAVE DOUGLAS 
Strange Liberation 

PRODUCER: Dave Douglas 
Bluebird 82876-50818 
RELEASE DATE: Jan. 27 

Forty-one years old with 21 albums to 
his credit: That is a remarkable resume 
for jazz's most adventurous trumpeter. 
Dave Douglas' sixth Bluebird outing. 
"Strange Liberation," is a reflective, 
whimsical and driving quintet date 
with guest Bill Frisell. It marks the 
first meeting of the fellow alchemists. 
The pairing is a perfect tonal match; 
Frisell's dreamy yet barbed guitar 
stylings harmonically mated to Dou- 
glas' trademark bumblebee trills and 
high-pitched wails. But the Frisell- 
Douglas partnership is only part of the 
CD's success story. Equally vital to its 
dynamism is Douglas' brilliant road- 
honed band — tenor saxophonist Chris 
Potter. Fender Rhodes stylist Uri Caine, 
bassist James Genus, drummer 
Clarence Penn — who help cook up 
sweetly lyrical tunes ("A Single Sky"), 
swinging beauties (the Monk-inspired 
"Skeeter-ism"), a rousing rock-tilted 
jaunt (the playfully titled "Rock of 
Billy"), a tempo-shifting rush ("Seven- 
teen") and a show-stopping ballad 
(■'Just Say This").— IW 

BLUES 

■tf KENNY NEAL AND BILLY BRANCH 
Double Take 

PRODUCER: DidlerTricard 
Alligator 4894 
RELEASE DATE: Jan. 13 

Louisiana blues guitarist Kenny Neal 
and Chicago harmonica ace Billy 
Branch have teamed to create this 
excellent acoustic blues record. Both 
gentlemen are exceptional players and 
vocalists, and they adhere to the origi- 
nal premise of the project. This is 
nothing but acoustic guitar, harp and 
voice. There will always be something 
alluring about elemental blues music. 
The listener can tap into this vibe on 
any of the dozen tracks and find a 
righteous tune. Seven of the songs, 
including "My Babe." "Mannish Boy" 
and "Don't Start Me Talking," are 
standards. Neal contributed four orig- 



inal numbers, and Branch added his 
song "Northern Man Blues." For a 
special moment among many, check 
out both takes of "The Son I Never 
Knew." With percussion and 
electricity stripped away, this album is 
all about feel and mood, and the 
tracks are ripe with both. "Double 
T^ke" is a tasty and soulful way to 
open blues year 2004.— PW 

CHRISTIAN 

► THE CRABB FAMILY 
Crabb Fest Uve 2003 
PRODUCERS: Gerald and Kathy Crabb 
Daywind 1418713802 
RELEASE DATE: Feb. ID 
Southern gospel artists are known for 
delivering exuberant performances. 
This 17-song collection captures the 
passion and enthusiasm that make 
Southern gospel gatherings such a 
huge draw. It accomplishes this by 
showcasing some of the genre's top 
acts doing what they do best. The 
Crabb Family is joined by Brian Free & 
Assurance, LordSong. Mike Bowling, 
the Hoskins Family. Gerald Crabb and 
the Perrys. This project was recorded 
in Owensboro. Ky.. at Crabb Fest. the 
Crabb Family's annual homecoming 
event. Bowlings a cappella rendition 
of "The Call" is powerful. LordSong's 
"While I Wait" is a vibrant celebration 
of faith. The Perrys' "Calvary Answers 
for Me" is another highlight. And 
when Jason Crabb rips into "Through 
the Fire," ever>'one will want to stand 
and shout. "Hallelujahl" Accompanied 
by a VMS/DVD release, this recording 
is the next best thing to being 
there.— MP 

CLASSICAL 

NlCa KENNEDY: MEMBERS OF THE 
BERUN PHILHARMONIC DANIEL 
STABRAWA 

Vivaldi, The Four Seasons 

PRODUCER: David Groves 

EMI aasslcs 7243 5 57666 0 I 

RELEASE DATE: Ian. 13 

Way back in the halcyon days of 1989, 
classical music's purported "bad boy." 
violinist Nigel Kennedy, released a 
barn-burning version of Vivaldi's Four 
Seasons that sold more than 2 million 
copies. Fifteen years later, Kennedy is 
back to the music that has buttered 
his bread — in a recording that offers 
disappointingly little new insight. 
Supposedly, this latest rendering is 
the first (limited-edition) entry in a 
whole Kennedy-Berlin Philharmonic 
series that will eventually explore 
Vivaldi's lesser-known output, which 
is in itself a welcome idea. Unfortu- 
nately, though, the A minor and D 
Major double violin concertos fea- 
tured here (with Daniel Stabrawa) 
seem mere window dressing to the 
main event. If you have not had quite 
enough of Kennedy and the Four Sea- 
sons, check out the bonus DVD. — AT 
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• Slereolab, "Margcrine Eclipse" 
(Elektra) 

• Firewater, "Songs We Should Have 
Written" (Jetset) 

• The Wannadies. "Before and 
After" (Parasol) 
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IC CHASEZ Some Girls (Dance With 
Women) (3:54) 

PRODUCERS: RIprock 'N' Alex G, IC Chasez 
WRITERS: JC Chasez, A. Creggs, B. Daymond 
PUBLISHERS: IC Chasez Music. Alex 
Griggs Publishing, ASCAP: BMC Music 
Publishing Canada, SOCAN: Internash 
Songs, ASCAP 
live 57357 (CD promo) 
While 'N Sync member Justin Tim- 
berlake was ruling pop radio last 
year, the group's other lead vocalist. 
JC Chasez, immersed himself in the 
dance/electronic scene. In 2003. he 
collaborated with BT and Basement 
Jaxx and released the under-appreci- 
ated. beat-heav7 single "Blowin' Me 
Up (With Her Love). ' Now. Chasez 
has returned with "Some Girls 
(Dance With Women)," a simmering, 
uptempo hip-pop track. Chasez's 
subtle and sexed-up vocals are cou- 
pled with lyrics that are guaranteed 
to react with listeners. The song 
wears well with repeat plays; by the 
the third time around, the chorus is 
fully lodged in the brain. Chasez's 
debut album, "Schizophrenic," is out 
next month. — KC 

ROCK 



► THE STROKES RcpUlla (3:35) 
PRODUCER: Gordon Raphael 
WRITER: iulian Casabiancas 
PUBLISHER: the Strokes Band Music. ASCAP 
RCA 58274 (CD promo) 
"Reptilia" should have been the first 
single off the Strokes' latest album, 
"Room on Fire." Sure, both "Reptil- 
ia" and the actual first single, 
"12:51," replicate the somewhat 
sloppy — but endearingly so — 
nightlife melodies found on the 
band's debut, "Is This It." However, 
the adventurous jolt of a guitar solo 
half-way in, coupled with a know- 
ing, .sinister take on the partying 
life, makes "Reptilia" a more memo- 
rable song. When frontman Julian 
Casabiancas drawls "please don't 
slow me down, if I'm going too 
fast." it feels right to root the guy 
on in his rebellion. Granted, the 
similarity between albums has both- 
ered some critics when assessing 
■■Room on Fire." Still, "Reptilia" 
stands tall as a legitimate addition 
to the Strokes' repertoire. — SA 

AC 

MEUSSA ETHERIDGE Breathe (3:15) 
PRODUCER: John Shanks 
WRITERS: R. Jordan. M. Wanninger, 
A. Dwiggins, D. Randall, B. Armstrong 
PUBLISHER: Tlirough the Pink/EMI April/ 
EMI Music. ASCAP 
Island 15969 (CD promo) 
Melissa Etheridge returns with 
"Breathe," the lead single from her 
eighth album. "Lucky" (due Feb. 10). 
The track is a cover of Greenwheel's 
minor 2002 hit. It reunites her with 
producer John Shanks, who worked 
with Etheridge on her 2001 effort, 
"Skin," and in 2003 helmed hits by 
Sheryl Crow and Michelle Branch. 



Etheridge's voice is always a com- 
forting sound — warm and familiar 
and perfect for radio. The solid, rock- 
ing track combines her gutsy vocals 
with a killer guitar-driven chorus 
("Tm alright/I'm alright/It only hurts 
when I breathe"). Adult-leaning sta- 
tions are already onboard, but main- 
stream top 40 outlets should take 
note as well. — KC 

COUNTRY 

► BK & RICH Wild West Show (3:58) 
PRODUCERS: Big Kenny, John Rich, 
Paul Worley 

WRITERS: Big Kenny, 1. Rich, B. Daly 
PUBLISHERS: Big Love Musk. Songs of 
Windswept Pacific, BMI; WB Music, ASCAP 
Warner Bros. 101210 (CD promo) 
Something that sounds different 
always attracts attention, and this 
debut single from Warner Bros, duo 
Big & Rich has a very distinct vibe 
that is unlike anything else on coun- 
try radio right now. The song boasts a 
hauntingly beautiful melody and lots 
of quirky Western imager>'. This tale 
of a troubled relationship is peppered 
with a "hey ya" chant (no relation to 
OutKast) that injects the song with a 
mysterious. Native American-hued 
flavor. John Rich, who previously had 
a solo deal on BNA, and Big Kenny 
have joined forces to create an 
intriguing new act. propelled by 
vibrant vocals and an innovative 



sound. "Wild West Show" previews 
the duo's forthcoming album, "Horse 
of a Different Color."— HCP 

LATIN 

► PAUUNA RUBK) Te QuIscTanto (4:06) 
PRODUCERS: Emilio Estefan Jr., Archie Pena 
WRITERS: Coti Sorokin, Andahl 
PUBLISHERS: Doble Acuarela Son, SGAE 
(ASCAP) 

Universal (CD promo) 

Paulina Rubio's previous Spanish- 
language album, the mega-selling 
"Paulina" from 2000. was a mix of 
irresistibly fluff>' pop and feminist 
affirmation — as well as a techno- 
mariachi track. Even her English-Ian* 
guage debut could not match that. 
Now, one cannot help but wonder if 
her follow-up Spanish recording can 
do the trick. "Te Quise Tanto," the 
first single from "Pau-Latina" (due 
Feb. 10). follows the instantly catchy 
pattern of the "Paulina" tracks: a cho- 
rus that gets tattooed on your brain, 
thanks to relentless repetition, effort- 
less groove and the maddeningly (al- 
though in a good way) casy-to-hum 
melody. Rubio continues to defy Latin 
radio's tradition of having big ballads 
pave the way for a new album. Ac- 
companying her are surf-rock guitars 
blended with the ubiquitous Spanish 
guitar. Post-Ricky, it may not be the 
most innovative touch, but it serves 
its youthful intent and aim. — LC 
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Sprint's Music Tunes To Ring 
With UMG, WMG Songs 



BY CARLA HAY 

NEW YORK — Universal Music Group and Warner Music 
Group are Ihe latest players in Sprint PCS Vision's blos- 
soming Music Tones business. 

UMG and WMG arc nial(ing select 
songs available for downloadable 
purchase as part of Sprint's Music 
Tones, which are ring tones that use 
actual songs instead of simulations. 

Sony music has been available for Music Tones since 
last July, while UMG songs debuted earlier this month. 

WMG songs will become available within twoor three 
months, savs Nancv Sherrer, Sprint GM of wireless music 
i/W/Aoun/Bulletin.Jan. 13). 

WMG tunes will include songs from Green Day, Seal 
and Jet, as well as select tracks from Jason Mraz ("You and 



EXCLUSIVE 



1 Both "). Sonny & Cher I 'l Got You Babe 'l. the Spinners 
( Til Be .\round"). Yes (' Roundabout"). Grandn\a.ster Flash 
("Wliite Lines") and Bobby Darin (".Mack the Knife"). 

UMG s Music Tones feature songs by Shen-I Crow 
( "C'Mon, C'Mon, " "Oxr You "). Sting ("Send Your Low"), 
Hoobastank ("Crawling in the Dark. " 
"Running Away "). Black Eyed Peas 

("Que Dices," "Fallin' Up"), Smash 

Mouth ("You Are My Number One") 
and .Andrew W.K. ( 'It's Time to Part\', " "Party Hard"), 

But the Sprint deal is ""just the tip of the iceberg. " 
says David Ring, UMG e-Labs VP of business develop- 
ment and business affairs. "It's the first of many such 
deals we will be doing with wirele.ss companies. We're 
excited to see customers will buy downloadable ringers, 
and our goal is to bring the best content to as many 
f Continual mi poQf .'U) 



Localism Keeps 
Chain Alive 

Managers Have Loose Rein To Run Cat's/Pop Tunes 



BY CHRIS MORRIS 

After a quarter of a century, the 
Cat's/Pop Tunes chain keeps on 
keepin' on by keeping things local. 

The 24-store retail operation is 
run by Nashville-based Music City 
Record Distributors (MCRD), the 50- 
year-old wholesaler. 

The lion's share of Cat's and Pop 
Tunes locations are in Tennessee, with 
Memphis and Nashville its top mar- 
kets. Cat's shingles can also be found 
in Chattanooga, Dixon, Knoxville, 
Oak Ridge. Pigeon Forge, Johnson 
City and Kingsport. 

MCRD purchased the five-store 
Pop Tunes chain — including Mem- 
phis' historic Poplar Avenue store, 
where Elvis Presley used to shop — in 
2001. Three Cat's stores in the 
Charleston, S.C, area were acquired 
from Harbor Music in 1995. In early 
January, the company acquired Man- 
ifest Discs & Tapes' Charleston loca- 
tion (Retail Track. Billboard. Jan, 17). 

Cat's and Pop Tunes maintain a 
strong hometown flavor by putting 
most of the purchasing in the hands 
of store managers, according to VP of 
retail Scott "Perk" Perkins. 

"We give them a lot of leeway," 
Perkins says. "We give them quar- 
terly budgets. We'll set an invento- 
ry budget, and then we turn the 



managers loo.se. 

""Now, 99'Xi of the time, that works 
beautifully for us, 'cause the man- 
agers are right there. | Unlike] some- 
body in the home office, they can 
react quickly to what the customers 
are asking for. and they know the per- 
sonality of their store . . . They've got 
a better feel for that than somebody 
at the warehouse." 

He continues, "Once in a blue 
moon, you get a manager who 
doesn't care or isn't paying atten- 
tion, and it bites you in the butt. 
But nine times out of 10, it works," 

MANAGEMENT AUTONOMY 

Perkins says the stores buy 98% of 
their product from MCRD, though 
they sometimes use outside vendors 
like one-stop Alliance Entertainment 
or. in Memphis, indie distributor 
Select-O-Hits, 

But the home office generally tries 
to stay out of the managers' way. 

Perkins says. "There are some 
tilings we feel like we need to allocate 
out, or the label requests to make sure 
.something gets out, or 1 bring in a 
lifestyle item — the incense or beaded 
curtains or candles, things we can 
actually make money on. Sometimes 
we'll do some lchain-wide| allocation 
|on things] like that. If we do a mid- 
( Continued on page 35) 
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FOLK & ACO USTIC 

Billboard's inaugural Folk & Acoustic 
Talent spotligfit focuses on ttie 
genre's top acts and labels, and 
highligtits the most notable releases. 
We'll also feature news surrounding 
•he 16th Annual International Folk 
Alliance Conference taking place in 
San Diego from February 26-29. 



issue date: february 21 • ad close: january 27 

Joe Maimone 646.654.4694 • imainnone@billboard.coni 




LENT 



Billboard's British Talent spotlight 
focuses on the international mar- 
kets where UK acts are achieving 
success. We'll provide a list of 
nominees for The BRIT Awards 
2004 and note key UK talent to 
watch. We'll also look at the ties 
between British music and London 
Fashion Week and report on the 
latest news and developments in 
the marketplace. 



issue date: february 21 • ad close: january 27 

Frederic Fenucci 44.207.420.6075 • f.fenucci@eu.billboard.com 



EYl 

Billboard's Music & Money #1 spot- 
light coincides with the 2004 Musk; 
8, Money Symposium and takes an 
irvdepth look at the business behind 
making music. We report on survival 
strategies for distributors and labels 
selling into cash-challenged retail 
accounts and the continually rising 
value of music publishing assets. 

jssue date: march 6 • ad close: february 6 

Joe Maimone 646.654.4694 • jmaimone@billboard.eom 



UPCOMING SPECIALS 

DANCE & ELF tnnONIC #1 issue date: March 6 • ad dose: February 6 
ROCK • ROLL KALI OF FAME issue date: March 13 • ad dose: February 17 
PLATINUM STARS #3 issue date: March 13 • ad dose: February 17 
TOURING Sf^TUEHT »3 issue date: March 13 • ad dose: February 17 
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Retrospective Celebrates 
Ryko's 20-Year Anniversary 



Rykodisc will celebrate its 20th 
anniversary with a specially priced 
two-CD package set for release Feb. 3. 

The 36-song collection, priced at 
$16.98, ranges far and wide through 
the distinctive and highly eclectic 
Ryko catalog. It includes selections 
from acts signed by the label and 
tracks by notable performers who 
have been the subject of retrospec- 
tive programs. 

Featured acts include Sugar Mor- 
phine: Kelly Willis: Kelly Joe Phelps: 
the Fire Theft Josh Rouse: Medesld. 
Martin & Wood: Golden Smog; Ali 
Farla Toure & Ry Cooder Cubanis- 
mo: Robert Cray: the Joe Jackson 
Band: David Bowie; Devo; Frank 



merly handled the label. 

The first releases under the agree 
ment will be two titles from Down 
Under: the Church's "Forget Your- 
self (Feb. 3) and Paul Kelbr's two- 
CD set "Ways and 

Means" (Feb. 24). 

The label's roster 
also includes Frank 
Black & the Catholics, 
the Apples in Stereo 
and Clem Snide. 



recently manager at World Enter- 
tainment Group. He began his 
career at Glass' GlassNote Records 
in 1998 and was with Artemis from 
1999-2002. 



BOWIE: INCLUDED ON DOUBLE-CO 



Zappa: Mission of Burma: They 
Might Be Giants: the Replacements: 
Soul Asylum: Nick Drake: Big Star 
Richard Thompson: Yoko Ono: Jimi 
Hendrix: Alejandro Escovedo; John 
Cale: Mickey Hart: the Jayhawks: and 
Bruce Cockbum. 

The company promises the col- 
lection will include "an unflinching 
history of the label's ups and 
downs." That should make for 
interesting reading. 

ON THE MOVE: Brooklyn. N.Y-based 
SpinART Records has signed an 
exclusive U.S. distribution deal with 
Ryko Distribution in New York. 
Alternative Distribution Alliance for- 



SElia-O-HITS SCORES: 

Select-O-Hits in Mem- 
phis has inked some 
new exclusive distribu- 
tion pacts. 

Houston-based Dope 
House Records has joined the distrib- 
utor's posse. The label was previously 
with now-defunct Southwest WTiole- 
salc. Coming March 23 will be a cur- 
rently untitled album by rapper 
South Park Mexican. 

;\lso on board is Baton Rouge. La.- 
based Bogaluja Records, which is the 
stateside representative for the Ger- 
man label Real Music. Dancehall reg- 
gae star Sizzla's album "Speak of Jah" 
arrives Feb. 24 from Bogalusa/Real. 

Burbank, Calif.-based rock label 
Suburban Noize Records has arrived 
at Select-O-HiK The company will 
release a new studio album by former 
Capitol act the Kottonmouth Kings. 
The Humble Cods' set "Bom Free " 
was issued under the new deal Jan 13. 

Finally, the distributor has 
picked up the World Class Gospel 
label. Releases from IVamaine 
Hawkins, Walter Hawkins. Ruby 
Terry and Moses lyson Jr. are due 
in the first quarter. 

BACK ON BOARD: Manny Simon has 

rejoined Artemis Records as director 
of promotion and international 
marketing. 

Simon, who reports to .Artemis 
president Daniel Glass, was most 



The 
Indies 



By Chris Monis 

cmorris@billboard.com 




TRILOKA, ARTEMIS BOND: Artemis 
Records in New York has acquired the 
assets of Los Angeles-based TViloka 
Records/Karuna Music. 

The relationship kicked off as a dis- 
tribution agreement this summer, 
with the release of albums by M Path. 
Krishna Das and Samite. 

Under the ne^v deal, Artemis will 
market and distribute Triloka's releas- 
es both domestically and internation- 
ally. TViloka was previously distrib- 
uted by Razor & Tie through BMG. 
Prior to that, the company was han- 
dled by Cold Circle Entertainment, 
through RED Distribution. Gold Cir- 
cle exited the music business in 2002. 

TViloka president Mitchell Naikus 
now reports to Artemis 
chairman/CEO Daiuiy Goldberg. 

Forthcoming releases under the 
new arrangement include albums 
by Wasis Diop and 'Rurika, due in 
early 2004. 

IN THE MARKET: Scott Haidle exit- 
ed his sales position with 
Navarre/BCl Jan. 9 and is seeking 
other opportunities. Haidle — for- 
merly the head of Paulstarr Distri- 
bution in the Twin Cities — can be 
reached at 952-226-2233. 



Sprint 

Continued from paoe 33 
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mobile customers as possible." 

Sprint says it sold 20 million ringers 
and screensavcrs through PCS Vision 
in 2003. Sprint had 2.7 million PCS 
Vision customers at the end of third- 
quarter 2003. 

EYEING HIP-HOP 

UMC will make more hip-hop music 
available for Music Tones within the 
next month. Ring says. He notes that 
R&B/hip-hop is UMG's best-selling 
genre for wireless-phone ringers. 



Sprint recently announced that Bey- 
onc^'s "Crazy in Love" and "Baby Boy" 
have together surpassed 500,000 Music 
Tones downloads since they became 
available less than six months ago. 

Music Tones cost about $1.50- 
$2.50 per song — considerably higher 
than the 99-cent-per-song downloads 
available through such services as 
Apple's iTunes. 

Customers are willing to pay more 
for Music Tones. Sherrer says, be- 
cause they place a premium on being 
able to personalize their wireless- 
phone ring tones. 

"People are relying on their mobile 
devices more and more, and people are 
looking for their mobile phone to do 
more than it has in the past," Sherrer 



adds. "People want their mobile phones 
to define their unique musical tastes." 

PROMO OPPORTUNITY 

A bonus feature is that Sprint PCS 
customers can look up artist photos 
and bios on their wireless phones. 

A growing trend involves music 
companies collaborating with wireless- 
phone companies to promote certain 
songs and time an album's promotion 
around its release date or when the 
song is serviced to radio, according to 
Sprint executives. 

"The message that we have to get 
out is that we've got to make sure that 
these home-nehvork and wireless sys- 
tems support the legitimate music 
services," Ring says. 
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VEG, UMVD Patch Up JumpStart Disagreement 



The 24-unit Virgin Entertainment 
Croup has ended its boycott of the 
JumpStart program and will now do 
business with Universal Music & Video 
Distribution again, sources say. 

Although many applauded the theory 
behind JumpStart — especially the low- 
ering of front-line pricing to $9.09 — 
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they also criticized its execution. 

While accounts fell into several dif- 
ferent camps, each seemingly aligned 
behind a different grievance, in the end 
nearly 99% of those buying direct from 
UMVD .signed on to the program. The 
sole exception of the top 20 accounts 
was VEG, which started buying from 
one-stops and banned UM\'D product 
from prime in-store positions. 

Relations chilled between the two 
companies after that, with a little tit- 
for-tat interplay occurring. But on Jan. 
8 they had a detente-type meeting, 
which ultimately resulted in a normal- 
ization of business relations, sources 



say. UMVD executives were unavailable 
for comment: VEG did not return calls. 
(VEG chief executive Simon Wright 
comments on JumpStart 
and more. See The Last 
Word, page 66.) 



and Len Roicosz, the Seattle branch 
manager, are leaving the company. 
That leaves in place TVacy 



RESHUFHJNG: Since June 
2001.BMGDisWbution 
has downsized its field staff 
by one-third. 

In response to dismal 
market conditions, BMC 
Distribution's management 
has shrunk to sbi branch 

managers from nine. 

Mike T^wa, the Boston 
manager, will now also oversee the 
New York office, replacing Dickie 
Zwim, who left the company a few 
months ago. 

Washington, D.C., branch manager 
Rob Mansfield will add the Atlanta 
office to his man- 
date, while Los 
Angeles manager 
Jerry Silhan will 
now oversee the 
Seattle office too. 

As part of the 
.shuffle, Susan 
Luke, the Atlanta branch manager. 
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Donihoo, who is still the branch 
manager in Dallas; Diane Steffens, 
the branch manager in Detroit: and 
.Mark Van Gorp, the branch manager 
in Chicago, who is ba.sed in the Min- 
neapolis satellite sales office. 

All the branch managers report to 
Bob MorelU, senior VP of branch 
operations and marketing. 

HOUDAY CHEER: Music retail Is still 
riding high from the strong Christ- 
mas selling season, as Trans World 
Entertainment announced that it 
posted a 4% same-store gain for the 



five weeks ended Jan. 3. Accordingly, 
the company has raised its fourth- 
quarter earnings estimates to 80 cents 
per share from 75 cents. 

For the 1 1 months ended Jan. 3, 
same-store sales rose 1%, while total 
sales rose 3%, to $12i billion com- 
pared with $1.20 billion last year 

In other Trans Worid news, the 
chain has closed another 19 Where- 
house stores, bringing total closures 
since its acquisition to 48. This 
means that there are now 92 stores 
still operating under that logo. 

LOOKINC AHEAD: HasUngs Enter- 
tainment has announced estimates 
for the year ended Jan. 31 . (Final 
results will be announced in the 
third week of March.) According to a 
Securities and Exchange Commis- 
sion filing, the company expects to 
report pretax income of $6 million 
on sales of $51 1 million. 

For the 12 months ended Oct 31, 
2003 — which includes three months 
of results for the last fiscal year and 
nine months from the current fiscal 
N'ear — earnings before interest taxes, 
depreciation and amortization were 
S46.5 million, or $4.1 1 per share. 

For the fiscal year, the company 



expects total revenue to coasist of 
26% music. 23% books, 20% rental, 
17% sell-through video, 7% 
videogames, 2% computer software 
and 5% other product 
Separately, Hastings said used and 




budget product accounted for about 
9% of its total revenue in the 10 
months ended Nov. 30, 2003. 

LOOKING BACK: Navarre Corp. s stock 
price tripled in value, to $6.08 per 
sliare Dec. 31, 2003, from $2.01 one 
year earlier iBillboard, Jan. 17). 

Borders Books & Music's stock 
climbed 36%, to $21.92 from $16.10, 
during the same period. Similarly, 
Circuit City closed 2003 up 36.5%, 
at $10.13 per share, from $7.42 the 
previous year. 

In contrast. Hastings Entertain- 
ment's share price slid 13.9%i, to 
$4.23 per share, from $4.91 one 
year earlier. 



Localism 

Continued from page 33 



line promotion, we'll do some alloca- 
tion there. But typically, we give the 
managers information land] just count 
on them to buy from Music City." 

He adds, "It's as close as you can 
come to running your own store with- 
out it being your capital invested. " 

Cat's and Pop Tunes do not 
employ district managers but, in 
the case of Memphis, one local 
manager has a major say in the 
stores' purchasing. 

"Steve Walker is the manager at 
the Union (Avenue] store and does a 
very good job of keeping his ear to 
the street," Perkins says. "He helps 
the other Memphis stores. He'll say: 
'Hey, I'm bringing in a consignment 
on this piece. I think it s something 
that all the stores in Memphis need 
to have,' and he'll get the product 
out to the stores," 

UFESTYU, URBAN ITEHS IMPORTANT 

Not surprisingly for a company 
concentrated in the Mid-South and 
Southeast, the majority of Cat's 
and Pop Tunes' business is in 
urban music. 

"Speaking generally, Memphis is 
my predominantly urban market," 
Perkins says. ""That said, 1 do have 
some stores where (local rap group ( 
Three 6 Mafia doesn't mean that 
much in Memphis. In Nashville, I've 
got a couple of stores that I consid- 



er urban. My Chattanooga store is a 
very urban-oriented store. Knoxville 
and East Tennessee. I don't really 
have an urban store, short of what 
crosses over. In the Charleston area, 
I've got one store that does real good 
urban business. " 

The chain is trying to deepen its 
business in lifestyle items and in 
used product — growth areas for 
many indie retailers [Billboard, Nov. 
15, 2003), 

Concerning lifestyle merchandise, 
Perkins says, "The stores that do the 
least with it, it'll be 1% or 2% of their 
sales. My better stores will do any- 
where between 5% and 7%. I'd love 
to see all the stores doing 10% or 
more in lifestyles, because the mar- 
gins are .so .sweet." 

Used product is 5%-10% of the 
chain's business. Perkins says, "That's 
something I'd like to see over 10%." 

Like many an indie retailer 
squeezed in tough times, Cat's/Pop 
Tunes has signed on with a retail 
coalition, the 96-store Music Monitor 
Network (MMN) of small chains. 

"We recently upgraded our kiosks 
out in the stores, which feature the 
(MMN's] 20 picks," Perkins says. 
"They change every two months: 
there's a sampler disc. Now we've got 
video capability. It's touch-screen. 
They can hear all the songs on the CD 
and see promotional videos. 

""We have internal contests within 
the chains in the network to try to sell 
the most of those featured titles." 
Perkins adds. "'It tickled the stew out 
of me to get Al Green on that thing, 
because, hey, that's Memphis." 
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Glittering Jewel Cases Can Sell More DVDs 



BY JILL KIPNIS 

LOS ANGELES— Though the proverb 
says that you "can't judge a book by 
its cover, " looks do matter when it 
comes to consumer purchases. 

In the home video industry, a cre- 
ative package can increase a DVD's col- 
lectibility factor. It can also garner 
more sales, home video executives say. 

"We are competing for the con- 
sumer's eye and dollar, and if we're 
not releasing something like [Disney/ 
Pixar's] 'Finding Nemo,' we have to 
have something else to make a title 
special, " Artisan Home Entertain- 
ment president Steve Beeks says. 
"Consumers definitely respond to 
packages. A package can have an 
impact on sales." 

Vince Szydlowski, senior director of 
product for Virgin Entertainment, says 
that "95% of the time when a DVD has 
unique packaging, it turns into a big- 
ger winner than we could anticipate. 
Most importantly, it depends on what 
the actual content of the DVD is. An 
awesome combination is having great 
content and a great package. " 

UNIQUE DESIGNS 

Most DVDs are released in a plastic 
jewel case with front and back cover 
paper inserts. Increasingly, distribu- 
tors are using the more versatile Digi- 
pak, which offers multiple DVD trays 
and can be covered with graphics on 
all parts of the package. 

A number of companies — includ- 
ing Artisan, Anchor Bay Entertain- 



ment and New Line Entertainment — 
are moving beyond these options. 

For example. Artisan's June 3, 
2003, release of "T2— Extreme DVD " 
($29,981 featured a metal sculpture- 
embossed package. Anchor Bay 
Entertainment released a rubber face 
package for "The Evil Dead — Book of 
the Dead Limited Edition" (March 5, 
2002, $49.98). Artisan's "Hot 
Wheels— World Race" 
(Dec. 2, 2003, $19.98) 
had a holographic 
cover, and New Line's 
Jan. 13 release "Fred- 
dy vs. Jason" ($29.95) 
featured a mirror-style 
package. 

The companies 
would not provide sales 
figures for these titles. 

Several upcoming 
movies will also include 
unique packages. Anch- 
or Bay has created special foil design 
for "Mirror Mirror" (March 6) and 
"Osterman Weekend" (March 23). 
(Prices are not yet available.) New 
Line's "The Texas Chainsaw Mas- 
sacre — Special Edition" (March 30, 
$39.98) will feature a metal face plate 
on the front and an evidence kit inside. 

Not every DVD warrants the extra 
expenditure of one-of-a-kind packag- 
ing. Companies spend more money 
to create them, which often translates 
into a higher sugge.sted retail price. 

""We do a lot of research before we 
do something like this," Beeks says. 
""We will look at consumers' purchase 



intent for that particular product. 
Special packages cost special money. 
You don't do it on every picture. You 
do it when the idea makes sense." 

New Line Home Entertainment VP 
of marketing Justine Brody says that in 
addition to being "fiscally responsible." 
the main factor that comes into play is 
whether a more unique package will 



These jewel cases 
for "The Evil 
Dead-Book of 
the Dead Limiled 
Edition,' left, and 
"Crime Story 
Season One" show 
the innovative 
designs that are 
used to transform 

titles into 
collector's items 

"better communicate the fea- 
tures on the D\T), " she explains. 

""For example, we think that "Blow" 
(starring Johnny Depp and Penelope 
Cruz] was a great movie, but it did not 
get as much attention as it deserved in 
theaters. Because its package was so 
eye-catching, that really helped people 
take a second l(X)k and understand the 
value of iLs special features as well."" 

""Blow," released Feb. 4, 2003, on 
DVD for $19.98, had a mylar package 
that mimicked a mirror. 

Anchor Bay Entertainment senior 
VP of marketing Sandy Weisenauer 
.says that whether the company cre- 



ates a special package depends first on 
the title's '"margin goals." 

Also, the kind of art that is avail- 
able helps determine if special pack- 
aging is merited. "We have a title 
called 'Crime Story' with virtually no 
art," Weisenauer says. ""We came up 
with something more creative. We 
did photography to create a crime file 
by using real police files 
and copying them."' 
"Crime Story — 
Season One," a five- 
disc set, was released 
Nov. 4, 2003, for 
S59.98. 

CONSUMER DEMAND 

Industn,' executives 
say that customers 
are going to start 
demanding in- 
teresting packaging 
and that video com- 
psiwes may need to invest more into the 
packaging process to stay competitive. 

'If you have a rabid niche audience, 
you need to deliver for them." says 
Brian Lucas, spokesperson for the 
Minneapolis-based Best Buy chain. 
"Collectors like the bells and whistles. 
More categories are going to start 
expanding into specialized packaging. " 

Horror and action films have been 
the primary beneficiaries of special 
packaging since DVD"s debut. 

"The horror genre warrants 
unique packaging and raises the bar 
for it,"' Brody says. "More categories 
may take advantage of this in the 



future, because we have to commu- 
nicate that we are just as devoted to 
our properties as other companies 
are to their properties. " 

Lucas predicts that companies will 
tap into the competition and offer 
multiple packaging choices per title 
to consumers. 

"U'hen 'Seabiscuit' [Universal Stu- 
dios Home Video] came out, there 
was the basic version and the special- 
edition version, " he says. "The spe- 
cial-edition version had luxurious 
packaging. Consumers who are real- 
ly into the movie will get the one 
with the cool package, but there is 
also another lower-priced choice. 
Special packages will never be an 
impulse buy."" 

DVDs with special packages tend to 
take up more space on retail racks 
than traditionally packaged discs. This 
could become an issue, as more re- 
leases are competing for shelf space. 

However, retailers are largely wel- 
coming them with open arms. 

""We are more than happy to display 
unique packages," Szydlowski says. 
"We have the fortunate luxury of hav- 
ing the .space to display them.'" 

Some mass-market chains are also 
creating sections specifically to house 
larger packages. At the Best Buy chain, 
for example, special DVD packages are 
often found in a boxed-set section. 

""Those sections have been created 
to handle bigger packages, " Lucas 
.says. ""We want to carry these special 
packages to give us a lot of DVD selec- 
tion for our customers." 





Writers Guild Seeks More DVD Revenue 



tial. with Warner Home Videos 
announcement that the final Matrix 
film. "The Matrix KeTOlutions. 'will 
be released .April 6 for $29.95 as a 
two-disc DVD. 

"We found that the timetable of 

approximately five 

months after theatrical 
release works well." 
says Mark Harak. WHV 
executive VP of world- 
wide marketing. ""This 
will be supported with 
one of the biggest tele- 
vision ad campaigns 
from Warner that rivals 
what you would see for 
a major theatrical 
release." 



company also reports that "Revolu- 
tions " grossed $310 million in its 
first 10 days of release. 

RETAIL NEWS: The 2004 Home En- 
tertainment convention sponsored by 
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DVT) revenue will play a large 
role in upcoming contract negoti- 
ations for the Writers Guild of 
America. 

Before the contract expires May 
2, the WGA will be negotiating with 
the Alliance of Motion Picture and 
Television Producers (AMPTP) to 
refine the minimum basic agree- 
ment already in place with studios 
and TV networks. In a letter sent to 
its members in December, the WGA 
pointed out that writers received 
"less than one-sixth of 1%" of DVD 
revenue in 2002. Of the $11 billion 
generated that year, the WGA .says 
that writers got $18 million. 

"Members have been bringing 
video residuals to our attention 
since 1995, " WGA assistant execu- 
tive director Charles Slocum .says. 
"The reason it has become a higher 
priority now is that the revenue 
from DVDs is so obvious. The profit 
margin in the home video area is 
higher. There is money to be 
shared, in our point of view. " 

The current residual formula was 
created in the 1980s. Writers get 
0.3% from the first $5 million of a 



project's wholesale .sales. The per- 
centage increases to 0.36% when a 
title generates more than $5 mil- 
lion in such .sales. 

The AMPTP could not be reached 
for comment by press time. 



time, and they are sold on a single- 
copy basis. We are ver>' firm that 
there is no such thing as fair use or 
any requirement to make backup 
copies of DVDs." 
Macrovision claims that 32 I s 
product bypasses 
its patented copy- 
protection process 
without authoriza- 
tion and that the 
DMCA prohibits 
bypa.ssing copy-pro- 
tection mechanisms. 

In a statement. 
321 president and 
founder Robert 
Moore said that 
.Macrovision's copy- 
protection device 
"has absolutely noth- 
ing to do with any of 
,' products. We are con- 
S21 Studios does not 
Macrovision's patents 
to defend ourselves vig- 
successfully." 

K-OFF: The second quar- 
nas strong sales poten- 



Horak al.so says that 
"The Matrix " and "The Matrix 
Reloaded" will be repromoted prior 
to the "Revolutions" release, 
though he would not give exact 
details. He adds that there are not 
any specific plans for selling a 
'"Matrix" boxed set as yet. 

The film trilogy has grossed S1.5 
billion in worldwide box-ofiice 
receipts, according to VMIV. The 



the Video Softw^are Dealers Assn. will 
return to the Venetian Resort Hotel 
Casino in Las Vegas this year. The 
event vwll take place July 14-16. 

Retail sales are already starting 
out strong this year. Universal Stu- 
dios Home Video's "American Wed- 
ding" sold 3 million units in the 
three days after its Jan. 2 release, 
according to the company. 



DVD-COPYING sum 

Copy-protection 
company Macrovision 
has filed a lawsuit 
against 321 Studios, 
claiming that 32rs 
■DVD X Copy" soft- 
ware infringes upon 
Macrovision"s patent- 
ed copy-protection 
technology and vio- 
lates the Digital Mil- 
lennium Copyright 
Act (DMCA). 

"DVD X Copy"" prod- 
ucts enable consumers to make a 
backup copy of a DVD. 

""Everybody knows that the vast 
majority of consumers aren"t using 
this software to make backup 
copies. They are ripping it." Macro- 
vision CEO Bill Krepick says. "The 
DVD media itself has a 20-year life- 




KREPICK: NO SUCH THING AS 
FAIR USE" FOR DVD COPYINC 



321 Studios 
fident that > 
infringe on 
and intend I 
orouslv and 
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Aboard TOP DVD SALES 



Sales data compiled by 
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LABEiyOISTRlBUTING LABEL & NUMBER 



Nielsen 

VideoScan 



Prindpil 
Performers 



© NUMBER 1 tm 

S.WJV.T. CW1DESCREEN SPEOAl. EDITION) 



I Week Al Number 1 



Colin Farrell 
Samuel L Jackson 



AMEfKCAN WEDDING (WIDESCREEN UNRATED EXTENDED RARTY EDfTION} Jason Big^s 



Colin Farrell 
Samuel L. Jackson 



Aiyson Hannlgan 



JohnnyDepp 
OrlaniloBloom 



Jamie Lee Curtis 
Lindsay Lohan 



Sarah Jessica Parker 
Kim Cattrall 



wai Smith 
MartHi Lawrence 



Jeff Bridges 
Tobey McGure 



BMy Aaron Brown 
NicULynnAycox 



Sean Connefy 



lanMcKelen 



Jim Carrey 
JeimiterAniston 



Jeff Bridges 
Tobey McGuire 



R 

PG13 



Heatfi Ledger 



Hugh Jackman 
Halle Berry 



Sean Connery 



PG-13 



Jim Carrey 
Jennrter Aniston 



PG-13 



Mcole Kklman 
Ewan McGregor 



PG-13 
PG-13 



EVER AFTER: A aNOERELLA STOfiV (REMCKAGED EDmON) 



Jennifer Lopez 
Matltiew McConaugney 

Drew Barrymore 
An|ellca Huston 



PG13 
PG 



AMERICAN WEDDING (WIDESCREEN) 



Jason Biggs 
Alyson Hannlgan 



Jason Biggs 
Alyson Hannigan 



X2: X-MEN UNfTH) (MN & SCAN) 



Hugh Jackman 
Hdle Berry 



Leonardo OlCaprlo 
KateWinslet 



Keanu Reeves 
Lairence Fishbume 



Leonardo OiCaprio 
Claire Danes 



Patrick Swayze 
Jennifer Grey 



TWO WEBCS NOTICE (MN a SCAN) 



Sandra BuHock 
HughGrmt 



Tobey MMUire 
Kirsten Diinst 



AlPadrw 
Michelle Pteiffer 



Tom Hanks 
Helen Hunt 



AmoU Schwanenegger 



Drew Barrymore 
David Arquette 



JOthHartneR 
Emmi McGregor 



JANUA 
20( 












1 


1 




4J ■ N U M BE R 1 -ii ' """" ' 
rne/uvi rmvAT Jamie Lee Curtis 

■Mc :iir.>-t' p)c'ii'*sw.>j I l>-■5^D wrwr ^iwo jikio Lindsay Lohan 


2003 


PG-13 


24-98 
















1 

7 
8 
9 
10 


3 




SEABlSCUrr Jefl Bridges 


2003 


PG-13 


22.98 


2 




FINDING NEMO ^ ^ ..,.„,,,, „ Animated 


2003 


G 


24.98 


4 




PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL Johnny Depp 
OrlandoBloom 


2003 


PG-13 


24.98 


5 




RUGRATS GO WILD Animated 


2003 


PC 




7 




BRUCE ALMIGHTY Jtm Carrey 
' Jennifer Anistoo 


2003 


PG-13 


22.98 




AMERICAN WEDDING (UNRATED EXTENDED PARTY EDITION] JasonBiggs 

Alyson Hannigan 


2003 


NR 




10 




SINBAD: LEGEND OF THE SEVEN SEAS Animated 


2003 


PG 


24.98 


11 




X2: X-MEN UNfTED (SPECIAL EDITION) Hugh Jacitmai 

fi .vr-i - !i, HafcBerrv 


2003 


PG-13 


22.98 


8 




THE LAND BEFORE TIME X: THE GREAT LONGNECK MIGRATION Animated 


20O3 


G 




11 




AMERICAN WEDDING Jason Btggs 

1 M,t- -■- r 1 V i- iMi viiK iM.f. Alyson Hannigan 


20O3 


R 




12 




DRAGONBALL GT - CALCULATIONS (UNCUT) Animated 


2003 


NR 


19.98 


13 




DRAGONBALL GT ■ REVELATIONS Animated 


2003 


NR 


19.98 


14 


6 
12 




THE SANTA CLAUSE 2 ^^^^^^ ^^^^ 


2003 


G 


22.98 






THE LION KING [PLATINUM EDiTION) Animated 


1994 


G 




16 




21 




™* MACHINES ^ Sch«a™«MH 


2003 


R 


22.98 


17 




EVER AFTER: A CINDERELLA STORY (REPACKAGED EDITION) Drew Banvmore 

- ■.■-t-c.-! AnieAcaHusbn 


1998 


PG 


6.98 


IS 

19 


13 




THE HULK (SPECIAL EDITION) EflcBana 

!■. .■"Fi'.i'.; -"iir " .ir.i,"" '.ir- -..j Jeruifer Connefly 


2003 


PG-t3 


22-98 


14 




THE LORD OF THE RINGS: THE TWO TOWERS BiiahWood 

'.i.-. ■■'II- ■ ■■ -■■■.-'.vi-,\^n'.;iMivi[i£uo5i» lanMcKellen 


2002 


PG-13 


22.98 


20 




DADDY DAY CARE ^ ^ „^ 


2003 


PG 


14.98 


21 


17 




DR.SEUSS.CATINTHEHAT 


1985 


NR 




22 


IB 




MARY-KATE & ASHLEY OLSEN - THE CHALLENGE Mta7-Kale&As(lley0lMl 


2003 


NR 


14,98 








BARBIE OF SWAN LAKE 

■ ,. ■■i'^-riin] AIHIIHIIRI 


2003 


NR 






SLEEPING BEAUTY 


1959 


G 






MOULIN ROUGE Hicole Kidman 

Ewan Mc&eooi 


2001 


PG-13 


6.98 
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a NUMBER 1 t 

S-W.A.T 


1 Week At Number 1 

Colin Farrell 
Samuel L Jackson 


P6-13 




1 




THE LEAGUE OF EXTRAORDINARY GENTELMEN tWIDESCREENI 


Sean Connery 


PG 13 




1 




SEABISCUIT (WIDESCREEN) 


Jefl Bridges 
Tobey McGuire 


PG13 






AMERICAN WEDDING 


Jason Biggs 
Alyson Hannigan 


n 




2 




FREAKY FRIDAY 


Jamie Lee Curtis 
Lindsay Lohan 


P6I3 




8 




JEEPERS CREEPERS 2 


Bjliy Aaron Brown 
Nicki Lynn Aycox 




1 




ORDER 


Heath Ledger 


R 




4 




PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL 

■•iW" CiSWr H3M[ ISTiftTAiSWH7.Bu{fa V6TA HOM[ [\TD!TAlS«Nr rt^ 


Johnny Depp 
OrlandoBloom 


PG-13 




5 




BAD BOYS II 


Will Smith 
Martin Lawrence 


R 








r ^< 1 |^«l£ TKir.Tun nr.Uf FMTFnniMWMattiB 








MJEX a EMMA 


Kate Hudson 
Luke Wilson 


PG-13 
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S.W.A-T Colin Farrell 
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SEABISCUIT Jefl Bridges 
.Ni.iF.-jisiuui£istic«vioto ToOCy McOulfe 


PG 13 
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THE lEAfiUE OF EXTMOMMNAier GENTELMEN <W1DESCREEN) Sean Connery 
xiM ctWTURV rax ains 


PG13 


■ 
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FREAKY FRIDAY Jamie Lee Curtis 
■. .Hrjwumo Lindsay Lohan 


PG 13 
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AMERICAN WEDDING Jaswi Biggs 

JUyson Hannigan 


fl 


I 


4 
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-- , ■ -V i^-.iinEtAnnMErMfPU'Swj-jMt. OrlandOBIOom 


PG-13 
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JEEPERS CREEPERS 2 BiUy txan Brown 

Nicki Lynn Aycox 


R 
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BRUCE ALMIGHTY Jim Carrey 
• Jennilcr Aniston 


PG-13 


■ 


5 




BAD BOYS II Will Smittl 

■ Ewnrait«KT»iB Martin Lawrence 


R 


■ 






ORDER Heatn Ledger 


R 
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Backbeat 



Edited By Cofki Hoy 



People/Places/Events 



EXECUTIVE 
TURNTABLE 



PEOPLE ON THE MOVE 




PUBLISHING: ASC.VP promotes 
Lynne Lummel to senior VP and 
Seth Saltzman to senior VI' of 
member management in New 
York. They were, respectively. VP 
and VP of member management. 
ASCAP also names Harry Poloner 
VP of membership in .Mew York. 
I le was VP of creative for EMI 
Mu.sic Publishing. 

DIREa MARKETING: Herb Agner 

is promoted to VP of EMI Music 
catalog marketing for EMI Music 
Marketing in l.os Angeles. He was 
senior director of marketing. 

EMI Music Marketing also 
names Julia Michels VP of sound- 
tracks and Kenny Di Dia VP of 
marketing in Los j\ngeles. They 
were, respectively. VP of creative 
affairs for 20th Century Fox 
Music and VP of marketing for 
Warner Bros. Records. 



RETAIL Craig Braasch is named 
chief marketing officer for Gibson 
Guitar in Nashville. He was VP of 
global advertising and youth mar- 
keting for Burger King. 

FILM MUSIC: New Line Cinema in 
l.os .Xngeles promotes Jason 
Linn to executive VP of music 
development. He adds that title 
to his current responsibilities as 
head of New Line Records. 

RADIO: Irving Der is named man- 
ager of publicity and communica- 
tions for Radio Disney in U)S 
Angeles. He was senior publicist 
for the DuVernay Agency. 

MUSIC VIDEO: MTV in Santa Moni- 
ca. Calif., promotes Lois Curren to 

executive VP of series entertain- 
ment. She was executive VP of 
series and movie development. 




Norah Goes 'Home' Grammy Award-winning singer Norah 
Jones spent time at Sear Sound studio in New York to put the finishing touches on 
her new album, "Feels Like Home." due Feb. 10 on Blue Note Records. For "Feels Like 
Home," Jones once again teamed with producer Arif Mardin and engineer Jay New- 
land, who worked with Jones on her breakout debut album, "Come Away With Me." 
Pictured, from left, arc Scar Sound owner Walter Sear, bass player Lee Alexander, 
Jones. Sear Sound assistant/Pro Tools engineer Steve Mazur, Mardin and Newland. 




1 

The People's Choice 

Music stars made their presence known at the 
30th annual People's Choice Awards Ian. 11 at 
the F^sadena (Calif.) Civic Auditorium. CBS aired 
a live broadcast of the show. Mandy Moore was 
one of the awards show presenters. At right, 
Reba McEntIre congratulates Toby Keltii on 
winning the favorite music video award for 
"I Love This Bar'Other musical winners included 
Tim McGiaw (favorite male musical pcrfomicr), 
Beyonce and Faitli Hill (who tied for favorite 
female musical perforiner) and Matchbox Twen- 
ty, winner of favorite musical group or band. 
(Photos; Kevin Mazur/Wirelmagc.com) 



Hit Factory R.Keiiy's 

latest studio album of new material, 
"Chocolate Factory" (live Records), was 
recently certified double-platinum by 
the Recording Industry Assn. of Ameri- 
ca. Kelly was presented with a plaque 
commemorating this achievement back- 
stage at the 20O3 Billboard Music 
Awards in Las Vegas, where Kelly was a 
performer and multiple winner Pic- 
tured, from left, arc live senior VP of 
U.S. record labels Peter Thea, Jive VP 
of A&R Wayne Williams, Jive president 
Barry Weiss, live senior VP of R&B 
promotion and mariteting Lany Khan, 
Kelly, live CM/senlorVP of sales and 
marketing Tom Carrabba, Jive senior 
VP of artist marketing Janet Klein- 
baum and Kelly's business manager, 
Derrel McDavid ofWinklcr& David. 



;• ^ 





m4 



Winter Season Edgar Winter and his band 
visited the studios of syndicated radio program "Rockline" for 
an interview and live performance. Winter played some of his 
classics, including "Free Ride,""Dying to Live'and "Franken- 
stein." Pictured, from left, are "Rockline" host Bob Coburn, 
Winter Ventura Distribution product manager Jill Schleslnger 
and Winter's manager Jalce Hooker. 




Music 
Laws 

Savoy Jazz artist 
Hubert Laws, seat- 
ed, recently hung out 
in the studio with 
record-label execu- 
tives during the mak- 
ing of his new album, 
"Moondancc," which 
Savoy will release 
March 9. Standing 
behind Laws are 
Savoy Label Group VP 
of A&R Guy Ecks- 
tlne, left, and Savoy 
Label Group presi- 
dent Steve Vining. 
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Spanish hip- 
hop artist La 
Maia Rodriguez 
is living up to 
her 'Bad Girl' 
name 



Global 



UNITED KINGDOM / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA! 





Major changes 
to follow the 



departure of 
EMI Denmark 
president 
Michael Ritto 




McLACHLAN: NEW DISC BOOSTED HOLIDAY-SEASON SALES 



Catalog Sales Buoy 
Canada's Christmas 



BY URRY LeBLANC 

TOKONTU— riamperud by slow sales in 2003, 
Canadji s major music retailers were happy with 
stronfS Christmas gains. However, no retailer 
experienced music sales increases over 2002. 

"Sales were flat throughout the year, but the 
last lew weeks were great." reports Bruce 
MacKenzie. .senior buyer at PinJoff Record 
Sales, which operates the 90-store Music World 
chain in Canada. 

Other retailers agree. "Sales kicked in and 
didn't stop. People really wanted to shop this 
vear." siivs Tim liiiker of Sunri.'ie Records, which 



has 32 .stores in Ontario. 

I lumphrey Kadaner. president of I LW Cana- 
da, which oiierales 100 stores nationally, adds. 
"When kids got out of schiK)l Dec. 19. a real uplift 
|in .sales] really began. DVD had big groulh dur- 
ing Christmas, but CDs pert'omied well." 

CATALOG IS KING 

For the full year, total Canadian album sales 
fell 9% to "XiA million units .scanned from 
36.7 million one year earlier, according to 
Nielsen Sound.Scan. 

For the month of December. Canadian album 
(Cfnitinucil on ihii/c 42l 



Korea Opens Up 

Market Set For Japanese Repertoire Influx 



BY MARK RUSSELL 

SEOUL, South Korea— With the new year bring- 
ing an end to remaining restrictions on Japanese 
culture in South Korea, local labels are rushing 
to get releases by Japan's leading acts to the 
dome-stic market 

The South Korean govern- 
ment has been slowly loosening 
its post-World War II restrictions 
on Japanese culture in Korea 
since 1998. 

The latest deregulation, effectK>e 
Jan. 1 , was the large.st single step to 
date. It meant that the distribution 
of Japanese music, videogames, 
movies and TV dramas was no 
longer illegal in South Korea. 

"We submitted our Japanese 
artists' Irepertoirel to the Korea 
.Media Rating Board right away on 
Jan. 2," EMI Korea marketing rep- 
resentative Jenny Kim .says. 

The Korea Media Rating Board is a govern- 
ment-funded body. Among its responsibilities is 
approving and classifying entertainment product 
before its release in Korea. 

Kim says EMI expects each batch of albums 
submitted for scrutiny to take two or three 
weeks to be approved. 

EMI hopes to have released 12 Japanese al- 
bums in South Korea by March, and other 
leading labels confirm they have similar 




VODA: FICHTINC FOR LAW CHANGE 



release schedules. 

Seoul-based SM Entertainment is the South 
Korean licensee for Japanese label Avex. Tokyo- 
based Avex head of international Haji IViiguchi 
says the company plans to release between 20 and 
40 albums in South Korea by mid-January, sub- 
ject to the approval of the rating 
board. 

Avex chairman Tom Yoda is also 
chairman of the Recording Indus- 
try i\ssn. of Japan. Speaking Jan. 5 
at an RIAJ event in Tokyo. Yoda 
reiterated the association's deter- 
mination to fight for a change to 
existing law that would give its 
member companies the right to 
ban imports of Japanese product 
pre,s!>ed overseas. 

CDs are priced significantly 
lower in South Korea than in 
Japan, where labels are still able to 
set retail prices for a period fol- 
lowing release becau.se of the 
country's saihan fixed-price system. 

The imports issue is a major concern on the 
part of Japanese labels in the face of Seoul's 
removal of the remaining restrictions on J-pop. 

Chris Lee. executive director of South Korea's 
music retail market-leading chain Synnara, says, 
"We had several hrips to Japan and met several com- 
panies regarding the opening of Japanese culture in 
Korea. Starting February, we wil I stock a few titles, 
(Continued on page 48) 



MidemNet To Emphasize 
Upside Of Digital Music 



BY JULIANA KORANTENG 

LONDON— Organizers of the Jan. 
24 MidemNet conference in 
Cannes. France, are putting a pos- 
itive spin on the still-emerging 
digital-music sector after a rela- 
tively downbeat meeting in 2003. 

"Music & Technologv': Back on 
Track!" is the title of this year's 
MidemNet, whose organizers 
urge the music industry to 
embrace technologv'. not fear it. 

Or, as the MidemNet program 
notes: "If what doesn't kill you 
makes you stronger, then perhaps 
technology can finally put the 
music industry on the path to success. " 

.MidemNet conference director Stcphane 




Gambetta says, "Last year, we addressed pira- 
cy and the need to turn consumers into cus- 
tomers, " referring to the in- 
dustry's fear that peer-to-peer 
technology had persuaded 
consumers that music should 
be free. 

"But this year," Gambetta 
continues, "we wanted to say 
we're seeing positive things 
about technology." 

He points to developments 
that suggest technology can 
help as well as hurt the trou- 
bled music industry; .Apple's 
success with its ITunes Music 
Store. Roxio's resurrection of 
Napster as a commercial venture, the 
/Continued on page 48) 
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r Billboard HITS OF THE WORLD ^ 



UNITED KINGDOM 



GERMANY 





1 


SEKAI Nl HITOTSUDAKE NO HANA 

SMAP VICIM 




NEW 


ALL THIS TIME 

MICKELU McMANVS 




8 


SEXY POUR MOI 

TRAOEOIE LIP MUSIC 


1 


1 


SHUT UP 

BLJECK EYED PEAS IFFTIRSCOPE 




4 


JUPITER 

AVJUUHIUHAM MiA MUStC 






MAD WORLD 

MICHAEL AMOREWS FT GARV JUIES ADVENTURE/SANCTUARY 


2 


1 


L'ORANGE ET WOT 

SIAHACADEMTS MERCURY 


2 


2 


BEHIND BLUE EYES 

UFAPBIZXIT irtnRSCOPE 


1 




SAKURA (DOKUSYO) 
NAOTAira morNama uwvehul 


i 




MILKSHAKE 

REUS VIRGIF* 


3 


2 


WEEKEND 

LORIE EPIC 


3 


3 


FREE LIKE THE WIND 

ALEXAMKfl HANSA 




N(W 


SWEET CANDY RIAN 
rOSHIIlDVINSON lOSHISAtMl 






CHANGES 

022YA KEtLTOSBOURNE SANCTUAUT 


* 


3 


ON N'OUBLIE JAMAIS RIEN 

HEUFIESEGAHA ORLAFItlO.IAST LVEST 


4 


4 


LOVE'S DIVINE 

SEAL WU 






TENOHIRA/KURUMI 

MCHKDREK TOV*S FACTMV 


5 


WW 


SOMEBODY TO LOVE 

BOOGIE PIMPS DATA 


S 


19 


SI DEMAIN . . . (TURN AROUND) 

AFETOffN KAAEEN A BOMNIE TYLER EPIC 


5 


7 


MY IMMORTAL 

EVANCSCEfFCE WINO-UPfPIC 






TAIYO/KOE 

NAOTAJIfl MDnVAMA UPNVDISAL 


6 


MEW 


I'M STILL IN LOVE WITH YOU 

SCAN PAUl ATLANTIC 


6 


4 


LA BAMBA 

STAR ACADEFAY 1 MERCURY 


6 


10 


HEY YA! 

OVTKAST ARISTA 






NAOA SOUSOU 

niMI NATSUKAWA VKTOR 




[3 


THIS GROOVE/LET YOUR HEAD GO 

VICTORIA BECKHAM IS^ELSTAR 


7 


11 


IN THE SHADOWS 

THE RASMUS UIYIVERSAL 


7 


5 


MUSIC IS THE KEY 

SARAH COFmOH FT HATURAUY J X-CELI^COIUWU 






SAKURA 

KVMOKAWACUCW WARNU MUSIC JArAN 


1 


4 


SHUT UP 

BLACK EYED PEAS IKTEflSCOPE 


8 


57 


SO YESTERDAY 

HILARY DUFF LVEA 


8 


16 


DU BIST NICHT ALLEIN 

ZEICHEN OER ZEn BUTSA 




18 


SHIAWASE Nl NAROUYO 

nurOSHI MACABUCHI FOR UFI 




14 


HEY YAI 

OinKAST ARISTA 




9 


REVIENS (OU TE CACHES-TU?) 

GAAOU COLUMBIA 


9 


11 


IT'S MY LIFE 

F«0 DOUBT WTERSCOPt 


10 


7 


YUKI NO HANA 


10 


6 


LEAVE RIGHT NOW 


10 


6 


C EST TROP 


10 


15 


POISON 

GROOVE COVERAGE URBAN 






ALBUMS 






ALBUMS 






ALBUMS 






ALBUMS 


1 


1 


MAI KURAKI 

wist) rOU THE BEST GrZA STUDIO 


1 


2 


DIDO 

UfE FOB RENT CHEEKV/MISTi 


1 


NEW 


INDOCHINE 

3(3 COLUMBIA 


1 


1 


ROBBIE WILLIAMS 

LIVEATKNIBWOflTN CAmOL 


2 


4 


JYOSHI JUUNI GAKUBOU 

BEAUrilUl ENERGY PLAIIA ENIEHTAMMEIWT 


2 


1 


WILL YOUNG 

fniDAY'S CHfLD S<1M6 


2 


1 


STAR ACADEMY 3 

lES MEIdELIRS MOMENTS MERCURV 


2 


8 


DICK BRAVE & THE BLACKBEARDS 

DKNTKISi WEA 


3 


3 


DREAMS COME TRUE 

DKAMANIA DREAMS COME rmiC TOSMIUAHH 


3 


4 


BLACK EYED PEAS 

ELEPHUNK INTERSCOPE 


3 


4 


TRAGEDIE 

nUGEOlE UPMUStC 


3 


2 


DIDO 

UFE FOR RENT ARIOIA 


4 


HITOMI SHIMATANI 

OfUaOUSt-THEBCBTOr AVEXnUU 


4 


3 


MICHAEL JACKSON 

NUMBERONES EPIC 


4 


3 


CALOGERO 

CAIOGERO MERCURV 


4 


3 


SEAL 

IV WARFtERBROS 


5 


2 


AYUMI HAMASAKI 

MEMORULJUIOIIESS AVEXTMX 


S 


7 


EVANESCENCE 

FALLEN WIND UP.EPIC 


S 


6 


GAROU 

REVIENS COLUMBIA 


5 


5 


EVANESCENCE 

fAUEN WINDUPitPK 


6 


5 


EXILE 

EXIli ENTIHTJUNHEHT RHYTHM TONE 


£ 




R.E.M. 

INTIMflHS nQ WARNED BROS 


6 


2 


KYO 

lECHEMIN JIVE 


6 


B 


PETER MAFFAY 

tMALUCA—DDEHDIEREISEZURVERNUNn ARWUt 


7 


MEW 


SKOOP ON SOMEBODY 

HEIIO MELLOW SONT 


7 


6 


RED HOT CHILI PEPPERS 

(UEATESTHITS WARMER ARCS 


7 


9 


M 

aUlOE NOUS DEUX DEIABEL 


7 


BLACK EYED PEAS 

ElEPtWNH IKTENSCOPE 




7 


MtKA NAKASHIMA 

ion torn 


8 


9 


DIDO 

NOANCEl CHEEKV/MtSTA 


8 


5 


CELINE DION 

UN(FILIEEI4TYPES COLUMBIA 


8 


4 


RED HOT CHILI PEPPERS 

GREATEST HfTS WARNER BROS. 


1 


8 


DREAMS COME TRUE 

OKAHACC-lOVEBAUJUICOLlECnON fUC 


9 


22 


KATIE MELUA 

CALL OFf THE SEARCH DKAMAriCO 


9 


8 


VARIOUS ARTISTS 

GENERATION HAP tR&B BARCLAY 


9 


7 


SHANIA TWAIN 

UPi MmCURT 




6 


KEN HIRAI 

KENS BAR OEFSTAR 


10 


11 


SUGA BABES 

THREE ISLAND 


10 


7 


DIDO 

LlfE FOR RENT BMG 


HI 


9 


R.E.M. 

IN TIME tWItai WARNER BROS 



I 



CANADA 



fSOUNOSCANI01,7*W 



i 



ITALY 



mMt^lElSENIOVIltH 



i 



SPAIN 



(AFWL'UEDIA CO'iTROliDi.iiW 




1 


1 


HEY YAI 

OUTKAST ARKTAnRM! 




1 


OBSESION 

AVENTUU PLANn 




3 


UNO MAS UNO SON SIETE 

FUNPEREA GLOBOMEOIA 


1 


1 


SHUT UP 

BLACK EYED PEAS AIM 


2 


5 


MEME LES ANGE5 

AUDCMOHTIGNY VWAMG 




2 


IN THE SHADOWS 

TtlE RASMUS EOEL 




5 


DEVUELVEME EL AIRE 

auSTAMANTE VALE MUSIC 


2 


2 


HEY YAI 

OUTKAST ARISTA 


3 


2 


SOMETHING MORE 

RYAFIMAiCOlM Vmjtm 




4 


REMIXED & REVISITED 

HAOONFU HAVEHCK/WARNEB BROS 


3 


1 


MOTIVOS DE UN SENTIMIENTO 

JOAOUIN SASINA BMG/ARIOIA 


3 


3 


PREDICTABLE 

DELTA GOOOREM EPIC 


4 


4 


BABY BOY 

BCYONCfn. SEAN PAUL COLUBMUA/SOHV IBUSFC 




5 


BROKEN 

EUSA SUGAR 


4 


7 


PECOS COLLECTION 

P1C0S SONY 


4 


4 


BEHIND BLUE EYES 

UBIP8IZKIT INTERSCOPE 


S 


3 


ME AGAINST THE MUSIC 

BBFIMEY SPEARS FTIAADONMA JFVEyZOBMA 




3 


HEY YAI 

OUTKAST ARISTA 


5 


9 


ROSAS 

lAOREJADEVANGOGH SONY 


5 


7 


BE FAITHFUL 

FATIAAN SCOOP FT CROOKIYN CLAN MERCURY 


6 


7 


2*2-5 

RAOIOWAa PARLOfHOMC/IMI 




6 


LOVE PROFUSION 

MADONNA FUVERFCK/WARNER BROS 


6 


4 


NOTHING FAILS 

MADONNA MAVERIOOWARNER BROS 


6 


5 


ME AGAINST THE MUSIC 

BRITNEY SPEARS FT lAALWNNA JIVE 


7 


6 


TROUBLE 

PMK ARISTAffMB 




8 


ME AGAINST THE MUSIC 

BRITNEY SPEARS n MADONNA JIVE 


7 


8 


SON DE AMORES 

AFIDT & LUCAS ARIOLA 


7 


8 


IT'S MY LIFE 
NO DOUBT INTERSCOPE 


8 


8 


SUNRISE 

SMnYREO UNIVEftSAl 




13 


SEXED UP 

ROBBIE WILUAMS CAPFTOl 


8 


10 


ME AGAINST THE MUSIC 

SRHNEY SPEARS FT MAOONPM JIVE 


8 


10 


BABY BOY 

BIGSROVAZ EPIC 


9 


« 


RUBBERNECKIN' 

ELVIS PRESLfY 8MG HERITAGEAICA/BMG 




7 


ALMENTO STAVOLTA 

NEK WEA 


9 


11 


RAINMAKER 

IRONFAAIOEN EMI 


9 


6 


BABY BOY 

BEYONCE FT SEAN PAUt COLUVBM 


10 


NEW 


ME, MYSELF AND 1 




,4 


IT'S MY UFE 


10 


12 


SLOW 


10 


9 


Pl.M.R 




ALBUMS 


ALBUMS 




ALBUMS 




ALBUMS 


1 




EVANESCENCE 




1 


UGABUE 


1 


2 


ALEX UBAGO 


1 




DELTA GOODREM 




H 


EALIEN WIND UP^PI&SONV MUSIC 






enoo'iTALU WEA 






FANTASIA 0 REAIIOAO ORO 






HMDCENTEYES EPtC 


2 


B 


SHERYL CROW 

THE VERY BEST Of SHERYL CROW A&M'INTERSCOPf .UNIVERSAL 




4 


TIZIANO FERRO 

111 CEFFTO ONCE CAPITOL 


2 


1 


LOS LUNNIS 

LOSLUNNISNOS VAMOSALA CAMA SONY 


2 


3 


RED HOT CHILI PEPPERS 

GREATEST HITS WARNER BR OS- 


3 


B 


SARAH McLACHLAN 

AFTERGLOW HETTWHIOIMG 




2 


ELISA 

LOTUS SUCAR 


3 


3 


EUROJUNIOR 

EUROJUNIOR FESTIVAL VALI MUSIC 


3 


1 


GUY SEBASTIAN 
JUST ASIAN Bills 


4 


B 


VARIOUS AfTTISTS 
HUCHDANCfMH UNmnSAl 




S 


GIGI D'ALESSIO 

BUOfUVtTA RCA 


4 


5 


BUSTAMANTE 
ASI SOY YO VALE MUStC 


4 


5 


DIDO 

UEE FOR RENT BMG 


5 


RE 


JOSH GROBAN 

UOSER laHEfRISE/WARMEH 




7 


EROS RAMAZZOTTI 

1 ARIOLA 


S 


4 


FRAN PEREA 

LACHICAOELAHABITACMWDEALUOO ORO 


5 


4 


POWDERFINGER 

VULTURE STREET UNIVEftSAl 




0 


BLACK EYED PEAS 




3 


ZERO RENATO 




7 


JULIO ICLESIAS 




13 


EVANESCENCE 






ElEPHUNR AAWINTEftSCOPEAfNIVERSAL 






CATTUU Eric 






OIVORCID CDLUM8U 






FALUN WWO'UPitPIC 






NO DOUBT 

IW SINGLES IIBl-igil MTERSCOPCAINWaiSAl 


7 


8 


RED HOT CHILI PEPPERS 

GREATEST HITS WARHEH BROS 




8 


LA OREJA DE VAN GOGH 

LO QUE CONTE MIENTRAS EPIDSONY 




7 


MICHAEL JACKSON 

NUMBER ONES EPIC 




10 


DIDO 

urEFOBRCNT AAISTA/BMG 


8 


11 


LE VIBRAZIONI 

UVIORAZIDNI RlCOnOI 


S 


14 


ALEJANDRO SANZ 

NOESLOMISMO WEA 




6 


BLACK EYED PEAS 

ELEPHUNK INTERSCOPE 






OUTKAST 

SPfAKERBOIOtX/TIIE LOVC BUOW ARtSnMMG 


9 


6 


m'tiME ISBB-Mll WARNEABHOS 


9 


13 


CAFE QUIJANO 

OUE GRANDE ESESTOOEL AMOR WARNER BROS 




9 


COLDPLAY 

A RUSH OF BIQOO TO THE KEAD PARlOPHONE 




□ 


ROD STEWART 

ASTIMlGOESBf bREAI AMERICAN SONGBDOM VOL M ^'BMG 


10 


10 


NEK 

THE BESTOF LANNO ;IR0 ALA 


10 


12 


ROSA 

amura ,'Aii music 




11 


JET 

QEieORN CAPITOL 



THE NETHERLANDS 



iMEGaCHABISBVJDVIW 



SWEDEN 



NORWAY 



I <S (VERDENSGANGMRWAViai'lZM 



SWITZERLAND 



(MEDIA CONTnOiiaviyiM 



. /HEB JE EVEN . 

2 AFSCHEID NEMEN BESTAAT NIET 

HAMCOBMSATO UMIVCRUL 

3 SHUT UP 

BUCK EVEP PUS MTEHCOPE 

6 OBSESION 

AVENTUU WALBOOMERS MUSK 



STARK ARE 

:,rtNA l^'gre:n mariann 

SHUT UP 

I BLACK EYED KAE INTIRSCDPt 

HEY YAI 

OUTKAST ARISTA 

! MANDY 

WESTUFt SiHCA 



I SHUT UP 

BLACI EVED PEAS INTERSCOPE 

; HEYYA 

OUTKAST ARISTA 

fTHERE-S GOTTA BE) MORE TO LIFE 

STACIE OHRICO VIRGIN 

TURN ME ON 

KEVIN lYTTLE GRAND HLISTIE/ATUNTIC 



SHUT UP 

i SLACK EV(D PEAS HHERJCOfE 

I MUSIC IS THE KEY 

SARAH CONNOR R MATURALIV > COLUMBU 

THE VOICE WITHIN 

CHRISTINA ACUtlEHA RCA 

FREE LIKE THE WIND 

ALEXANDER FIANSA 



DIDO 

llfEFORRtin CHEEKTMIUSTA 

AUOA KEYS 
ncouRTorAucuRErs JiVmc 

FRANS BAUER 

DKHTBUJDU S3M 



CAROLA 

CUID PIAT1NA& PASSION— or BASU SONET 
SOPHIE ZELMANI 

L0VE AFFAIR COLUMBIA 

PER GESSLE 

MAZARIN CAPrrOL 

NO DOUBT 

THE SINGLES 1492 tWl INTERSCOTE 

BLACK EYED PEAS 

ELfPHUNK INTERSCOPE 



R.E.M. 

IN TIME ISn-IOB] WAilNtn BROS. 

SHANIA TWAIN 

UPl MERCURV 

NO DOUBT 

THE SINGLES tWl-2n] INTERSCOPE 

I SNAP 

THE CULT or SNAP W-mOl MINISTRY Of SOUND 



DIDO 

LIFE FOR RENT CNEEKVrAIIISTA 

RED HOT CHIU PEPPERS 

GREATEST HITS WARNER BROS 

AUCIA KEYS 

mC DURV OF AUCIA KEYS JfflMO 

SEAL 

rV WARNER BROS 

BLACK EYED PEAS 

ElEPHUNK INTEflSCOH 



Hit* €tf th« World k compiled at BiHboard/tondon. 



NEW « N«w Entry RE - R»-Entry 



40 



www.billboard.con 



BILLBOARD JANUARY 24, 2004 



iGlobal 





AUSTRIA ^1 


ii 








1 


MAMA (ANA AHABAK) 

CHRISTINA UNIVIHSAL 


2 


2 


SHUT UP 

eiACKfrCDPtlS AKM 


3 


4 


BEHIND BLUE EYES 

IJMP BIJKIT INTERSCOPt 


i 


3 


POISON 

GROOVE COVtRACE UNIVERSAL 


5 


11 


HEY YA! 

OUIRASt ARISTA 






ALBUMS 


1 WW 


RICARDO MUTI & WiEHER PHILHARMONIXER 
MUJAMKiKOMaKI JOIH UNlVtRSAl 


2 


1 


CHRISTINA 

FRFIEB FAU liNIVfHSAl 


3 


4 


ROBBIE WILLIAMS 

iiVE Ai Kfff ewuRTH i:Apirai 


4 


13 


KIDDY CONTEST FINALISTEN 

mOOVCOSKSTVDl B ARIOIJI 




2 


RED HOT CHILI PEPPERS 

nnmitsiHiis wahmbbbls 








DENMARK 


III 


■;iFPl Tilt LSEFi WWKEIir* REStWtCHI 0I,'13W 


SINGLES 


1 


1 


TAKING BACK MY HEART 

MAftUlUCU CAPITH 


2 


2 


SHUT UP 

BLACK ETED PIAS INnilSCOPt 


3 


10 


TURN ME ON 

KiVIN WTTU GKANO MUSTIX'AnAKTIC 


4 


17 


BEHIND BLUE EYES 

LIMP BIZKIT INTERSCOn 


5 


4 


THE MAGIC KEY 

□«-T»C00tT POITDOR 


ALBUMS 


1 

2 


: 


KIM LARSEN & KJUKKEN 

7913 CAP1I0L 

GASOLIN 






THE BLACK eOX SONT WISIC 


3 


4 


BIG FAT SNAKE 

ONE NIGHT OF SIN CMC 


4 


7 


R.E.M. 

IN nME 1M-20(D WARNER BROS 




3 


BLACK EYED PEAS 

ElEPHUNK INTEHSCOH 



■belgium/flanders 


■n 


. n 


SINGLES 1 


1 


1 


SHUT UP 

BLACN iUt) n&:i INIERSCOPE 


2 


3 


AFSCHEID NEMEN BESTAAT NIET 

MAflCOBONSATO UNIViRSAI 


3 


2 


I'VE ONLY BEGUN TO FIGHT 

NATALIA AHICIA 


4 


4 


YOU ARE THE REASON 

SARAH S HOtN nAUTFR<i EMI 


5 


5 


TURN ME ON 

HtVIN lYTTlt ATIAMI'" 


ALBUMS 1 


1 


1 


SPRING 

spKiite siuoio tea 


2 


2 


RED HOT CHILI PEPPERS 

CRiATESTHITS WARNFRBROS. 


3 


4 


R.E.M. 

IN TIMF I9U nC3 WAROf n BROS 


4 


5 


HELMUT LOTTI 

POP ClASSICS IN SrMPHOFtV PIETROtUN 


5 


3 


DIDO 

UFI lORRtNT SMC 







PORTUGAL 


1 


ii 


iAEPlCI/.i^4 


SINGLES 


1 




LOSE YOURSELF 

EMINEM INTIRSCOPE 


2 

3 


4 
8 


REMIXED & REVISITED 

UADdNKA PMyEnCKWARNEII DUOS 

KA-CHING 

SHAMIA TWAIN MERCUHT 


4 


2 


SING FOR THE MOMENT 

EMINEM INTERSCOPE 


5 


3 


UM POUCO MAIS DE AZUL 

MODERAOOS DE PAHAKHDS EMI 


ALBUMS 


1 


8 


MARIA RITA 

MAMA RITA WAKNER DflOS 


2 


1 


RUI VELOSO 

0 CDNCf RTO ACUsriCO VIRGIN 


3 


2 


ROBBIE WILLIAMS 

U« AT KNEBWOHTH CAPITOL 


4 


5 


TONY CARREIRA 

AO Vm NO PAVILIIAQ ATLANTtCD tSPAClAl 


5 


3 


TRIBALISTAS 

TRIBAUSTAS VIRGIN 



■ IRELAND ■ 








FINLAND 








1 




iviiio; t;.w 




SINGLES 




SINGLES 




LEAVE RIGHT NOW 

WILL VOUNG S.'BMr, 




1 


1 


BLACK NIGHT 

EMESinAJIA POHO 




SHUT UP 

BLACK EVEn PEAS INTERSCOPS 




2 


3 


El KOSKAAN ENAA 

JUNKMAIL CDDDSON 




MAD WORLD 

MtCHAFlASnHFWSFTGARTJULlS SANCTUMV 

THE VOICE WITHIN 

CHRISTINA Ar,UILEHA RCA 




3 
4 


2 
4 


OTA MUT 

RIPSIPIIRAKKA MUCUBV 

STILL ALIVE 

NEGATIVE GBFAM 




ALL THIS TIME 




5 


6 


READ MY SCARS 




MICHFLli Ml MANUS S BMr. 








DIAEID GAGA GOODIES 


1. . { ALBUMS 




ALBUMS 




DIDO 

UFE FOR RENT CHEEKY AKISTA 




1 




THE SINGLES 1«I<I0<3 IHTERSCOfE 




RED HOT CHILI PEPPERS 

GREATEST HITS WEA 




2 


3 


ZEN CAFE 

JATTIIAINEN EVIDENCE 




MICHAEL JACKSON 

NUHeCHONtS [PIC 




3 


4 


TIKTAK 

YMPVHAA POIVDOR 




PADDY CASEY 

UVINti COLUMBIA 






19 


BLACK EYED PEAS 

ELEPMUNK INTERSCOPt 




R.E.M. 

tNTMIIMtaO] WARNER BROS 




■ 


31 


SOUNDTRACK 

LOTR RFTUfIN OF THE KING REPRISE 



■ HUNGARY ^1 








SINGLES 




SEEXT RGY 

TANKCSAPOA SDN* MUSIC 


2 


ME AGAINST THE MUSIC 

BRITNEY SPtWIS n MADO^jNA JIVE 




JIGGA JIGGA! 

SCOOTER [DEL 




CAN'T HOLD US DOWN 

CHRisriNAAnuiLiHAn lii kim hca 




SEXED UP 

R08BIE WILUAMS CAPfTOl 


ALBUMS 


1 


kimecvekatemetobe' MAGNEOTON 


2 


MARIO 

sjuigarozsa hozsa records 




MATYI ES AN HEGEDUS 

NECSI NECSI EMI 




ZAMBO JIMMY 

FML KAlfiUM MAGNEOTON 




TNT 

tCTitUNS^a MAGNEOIDt 





POLAND 



ALBUMS 


H 


: 


ANITA LIPNICK* a JOHN PORTER 

NIEPRZVZWOrTE mSENKI POMATON 






BOGUSLAW MORKA 






GKUSUUVMORKAIPRZYJACIELE PflESNI RADIO 


3 


3 


GAROU 

REVIENS COLUMBIA 


4 


2 


ANNA MARIA JOPEK 

lARAI UABtUN 


5 


11 


BAJM 

UVSUISEtlWA POMATQN 


6 


4 


ROD STEWART 

ISTMfGaiST GKAIUIEIIUMHIHCeaXnL! RCA 


7 


21 


VARIOUS ARTISTS 

RADIO HT-riLKOWIEUII PRnBOJE MAGIC 


8 


15 


VARIOUS ARTISTS 

SMOOTHJAUCAfEIBOXEDSETI I2ABEUN 


9 


6 


DIDO 

EKE FW RENT CHEEKV/RBISTA 


10 


13 


BLUE CAFE 

OCMISEC PQMATOM 







COMMON CURRENCY 



A weekly scorecnrd of albums simultaneously nttainitig top 10 chart status 
m three or more leading world markets, 





^1 1 III 


immdui.i. s . 


onv, U IJniVBrsal W Wrtmci 


MM 


1 ARTIST 


i;s« 




m 


CiSR 


FRA 


CAN 


SPN 


AOS 


ITA 








3 


7 




6 




8 






rDIDO 

iLiletor Re.iIlBI 






1 


3 


10 


B 




4 




1 


EVANESCENCE | 


9 




5 


S 




1 




6 




5 


1 Red Hot Chili Peppers 

GiKdles! Hits (Wl 






7 


8 








2 


7 


7 


R.E.M. ' 

In Time 1968-2003 Bostol.. IWl T 




' 6 


10 










9 





Biiibood EUROCHARTS 



Eurocham a'e compdaO Dv BilHioa'd Uom Jhs 
njiKimal singles and album sales Chans o< 18 



SINGLES SALES 



1 


1 


SHUT UP 






BLACK IVEO PEAS INTERSCOPE 


2 


6 


HEY YA! 

OUTKAST &*Rt£rA 


3 


NEW 


ALL THIS TIME 






MtCHEUi McMANUS S 


4 


3 


L'ORANGE ET WOT 

STAR ACADEMY J MfflCUirT 


5 


38 


SCAT rV^Un iTlwl 
TIUGEDII up MUSIC 


6 


2 


SUL WEA 


7 


5 


REHIMn Rl IIP FVPC 

UMPei^Krr INTEflSCOPE 


8 


4 


MAD WORLD 

HICMUlAHMIWSnMltYJUlEI UHXnilllAHCTUAIir 


9 


7 


WEEK-END 

LOniE EPIC 


10 


m 


MILKSHAKE 




KEUS VlflGIN 


11 


14 


MY IMMORTAL 

EVANESCtNCt WIND UPitPIC 


12 


11 


FREE LIKE THE WIND 

AlEXANDEH HANSA 


13 


B 


ON N'OUBLIE JAMAIS RIEN 

HEIEME SEGARA ORIANDO EAST WIST 


14 


13 


THE VOICE WITHIN 

CHRISTINA AGUIURA HCA 


15 


9 


CHANGES 

OZrrliKELIVOSBOlHIFtE SANCTUAflV 


16 


19 


IN THE SHADOWS 

THfMSMUS PLATGROUm 


17 


20 


IT'S MY LIFE 

NO DOUBT WTERSCOPf 


18 


15 


ME AGAINST THE MUSIC 

BItlTNEV SPfAilS FT UAOONNA Jrvf 


19 


NEW 


SOMEBODY TO LOVE 






BOOGIE PIMPS DATA 


20 


16 


BE FAITHFUL _ 




ALBUM SALES 




1 


DIDO 

LIFE FOR Rf NT CHEfKV/ARtSTA 




5 


BLACK EYED PEAS 

tUPHUNK mrERscoPt 


1 


2 


RED HOT CHILI PEPPERS 

GREATEST HITS WARNEH BROS 




6 


EVANESCENCE 

FAlLfN VnWO UP/EPIC 




4 


ROBBIE WILLIAMS 






L1V[ AT KNEBWORTH CAPITOL 


6 


3 


R.E.M. 

IN TMI 1M-20a3 WARNER BROS 


7 
8 


9 
8 


ALICIA KEYS 

THEDIARTOFAtlCIAKEVS J 

SEAL 

IV WARNER BROS 


9 


7 


MICHAEL JACKSON 

NUMBER ONES EPIC 


10 


10 


WILL YOUNG 

FRIOArS CHILD S 


11 


14 


NO DOUBT 

THE SINGLES 19» 20U INTERSCOPt 


12 


39 


DtCK BRAVE ft THE BLACKBEARDS 

OIUTHIS' WEA 


13 


16 


SOUNDTRACK 

IO«II OF THE RINGS RETURN OF THE NINC KPnSE 


'* 


11 


CHRISTINA AGUILERA 

STRIPPtO flCA 


IS 


12 


LINKIN PARK 

LIVE IN TEXAS WARNER BHDS 


16 


13 


PINK 

IRYTKIS AUSTA 


17 


18 


NORAH JONES 

COME AWAV WITH Mf BLUE NOTE 


18 


^2 


INDOCHINE 

163 COIUMBIA 


19 


17 


GAROU 

HEVIENS COLUMBIA 


20 


19 


SUGABABES 

TKAtE ISLAND 






RADIO AIRPLAY 






\(cn-v.^- ■■ ■ -V -Qm U £."0 


to 




i 


§ 


0 urn rtiwsic control 


1 


1 


SHUT UP 

BLACK (VED PEAS INTERSCOPE 


2 


2 


IT'S MY LIFE 

NO DOUBT MCA 


3 


4 


WHITE FLAG 

□100 AfllSIA 


4 


6 


LIFE FOR RENT 

DIDO BMG 


5 


5 


LOVE'S DIVINE 

SfAl EAST WEST 


6 


3 


HEY YAf 

OUTMAST ARISTA 


7 


a 


WHERE IS THE LOVE? 

BLACK ETEO PEAS INTERSCOPE 


e 


21 


IN THE SHADOWS 

THE RASMUS PLAYGROUND 


9 


7 


HOLE IN THE HEAD 

SUGABABES ISLAND 


10 


10 


BABY BOY 

BEYONCE FT SEAN PAUL COLUMBIA 


11 


9 


SEXED UP 

ROBBIE WILLIAMS CAPITOL 


12 


13 


SUPERSTAR 

JAMELIA PARLOPHQNE 


13 


22 


SIGNED, SEALED, DELIVERED 

Bli.( FT ■ilFVIE IVONOm iNHnCENTVIRIllN 


14 


24 


J'AI DES CHOSES A TE DIRE 

PCARL SMALLtPIC 


15 


17 


BE FAITHFUL 
FATMAN SCOOP MERCURY 


16 


19 


YOU DONT KNOW MY NAME 

ALICUKEVS J 


17 


18 


GUILTY 

•LUE INNOCENT/VWIN 




20 


MANDY 






WfSTLIFE Si'BMC 


19 


14 


SLOW 

KVLIEMINDGUE PARLOPHONE 


20 


15 


TOO LOST IN YOU 

SUGABABES ISIAMD 



More Wave-Makers 
For The New Year 



The second of a three-part look at 
.some of the new acts from around 
the globe likelv to make an impact 
in 2004. 

BAD GIRL DONE GOOD: Spanish hip- 
hop artist La Mala ("bad girl") Rod- 
riguez endeawirs to live up to tier 
name. "1 lose control sometimes," 




READY FORTHE NEXT STEP 



she says, "but never without reason. 1 
defend what I am and fight for it." 
She began rapping at age 15 on the 
streets of Seville, Spain, and released 
an album, "Lujo Iberico," on indie 
label Zona Bruta in 200(J. It won criti- 
cal approval and 

sold 50.000 units. 
Polydor bought the 
rights and waited 
for the follow-up. 
Instead. La Mala dis 
appeared and went 
to work as a wait- 
ress. "1 wasn't well, 
but I don't talk 
about it. " is all she 
will say. Now 24. La 
.Mala's moment 
seems to haw 

arrived. Universal Spain released her 
.second album. ".Alevosi'a, " at tlie end 
of 2003 in Spain. A 12-track CD called 
"La Nifia," compiling songs from 
both albums, has been relea.sed in the 
i:.S. and Mexico. 1 j Mala promises 
she is ready for the 2004 internation- 
al launch Universal has planned. 

HOWEa LLEWELIYN 

DOUBlfTlP: Two bands look set to 
ha\>e a big impact on the Japanese 
music scene. Reinioromen. a four- 
piece from the city of Maebashi. has a 
great pop-rock sound and original 
songs. The act recently signed to 
Tokyo-b;ised label \1ctor Entertain- 
ment. Fuji Fabric was founded by 
l^k^ruki Watanabe and ]Vlasahiko 
Shimiua. who met while attending 
junior high school in Pujiyoshida and 
began making music in a hodgepodge 
of styles. To their rock template the 
group adds elements of jazz. Japanese 
kuyokokii pop. .soul, .samba, folk and 
even disco, heard on two mini- 
albums. "A la Carte" and ",A la Mode." 



The act s Victor Entertainment debut 
is expected soon. STEVE McCLURE 

NEW KID ON THE BLOCK: 20O4 could 
he the breaktlirough year for Simple 
Kid. the County^ Cork. Ireland, 
youngster who has already been 
widely compared to Badly Ehawn 
Boy. Jan. 19 .sees tlie U.K. release of 
new single "Truck On" (2M Record- 
ings), and the following night he 
launches a three-night Simple Club 
residency at London's 12 Bar Club. 
Songs from his intriguing debut 
album. "1." will be performed in five 
different style.Vpersonas: as Skiffle 
Kid Ibanjos and violins). Sample Kid 
(techno). Simple Kid — Brother 
(acou.stic with big brother Al Mc- 
Feely). Complicated Kid (solo but 
playing a different instrument on 
each song) and Karaoke Kid (the fans 
sing). He has a refreshingly irrever- 
ent attitude to the industry. "A&K 
Marketing? In the real world, nobody 
cares. " he says. "They just appreciate 
a really good song." STEVE ADAMS 

WIMTCR WARMER: Take a pinch of the 
Pixies, a dose of Serge Gainsbourg 

and a sprinkling of French spite and 
you get "Tliomas Winter and Bogue" 
(.Sourcc'Vlrgin). the self-titled debut 
album from an unlikely pair of urban 
poets. Thomas Winter is the elder 



Global 
Pulse 



Nigel Williamson, Editor 

nwlllkimson@blllboard.com 




brother of Ehift Punk manager Pedio 
Winter, but tlie duo fawrs a stripped- 
down approach with only a passing 
glance toward electronica. The album 
was relea.sed at the end of 2001! in 
France. Releases in Belgium and 
Switzerland are scheduled, wilh other 
len-itories to follow. JAMES MARTIN 

PHONE-IN SIGNING: FMl Italy VP of 
.■\&R Fabrizio Ciannini says Amalia 
Gre is the label's "absolute priority 
for 2004." The .self-titled debut from 
the 30-something singer/songwriter 
was released in Italy at the end of 
November. "1 first heard her on a 
late-night radio show. " Ciannini says. 
"They were playing a track she pro 
duced her.self. and 1 called the sta- 
tion, got her number, met her and 
signed her." He defines Ore's music 
as "a curious mix of jazz and melod- 
ic Italian pop with an appeal to a 
more mature, sophisticated audi- 
ence." She al.so sings in English, 
which should increase her chances 
of breakout success. MARK WOROEN 
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Danish Execs Form Label 

Former EMI Denmark Staffers To Run Copenhagen Records 



BY CHARLES FERRO 

COPENHAGEN— Four senior executives from EMI Record- 
ed Music Denmark are leaving the company to form a new 
independent label. Copenhagen Records (CR). 

News of the label's launch came within days of EMI pres- 
ident Michael Ritto confirming that he was to leave his 
post at the end of Kebruar>^ (Billboard Bulletin. Dec. 22. 
2tK)3). The new company began trading Jan. 5 from a tem- 
porar\' office in Copenhagen. 

Capitol/Medley labels GM Mik Christensen. Medley mar- 
keting manager Jakob Soren.sen. EMI Denmark head of 
\&R Nick Foss and A&R manager Christian Bachman are 
the co-founders and main owners of CR. 

"We'll start up in two phases." 
Christensen .says. "Jakob and 
Christian are setting up opera- 
tions: Nick and I will join them 
from .April 1. Nick and I remain 
under contract until March 31 and 
have some projects to complete." 

Christensen .says he will take the 
main administrative role in CR. and 
the other co-founders will "contin- 
ue to do what they're good at 
doing." He declines to elaborate on 
the financial details of CR's struc- 
ture and ownership or whether 
Ritto might work with CR in some 
future capacity. 

Ritto founded Danish indie label Medley Records in 
1978: EMI acquired it in 1992. Ritto is also chairman of the 
local International Federation of the Phonographic Indus- 
try' affiliate. 

EMI is the dominant player in the country', claiming 
about a 40% share of the total music market in 2003 
through Medley (which concentrates on local repertoire). 
Capitol and Virgin labels and special marketing arm CMC. 
EMI is acknowledged by industry observers here as being 
exceptionally strong in local repertoire. 

Although unavailable for comment on his departure at 



FROM LEn, SORENSEN. FOSS, BACHMAN AND 
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press time. Ritto said in a statement that it had "not been 
an easy decision." He added: "I feel the time is right: EMI 
Music Denmark is enjoying considerable success at the 
moment, even though the market remains difficult. 
Moreover, the company has just celebrated its 100-year 
anniversary, .so in many ways it seems like a good time 
to hand it over." 

CR has not yet inked a distribution deal or signed any acts. 
Howes'er Christensen says, 'Ve do not plan to take artists 
away from EMI. |CR aims] to recruit and develop quality 
Danish musicians. Sales of Danish artists have not dipped 
nearly as much as international acts |in Denmark]." 

Christensen and Foss have worked at Medley for 19 years. 
"IFossl and I have wanted to start a new company for a long 
time, but Michael persuaded us to 
stay," Christensen says, "EMI 
attempted to get us to slay, but after 
12 good years with EMI. it's time to 
move on." 

Lars Toft takes over as manag- 
ing director of EMI March 1, 
reporting to London-based EMI 
Music Continental Europe COO 
Thomas Hedstrom, 

Since 2002. Toft has been exec- 
utive W of sales and marketing at 
Danish furniture company Fritz 
Hansen. He first joined the EMI- 
Medley operation in 1992 as sales 
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and marketing director, then became B.MC Denmark man- 
aging director in 1994. He moved to Munich as BMG Clas- 
sics managing director Europe in 1998. 

EMI Music Denmark commercial director Michael Wer- 
muth will oversee the company's day-to-day operations until 
Toft assumes his new post. 

The company's director of international exploitation. Ole 
Mortensen. takes over from Christensen as Medley GM. He 
vnW continue in his current role until a replacement is found. 

Capitol marketing director Morten Myrup is named Capi- 
tol/Virgin GM. Virgin GM Jonathan Fane has left the com- 
pany. Further changes arc expected. 



Canadian 
Sales 

Continued from page 39 

sales were 9.04 million this >'ear vs. the 
9.11 million scanned last year in the cor- 
responding period, according to Nielsen 
SoundScan. That's a decrease of 0.7%. 

Canadian retailers report that it was 
a catalog Christmas but could not point 
to a dominant title. 

"Catalog sales in the last two weeks 
were like I haven't seen in years." 
MacKenzie says. "Sales were across 
the board." 

Se\'eral retailers cite Universal Music 
Canada's price-reduction policy for the 
sales spikes. The Canadian initiative is 
similar to Universal Music Group's 
JumpStart program in the U.S. (B///- 
board. Sept. 131. 

"Universal's market share with us 
has dramatically risen," Baker says. 

According to MacKenzie."People 
shop catalog more (in the week 



after Christmas), but once they got 
here and started seeing Universal's 
pricing, catalog went nuts, " 

New titles boosting the 2003 holiday 
season were Universal's compilations 
"MuchDance 2004" and 'Big Shiny 
Tunes 8 " and titles by Sheryl Crow, 
Evanescence and Sarah McLach- 
lan. "MuchDance 2004 " started 2004 at 
No. 1 on Nielsen SoundScan's album 
chart. It is the second MuchDance 
compilation (after "MuchDance 2000") 
to reach the top spot. 

■BESI^PUNEUPSRULf 

"The big artist winners were Sarah 
McLachlan and Josh Groban." Mac- 
Kenzie saw. 

.■Mso performing strongly were titles 
from international acts Dido. OutKast. 
Rod Stewart and Linkin Park and Cana- 
dians Fefe Dobson. Michael Buble and 
'Canadian Idol" star Ryan Malcolm. 

Crow's "best-of was cited by se\'er- 
al merchants as the season's unexpect- 
ed sales winner "That surprised me." 
.MacKenzie says. "It was strong right 
through Christmas. Dido was also 
unexpected." 

"We did well with Britney Spears. 



which I didn't expect," says Ken Kozey. 
purcha.sing manager at Handleman Co. 
of Canada — ^which racks the 166-store 
Wal-Mart Canada chain and the 302- 
store Zellers department chain, "But 
we also did well with ffyan Malcolm," 

All Canadian merchants report that 
for the third consecutive year, there was 
increased public enthusiasm for DVDs 
during Christmas. Top sales titles 
included "Pirates of the Caribbean." 
"Finding Nemo"' and "The Lord of the 
Rings (Extended Version)." 

"We saw growth in entertainment 
software, and it was driven by DVD 
movies and gaming: music CDs were 
steady," says Lori Decou, director of cor- 
porate mmmunications at Future Shop, 
which operates 10.5 Future Shop out- 
lets, and Best Buy's 14 Canadian stores. 

"DVDs were huge for us,'" MacKen- 
zie says, "Ev'en bigger than in 2002,'" 

Kozey sees music wdeo as the music 
industn,''s future bright spoL 

" Music D\Ds like [those from] Cold- 
play and Shania TV'ain played a big role 
in our Christmas sea.son," he sajs. "DVD 
seems to be the software of choice out 
there, and we're trying to wake labels 
up to get a piece of that action." 




NEWSI/NE. • 

THE INTERNATIONAL WEEK IN BRIEF 

The U.K. government has formed a task force to support the live-music 
industn,' in England and Wales. Feargal Sharkey, former vocalist with 
1970s/I980s U.K. hitmakers the Undertones, will chair the forum. 
Representatives of the music industry, the Arts Council, local authori- 
ties, small-venue owners and the U.K. government will take part in the 
two-year project. The inaugural meeting of the forum is scheduled for 
Feb, 3, The group aims to identify barriers to the commercial success 
of live niusic and investigate why some venues thrive while others fail. 
British ministers first committed to examining the live-music scene 
during the July passage of the 2003 Licensing .Act. LARS brandle 

Eros Raniazzotti's"9" (Ariola/BMG Ricordi) was the top-selling album in 
Italy of 2003, according to annual listings prepared for labels body 
FIMI, The year-end charts are based on over-the-counter sales moni- 
tored by the Italian arm of research company ACNielsen. Giorgia's 
"Gocce di Memoria" (Dischi di Cioccolata/B.MG Ricordi) was the top- 
selling single. The multi-artist collection "Fe.stivalbar Blu 2003" 
(Columbia) headed the compilation charts, while Vasco Rossi's "(S'San 
Siro 03" (EMI Music) was the best-selling music-related DVD. Billboard 
sister company ACNielsen analyzed results from 275 points of sale, 
ranging from specialist record stores to hypermarkets. mark worden 

H^p^^^^^TI Fran Nevrkia has signed a new. three year contract 

^^^^^^^M as chairman/CEO of British collection society 
W Phonographic Performance Ltd. The former direc- 

' »» ■ lor of commercial and business affairs at Warner 

» " Music U.K. joined PPL in 2000. Nevrkia says he 

has more to accomplish at the society. "A lot of 
the dirty work has been done in terms of cutting 
costs, improving the efficiency of the organization 
and creating better systems ... but there's still a 
lot to do." he says. Nevrkia says a priority for the 
coming years is to improve the collection of rev- 
enue from overseas. .Also high on his agenda is the collection of per- 
formance rights from new-media companies. "There has been a 
seven-year window during which they have used our repertoire with- 
out paying, " he says. "They have to be disciplined, and they have to 
pay us. " EMMANUEL LECRAND 

Dldo's"Llfe for Rent" (Cheeky/Arista) earned its fourth Platinum 
Europe Award from the International Federation of the Phonographic 
Industry in December, marking Pan-European shipments of 4 million 
units. Christina Aguilera's "Stripped" (RCA). Evanescence's "Fallen" 
(Wind-up/Epic). R.E.M.'s "In Time: The Best of R,E.M. 1988-2003" 
(Warner Bros.) and Robbie Williams' "'Live at Knebworth" 
(ChrysalLs/EMI) each passed the 2 million European shipments mark 
in December. Black Eyed Peas' "Elephunk"" (A&M), Busted's "A Present 
for Everyone" (Universal). Florent Pagny's "Ailleurs Land" (Mercury). 
Michael Jackson's "Number Ones" (Epic), Pink's "Try This " (Arista) 
and Westlife's "Turnaround" (S/BMG) also passed the platinum mile- 
stone that month. URS BRANDLE 

The debut DVD bv Australian sinaer/sonqwrlter Delta Coodrem . "Delta," 
has become the country's biggest-shipping music DVD ever The title 
has shipped more than 165,000 units since its October release, accord- 
ing to Sony Music Entertainment Australia. It has overtaken the 
Eagles' 1999 Warner Vision Australia DVD release of "Hell Freezes 
Over. " which that label says has shipped 157,000 units to date. Ship- 
ments of Goodrem's 2003 debut album, "Innocent Eyes" (Epic), are 
approaching the 1 million mark in Australia. The album yielded five 
No. 1 singles on the .Australian Record Industo' Assn. chart in 2003. 
Only the Beatles have notched more chart-toppers Down Under in one 
calendar year, with seven in 1964. Sony says "Innocent Eyes " has 
.shipped 2 million units worldwide. CHRISTIE EUEZER 

As expected. BMC U.K. and Ireland has inked a long-term joint-ven- 
ture deal with Hugh Goldsmith, former managing director of Virgin 
U,K, imprint Innocent Records (Billboard Bulletin. Dec. 2, 2003). 
The currently unnamed 50/50 venture " goes beyond records and 
incorporates publishing, management and consultancy." according 
to a BMG statement. Goldsmith was at RCA in the U.K. as marketing 
director, then managing director before exiting in 1997 to set up 
Innocent, where he has enjoyed success with pop acts Blue. Atomic 
Kitten and Billie Piper URS BRANDLE 
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MIDEM Reflects New Opportunities 

Technology, Mobile Phone Exhibitors Highlight Growing Revenue Streams 



BY EMMANUEL LEGRAND 

LONIJON — For inttmational music 
executives attending MIDEM 20(14 
Jan. 25-28 in Cannes. France, the 
ke\' topics on the agenda will include 
finding new revenue streams, explor- 
ing new business opportunities and 
taking advantage of technolog>'. 

MIDEM. the international music 
market, will shouxase new music 
technologj' as well as play its tradi- 
tional role as a global gathering for 
music licensing. Technology com- 
panies offering e.xhibits this year 
include .Microsoft. 0D2. Yahoo. 
Real Networks and Roxio. Joining 
them will be mobile phone compa- 
nies NTT DoCoMo. T-Mobile. Voda- 
fone Global. Nokia F^ntertainment 
and Univer.sal Music Mobile. 

NEWAnRACTIONS 

.MIDE.^I director Dominique 
Leguem says organizers put a lot of 
effort into attracting companies with 
an increasing involvement in music. 
"Mobile services, downloading and 
streaming are new | revenue] lor the 
industr\'. and all the major players 



will be at MIDEM." she says. 

.Along with .Midem.Net on Jan. 24. 
which will locus on the digital 
music .sector, this year .MIDEM has 
added a Music Mobile Forum on Jan. 
26. during which repertoire owners 
will he able to meet and talk with 
mobile-services representatives. 

.Another innovation — and a re- 
flection of the development of an 
additional new revenue stream for 
the industry — is the Music for 
Images session that will focus on 
music licensing for videogames. 
This will include a listening session 
of tracks pitched for Electronic .Arts' 
forthcoming game "FISA 20(15." 

Leguern says these develop- 
ments — along with the decision by 
Reed Midem. organizer of the con- 
ference, to freeze registration rates 
at 2()().'! prices — offer participants a 
cost-effective gathering. The moves 
apparently have paid off. Last 
month. Reed Midem reported an 
increasing number of registrants 
and companies compared with 



20U3. as well as representation from 
a greater number of countries. 

"This is a vindication of our pric- 
ing strategy." Leguern .says. ".And it 
is also proof that more than ever, 
people in this industry need to 
meet and do business." 

DENMARK. FINLAND: ON THE RISE 

.Among MIDR.^I participants from 
outside the L'.S.. one country^ that 
e.\emplifies the spirit of the moment 
is Denmark, according to Leguern. 
In recent years, this nation of 10 
million has become an important 
source of repertoire and is aggres- 
sively tr\'ing to export its artists. 

"It's a small market hut a very 
dynamic one when it comes to 
e.xporting." Leguern says. "It has 
a very deep export culture, and I 
am very happy that a country 
like Denmark invests so much 
into its local music scene." 



Denmark will host the opening- 
night party for delegates at the 
Martinez I lotel. 

During the pa.st year. MIDEM has 
hosted numerous collective stands, 
presenting companies from a given 
country, city or national trade 
group. Music Export Finland (MEFl 
is an example of a trade group that 
will host a national stand this year. 

MEF director Paulina .Ahokas 
reports that the number of Fin- 
nish companies attending .MIDE.M 
2004 is at its highest ever, with 
more than 20 participating in the 
national stand. 

"In addition to the companies 
that have already attended 
MIDEM. we have some new labels 



and entrepreneurs who are quite 
fresh in this business but who 
understand the need to export," 
Ahokas says. 

She admits that "going to MIDEM 
is an investment. .MIDE.M is |an| 
expensive platform for business, but 
it is the most efficient marketplace 
and the only truly global niarkeL" 

Ahokas says that the labels 
attending .MIDEM cover a wide 
range of music genre.s — from rock 
and dance to world and cla.ssical. 
And she surmises that there is an 
increasing interest in Finland's tal- 
ent, following recent international 
success from such acts as rock out- 
fit the Rasmus, hip-hop duo Bom- 
funk MC's and trance act Darude. 

iViinlinuci.1 (111 ihiuc 111 
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Opportunities 

Continued from page 43 

"Of course, success brings more 
attention." slie says. "People in the 
industry realize now that Kinland 
covers a wide range of genres and 
that there's a vast ptKil of talent here." 

One of the most notable Finnish 
companies present on the MEK stand 
will be mobile-phone manufacturer 
Nokia. .iVhokas .says that Nokia's pres- 
ence alongside 



labels is a clear 
sign that "they 
want to work witli 
the music busi- 
ness as a part- 
ner — it is a state- 
ment for them." 

But as the 
number of col- 
lective stands 

grows, some companies have decid- 
ed to set themselves apart with 
their own exhibit. For example, 
leading French independent dis- 
tributor Wagram will take its own 
stand. Wagram president Stephan 
Bourdoiseau says it is time to 
broaden his company's profile. 

'.At a time when the market seems 
to be getting even more concentrat- 
ed — with major companies restruc- 
turing and merging — indies are 
more attractive, so it made sense for 
us to Ihavel our own stand, " Bour- 
doiseau says. 

Bourdoiseau hopes to attract 
labels searching for di.stribution in 
France and to add to a stable that 
already includes Tommy Boy, SPV, 
One Little Indian and Cooking Vinyl. 
And he is seeking new artists to sign 
recording and publishing deals. "We 
launched our publishing unit in 
200.'! and are now getting ready to 
expand." he says. 

Bourdoiseau is also looking for 
international partners to release 
music from Wagram arti.st Corncille. 
"He is a sua'ivor from Rwanda who 
tells his story in a very touching way." 

VAL£ RETURNS— AT LfASTTHISYEAR 

.Among other MlfJE.M participants 
from Europe. Barcelona-based Vale 
Music has grown in recent years 
from a tiny newcomer into a heavy- 
weight. Vale has released recordings 
spun off from "Operacion Triunfo." 
Spain's "American Idol' -style TV tal- 
ent show, including hit CDs from 
such artists as David Bisbal, Manu 
Tenorio and Rosa. 

Vale, however, began as a dance 
label. So international exploitation 
director Dani Molina says he will 
not be pushing its "Operacion Tri- 
unfo" artists at MIDEM, as the 
label wants to concentrate on its 
dance niche. 

"Our aim is to present and license 
our Idancel products and acquire 
the best songs for our compilations. " 
Molina says. ".MIDEM is not the 
place to push our big artists— such 
as David Bisbal, Bustamante and 
David Civera — but to seek out the 



'This is proof that 
more than ever, 
people need to meet 
and do business. ' 

—DOMINIQUE LECUERN, MIDEM 



best local dance product from the 
different countries present. 

"Our aim is to continue being 
Spain's No. 1 dance company and to 
stay in the top 50 worldwide." Moli- 
na continues. "Dance has been our 
business base since day one. and we 
hope to tighten relations and find 
new business alternatives with other 
outstanding |dance| labels from 
around the world." 

Vale will review its participation 
at MIDEM if this year's fair does not 
generate more business, .Molina 
says. Vale execu- 
tives have attend- 
ed every MIDEM 
since January 
1998, following 
the creation of 
the company the 
previous year. 
"But as things 
stand, we are 
weighing the 
possibility of not going next year, 
as business opportunities have fall- 
en substantially," .Molina says. 

SWAT NEEDS TEAM 

Former Zomba International man- 
aging director Stuart Watson, who 
relaunched his SWAT company in 
2003 after leaving Zomba, will also 
attend MIDEM. Watson has targeted 
the emerging ring-tone business, 
seeking repertoire and partnerships 
for this new revenue stream. "We are 
Iworking with] the telephone com- 
panies," he says, "sourcing songs 
from where they want." 

SW.AT began in 1994 as an inde- 
pendent marketing and promotion 
seA'ice for independent labels in the 
emerging markets of the .Asia-Pacific 
region. WaLson .says his contract with 
Zomba allowed him to regain control 
of the SWAT name. "So I took it back 
and relaunched with Tommy Boy and 
V2," he says, "With Tommy Boy, we 
put together license deals and helped 
with marketing coordination, and for 
V2 we do marketing coordination in 
Southeast Asia, [excludingj Japan." 

Watson says his goal is "to work for 
the repertoire owners — be they man- 
agement companies, publishers, soft- 
ware companies — who want to con- 
centrate their resources on the major 
markets of the world and leave the 
rest |to independent partners! be- 
cause they don't have the staff for the 
smaller markets. We are on the spot 
in those markets and allow them to 
focus on the major markets." 

Watson says the key territories he 
focuses on are South Africa, Russia, 
China and India. At MIDEM, he adds, 
he aims to connect international 
companies seeking to do business in 
those markets and local operators. 

""Recently, an .American manager 
\ient to Southeast i\sia. and it cost [the 
company! $30,000," he recalls. "We 
could have provided the input and 
arranged meetings for them at .MIDEM 
or Singapore, where everyone could 
have flown in for a third of the price." 

Additional reporting from Howell 
Llewellyn and Adam Howorlh. 



Confab Boosts U.S. Indies 



BY STEVE TRAIMAN 

More U.S. independent labels, dis- 
tributors and management firms will 
have exhibits at this year's MIDEM, 
including several important new par- 
ticipants. 

The indie label/distribution sector 
had a 16.7% total U.S. market share 
for 2003, leading all major distribu- 
tors except Universal, and up from 
16.4% for 2002. 

Indie distributors collectively 
ranked first in classical, jazz, gospel 
and new age. They ranked second in 
catalog & music video. 

Because of this, "participation 
from the independent sector is defi- 
nitely up," says Bill Craig, U.S. mar- 
ket sale.s VP for MIDEM. 

.Although the .Assn. for Indepen- 
dent Music (AFIM) will not have a 
stand this year, it will most likely be 
represented through a member com- 
pany, says its chairman. Clay Paster- 
nak. He is running the indie group 
on an interim basis, along with board 
members Duncan Brow^ne (Newbury 
Comics! and Bruce Iglauer (.Alliga- 
tor Records). 

The American Dance Labels stand 
at MIDEM was put together by Craig 
and Jane Rodriguez so the dance 
independents could have a significant 
presence. Such imprints as Psycho- 
baby Records. Robbins Entertain- 
ment and Tommy Boy Records are 
the first confirmed participants. 

" Last year, MIDEM was very suc- 
cessful for Psychobaby," says the 
label's president, Richard Rees. ""This 
year's goals are to cultivate licens- 
ing relationships in foreign territo- 
ries for our artists — Morel. D:Fuse. 
Blowoff [Bob Mould and Richard 
Morel! and Core — and to promote 
label and artist representation serv- 
ices. " 

Robbins Entertainment also had 
a good year, president Cory Robbins 
notes. "We had a top 40 single with 
Something' by Lasgo from Belgium, 
and licensed our first game music to 
Konami from DJ Sammy for 'Heav- 
en' and several tracks from Ian Van 
Doll," Robbins says. "We're very 
open to more game opportunities." 

He is going to MIDEM to find 
global dance music hits, since about 
7,5% of the records the label releas- 
es originate in Europe. 

Tommy Boy owner/chairman Tom 
Silverman observes, '"We're interest- 
ed in licensing singles and albums In 
the areas of dance, hip-hop and every- 
thing in between. We're especially 
looking for artists who are stars and 
music that pushes the envelope." 

On the distributor side, Koch 
Entertainment CEO Michael Koch 
reports that the distribution opera- 
tion had increased 2003 .sale.s — with 
major additions Artemis Records 
and Compendia .Vlusic Croup — and 
now has four of the top seven U.S. 
indie labels. 



Koch Records registered another 
year of healthy growth ""and further 
cemented its position as the No. I inde- 
pendent label in America." K(x;h says. 

" MIDEM is the perfect opportuni- 
ty for us to meet with our interna- 
tional licensees and partners and to 
look for licensing opportunities." 
Koch says. "This year, we'll release 
albums in the U.S. by such estab- 
lished international artists as the 
Cardigans. Junkie XL and Lamb." 

RED Distribution president Ken 
Antonelli points to "an unbelievable 
year, where we've solidified our hard 
rock legacy, diversified with success- 
es in country (with Dualtone and 
Craig Morgan! and in jazz (with 
Savoy and Rendevouz!, and exploded 
our DVD/home video business." 

Priorities for RED at MIDEM are 
to strengthen the distribution ros- 
ter and expand further into these 
newer areas. 

Navarre Entertainment Media's 
contingent is headed by senior 
VP/CM Steve Pritchitt. whose pri- 
mary goals are to meet with current 
European-based label partners and 
find new .North American distribu- 




tion opportunities. Its overseas ros- 
ter includes -SVP. !k7/Raster. One Lit- 
tle Indian, Wind.song, Raven, Ace, the 
Beat Goes On. Snapper, Bear Family, 
Escape, United States of Distribution 
and JSP 

Along with Navarre Canada man- 
aging director Peter Piasecki, 
Pritchitt notes. "We'll especially be 
looking for product for our Canadi- 
an operation and seek label partners 
with both audio and DVD products." 

CROSS-SECTION OF LABELS 

Another first-time Midem 
exhibitor is Roxio, the company that 
recently acquired Napster, CEO 
Chris Corog will keynote MidemNet 
Jan. 24. He will share the company's 
plans on re-creating Napster 2.0 with 
other music professionals, Napster 
worldwide business development VP 
Brad Duea says. 

The new, legal Napster 2.0 music 
service will be introduced, with an 
announcement of European market 
entry, this year. 

In conjunction with business part- 
ner Malaco Records, Tiffany Couch 
will actively pursue new labels for 



ANTONELLI: "UNBELIEVABLE YEAR" 



North American distribution and 
licensing arrangements for various 
proprietary labels. Director Tommy 
Couch Jr. will be exploring licensing 
deals for Malaco, Select-O-Hits and 
40 West and its new jazz group 
Voodoo Village. ""We're also actively 
involved with the Memphis Music 
Commission's delegation." Phillips 
says. Voodoo Village producer/leader 
Niko Lyras w'ill be Select-O-Hits rep- 
resentative with MMC. 

Putumayo World Music CEO Dan 
Storper plans to meet with about 40 
global distributors at MIDEM to 
review the pros and cons of 2003 and 
outline a program for the new year 
focused on improved international 
release schedule coordination and 
promotion. 

"We'll announce that, beginning 
in .April, all our CDs will include liner 
notes in English. Spanish and 
French," he says. 

Another important goal for the 
company is a search for new music, 
plus music videos and documentary 
and performance footage for a DVD 
series to be launched in May. 

" MIDEM 2003 was one of our 
most productive in years," Rounder 
Records VP Paul Foley claims, "'We 
closed a deal involving .some great 
DVD titles that by the end of 2003 
contributed to more than 10% of our 
total sales.'" 

As a strong supporter of all legit- 
imate digital delivery services, the 
company will be working to expand 
that strategy in all markets at this 
year's MIDEM. .Another priority is to 
improve touring opportunities for 
its U.S. artists, as the few bands that 
have succe.ssfully toured outside the 
States have proven that their music 
will .sell. 

"We want to identify markets and 
promoters that are willing and able 
to work with us to make this viable 
for more of our artists," Foley says. 

Concord Records CM Gene Rum- 
.sey reports ""a truly remarkable year 
in the U.S.. as we continue to raise 
our profile and build our reputation 
for quality adult market music." 

Concord"s focus at this year's 
MIDEM is on fulfilling .some distri- 
bution needs in key markets and 
generating excitement on such 
2004 projects as new releases from 
(Continued on page 46) 
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U.S. Publishers Meet The World 



BY ilM BESSMAN 

For music publishers, MIDEM 
remains the key gathering place 
for making and maintaining busi- 
ness contacts and relationships 
and addressing mutual issues of 
concern. 

"Our business is quite complex at 
the moment, and we need to main- 
tain personal contact with all of the 
people we work with," says Wind- 
swept Music Publishing CEO Evan 
Medow. "Most of the people I need 
to see will be at MIDEM, so I can ac- 
complish quite a bit in a few days. 
Also, I find that by going. I put 
myself in the stream of traffic, and 
something always comes up that I 
didn't expect." 

According to Fox Music senior 
VP/GM Mary Jo Mennella. MIDEM 
is "the only global music forum of 
its kind." and continued atten- 
dance and support by Fox Music 
remains crucial. 

"Since the (industry! players and 
companies are always changing, 
MIDEM serves as the marketplace 
to meet and establish new relation- 
ships around the world," she notes, 
"This is particularly critical for an 
independent music publishing 
operation (that does not have] 
regional offices," 

The priority for pubberies, includ- 
ing Universal Music Publishing 
Group, then, is for executives to net- 
work, negotiate new deals and inter- 
act with current clients, "plus have 
meetings with societies," says sen- 
ior director of marketing and new 
media Rebekah Alperin, 

"We're sending various interna- 
tional executives to MIDEM, includ- 
ing senior VP of international busi- 



Indies 

Continued from me 44 

jazz phenom Peter Cincotti, Karrin 
Allyson and Ozomatli: a much- 
anticipated Ray Charles duets CD: 
and "Ultimate Mancini," the rere- 
corded collection of Henry Mancini 
classics. 

Tommy Boy's Silverman hopes 
MIDEM addresses what he calls 
"the new realities of the music 
business." 

He points to four big questions: 
Can digital download sites save the 
record labels? With publishing 
mechanicals taking a bigger piece of 
the revenue pie in the digital domain 
and in long-term revenue, if pub- 
lishers want to take more, will they 
begin to contribute to A&R and mar- 
keting costs to reduce risks for labels? 
How will mobile-phone revenue 
change record label economics? And 
what new physical music format will 



ness and legal affairs Crispin Evans, 
VP of international Kim Frankie- 
wicz and managing director of Aus- 
tralia Bob Aird," Alperin continues. 
"Evans will be meeting with various 
music executives and societies on 
industry issues, while Frankiewicz 
and Aird will meet with the clients 
we represent for sub-publishing 
around the world." 

Sub-publishing is commonly 
cited among the chief goals of pub- 



lisher attendees. 

"MIDEM lis always] a universal 
meeting place for all my sub-pub- 
lishers from around the world," 
says Roy Orbison Music president 
Barbara Orbison, "It saves me lots 
of trips because I do a lot of [glob- 
al] business." 

Marshall Chess, owner of Arc 
Music Group, echoes Orbison's 
goals. 

"We always look forward to 
MIDEM as a place to meet with our 
international sub-publishers," he 
says. ".Mthough many of them 
travel to lArc's headquarters in] 
New York, [some] don't. It is con- 
venient to meet in Cannes, have 
everyone trade ideas and network 
with each other." 

Chess notes that at last year's con- 
fab. Arc was introduced to India's 
Deep Emotions Music, with whom 



eventually replace the CD? 

For Red's Antonelli. piracy is the 
obvious concern. "How are we going 
to get our listeners to not abandon 
music for other forms of entertain- 
ment?" he asks. "In this era of 
megamergers and with the time and 
energy it takes to get the govern- 
mental approval to close them, how 
are key execs going to focus on find- 
ing and developing the talent to drive 
our busine.ss into the future?" 

Navarre's Pritchitt hopes that par- 
ticipants get the opportunity to bet- 
ter understand the characteristics of 
today's music market "and to focus 
on bringing value to the consumer 
through great music in a great pack- 
age at the right price," 

Rounder's Foley is in full agree- 
ment and would like to see MIDEM 
address the stabilization of music 
prices. "Our music does not need to 
be given away," he emphasizes, "and 
a global campaign to promote the 
value of music would be a worthwhi le 
direction." 



the company has since signed a sub- 
publishing agreement. "We're 
always investigating territories 
where we don't [already] have sub- 
publishing deals, in hopes of open- 
ing up our catalogs to new markets," 
he says. 

Bug Music's executive VP David 
Hirshland appreciates the opportu- 
nity afforded by MIDEM to "review 
in depth" the past year's activities 
with its sub-publishers, as well as 



go over expectations for the com- 
ing year. 

"As usual, this year I will be joined 
by our VP of international Mark 
Anders, who runs our U.K. office, 
and the head of our German office, 
Doris Schloesser-Berster," Hirshland 
says. "In addition, Garry Velletri, 
who runs our New York office, will 
be attending. As Garry has been 
focusing on writer-publisher clients 
with primarily an international fol- 
lowing — particularly in the dance 
and electronic genres — he will have 
the ability to liaise directly with our 
overseas partners whose attention to 
these catalogs is essential." 

BUILDING RELATIONSHIPS 

Having only recently set up a U.S. 
branch of London's Netting Hill 
Music Group in Los Angeles, presi- 
dent Peter Chalcraft says he'll be 
looking at sub-publishing opportu- 
nities at MIDEM and for European 
companies that may need represen- 
tation in the U.S. and Canada. 

"That [is] one of our big things, 
because we have the capacity to 
administer ex-U.S. companies 
here and work their catalog," 
Chalcraft says. 

MIDEM veteran attendee Dan 
Ekback, VP of operations for Blue- 
water Music Services Corp,, is also 
centering on administration mat- 
ters. "My main focus this year is to 
continue to expand and develop our 
administration division by meeting 
with attorneys and publishers to 
introduce our worldwide adminis- 
tration services," he says. 

Ryko Group president Arthur 
Mann, whose domain includes its 
Rykomusic publishing arm, also 
looks to ' massage the relationships" 
with the company's administration 
clientele. Another interest, one 
which he shares with other MIDEM 
publisher participants, is in the area 
of synchronization, 

"It's a big part of our agenda," 
Mann says. "We create a synch 



presentation every year with high- 
lights of our national TV advertis- 
ing campaigns and film and TV 
programming placements in both 
the U.S. and Europe, and part of 
our staff will be focused on meet- 
ing with our network of synch 
agents and sub-publishers." 

Chess also points to promoting 
synch rights at MIDEM. 

"This is the second year that I 
am traveling with (Arc's VP of 
finance and Latin music opera- 
tions( Juan Carlos Barguil to pro- 
mote our one-stop shopping of 
both masters and synch of our 
Latin catalog, which includes Dis- 
cos Fuentes, Maria Victoria and 
various European acts, " Chess says. 

Cherry Lane Music Publishing VP 
of marketing and licensing Rich 
Stumpf also speaks of '"the more tra- 
ditional publishing business." 
specifically catching up with sub- 
publishers and licensing company- 
owned and -administered masters 
to international labels and new- 
media companies. 

Also on the new-media side, 
Stumpf expects to be updated on 
current events in the international 
community regarding digital distri- 
bution. "Especially ring tones, 
which is a growing market, and 
videogames," he says. "We just basi- 
cally want to find out what's avail- 
able for our compositions. " 

Likewise. Mennella seeks to 
"monetize our catalog through cre- 
ative ventures with wireless and 
Internet partners," she says. 

But "the key business issue" that 
MIDEM should continue to 
address, Mennella says, is combat- 
ing piracy and establishing educa- 
tional platforms for consumers 
about copyright, 

Ekback adds, "Of course, the 
never-ending issues of illegal down- 
loads, digital distribution, piracy, 
declining sales and centralized 
licensing will be on the forefront of 
all discussions and panels." 

Orbison is particularly hopeful 
that piracy problems will be dealt 
with. 

" My catalog of masters gets boot- 
legged to the tune of 3 million units 
a year — and I got this (figure[ from 
a bootleggerl" says Orbison, who 
holds the copyrights to her late hus- 
band's classic hits. 

"They really don't address this 
issue at MIDEM." she continues, 
referring to piracy of older catalog. 
"They always think of current 
artists, but now, of course, back 
catalog is what everybody tries to 
[release] — and now [that is( what 
is supporting all those [recordi 
companies," 

Conceding that "I probably sound 
like a broken record," Hirshland 
joins in the anti-piracy charge. 
""Piracy is still the industry's No. 1 
problem — both [in] physical [prod- 




HIRSHLAND: PIRACY IS STILL THE 
INDUSTRY S NO. 1 PROBLEM 



uct( and via the Internet. Since the 
marketplace is essentially global, 
everyone attending MIDEM needs to 
think of global solutions."' 

LOOKING AT THE FUTURE 

But Hirshland looks beyond the 
ever-encompassing piracy problem. 

"For years we have all decried the 
lack of developing new talent as a 
major contributor to the downturn 
of the business," he says. "I would 
love to see increased discussion at 
MIDEM about creating a more sup- 
portive global environment for 
young, developing artists." 

Chalcraft adds that since the Inter- 
net is now "slowly but surely being 
policed in the right way, my main 
worry is addressing the fact that 
copyright is important. We should be 
looking at long-term careers rather 
than short-term records, and record 
companies should work closely with 
publishers because the day of the 
record company and the publisher 
being one [company] is really frag- 
mented now." 

Looking at the long-term, Chal- 
craft wonders. "Why worry about 
Elvis catalog being sold on the Inter- 
net? Shouldn't we worry about find- 
ing the new Elvis?" 

To this end. Chess is introducing 
"the next generation of the Chess 
family " to the world music commu- 
nity at MIDEM. 

"I am bringing my son Jamar to 
present his current projects," Chess 
says. "He's been developing Ital- 
ian/English hip-hop act dropAflo 
and Spanish/English female MC 
Nahdi. and he will be presenting 
their recently finished recordings 
and videos." 

Arc will also present music from 
Brooklyn producer/artist Burk 
Wainright. "He's begun reinventing 
the Arc Music catalog with new ver- 
sions of [blues/R&B( classics 'Boom 
Boom,' "Suzie Q' and 'Who Do You 
Love,' " Chess says. 
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from the dead with 
a new album that 
picks up where 
their classic debut 
6 Feel Deep left 
off and features 
original digga 
Frultwan "The 
Gatekeeper"! 



SEEKING DISTRIBUTION Al 
LICENSING PARTNERS 

Contact: Evan Cohen 
Business Affairs 
ecohen@manifesto.com 

manifesto.com 



LAKESHORE RECORDS WOULD LIKE TO 
THANK OUR INTERNATIONAL LICENSING 
AND DISTRIBUTION PARTNERS FOR 2003: 
Underworld Soundtrack (Roadrunner - World Ex NA), 
Bulletproof Monk Soundtrack (Coliseum - World Ex NA), 
The Belles (Eat Sleep - Europe. Stomp - Australia), 
The Human Stain Score (Superb - World Ex NA), 
Miracle of 86 (Defiance - Europe) 
and all ol our other partners. 

www.lakeshore-i^ords.com 
bmcnelis@lakeshoreentertalnment.com 



ZEROMANCER - Clp 1363-2 

PThe electro-rock 
cyber freaks v^o 
brought Eurotrash 
to America 
returns again with 
a brand new studio 
album, a master- 
piece of futuristic 
industrial-pop. 
Check out the 
singles "Famous 
Last Words.- 
"Teenage 
Recoil" and 
"Idiot Music-I 

Cleopatra Records Inc 

13428 Maxella Ave PMB # 251 • Marina Del Rey. CA 90292 
(P) 310.823 0337 ■ (F) 310.823.5497 
cleoinfo@cleorecs com • http //www cleorecs com 



r BRITIS 





Billboard's British Talent spotlight focuses on the international markets 
where UK acts are achieving success. We'll provide a list of nominees 
for The BRIT Awards 2004 and note key UK talent to watch. We'll also 

look at the ties between British music and London Fashion Week 
and report on the latest news and developments in the marketplace. 

MAKE SURE YOU'RE PART OF THE ISSUE EVERYONE WILL BE READING 
^ IN OVER 100 COUNTRIES WORLDWIDE. RESERVE YOUR AD TODAY! 

ISSUE DATE: FEBRUARY 21 • AD CLOSE: JANUARY 27 



1 



iTIN AMERICA 



Jaellanim Gem Smith 

54aBM.W9l 64S8S4.4616 



StuanneUng 
H&S5«699 



JelfSermte 
646.654.4697 



UitmDa 
3215212299 
ilanit&mmicm 
WchcltVIHght 
321525.2302 
niM^@tribBd£aii 



Lee Am Photoglo 
615,3214294 
lailiuiii^u^Ubifikan 

Cyitlta Mellow 
6)5^21.9112 



Chnsmie Cltinetli Maicia Olival 

44JO7.420.6067 305.864.3227 

ahne(l@eui]feaBniam nurciaolivaKaiyalHn.coni 

Frederic Fenucci Daoy Oucict 

44 207.42Oi075 323.782,6250 

ffau»@eiU*(Bnttam sgasca'^ffree(iHiispogli.a)m 



Global 

MidemNet 



Continued from pdge 39 



increased use of such alternative disc 
formats as Super Audio CD (SACD) 
and the ability to hsten to music 
through gaming consoles. 

News that Microsoft and Dell Com- 
puters are becoming music vendors 
illustrates how symbiotic technology and 
music are becoming, Cambctta says. 

Repre.sentatives of content owners 
and technology providers will offer 
their perspectives. Scheduled Midem- 
Net participants include EMI Music 
senior VP of digital development and 
distribution Ted Cohen; Charles 
Grimsdale, CEO of digital music serv- 
ice provider, 0D2; Oliver Sichcl, CEO 
of French Internet seA'ice provider 
Wanadoo; Julia Miller, director at 
Microsoft's computer games console- 
maker Xbox Live: and Nora Rothrock, 
senior VP of new media at Clear Chan- 
nel Entertainment Europe, 



.Mtendees from the wireless world 
include Nokia Mobile Phone's Time 
Pastila and Kent Thexton from U,K. 
cell-phone operator mm02. 

.Apple VP of applications and Inter- 
net services Eddy Cue and Chris 
Gorog. chairman/CEO of U,S, digital 
service provider Roxio, will chair two 
question-and-answer sessions. 

Roxio has acquired and legitimized 
Napster, the once-notorious P2P pio- 
neer that enabled rampant access to 
free, unauthorized music, 

MidemNet will feature several 
panel discussions, 'Sale of the Cen- 
tury — A View From the Top " will 
examine how digital music is enter- 
ing consumers' mainstream con- 
sciousness, "What's Coming Next: 
New Formats, New Products" will 
analyze whether the SACD and DVD- 
A disc formats have become viable 
commercial platforms for music. 

And "Technology Face-Off: DRM vs. 
Unrestricted Content " will examine 
how effective digital-rights manage- 
ment systems can encourage con- 
sumers to pay for digital music. 



MidemNet Attendees: 
Our 2004 Priorities 



BY JUUANA KORANTENG 

Three leading music industry exec- 
utives participating in MidemNet com- 
mented on their business priorities for 
this year and the primary issues they 
hope to see addressed at the confer- 
ence: 

• Nora Rothrock. senior VP of new 
media for concert promoter Clear 
Channel Entertainment Europe: 
■What I'm focusing on is new-media 
consumer marketing. We've a strong 
database of customers who are critical 
to our future, and we use that to pro- 
mote our live entertainment, includ- 
ing concerts, via technology. 

"Because we work with artists pro- 
moting albums while touring, we can 
use that database to promote new acts, 
I'm also looking for new ways to use 
technology to enhance the live-event 
experience," 

• Charies Grimsdale, CEO of digi- 
tal music service provider 0D2: "We've 
decided to have a fairly sizeable pres- 
ence compared to previous years. Our 



main priority is to look for new online 
retail partners to sell music on our cat- 
alogs. 

"We've licensed 1 million titles, of 
which 230.000 are live [for digital dis- 
tribution!. We're keen to talk to inde- 
pendent labels and help them get 
their catalogs online, I think (digital) 
rights are still restrictive, and we 
need to work out the complex pay- 
ment landscape in Europe, as not 
everyone in Europe carries credit 
cards," 

• Jerry Roest, CEO of song-recog- 
nition service provider Shazam Enter- 
tainment: "This is my first MIDEM, 
although the company came last year. 
There are several senior head honchos 
that I would like to talk to about Shaz- 
am's technology Ithat enables con- 
sumers to use mobile phones to iden- 
tify music they hear anywhere). We 
shall also be introducing our new head 
of music. The one big problem the 
music industry still needs to discuss is 
piracy, by creating one consortium that 
talks to technology people." 



Korea 

Con^nued from page 39 



especially J-Pop and enka (traditional 
Japanese ballads]. We have already made 
contracts with a few companies, 

"Japanese music will not start big, 
but (it will) gradually increa.se," Lee 
adds. "We expect it will take six months 
or more to gain popularity," 

Former Warner Music Korea direc- 
tor of marketing Catherine Park is 



now head of international sales at 
movie production and distribution 
company Tube Entertainment in 
Seoul, Tube holds the South Korean 
rights to some 20 Japanese films. 

The opening of the South Korean 
market to Japanese culture is "a ring- 
ing of the bell for the ignorant and lazy" 
in the country's domestic entertain- 
ment industry. Park suggests. "Unless 
they are competitive and creative, they 
will lose ground." 

Additional reporting by Sieve McChtre 
in Tbkyo. 
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Two Exciting Jobs 

with the 
Recording Academy 
New York and Los Angeles 

The Recording Academy, best known for the Grammy Awards®, has two 
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and Los Angeles, in their Member Services organization. 

Reporting directly to the Vice President of Regional Management, the Re- 
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Leading NY based record 
label and artist management 
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full charge, in office bookkeeper/ 
comptroller to oversee accounts pay- 
able, receivables and general ledger 
responsibilities. Individual sfiould also 
fiave knowledge of payroll processes 
and possess general management 
skills for maintaining office functionali- 
ty ar>d day-to-day organization Previ- 
ous music industry expenence a plus; 
3-5 years accounting/bookkeeping 
experience mandatory Qualified can- 
didates should send resume and 
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Ardent Sees Potential In School Partnership 



BY CHRISTOPHER WALSH 

Ardent Studios and the Visible 
School (both in Memphis) are grab- 
bing a trend and running with it. 

While some commercial record- 
ing studios have recently started 



providing education in the recording 
arts — or partnering with recording 
schools — the recently announced 
partnership between Ardent and Vis- 
ible goes beyond the traditional 
arrangement. 

The Visible School, founded in 
2000, offers one- and t\vo-year cer- 
tificate programs in recording, live 
sound production, vocal and instru- 
mental performance and songwriting. 

Among the Visible School and Vis- 
ible Media Group's existing learning 
centers is an independently owned 
digital project studio — Sounds Eter- 
nal — and 818 Studios, a Web design 
and new-media studio. 

Ardent Studios, founded by 
owner John Fry in 1966, adds con- 
siderably to the Visible School's 
offerings. With three recording/mix 
studios featuring Neve and Solid 
State Logic consoles — plus a mas- 



tering studio and a client list that 
includes ZZ Top. Led Zeppelin, Ste- 
vie Ray Vaughan, Jimmie Vaughan 
and Travis Tritt — Ardent adds a 
high-end, professional environment 
to the Visible School experience. 

"We had been talking to them 
about two things," says Fry, who has 
taught at the University of Memphis 
and serves as vice chairman of the 
Memphis and Shelby County Music 
Commission. 

"One was helping them expand 
their program, because it was ini- 
tially a one-year program: nine 
months of classes plus a three- 
month, summer, practical-applica- 
tion exercise of some kind. They had 
people saying, 'We want more.' 

"Plus, while the Visible School 
itself has a uniquely Christian mis- 
sion — it's directed toward people 
who want to be in Christian music 



— we also wanted to develop an 
independent path that would be very 
similar to the course content it 
presently has, but for persons who 
were not directed toward .specifically 
working in Christian music." 

Ken SteorLs, founder of the Visi- 
ble School, has a long histor>' with 
Ardent. Once an intern at the stu- 
dio, Steorts later served a;; guitarist 
in Skillet, a group on the studio's 
Ardent Records label. 

Steorts says Ardent "is definitely 
a more large-scale music environ- 
ment and lis involved with] main- 
stream music. We do a lot with 
Christian music in our facility, but 
there's a lot more real-world experi- 
ence at Ardent." 

First-year students enrolled in 
recording programs. Steorts ex- 
plains, might spend 30% of their 
time at Ardent, with that figure dou- 



bling for upper-level students. 

In addition to the education that 
Visible School students will get in 
large-format consoles and profes- 
sional music recording at Ardent. 
Fry feels that, given the ascendance 
of digital audio workstation-based 
recording and home or project stu- 
dios, education is more important 
than ever. 

"The fact of the matter is, there 
are an awful lot more people that 
want to do music recording and var- 
ious kinds of video and media work 
in settings and for purposes that 
didn't exist in the past. 

"These folks really want or need 
to be able to do this work them- 
selves," Fry adds, "but they need to 
know what it is that they're doing. 
U s great for this equipment to be 
affordable, but it still requires skill- 
ful and knowledgeable use." 




FROM Lin. ARDENT STUDIOS' JOHN FRY. 
ARDENT RECORDS AISLVNN RAPPEAND 
VISIBLE SCHOOL FOUNDER KEN STtORTS 



Grammys Recognize SSL's Technical Contributions 



As reported in this column last 
week. Solid State Logic (SSL), 
manufacturer of analog and digital 
consoles for the music recording. 



film, postproduction and broad- 
cast industries, will be co-recipi- 
ent of the Technical Grammy at 
the 46th Grammy Awards. The 
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Oxford, England-based company 
joins previously honored equip- 
ment manufacturers including 
Shure, Apple Computer, AMS Neve 
and Digidesign. 

Today, there are more than 
3,000 SSL-equipped facilities, 
from multi-room commercial stu- 
dios in major cities throughout 
the world to top artists' private 
recording studios. 

Pounded in 1969 by the late 
Colin Sanders, SSL initially pro- 
duced solid state switching equip- 
ment for pipe organ control. Since 
the introduction of its first record- 
ing console — the 4000 B Series, in 
1977 — SSL has grown to its cur- 
rent status, employing more than 
.380 people and maintaining 
regional offices in New York, Los 
Angeles. Milan. Paris and Tokyo. 

The 4000 B Series, SSL manag- 
ing director Colin Pringle says, 
"came up with this concept of an 
in-line channel strip, where you 




had all of the equalization and 
dynamics in each channel. When 
it came out, people thought, 
'That's decadent, why would any- 
body want all that processing on 
every channel?' 

"Then," Pringle continues. 

"because the 

consoles were 
becoming more 
sophisticated 
along with the 
growth in mul- 
titrack record- 
ing — tape 
machines and 
the number of 
tracks were 
growing expo- 
nentially — it 

was taking sev- 
eral people to stand next to the 
console and push faders up and 
down. So the company developed 
its own computer automation sys- 
tem and integrated that as well. 
The console really embodied all of 
tho.se things that people were 
attempting to do as the number of 
tracks went up. Signal processing 
and automation became available 
to them." 

SSL's analog consoles, including 
the 4000 G Series, the Super Ana- 
log 9000 J Series and, more recent- 
ly, the XL 9000 K Series, have dra- 
matically influenced the sound of 
recorded music. 

"Providing all of that signal pro- 
cessing allowed people to do 
things a bit more radically with 
things like drum .sounds," Pringle 
says. "A number of well-known 
engineers using that dynamics 
processing were able to come up 



with sounds on which their 
careers were based." 

Further. Pringle adds, "the 
automation aspects allowed people 
to refine their work much more 
than they had been able to in the 
past, including revisiting a mix. 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@blllboard.com 



Previously, that was impossible; 
suddenly, it became practical to 
come back and set up a mix and 
take it from where you last were." 

In 2003. SSL introduced the 
C200 digital console, based on its 
large-format MTP consoles, as 
well as the ClOO digital broad- 
cast console. 

At the 115th Audio Engineering 
Society Convention, held last Octo- 
ber in New York, SSL introduced 
the XLogic line of signal process- 
ing equipment, allowing the 
quality of its console components 
to be brought into new settings, 
such as digital audio workstation- 
based recording environments. 

The Technical Grammy, Pringle 
.says, "is a great honor. For a com- 
pany that prides itself on the design 
and manufacturing quality of its 
products, to get something in that 
company is an important thing." 
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'World Idol' Names Norwegian No. 1 



The first "World Idol" competition 
has come and gone, and Norway's 
Kutf Nilsen emerged as the winner. 

The TV talent contest featured "Idol " 
winners from around the world. Voting 
was done b>' audiences in the various 
countrieswhere "World Idol" aired. 

Judges gushed over Nilsen s per- 
formance of U2's "Beautiful Day." 
Some ev'en predicted Nilsen would be 
the underdog to win the race. 

The rankings for the other "World 
Idol" contestants were as follows: 



Kelly Clarkson fi-om the U.S. in sec- 
ond place; Peter Evnird from Bel- 
gium in third place: Heinz Winclder 
from South .Vrica in fourth place: 
Wdl Young from the U.K. in fifUi 
place: Ryan Malcolm from Canada in 
sixth place: Guy Sebastian from Aus- 
tralia in seventh place: AUcja "Alex" 
Janosz in eighth place: Germany's 
Alexander Klaws and the Pan-Arabic 
region's Diana Karazon t^'ing for 
ninth place: and Jamai Lonuin from 
the Netherlands in last place. 



The international exposure no 
doubt helped the contestants, 
although at press time, 19 Entertain- 
ment (the company behind the "Idol" 
franchise) had no comment on 
whether there were plans to make the 
"World Idol" contestants' records 
available in more countries. 

Nilsen s debut album, "I, " went 
platinum in Norway (50,000 copies 
sold) on the day it was released in 
September 2003, It has sold 75,000 
units so far In that country, according 
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THE MOST-PIAYED CUPS AS MONITOREQ BY NIELSEN BROADCAST DATA SYSTEMS 
'New Ods" are those clips witli stx or more plays lor the fin) tiine in the ctian week. 



For week ending 
JANUARY 11, 2004 



J t^H/.<.■Ht^^,w»r.■^.^J^al3■ | 


1 a^iiLi 1 

1 V<i L« Si/«^. Ww«h IN JJ»I 1 


1 ISh B'HiKviv. Vu't. NY lOOX 


1 ^. 


' JUIClAKiT!! HXIOnNH.VWM"lftM[ 

iAri -fi-.' i :l ithis 

VINC VIkNG TWINS. MUSHMCEK 

BIK. ■■: r.i . -.1 

C UNIT . '■. ■ 

BOWWOW Ml t'ABI 

JWVENIU. IS MY lift 

HAHQUES HOUSTON, POf TMt BOOrv 

BfTOMCI. Wf WSEIF AMD 1 

TWtSTA.S;DWJAW 

e uwT. poppiN tHM iHMies 'j 

UNVE WfOt THUOUGH TM WW 

It xHir. STEP M nc tMUE or UM 

lilAimWIK.NaTTOCM]r " 

lUDACminMOk^ 

MUSRLFORIWNMim 

JACSED EMC WUKED Oim* HUHHH 

UIO. MUKSHMf 

MUn. WAH tlXIR MMD 

JOE. WOHI & MCME 
OUTVAST. THf MMT YDU MCM 
MMOI STUOtUUKL SORRY not 
niuyuituvAivA 

TUKC H'JHWf 
MY Z. ifJCOBt 
flW rrMERS, GASCSIA GtRl 
MCKCANNONLfilcao ^ 
SEAN PMM. 1 U STLL IH IIM WITH YOU j 
MURPHY LIE. WJkr D* HOOK KIN M 1 
OUIKAST.KYY* 1 
MISSY EUlOTT, PJi) THM OUICH 

AiHAWn. 'I.I,', I'.Mt 
CWNCY HI MfiS 
0Bl(T1UCL--i( MI OP 
TaUNGBtO(»iZ.iFANiOA 
TMBAIANO S MACOO. COP THAI CISC 
CAUL THOMUl sn IS 


10B>KflTM awtHiCAN SOlDltR 
SHANIA TWAM, 3H[ S NOT JUST A PR(TTY FfUTE 
AlAN JACKSON, REMEMBER MMK 
CAItY AUAN. ^ON&S ABOUT RAIN 
inUinMI ;UT3iiIK*M'T[H(UTErl«GR 
BHAO nUSlIV. Iinii MOMENTS 
KENMY CHESNEV, THERE GOES UY lIFf 
SARA EVANS PI HFECI 
SHERYl CRtlW. [Ht HRSI CU' IS IHE Otmsl 
CHRIS CACU.CHOIS DIG II 
KMUCENtlRL WeOWAIAUTMJMOUVUM 
. TMCtAOKHtl HOT MAMA 

ij MONnoMeiivGonn,HELL«(AN 

~j tummmt^mmtmirmmnivtwm 

■ JOCMCMOl&COntOeEAHKX 
JOSH TURHEa LONQ BLAOt IMIN 
HUTY STUAinMIU WCSWlfAMRS BUtS 
BUDDY JEWELL SMCH SOUIICNN aMMRT 
CLWT BUCK. SPEND UY UM 
ROMEY CKOWai. EAHTNBOUNO 
Old CHICKS iJhMllONfTOPCftHimMUlMl 
(HtmS BENTlfV. MY tAST NAME 
BMAN MCCOMAl YOV RE IN Hf HEAD 
jaWMY WATNE. 1 lOVT YOU THIS WKH 
ROBW ELU & THE CC SIMM tMM. MAS OVEN 
WYMNNA It^A^'P, HRPMF 
GARY AUAN. 'ri.irx i>rn E Rcns 
KETTH URSAN. >%Hg fwULSn I WJ*W BE hS 
MOCUn KEUT, NUBQDY 5 GM. 

'J TEMClMK.IWAMSAO'jil AU 

_] nMMCGMWAEAI-GaOOWAN 

awjnmijflinwiEn iTSMctuownMi 

OB MCCDURV BWO. MY LOVC WU NOT CHUlGE 
ROSANNt CASH. SEmMBFR MMEN IT COhffS 
IDBY XtllK 1 1 [TkT TMS BAft 
HASCAl.FLATTS,IMllt 
MINOY SMmiJiXENE 

iiw iHURi lusn UUK 1 '< wu nmtu 

OKMS IMTlfV, ViXAl WAS 1 IHMUN 

JUNE CMTBI CASH. KEE'OMHC SUNNY SIX 1 


KELtS MIIKSKUI 
. JAY-Z. C-IAMGE aOTriES 

M0OUIT.ITSMYUFE 
■IM-«LFEfUNGTNIS 
GOMGMNIUnn.H0UiOH 

OUnUtSr; THE WAT YOU HOVE 

CMBTiUMUUM. THE VM WmiN 
TUMCmJNWr 

tamfnAMKRFLcr 

■CyiMKI.MtwrSCif ANOi 

THUMPM 1W MSUa COMK MS. 1 aED 

cuvMaMMvsiBa 

UMnMMMl.NUMB 
' MJCWIEV&YOUDONTKWMHfHUA 

■ nwm&owjAw 

* mm tHtn, THROUGH THE twn 
' <MllttST,HEYYA 

* TMGfMMTMH&SUISMKlR 

JEI WE YOU GONNA BE MY ClRL 

. MOEUCMrr. THIS 1 SWEAR 

, JESSBASMrSWfcvmHYDU 

' JCCMMO. SOME eiRlSOANCE WITH WOMEN 

' SWnfWI'lN INEMTHANCS 

' MnWVIKM& ME AGAINST IHE MUSIC 

1 JM6E0UML WALKED OUTUHEAMN 

' UI0ACIIS.5TANmjP 

NCXELIACI. SDMFDAY 
'i 6 UWT. SJUVr 10! 
' TRUMAM (ilRi WITH A PlARi 

' owGr.iiouiuM 

IMJUffXI.I BLLtfVt IN A THING CAUiD 10->1 
IM0fW1IINE.HITtHAt 

■ BUVBASHSUGASUGA 

' HURT DUE*. COME aUM 
Fm»8S0N.EVERYTHIW 
HUmnfC. WAI DA HOOK SON BE 

. BnA,FAiiiM 

HixnAznwK. OUT of coh^ki 

' OLftADAeOOM 


1 NooouenisMYufE 

■ SHEIYI CROW, M (Hsr ctfT iS TW OEEPIST 
BtY0Na.PJIEWiSE|fAr4Dl 

'*. MAmON&lHlsiCtVE 
' NICXELBACK-^IWEDAV 

KIO Root. If i 1 UKE UAxn LDVE 

1 OUTKAST.MIYYA 

\ ]D0OIISDaWN.HtRtWITHOintI]U 

■ AUCURm,YiXiD[mruDWU*hkaM{ 
J JH, AM YOU GONMI BE MY GN«. 

n OKnM*BUini,U'BM>aAIWLWrrlUMUjUE 
J OUTKAST. THE M*< YOU UDVE 
EVMESCaKtWMMnHiAJ 

J TMIPlWHfVILOOKTOlKSXT 

IMTCMMUin«BITV.BRt(>HTIIGHTS 
JAOE JOHNSON, un OR 
fl 600DCMIIL0nE,HIXliaM 

1 fUEL FAILS ONME 
Vi affiBTHAAGUtBU.TMC'.lllCEWITHlN 
, J«Y-Z.Dt*NG(aOTMfS 
^' STAMO,SD FAX AWAY 

COUNTING CHOWS, SHE DON T WWI NOaOO* HtWl 
OCO,W'tlTf flATj 

' JESSICA SniPSON WITH »00 

CLAY AIKEN i'.vsjeir 

BflFTWV SPEARS ME ACAJNSTTHE MUSIC 

SARAH MOAOILAN. FAUEN 

KEUr OARKSON TfdubU WITH UTVt IS 

JASON IMA£ YOU AND 1 BOTH 
t'i DAVEIUTTWWlSAvtME 
~j EIUUCSCaiCE.mi<«GWEIDtlFE 

JASOHIlMUTWREMtOYllWONIWOWtO 
■~j HaWKDAT.PfRflCTTlMEWDAY 

□ HMflAtcioas 

ri TKArr, HEADSTRONa 
iJ MAKNMlHAAOtFtlUBRIAIKl 
^ FOWrTAMSGEWMfNE.SlM;YSMOU 

PINK. DOH T LIT ME OCT ME 

T1UUN.C«aPSOI JUPITER 

MBIT nanoii nHwuss isw wMi YOU YwtNTi 


RUBEN SIUODAflD, iomi ZOM | 


1 TKDaMCCOWIVBAND,l.TKartmiN0rCHANG 1 


f MO NEW ONS r«WEB^^^^^^^^^ 


JESSICA SNMPSON. with yoi> 
DAVE MATTHEWVtlAVEME 


B 1 


1 ^MmmS 1 

1 1 


1 0|2 


1 ^^^^^^^ 

H IfjCl-wtni-iVtr. !:<:":: 0-la-aVi\ia 


',rriF*0( THE YEAR UNH. IMt DAY ^ (Ml 

BRAMO NEW SIC nbVtSlT COniA GlCWADtS 

njoou Of MUOO, AVM1 fhom Mf 

THREE CUUrt GUCE. II itAITi fv!)rrHNG ABOirr y;».i 

OUTKAST, H[i >A 

TllAFT.sluf>W^Mt 

SWrTCHfDOT,wtAJSl lOirvt 

GOOD OIAMOTTL kOU) cm 

N000U8T csiWiR 

CHEVIUE,ci3';i:Rf 

OHtnam.tr -w 

SIMPUPUUlPISRi:! 
hoobastank. ni II rif on-mr., 
OfSTlUiK.ry.iMHf R.:)m 
MDHOTCH»lPIPWHS.'r,«ri,M F.>n(D 

DMiCt fm Ai iH[ SUN 

1 HKMS DOWN. i4[fl£ wnHOUr YDU 

STAWO.Sn iARAWA> 
SOMFTMMC CORPOMTI. SPAU 

JEI i-f n-i.in.jM3f M»G1« 
EVANESCENQ UMORTAl jj 
Afl,. .tH:.-,JLLi.I: 1 
SMIU EMPTY SOUL VWMBEIllDS } 
STttOHS 1 1 t 
A MHHCT CIKU. WFM «MD PtMBUSS 

wwnsTWfs 'II! ^uttSTBunDNiaumcw 

UmiN PARKIQINI 

IQRHHir,i-IM-r/, 

S TU N. A>JVH>,«riW OF TW GEWHADOKS 


BWniMW'.- •■■■'^ ■■■ .^.■'.■J:.->■.t n 
ALAN JACKSON HI vihr H ^,Hf » 
BMDPAISlfV .TiFMfyfNTS II 
TOBYMnn,AMi-..:AS';i:iai[B 1 
CMfllS CACIL c^itna HI'.: r 1 
IM»IIEVATMINS.'<i]M<.-< 1 
KENNY CHESNET T>HS: jLi'iWM 1 

jOENiCHWs.roii-oe.iiiFoa 1 

SAKAtVANS.FMFrr 1 
TOBYKWIM. ir'.flKSP..W 1 
DIERKSRBmn,hnLASiNAME 1 
BLUE COUNIY. GOOD UTTUfilRlS 1 
WVNONHA HEAVEN HELP ME 1 
BIUyCUMWI8T0N.i00r«FEniN 1 
[tam QWa.m'MioOHiw 01 i^inMiniMi 1 
JDSMTUftNa,! CMC BUCK TRAM 1 
TRACE AOKWS, HOI tUUA 1 
GARYAliAN.yjWSABCXITRUN 1 
JIMWY WAYNE. 1 LOVE <0U IMS MUW 1 
■UOOVjmaLSWQTSOUTMMCOMfDnr 1 
;j nntUWiCAMTMYDURnifNa 1 

J JUEinuiliUMHMaiWSMMununEtni 1 
IRUHIKCOMUtDU REIN PifY HUD 1 
' RM0N0AVHCCNI.lFHEARTACHfSHAOWlSCS 1 
MARTINA kKBRBt. Tm; nfir fqr rf€ OiRi S 1 
KUTM URBAN, Vikd wmM T WA»M BE U[ S 
HEBAMCafTIRt'WGjVifitWilHMMUUNIAW d 
MONTCOMERV GENTRY >>i :i iLAK H 
RASCAlFlAns ! ■ j 1 


KANrl VrtSI --HI r.ii ,v --i 
JET. iPf Ycii r, nwi* at MY aw 

. SEANnUILlUSIIUlNlUVEWtTHYatJ 
^ AUClAKEYS.YGUIXINTlU>iCmMrlMUE 
J JAV-Z. OUNCE aOTHES 
J IMIKNESS,IBElIEVEINATMNGCAUECIC'.1 

I nXNAOMHCSOAlM 

J OUnAnTHEWAYYDUMIM 

J JOMOSmK. TRYNe TOmOABALANa 

J OinUST.NEYYA 

J KaAMOKSNAAl 
J tMCMNm.MIMB 

1 MOOiaT.ITSMYUrE 

n Tmin.si(iwjAw 

1 IIMV£aUK.NOTrOOAY 

J 1UPACFUI NOIIHiiauS.'- 

J fiOOOCMMLOTTt'i iLi'. 
1 VINGVM6TVnNS.lJ.L'^iUi:H 
J SHBdSa SAYS' 
J *,H,SJLVtHAS0CO-.n 
"1 nWTClWOT,MM»i;iOUVt 
J P01VPHCMCmEE.llGHrADAY 
1 BUHE-IKIEtUNGTHiS 
'j $TI)llY0fTMtTEAR.lATIirhEOAnCW 

''■ jAa(joimsoN.iAYicfi 

J SHU EBVTV SOUL W^fYMflE KIDS 
1 THEE DAYS GMCE.i:-Jr[IEVtKrTHKGWOl;TYDU 


' »tlHK*rAIW 

TMie DAYS GRACE ' iiM'^il 

OUntAST.MiYVi 

UNKIN PARK. >.'JM(! 

KEEB. MiLf,.Mi<.f 

MISSY ELUCm. 'AW THAI OUICH 

fl(TONa.P*vtSF(.FAWIi 

OUTKASI. TKE WAV rOUM(Tt1 
n. G00DCHARl0m.Hn0 0M 

~ SAAiROiEiin.><AHonaM] 

^ Hoooun,iiiuYui£ 

FINOEBElfVlN, 'm\\\ 
FEFimWSON, li-- Mi 
PIEATtiM' . 'IJ 1 
LUDACfllS :. ,^',1 1 

OtfAUlT,*AF.IIJSW. LliEAWAY 

MCKtUAOLSDMEDAY 

JET AHf Ynu GOVSA Bf M< GIRI 

BfttTNEV SMARS. Ml ACAiNSr MUSIC 

3 DOOfCS DOWN. HiRI MTHOUt rau 

BlUVTAliMT.TKlM 

euNic-iK,'i-:iiNt T«.s 

WCKUBACK. ; in 1 D mil OUT 

WGVPOI'.llT-LtK.SCYWItWl 

DARKNESS. iStLSvL IN A THING CAllIDUM 
"'. EVAIKSCENCLMYiMMOATAt 
~: SWOUailiKMBERS.WiUCHlHiS 

GlEMN LEWIS. BACK FOR MORE 
' CMNCy,tci:DAf-(N 


HOMEWONITMVIHI L 

' 1 


||JWuuD(iiautuirHSiuiui»csiaBaNtflic | 


llMNEW0«n«w3^^^^^^^^ 


\ NICIIEtBACK. nr.ifflfti YOU QUI 
L THEWS. ^*mHrAn»TR 60 

f INCUBUS. VIIL.AUII.1ANIAC 
1 WEARY OUH. i'Ml CHAN 
\ HOT HOT HEAT TJl.t lU UI. OANCI MYTH ME 



toAriola/BMG, 

which released 
the album. 1 1 || 

So how did 
viewers take to 
"World Idol'? 

The two-part I ■ I 
show got medio- 
cre ratings in the 
U.S., where it 
aired on the Fox 
network, but was 
a hit in many 
other countries. 

toording to Nielsen Media 
Research, the first part of the US. 
broadcast of "World Idol " — which aired 
Dec. 25, 2003— got a 23 rating^ share, 
or 65 million U,S. viewers. In TV terms. 




chay@billboard,com 




"share" equals the percentage of TV 
viewers tuned in to the program. 

Part two of 'World Idol," the results 
show that aired Jan. 1, scored a slightly 
higher viewing audience: a 2.8 ratings 
share, or 7.7 million U.S. viewers. 



According to the respective net- 
works that aired "World Idol," inter- 
national ratings for part one of 
'World Idol " included a 22.5 share in 
Germany on the RTL network. 

In other countries, that "World 
Idol" episode was No. 1 in its time slot, 
including Poland (28.6 share on the 
Polsat network) and the Netherlands 
(25.8 share on the RTU network). 

In other countries, part one of 
"World Idol" was the mo.st-watched 
shmv of the day. including Belgium (a 
whopping 42.1 share on the VTM net- 
work), Canada (nearly 2 million view- 
ers on CTV) and Australia (2.4 million 
viewers on Nehrork 10). 

NicheUe McManus was named the 
winner of the second season of the 
U.K.'s "Pop Idol" in the Dec. 20, 2003, 
broadcast of the show, McManus' first 
single, "All This Time, " was released 
Jan, 5 on SUMG and went straight to 
No. 1 in Uie U.K. 

Meanwhile, Singapore will get its 
own local version of the "Idol" TV 
contest franchise. 

"Singapore Idol " will premiere on 
MediaCorp TV Channel 5 later this year. 



Adyefttsemera 

REQUEST TV 

OVER THE AIR COMMERCIAL BROADCAST NYC 



HIP HOP/R&B 



I TWISTA Ff KANVC west SLOW JAMS 
J CASSlOV tt R. KELLY HOTEL 
I JAGGED ElXSe WU.KEO OUT HEAVEN 
I ALJCtA KEYS YCXI OONT NCW HY NAME 
I SEAN PAUL I M SDU IN LOVE WTH YOU 
I MEMPHIS BLCEK ROUND HERE 
I ASHANTI RAIN ON ME (REMX| 
I JAY Z ENCORE 

I MARQUES HOUSTON POP THAT BOOTY 

I R KELLY STEf IS T.tf NAME Of LOvE 

I BUSTA RHYMES F' N CANNON SHORTY 

I AVAKT re; ad your MIND 

I MARY J BUO& EVE NOT TOOAY 

IjAE MILL2 NO NO NO 

I BEYONCE/SEAN PAUL BABY BOY 

I BOW WOW MY BAev 

i kelis milkshake 
Ig-unitstunt IOT 
I JA Ruu CROvmciAP bv;k 



A TWAM SmE S mot JUST A PRE:tty FACE 
E CASH SBTEMBB) VMN fT CaUES 
I FAITH HILL CRY 

I mOOKS ft DUNN YOU CAN T TAKE THE HONKV 

I CROSS CANADIAN RAGWCED 1 T 

I OARY ALLEN SONGS ABOUT RAIN 

I MO ROCK/SHERYt CROW PTCTURE 

I TOai KEITH AMERICAN SOIlDER 

I OUC CHICKS SIN WAGON 

I ALISON KRAUSS EVERYTIME YOU SAY BYE 

I TRAIN ^f^U* 1 LOOK TO THE SKY 

I RODNEY CROWELL EARTHSOUNO 

I OWUHT YOAKAM EARTHBOUNO 

I BUOOY JEWELL SWEE T SOUTHERN COMFORT 

1 C0LE>PLAY MOSES 

I ROeiNELLA ft THE CC STRING BAND MAN OVER 
I KEITH URBAN WHO WOULD NT VWMNA BE ME 
T BLACK SPEND UY THME 
llllES SUDDENLY 
R VWY CANT I 



VJ TOP 20 



1 SEAN PAUL I M STHJ- IN LOVt WTH YOU ! 

InWtSTAFfKANTEWESTSLOWJAM 9 

I ASHANTI RAIN ON ME - Rami | 

I JAY2CHANGE aOTXCS E 

iGUNrT/SOCENTSTUNTIOi • 

IauCIAKEYS YOUDONTKNOWHYNAhE t 

I LUDACm STAND UP ( 

iBEYONCE/JAY^CRATi'lNtOVE I 

•SON MTH YOU I 

I MONICA KNOCK KNOCK \ 

I KON LOVE CALLS f 

I R KELLY STEP IN THE NAME OT LOVE f 

IaKON BFLlYCkANCFR ! 

I MARY J/ EVE NOT TODAY 9 

I JuvENtf )N My life: j 

I ELEPHANT MAN F-ON DE RIVER 9 
I CHRISTMA AGUILERA CANT HOLD US DOvm 9 

I TWISTA TATOO 9 

I YMG YANG TWINS SALT SHAKER 9 

EK ROUND MERE 9 



EBERMUDEZAJ 



ZANTtS 

I LOS CHALCHALEftOS FtSPtCXUA 
I LEONARDO FAVKJ FOTODf CAAMET 
I PLASTILMA MOSH PEI <»OSO POP 
I TKMtES DEL NORTE RCYNA DEL SUR 
I ALEXANDRE PWICS OUITEMOSNOS LA HOm 
I OIEOO TORRES QUE NO HE PIEROA 
I NANA Put R TO OE SAN BUS 
I CmSTlAN VOL VCR A AMAK 
I CHAYANMC AUN SXSLO SM T1 
1 0IEOO TORRES QUE NO IK PIEROA 
I FABULOSOS CAOUAC WIADOA 
] LOS vnCONTtt VENEHO 
IkUMBUKMGS ftOZOIUTU HIGENTE 

CHRISTIAN VOLVEfl AAMAR 
I SELENA AMOR PRUHieOOO 
I WtCIHtA LOPEZ CARMELO Dl LSMW 
] LOS IRACUMOOS PUERTO MONT 
I BANOA BLAMCA SOPAOC CARACOL 
ACAOERONA 



LIVE CALL REQUESTS FOR DECEMBER 34,716 CALLS CONTACT : L£NN COOPER 212-57e.l446 

BASED UPON VERIZON CALL COUNTS VIA IP 540 SERVICE NY LATA WWW.TV26NEWYORK.COM 
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BDSCertified Spin Awards December 2003 Recipients: 

600,000 SPINS I 

Wherever You Will Go/ The Calling /RCA 
In The End/ Linkin Park /WARNER BROS. 

500,000 SPINS , 

The Middle/ Jimmy Eat World /DREAMWORKS 

400,000 SPINS I 

Bring Me To Life/ Evanescence /WIND-UP 
Unwell/ Matchbox Twenty /ATLANTIC 
In Da Club/ 50 Cent /INTERSCOPE 

300,000 SPINS I 

Drift Away/ Uncle Kracker /LAVA 
Get Busy/ Sean Paul /ATLANTIC 
Headstrong/ Trapt /WARNER BROS. 
Crazy In Love/ Beyonce /COLUMBIA 

200,000 SPINS J 

Here Without You/ 3 Doors Down /UNIVERSAL 
So Far Away/ Staind /ELEKTRA 

Into You/ Fabolous Feat. Tamia or Ashanti /ELEKTRA 

P.I.M.R/ 50 Cent /INTERSCOPE 

19 SomethinV Mark Wills /MERCURY 

Can't Let You Go/ Fabolous Feat. Lil Mo & Mike Shor /ELEKTRA 
Someday/ Nickelback /ROADRUNNER 
All My Life/ Foo Fighters /RCA 



100,000 SPINS I 



Hey Ya/ OutKast /ARISTA 
The Way You Move/ Outkast /ARISTA 
Bright Lights/ Matchbox Twenty /ATLANTIC 
White Flag/ Dido /ARISTA 

(There's Gotta Be)More To Life/ Stocie Orrico /VIRGIN 

Stacy's Mom/ Fountains Of Wayne /S-CURVE 

Can't Stop, Won't Stop/ Young Gum /ISLAND/DEF JAM 

I Melt/ Rascal Flafts /LYRIC STREET 

I Love This Bar/ Toby Keith /DREAMWORKS 

Walked Outta Heaven/ Jagged Edge /SONY URBAN MUSIC/COLUMBIA 
Tough Little Boys/ Gary Allan /MCA 

Bigger Than My Body/ John Mayer /AWARE/COLUMBIA 
This One's For The Girls/ Martina McBride /RCA 
Step In The Name Of Love/ R. Kelly /JIVE 
Almost Home/ Craig Morgan /BROKEN BOW 
Stupid Girl/ Cold /GEFFEN 

Wave On Wave/ Pat Green /REPUBLIC/UNIVERSAL SOUTH 
Put That Woman First/ Jaheim /WARNER BROS. 
Never Again/ Nickelback /ROADRUNNER 

50,000 SPIN 

Milkshake/ Kelis /ARISTA 

It's My Life/ No Doubt /INTERSCOPE 

Numb/ Linkin Park /WARNER BROS. 

The First Cut Is The Deepest/ Sheryl Crow /A&M 

Fallen/ Sarah McLachlan /ARISTA 

Perfect/ Simple Plan /LAVA 

Read Your Mind/ Avant /GEFFEN 

Breathe/ Michelle Branch /MAVERICK 

Honesty/ Rodney Atkins /CURB 

You Can t Take The Honky Tonk Out Of The Girl/ Brooks & Dunn /ARISTAi/ 
Stunt 101/ G Unit /INTERSCOPE 

You Don't Know My Name/ Alicia Keys /J RECORDS 

Runnin'/ Tupac Feat. Notorious B.I.G. /AMARU/INTERSCOPE 

Change Clothes/ Jay-Z /ROC-A-FELLA/DEF JAM/IDJMG 

Are You Gonna Be My Girl/ Jet /ELEKTRA 

Th ere Goes My Life/ Kenny Chesney /BNA 

Drinkin' Bone/ Tracy Byrd /RCA 

Away From Me/ Puddle Of Mudd /GEFFEN 

So Yesterday/ Hilary Duff /BUENA VISTA/HOLLYWOOD 

Officially Missing You/ Tamia /ELEKTRA 

Low/ Kelly Clarkson /RCA 

Invisible/ Clay Aiken /RCA 
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TO EVERY SPIN AWARD WINNER 

CONGRATULATIONS 
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Ella Fitzgerald 
and company 
replace Harry 
Connkk Jr. 
atop lau list 
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Josh Turner 
makes record 
slow climb to 
Hot Country's 
top 20 



Gmban Gets 
His No. 1 

The chilly sales climate of January and a hoi promotion at a 
major chain of department stores is just the combination Josh 
Croban needed to notch the first No. 1 album of his young 
career. And he's just getting started. 
Thanks to juice from a Target Stores campaign. Groban's 

"Closer" scores The Billboard 
2()()'s Greatest Gainer award. 
More than that, it al.so 
becomes only the sixth album 
in the Nielsen SoundScan era 
and the first since 2001 to leap 
from a rank below No. 10 to 
the chart's highest rung (see 
Chart Beat, this page). 

In this transitional week, 
when .store traffic continues to 
settle from the high torque of 
the holiday frames. Groban 
and Beyonce were the only artists of the .six featured in the Tar- 
get sale to realize actual increases, and his gain is substantially 
larger (up 28,000 copies, compared with a 2.5(X)-unit uptick for 
her "Dangerously in Love "). Thus, he flies 11-1 with a total for 
the week of 1 1 1,000, up M% over the prior chart 

Groban's ascent to the penthouse comes just prior to the Jan. 
22 start of his tour, which begins with sold-out shows in Boise. 
Idaho; .Seattle: and Portland, Ore. 

.Amid his road dates comes the high profile of CBS' Feb. 1 tele- 
cast of Super Bowl XXXWII, where Groban will perform a pre- 
game tribute to the crew of the Columbia space shuttle, just 
moments before Beyonce delivers the National /Vnthem, That 
exposure could be especially beneficial, as Groban's two earlier 
albums always soared in the wake of TV appearances. 




Over the 
Counter 



By Geoff Maylield 

ginayfield@blllboard.coin 




ON TARGET: Here's the recipe for the aforementioned Target pro- 
motion. Take six popular albums and tout them in a widely dis- 
tributed circular. Allow consumers to buy any combination of 
two advertised CDs and/or DVDs for $20. Simmer in 1,107 stores 
nationwide and watch it cook. 

Each of the half-dozen albums in the campaign rank among 
the week's top 12 titles, five move to higher chart positions and 
the four that sell !e,ss than they did the week before each see 
much smaller declines than the album market's 28.3% erosion 
from the prior-week sales. 

Target's scheme helps explain why 70.2% of Josh Groban's 
chart-topping sum comes from mass merchants this week, even 
though a majority of his career sales have come from traditional 
music stores (50.7% of 1.96 million on "Closer," 62.496 of 
571.000 for the 2002 CD/DVD combo "In Concert" and 59.5% of 
his 2001 fre.shman album). 

Similarly, in a week when a 4.6% gain jumps Beyonce 23-1 1 
on the big chart, the department-store sector accounts for 
almost 66% of her current total. That is in contrast to tlie 53% 

(Continued on page 5f>) 
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YEAR-TO-DATE OVERALL UNIT SALES 





2003 


2004 




Total 


22,547.000 


25,580,000 


I" 13.5%) 


Albums 


22,231,000 


25,242,000 


(->13.5%) 


Singles 


316,000 


338,000 


(<^7.0%) 


YEAR-TO-DATE SALES BY ALBUM FORMAT 




2003 


2004 




CD 


21,422,000 


24,635,000 


(■ •15.0%) 


Cassette 


737,000 


522,000 


(■ -29.2%) 


Olher 


72,000 


85,000 


(■-•18.1%) 



YEAR-TO-DATE ALBUM SALES BY STORE TYPE (mil ) 



3.1% 60 6% 



ALBUM SALES 2003 
ALBUM SALES 2W4 




Chain Mass Independent Non- 
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'Titanic' Leap 
For 'Closer' 

For only the second time this century, an album moves to No. 
1 on The Billboard 200 from outside the top 10. .Making this rare 
leap is "Cl().scr" (143/Reprise). the third album by Josh Croban. 
With an 1 1-1 jump. "Clo.ser"' becomes Groban's first chart- 
topping title (see Over the Counter, this page). 

The only other 2 1st centurv' release to move to pole position 
from outside the top 10 w;ls Aaliyah's self-titled 2001 CD. In the 
wake of her death in a plane crash, the album took a 19-1 jump. 

Before "Aaliyah, " the la.st album to reach the summit from a 
position below No. 10 was the .soundtrack tt) "Titanic." which, like 
"Closer," made an 1 1-1 leap. Coincidentally. the "Titanic" mow 
was made on the cliart dated Jan. 24. 1998. exactly six years ago. 

Before " Titanic," the last album to move 11-1 was ""Double 
Fanta.s>' " by John Lennon/Yoko One. That move happened the 
week of Dec. 27. 1980, following Lennon's murder Dec. 8. After 
an eight-week reign. "Double Fantasy" moved to No. 2, the spot 
it occupied on Feb. 27. 1981. tile day Groban was bom. 

WITOIY WOMAN: Broadway cast albums are infrequent visitors 
to The Billboard 200. After a two-year gap where no Broadway 
ca.st albums debuted, there have now been Broadway cast album 
debuts for five consecutive years. Keeping the run going is 
"Wicked" IDecca Broadway/Universal Classics Group), the musi- 
cal that revx'als the back .story of the Wicked Witch of the West 
and Glinda. the Gixid Witch. 

"Wicked" is the eighth Broad\i'ay cast album to chart this cen- 
tury' and the first since the Bemadette Peters version of 'Gypsy" 
debuted in September 2003. The highest-ranked Broadway cast 
album of the past 20 years is "Rent. " which peaked at .No. 19 in 
September 1996. 
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By Fred Bronson 

lbronson@billboaKj.com 
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BLACK IS BACK; Next month marks the 15th anniversary of Clint 
Black's debut on Hot Country Singles & Tracks. His first single. 
"'Better Man.'" was a new entr>' the week of Feb. 18. 1989, and 
went on to spend one week at No, 1, This issue. Black has his 
first top 20 hit .since " Been There" peaked at No. 5 in April 2000. 
"Spend My Time" |Equit>') moves 23-20. 

UKE IT 'GOES': " There Goes My Life" IBNA) is No. 1 on I lot 
Country Singles & Tracks for the sixth week. It's the third Kenny 
Chesney song to remain on top for six weeks or more, making 
him the first artist since Nielsen Broadcast Data Systems tech- 
nology was introduced in 1991 to have three songs stay at No. 1 
for six weeks or more. 

OBIE ONE: Singer/songwriter Obie Betmudez has two .songs in 
the top five of Hot I jtin Tracks. His "Me Canse De Ti " (EMI l.atin) 
returns to No. 1 . while "Antes" fells 2-4. Bermudez is the first 
artist to have two simultaneous top five hits since Jan. 13. 2001. 
when Son by Four was No. 4 with "A Puro Dolor"' and No. 5 with 
"Cuando Seas Mia."" Bermudez is the sixth artist to have hvo top 
five hits at once on this chart. .Aside from Son b\' Four, the others 
are Alejandro Fernandez. Selena, Los Bukis and Julio Iglesiajs. 
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MAROONS • Songs About Jane 
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jivt SMnrnwBA 1 1 ? rn ' [HI 


91 


41 




40 


SIMPLE PLAN A No Padi. No Holniete._Jll>l Balls 


35 


92 


84 


89 




JAGGED EDGE • Hard 

CDlUMBlAi .. ■.. MllSICH-' '■•-•l r l)i 


3 


42 


29 


35 


KORN A TllieALooklnTlloMifnH 

'MMOAIALIPIC 9»»*iS0W MUSIC (MM EO Cth 


9 


93 


75 


82 




BRAVEHEARTS Bravebeerled 

U VniLCDlLMBIA ■?I2'<SCIVI MUSIC £Q.'11 » 


75 


o 


74 


113 


JET Got Bom 

[(inuanai^fO III « coi 


43 


94 


1 14 






SOUNDTRACK G«M Moantain 

aWZitOlUUBIA HSMISOW MUSIC 111 » » Cl» 


94 


o 


64 


44 


SHANIA TWAIN Upl 

MfROINT tlini4.UMGIII1JllCDI 


1 


® 








HOT SHOT DEBUT VI 

PHANTOM PLANET Phantom Planet 

3*yil&Hi rP[C8*tMS0W MUSICIIIKEIICI)! 


95 


45 


43 


56 


AVANT Private Room 


18 




t 


58 
50 


65 

78 " 


ROD STEWART II Had To Bo Yoa .. Tke Groat American Songtooli 

,1 KCQ&nMr. ii7»tkM 


4 




124 


100 




LUTHER VANDROSS A Banco With My Falter 1 


47 


HOOBASTANK The Reason 

isiAunuimiDjMGiiiaiCDi 


45 


97 


81 


102 




3 DOORS DOWN Another 700 Miles lEPI 
iieptAucvnivtitsMwitaiuMRiiiitiCiii 


21 


4« 


?.7 


29 


KID ROCK A Kid Dock 

'nPnDU ATIA>i:iCS3ttS'<Ai]<>l«CDI 


8 


98 


85 


123 




OBIE TRICE • Clieers 

s«Ai>»»ifw I'mci'.ui't ■iwcoi 


5 


49 






. BIG TYMERS Big Money Heavyweight 21 


99 


99 


107 




BLACK EYED PEAS • Elaphink 


26 



54 



wwi«r. billboard. com 



BILLBOARD JANUARY 24, 2004 



g '° 




ARTIST T"rtt« 
IMPRINT ft NUMBER/DISTRieUTlNG LABEL 


a\ 


s 

I 


1 LAST WEEK 1 


a 
< 

i 




ARTIST Trtl« 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


O 


lOT 


HO 




RASCAL FLATTS A Meh 


5 


151 


147 


183 




T.I. • TrapMuzik 

GRANOWISnt'AILANIi: nr. ■ .1^ r U « 


4 


126 


179 




FEFE DOBSON Fefe Dobson 

ISIASO «l 1 1; 41 CO ' |H| 


101 

14 1 
103 




169 


155 




GARY ALLAN See H 1 Care 

UCA NUHVIIti tmil I.UMG*! IB M'IZW 


17 


94 


81 




DAVE MATTHEWS BAND A Tlw Central Partt Concert 

MM* ■■ ■ ■ -.II -■• , . i| 


153 


107 


114 




BROOKS & DUNN • Red Din Road 

a*STft'..-.Miiii: ■."I- ^ . 


4 


174 

T'Q 


99 

■V6 




ALAN JACKSON A' GreslBst Hits Volume II 

HF •.c.i.-iuuf Hasom-eniMCDi 


154 


161 
151 


73 
165 




cLVis PRcsLcT A ctvis. lao lo none 

BMC STRATEQIC MAOKnmS.flCA KW-.-RMG 1199 CO) 




JOHNNY CASH A Amtrican IV: Tlie Mm Comes AroiMid 

■ .i-,vfi.iiiacri 


22 


155 


JONNY LANG Long Time Coming 

A&M aOIWINnRSCQPtlSKilIKI 


17 


11/ 






CP Al A CmI 111 


3 


156 


132 

13?" 


15^ 
161 


ROB ZOMBIE Past Present & Fetare 

CEFFTNO0IO4I.IIME HID CftBWDI 


11 


102 






MICHAEL BUBLE # Mickael BMble 

i." 'llMllDllHI 


47 


157 




STONE TEMPLE PILOTS ThwA Ite 

ATlAMICIKtbAD lianCOl 


26 


9'3 


11* 




VARIOUS ARTISTS The Soarce Presenti Hip Hop Hits Vol. 7 

Dtl MM DOIBItlOJUG llZWCai 


89 1 


15« 


105 






Cn.UMBIARH&SON'rMPJSIC ilinEQCOl 




104 


■44 




112 Het&Wet 

BAD ecrutr soji Dan;r-'L^ hwjjii 


22 


(m 


196 


160 




ELVIS PRESLEY A' Elv1s:30#1 Hitt 


1 


r;. 


10^. 






2 


160 


133 






KELLYCLARKSON A' Thankful 1 




■•2 




STAIND A 14 Shades Of Grey 


1 


161 


130 


162 


EMINEM A* The Eminem Show 1 

iV!F. .vF-iflMAihi'U?wiMf(rmscoPieiifiiw 




,7 




KtNPlT cncsncT A M snoes, mo anin, no rroeieins 

tTiUfciir, |i?*ift«i 




162 


13/ 


1 30 




BON JOVI TUs LaH Feels Right 

ISLAM!) DCISttiOJUG AWItM 


14 


li5 


■48 




KErTH URBAN A Golden Road 


11 


163 
164 


144 
175 


1 69 




AFI • Sing The Sorrow 


5 




115 




MURPHY LEE • Da Skool Boy Presents Murphy's Lew 

fO Hf.lL'jNivtliSA>i«iiJiuvinG n^w :Di 


8 


158 




BRAD PAISLEY • Mud On The Tires 

AnSTA lUSMVILLf MBKH-D lUtt'UNl 


8 


106 


97 




SOUNDTRACK • Love Actually 


39 


165 


176 






DAVID BOWIE Best Of Bowie 


70 


145 


153 




TMF RF AfH RDVC A That Uarw RmI M Th* RMch Ravo' Cnimila M CiHnmar 

C*pnc>.ii;Mi]iii »» CC' 




166 


150 
158" 


1 ia 

142 




REBA MCENTIRE Room To Breathe 


25 


146 
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VARIOUS ARTISTS WOW HHl 20B4 

rnirrDiNi vim-j cunaiui cHitisnM»!i£'SP*RittrA<ii ncoi 


51 


167 


NICK CANNON Nkk CranM 


83 


153 






CT/*ii>Y OF THF VFAP Pun* AwitniiN 

MAVEfllCl *H'» WARtdfR Bflr •; n? « COI Ch| 


104 


168 
169 
170 
171 
172 
173 
174 

<D 

176 
177 
178 
179 
180 
1S1 
182 
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LONESTAR* Frsn Tinra To Itan: Grutnt HHs 

fINA lt^lti'Rl.l> 1 12 U' II Wl 


7 






CECE WINANS Throne Room 

PUHSFRSGS nDSPEl.>ttilD KKI.^NY UUSIC HI SB EUKW 


32 


148 


1 :iv 




CYNDILAUPER AtUit 

CArLKHr<lPICnMasaN> MUSIC nuBEQ COl 


38 


1 Jl 

1 ly- 


•2A 




MCK^TmB A nimn iwr> 

i*t0«in'CW8:'tMC0l|H| 




159 
172 


198 
151 




BRAND NEW PejiCaHMiy 

'R PLf CROrt'N CW'BAZOflsllEllJieCtll 


«3 


SEAN MUL A' DMyltook 


9 


MONTGOMERY GEriTRY • My Town 


26 






RUFF RVDEPS.CtFjAMOtXBmjMGtlK'IZin 




157 






YOUNGBLOODZ • Dnnkin* Palniz 

so so OFF MIH". ARISTA 1 13 »1S«I 


5 


u;^ 

149 


■17 




TIM MCGRAW A' Tim McGraw And The Oancehell Doctors 


2 


164 


168 




MARY J. BLIGE A Love ft Ufa 

G(F^T^ '.-■s- -iPf 


1 


1C9 




BeiiE midlbr V Beiio iHioier aiigs ine nosemarv Liooney Mngoooi 

COIUWOIA • ' '.' MlAlClltlltaCO) 




1 7a 






JOSS STONE The Sout Sessions (EP) 

scuRvE4?n4(9Baii|ii] 


128 


SE ENii 




VARIOUS ARTISTS JuM Becaesa I'm A Woman: Songs 01 Dolly Parton 

sutup mi nni 1 ' » Lc < 


55 






CASTING CROWNS Cesting Crowns 

flEAtHSIfllEI la'Tl'HIJMUS 11831 cot pq 


165 


113 


132 








166 


■JU 




KIDZ BOP KIDS • Kidz Bop 4 


14 


141 






JAMES TAYLOR • The Best (H Jmws Tiylor 


11 


138 


128 




VARIOUS ARTISTS • Totally Hits 2003 


13 


173 


164 




AL GREEN i Cin^ SUf 


53 


143 


138 




JARULE Blood In My Eye 

wuRO(Rir<C.'D(i iaM«tVrj1DJMCN«rilW 


6 


181 


157 




AVRIL LAVIGNE A * Let Go 


2 


160 


150 




PEARL JAM Lost Dogs 

CPtCav.;; ..i '.1 Ml.. .'I'lWlQail 


15 


115 


88 




FMDIOIIF I/SI FCIAC * 




167 


166 




TORI AMOS Tales Of A Librarian; A Tori Amos Collaction 

afiantk: bxh'AC iisa cdi 


40 


122 


140 




JASON M RAZ # Waiting For My Rocket To Come 

|H1 


55 1 
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RAEKWON The Lex Diamond Story 

iCL WATER uwiieALnirtr/iJiiMtiuicag 


102^ 


129 


VTVt 


■ 


ROONEY Rooney 


131 


154 


•32 




DIERKS BENTLEY D^erfcs Bentley 

aPITUllNASHVLLtl39il*<IL«i1l 91 


26 


\S6 
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ANTHONY HAMILTON Comin' From Where I'm From 

so !.a m uig;.'ARiST*ii!n co^ 


33 
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KEM Kemistry 

UDTOWN Otritl,iJMRGItWU)*)|li| 


90 


125 


63 




now wow A Rjiui Wnur 1 InluBBkiul 
D^JTV WUTV W DOW VWOW. UtIIBBinefl 

CALweiA trlI3'sa^> ujsi:iii nta'UHi 
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184 


180 
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SOUNDTRACK Pirates 01 The Carthbeu: The Cnrte 01 The BUck Pearl 

wAit omv mam i la » coi 


75 


127 


134 




R. KELLY A ' Chocolate Factory 


1 


(B 




SOUNDTRACK American Wedding 

vnivtr<:a; lUorM.UMRn imacnf 


23 


123 


98 




IllCniJ TIMRFBI AVE A ' liMtifLAH 




186 


189 


193 




LED ZEPPEUN Eariy Days & Latter Days: The Beit 01 Led Zeppelin Volume One And Tmto 

AILAMICKKlHAIiMaWCOl 


116 


134 
98 


177 
92 




SOUNDTRACK Mona Lisa Smile 

EPIC Kfjjsov" Music ■ ti 1* [q cm 


134 


(ED 




1 ORIGINAL BROADWAY CAST RECORDING IWcknl 


187 


I 
■ 


r.WiUi V rayaoiB un ueBui 

*TUHiic new.AO usa CHI 




188 


198 


184 


1 ELTON JOHN A ' Greitm Nils 1970-2002 


12 


108 


135 


DASHBOARD CONFESSIONAL # A Mark. A Mission. A Brand, A Seer 


2 


189 


177 


185 




SOUNDTRACK Dirty Dancing: Ultimata Dirty Dancing 

i«cAt<A7VBM(isi>tAT(GicMAmiitNe Gmuriiiacoi 


114 


121 


126 




5TAQIE ORnico V Macie Urrico 

lORi FRn M .i;sn\iRGiM 1 1 1 W1I VI mi 


59 


190 


182 


175 
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GODSMACK A Fnceless 

REPI,tlllC-JMvERSAJ.ainMUUROIIWIlMI 


1 


112 


103 


R.E.M. In Time 1988-2003: The Best Of R.E.M. 

IVAB-JE^BHt;! tKMIIIinCt)) 


8 








TOO SHORT Married To The Game 

<-'iC«' JIVt-iJi/ZZOMMIIIIICOl 


49 


95 


131 




THE STROKES • Room On Fire 




192 








VARIOUS ARTISTS Cnnk And Disorderiy 


161 


140 




^ SOMETHING CORPORATE Nofth 


24 


193 








ASHANTI A Chapter U 

■ M.' iM\l-- i::jM<^iI*i»W 


1 


119 


SS 


I 
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BRUCE SPRINGSTEEN A The EssMitial Bruce Springsteen 

lEGAO.Tr'.llMMRA-KI.'Un'J'MlJSIt; - -iWCRi 


14 


194 








SOUNDTRACK Haaoy 

FlEt'FUGnTVFir.niXCDI 


105 


170 


181 


MANDY MOORE Coverage 

mc ttiz'scM um ci 1 2 'H EQ cat 


14 


195 








STEVE MILLER BAND Vounf HoBfts: Complel* Gr«BlB*t Hits 37 

CApnut aacsmvci' 


134 


178 
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YELLOWCARD Ocean Avenue 


99 1 


196 


B6 






FUEL Natural Selection 

[PIC asssi siMT uunciiiai mi 


15 


U2 

1 1 1 






SOUNDTRACK Something's Gotta Give 

:,[)uiMBiAOTii.wiiyM«,isii:jii»eocoi 


146 


197 






RYAN ADAMS Reck N Roll 

LOSI MtOfWAV OCUH- lU W CO! 


33 




SOUNDTRACK A The Lizzie McGuire Movie 


6 


198 
199 
iOO 






GAVIN DEGRAW Chariot 

; aM-Jl»lMli :il *i.tii[H] 


180 


184 

155 


137 
141 




JACK JOHNSON • On And On 








JOSH KELLEY For The Ride Home 


159 


TRAIN • My Private Nation 


6 






SOUNDTRACK Blee Collar Comedy Tour The Movie 

. ,r.'illFI»MJ4.\V'<Mlii«'.r' 


200 








VARIOUS ARTISTS A Worship Togethsr: 1 Could Sing Of Your Love Forever 
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ARTIST MMHNT « MUMMK/DrSTRIBUTING LABCL 



f: NUMBER 1 
MICHAEL JACKSON* MM.fpicinM«h>uus<c 



1 Week Al Number 1 



THE BENS EPii:»)M«saM'uu3ic 



TIwBmii(9| 



EAGLES a' AARNtRSTUTEGiCMARtniWG'lBri 



PETE YORN oiiuuBukicmiisoN'r MUSIC 
JOSH GROBAN a' 
SENSES FAIL 



laHFPRISEmWVAHNni BROS 



The Very Best Of 
Live From New Jersey 
Closer 



THE EARLY NOVEMBE R o«ivt TwiWHEHonumwituscow |M| 
SHERYL CROW A ^..^m witimtERScoPt 



fawiTlwPe pihs (H Dreams lEP} 
Tile Room's Too Cold 



SARAH MCLAC HLANA Ainsmmo 
OUTKAST A *H]SiA»np 



The Ver y Best CM Sheryl C row 

Afterglow 



NO DOUBT iNKHsconiOMM 



Speakerfa oxxn/Tlie Love Below 
The Singles 1992-2003 



THE STARTING UNE twM thhu'Cefmn ni wiNttnscopE mi 



The Make YouneH At Home (EP) 



I SOUNDTRACK *fmis'wucsoj<iDTMcuw}iwifliie"R>iQt 



The Lorri Of The Rings The Reiam Of Tlis King 




THE EARLY NOVEMBER 
EVANESCENCE A <i 
EVACASSIDY* t i.^uhsmx 



For All Of This (EP) 
Fallen 

Songbiitt 



HIDDEN IN PLAIN VIEW OA'vt iMni<GurENnteii.iNTEftscoPE 



Htirten In Plain View <EP| 



RED HOT CHIU PEPPERS* wumhmqsmmi 



GreMeslHits 



NORAH JONE S A" atMwnsi 
DIDO A '.mi'.v\}i 



CwiwAwayWrtllMe 



Life For Rem 



JAMES TAYLOR* wuMRenos rsofiiWHNEii sipuieuc lAUtaiiw 



«Tiylor 



THE BEATLES A appii mjii^cmiiqi 
SOUNDTRACK 
CHER A- If -IS M 
STING A xwmu 



Let H Bo.. Naked 



IMniAMOiSCMV MUSIC 



BROS rnUAVARKEa STRATEGIC MARKETnC 



_ Cold Mountain 
The Very Best Of Cher 



Sacred Love 
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Sales data cwnirifld by 

i> Nielsen 

SoundScan 

TITLE iMPHiNfi NUMMH/DtStRlBUIlNG LABEl 


■ 


1 




NUMBER 1 s WBeksAlNumbarl 
TUPAC: RESURRECTION A MuaunBriMUMCgK 


3 

2 




THE CHEETAH GIRLS (EPI* IMUnneranil 


THE LORD OF THE RINGS: THE mVRN OF THE KING wmstmwsilMlMaammweiims 


5 
4 




FREAKY FRIDAY* minraomnn 


YOU GOT SERVED UUAjBlcaM^soNVUtJSic 


B 




COLD MOUNTAIN □MZ/cOLUMaiAKUs^or,- uusic 


6 




LOVE ACTUALLY* jxmmK 


9 


MONA LISA SMILE (Picwn w< Uusic 


I 9 , 


10 


SOMETHING'S GOTTA GIVE coiuUBiAsi9n>^0Nvuusic 


10 






THE LIZZIE MCGUIRE MOVIE A wul disk) Nxn 


11 


14 




PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL wui i»»ct mam 


[12. 




AMERICAN WEDDING umiiku ram^UfiG 


13 




DIRTY DANCING: ULTIMATE DIRTY DANCING RCAifisafiUGSTRAnGiCMADKCTiNGGflOuf 


11 




HONEY tifK?flA(.«?*.[eii 


21 




BLUE COLLAR COMEDY TOUR: THE MOVIE wuniiimos {wsimufKMMwm 
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CHICAGO A- Fncinii/som MUSIC 


■ 


m 




BAD BOYS II A SAD BOY riT .jVWI 




16 




CONCERT FOR GEORGE WAflNER sirategic uarkhing t«« 


17 




LOVE D0N1 COST A THING Hounrooo ion- 




20 




THE LORD OF THE RINGS: THE TWO TOWERS* wwGsouNOTHA»&REPniS£te3;.^v/ARNEHB<ws 


[21. 
[23 


22 




THICKER THAN WATER imsMMmMMM 


18 




A WALK TO REMEMBER* EKnuomiuw 




O BROTHER, WHERE ART THOU? A' L05T«iGHWAv..MLncuini?o]MiDjMG 






BIG FISH soNYCuuaouflowsowiMjsic 


■ 


"1 


THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING A nrnxmrntUHatma. 
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THE BILLBOARD 200 A-Z (USTEO BY ABTISn) 



Ryan A(Jirm 1 97 
Ttac* Adkint 89 
ATI 163 

Chnslina AguiKra &3 
CUy Aiken 32 
GaryAILwi 152 
IbnArftKB 180 
AsAanIi 193 
Audiost«v« 54 
Ann! 4S 
Baby Bash 81 
DviridBaniw 79 
ThaBaactiBoys 115 
TlMBMUes 56 
Oierta Scnbey 182 
BigVwis 49 
Black Eyed Peas 99 
Maty J Bilge 173 
BI>nh IS2 25 
Bon 162 
Oavid BoMM \6b 
BmWow 133 
McMIe BraiKli 109 



Brand Ne'« 170 
aravthearli 93 
Brooks 4 CKinn 153 
MichiKi BuMe 106 
Nek Canixtn 167 
Johnny Cash 104 
Caslirig Cnmns 1 75 
Cher 85 

Kenny Chesney 1 1 1 
Chino 29 
KdlyClaMon 160 
Cotdplay 33, B4 
Counting Crows 53 
SherylCnm 6 
The Darkness 39 
Dathboanl Confeunnai 138 
Gavin Oegraw 198 
DNto 26 
Dixie Dicks 74 
DMX 121 
FeteOotwn 101 
Hilary DuK 20 
lagka, 22 
Missy Elliott 66 
Eminem 161 
Ewanescerxie 9 



Gwxl L(i.i(ij«le 60 
Al Green 127 
JoshGrobsn I 
G^nrt 13 



Eiwque Iglesias 129 
Alan Jackson 19.103 
Michasl Jackson 15 
Jagged Edga 92 
JaRuie 178 
Jay-Z 10 
Jet 43 
Joe 50 

Elton John 188 
Jach Johnson 148 
Noiah Jones 27 
JtneiMie 31 
ToCyKedh 5,61 
Ketis 37 
JoshKeitey 199 
R Kelly 62. 134 



Kom 183 


Memphis Btoek 51 


Raeltwon 181 


Alic'4 Keyi 2 


MerCyMe 119 


Ratcal Flans 100 


Kid Rock 48 


BetleMltllei 123 


Red HOI CNIi ftppers 16 


Kid^ Bop Kids 176 


Steve Millef Band 195 


LeAnn Rimes 88 


Beyonce 1 1 


MontgDmery Gentry 171 


Roorwy 131 


Korn 42 

Jonny Lang 1 55 


Mandy Moore 144 
Jason Mrai 130 
Musiq 38 


Seal 105 
Sean Paul 120 


Cynfli taupe* 169 


BobSeger 73 


Avnl Lavigne 1 28 


Nelly 36 


Simple Plan 41 


Led Zeppelin 186 


N-cheSxach 17 


Jessica Simpson 30 


MurpftyLee 113 


NoDoutrt 4 


Sorwittang Corpoiste 142 


Ul Joo & The East Side Boyz 
LimpBiikrt 66 
LinkmPsA 12,55 
Lonmtar 168 


^^■^ TheOtfspnng 52 


SOUNDTRACK 


CAST RECORDINGS 
Wtchsd 187 


Ametican We(Mir<|> 185 
Blue Collar Comedy Tout' The 
Movie 200 

The Cheetan Girls lEP) 35 


Ludacfis 24 


StacieOmco 139 
OutKast 3 


MaroonS 57 


CoUIMountaIn 94 


matchboi hrenty 78 


Bradf^isley 164 


Dirty Dancing; Ullimate Dirty 


Dave Mattt«ws Band 102 


Pearl Jam 179 


Dancing 189 


DaveMantwws 72 


A Parfecl Ofde 125 


FreaKy Friday 65 


John Mayer 63 


PnanlomPUnei 95 


Honey 194 


MailMa McBrlde 77 


Pkik 90 


The Uuie fMcGwre Mnie 14? 


Michaet McDonak] 64 


R0.D. 137 


The Lord 01 The Rings: The Return 


Reba McEntire 166 


Ehm Presley 154.159 


O The King 40 


TimMcGra* 122 


Puddle 01 Mudd 58 


Love Actually 114 


Sarah McLachlan 14 


R.EM. 140 


Mona Lisa Smile 136 



PlrstHs Of The Caribbean^ The 
CurM 01 The Black Peatl 1S4 
Somethings Gotta Give 146 
Tupac: Resunectnn 34 
VouGotSened 76 

Bntney Spears 16 

Bruce Sprir^teen 143 

Slairxl 1 10 

Rod Stewart 21.46 

Sling 70 

Joss Stone 174 

Stone Temple Pvtots 1 57 

Story 01 The Year 117 

BartxaSMsand 158 

TneStrohK 141 

Rut>en Studdvd S 

Switchknt 75 

James Taylor 126 
TTwee Days Grace 91 
Tl 151 

Justin Timbenake 135 
Too Stiort 191 
Tram 149 
Trapt 87 
OtMTrtce 98 
Josh Tume» 7 1 
^nla Twani 44 



Keith Uitan 112 
Lulhw Vandross 96 
VARIOUS ARTISTS 

Crunk And Disonlerly 192 

Just Etecause tm A Wynan. Songs 

Of Dolly Parton 124 

No«< 14 7 

The Source Presents Hip Mop Mils 

VW 7 107 

Totally Hits 2003 177 

Worship Together: I CouM Sng (X 

Vbt>r Love Fomer 150 

WOWHits2004 116 
Weslwte Connection 23 
The WNte Stnpes 86 
CeCeWinans 118 
YeUowcard 145 
Ying Yang Twins 67 
ftungBloodZ 172 
Rob2ombie 156 



Over The 
Counter 

Continued from page 53 

share that traditional retailers hold of 
the 2.6 million copies her solo album 
ha.s .sold to date. 

The percentage declines that the 
other four titles in the Target promo- 
tion experience from prior-week .sales 
are the smallest among the big 
chart's top 40 albums. Toby Keith 
drops by a scant 2.4% (9-5). No 
Doubt by 10..'>% (.'>-4). Alicia Keys by 
12% (No. 2). and UnWn Park by 
13.6% (16-12). 

HAPPY NEWYEAR, R\RT DEUX: The 

upbeat tone of the ye;ir's first frame 
continues in the second, as album 
sales are 7.7%) ahead of the same 



week last year, and cumulative sales 
from the first two weeks are 13.5% 
ahead of the year-to-date pace in 
early 2003. 

Album sales have now beaten 
those of the comparatiw prior-year 
frame in 14 of the pa.st 18 weeks. 
Pinch yourself. 

The top of The Billboard 200 di.s- 
plays that vitality, where three titles 
beat lOO.OOO copies, compared with 
just one on the same 2003 chart. 
Each of this week's top 10 — and in 
fact most — albums on the chart sell 
more than the titles that were at the 
same rank one year ago. 

Further, there are 16 titles show- 
ing gains over prior-week sales, com- 
pared with 13 in the comparative 
2003 week. 

/\s we did last issue, with the mar- 
ket continuing to shift fi'om the 
fourth-quarter blast, our sales charts 
award bullets to titles with smaller- 
than-average declines from prior- 
week sales. 



STARTIN' SOMETHIN': Sony Music 
used CBS' Jan. 2 telecast of Michael 
Jackson's entertainment special as a 
springboard for direct marketing 
sales on "Number Ones," an effort 
that yields a 22% gain and a 39-15 
jump (47,000). 

That's the album's highest rank 
since it bowed at No. 13 eight weeks 
ago amid headlines of the latest child 
molestation allegatioas against him. 

Sony says close to 20,000 orders 
flowed from the effort, from Inter- 
net or phone sales, with most con- 
sumers opting for a combo offer in 
which they could buy the "Number 
Ones " CD and DVT). He thus claims 
No. 1 on both Top Internet Albums 
(11,000 copies) and Top Music 
Videos (26,500). 

On another network, rock band 
Rooney was all wer an episode of hot 
night soap "The O.C, " not only hav- 
ing four songs played but actually 
taking lines in the script, as band 
members interacted with characters. 



Off that. R(x)ney's sales almost 
triple, good for a 31-3 jump on Top 
tieatseekers and a re-entry at No, 131 
on the big chart. 




It was not one show but several 
that helped Julio Iglesias win Pace- 
setter stripes on Top Latin Albums 
(up 64%). During the tracking 
week, he was seen on "Live With 
Regis & Kelly," "Today," "The View" 
and CNN. 



THEN THERE WERE SIX: In the last 
Hillhoard of 2(MI3. Vil made news by 
distributing the top five albums on 
Top Independent Albums for the sec- 
ond time in three weeks (Billboard 
Bulletin. Dec. 18, 20031. 

Last issue, 'RT extended the 
chart's record by one more, locking 
up the indie list's top six slots. Pro- 
viding the winning hand: two by Ul 
Jon & the East Side Boyz, "Ying Yang 
IVvins, Dashboard Confessional, 
Default and multi-act "Crunk and 
Disorderly, " 

A rerun of "The Oprah VS'infrey 
Show" helps break up the TVT 
party, as the show featuring Dolly 
Parton. Sliania 1\vain and Melissa 
Etheridge has Sugar Hill's Parton 
tribute album travel 134 with a 
70%i gain. 

The multi-act Parton set gets 
Greatest Gainer honors on this 
chart and Top Country Albums (31- 
16) while re-entering the big chart 
at No. 124. 
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sis 




Sales data compiled bv II* . 

*» Nielsen 

»«-ifT SounaScan 

ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 




? 3 




NUMBER 1 "" 5 WeelsAlNumbsr : 
THE BEATLES A' 1 






7 




JOSH GROBAN A Josh Groban 


i 




11 




BOB SEGER & THE SILVER BUUET BAND a' Greattit Hits 


3 


5 




LINKIN PARK A~ [Hybrid Theory) 


\ 


18 






VABOUS ARTISTS J<» Most Rilanig Oassiiil Alum In Tlw Worid . Ever! 


8 


19 




FRANK SINATRA • Classic Sinatra: Hil Grajt PnfiirinaiKei 19S3-19iO 


4 


8 




JOHN MAYER A Room For Squares 

- - ■ ■.•M..L:,7iisomii|»l 




9 


6 




TIM MCGRAW A GrutntHits 


■ 


11 


9 




MARTINA MCBRIDE A' Greatest Hits 


7 


13 




COLDPLAY A Parachutes 




6 


14 




PINK FLOYD ^ Dark Side Of The Moon 




10 


12 




KID ROCK A Cocky 




12 


10 




JOHNNY CASH A 16 Biggest Hits 


14 
15 

(D 


13 


20 




BOB MARLEY AND THE WAILERS ♦ Legend 


15 


24 




AC/DC « Back In Black 


16 


23 




ROD STEWART • The Very Best Of Rod Stewart 


a» 

18 
19 


20 


26 




CELINE DION A All The Way...A Decade Of Song 


17 


15 




KENNY CHESNEY A Greatest Hits 


14 


25 




METALLICA ^" MetallIca 


22 


39 




ABBA A Gold - Greatest Hits 


21 


22 


5HANIA TWAIN ♦ * Corns On Over 






ORIGINAL BROADVJAY CAST RECORDINS • Mamma Mial 




27 


40 


ALGREENi^^^^ ^^^^ Greatest Hits 




47 






DEAN MARTIN • Greatest Hits 


25 


31 


47 




PHIL COLLINS A= ...Hits 

va_jt':."LArjTicijtjiAS itijfc'ti'M 


1 


" 






BARRY WHITE A All Time Greatest Hits 




23 


35 




QUEEN A Greatest Hits 






MICHAEL JACKSON Greatest Hits: History - Volume 1 








LARRY THE CABLE GUY Lord. 1 Apologize 


€£> 

31 


40 


41 




JACK JOHNSON A Brushfire Fairytales 

r.-u. i..:^' LMHt -KseCDiIHI 


25 


36 




KID ROCK ♦ Devil Without A Cause 


€9 


43 






JOURNEY^ Journey's Greatest Hits 


33 


26 






U2 A The Best Of 1980-1990 

.i^'.n v«ui:ijMG w (SB 


34 


30 






EVA CASSIDY • Songbird 

III Ill ^If.Mi 


35 
36 

€E» 

3t 

39 

G> 


39 




i MADONNA The Immaculate Collection 


24 


42 




DISTURBED A The Sickness 

- , - - . ,<y! iiiiuini [HI 






ALAN JACKSON A The Greatest Hits Collection 

■■■■■ III!' IJ*-sj6 


50 






BROOKS 8, DUNN A ' The Greatest Hits Collection 


45 


31 




JAMES TA.YLOR 4^ Greatest Hits 






JOMNLENNON* L«non Imnd- The Very Beit Of John Lannon 

IV.HlDP'I J'lt .■■I'-J" tJHII'u't IIP W If!*' 


41 


38 


34 




THE BEATLES ^' Sgt. Pepper's Lonely Hearts Club Band 


42 
43 
44 

45 


33 


38 




PINK A ^ ^ Ml ssundsztood 


36 






STAIND A^ ^ _^ Break The Cyde 


44 


49 




ALICIA KEYS A Songs In A Minor 


49 






LENNY KRAVIT2 A Greatest Hits 


46 


46 






TOM PETTY AND THE HEARTBREAKERS*' Greatest Hits 


47 


32 






GUNS N' ROSES # ' Appetite For Destruction 

.LUtr. i:iiu?^TtN)COI>t 'lIM irM 


CD 






DIDO A' No Angel 

Af nr, -wii- iiw"t!«i|Ht 


CD 






SADE A' The Best Of Sade 

■ = : Fs?s7 si::.^ 1.TI.SC |i?-WE^'issm 


so 


23 


48 




EMINEM A' The Marshall Mathers LP 



HI 
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Sales data compiled by 

A> Nielsen 

AfTTIST SoundScan ^^^^ 
IMPRINT & NUMetR.''OISTRieUTING LABEL 






5 




NUMBER 1 3 Weeks At Number 1 
FEFE D0B50N Fefe Dobson 




2 


6 




STORY OF THE YEAR Page Avenue 




^1 




S GREATEST GAINER S 

ROONEY Rooney 




4 


/ ; JOSS STONE The Soul Sessions (EP) 


s 


a 1 CASTING CROWNS Casting Crowns 


■6 


: GAVIN DEGRAW Chariot 


1? 


19 




JOSH KELLEY For The Ride Home 


8 


3 






rOUNTAiNi Or WAYNE Welcome Interstate Managers 


o 


44 


34 




JOSHUA BELL Romance Of The Violin 

. I'j'UijsiE iimEarDi 


o 

11 


19 


36 




FINGER ELEVEN Finger Eleven 


5 


10 




OAMIEN RICE O 

'■:i'lf-.:iV,'f.liMHBBtlS (-eaCtJI 




7 


9 




JUANES • Un Dla Normal 

; * i:oi 


1 


10 


14 




THE POSTAL SERVICE Give Up 




15 


21 




HIM Razorblade Romance 

lli,",'r;fiA',. . ■,i',Wi';AL»l4I»llMliS IliWaii 


29 


44 




DWELE Subject 




23 


15 




JEREMY CAMP Stay 


17 
18 


14 


17 




D5GB DOWN SOUTH GEORGIA BOYS 'Til Death Do U& Part 


17 


28 




RON WHITE Drunk In Public 


19 


21 


16 




VICENTE y ALEJANDRO FERNANDEZ En Vivo: JuntM Por Uhima V« 


20 


27 


25 




SIN BANDERA De Viaje 


21 

22 


9 
20 


12 
39 




TAKING BACK SUNDAY Tell All Your Friends 
SENSES FAIL From The Depths Of Dreams (EP) 


23 


6 


11 




LILLIX Falling Uphill 


24 
25 


25 


43 




THE EARLY NOVEMBER The Room's Too Cold 


26 


26 




LOS LONELY BOYS Los Lonely Boys 


\ 

! 

i 








THE THRILLS So Much For The City 


t 


18 




THE STARTING LINE Say It Like You Mean It 








MITCH HEDBERG^ ^ Mitch All Together 






DARLENE ZSCHECH Kiss Of Heaven 

■ l^t:■aM^'5a^*Mas^c ■'j».ti;r:i:ii 








PEPE AGUILAR ^ Con Orgullo Por Herencia 


18 


27 




HOT HOT HEAT Make Up The Breakdown 






VICKIE WINANS Bringing It All Together 


24 


33 




THE STARTING LINE The Make Yourself At Home (EP) 


28 


31 




THE RAPTURE Echoes 


33 


42 




SHINEDOWN Leave A Whisper 


39 


40 




ROBERT RANDOLPH & THE FAMILY BAND Unclassified 


13 


20 




pAVEKOZ Saxophonic 


34 


30 




DANE COOK ^ Harmful K Swallowed 






JOAN SEBASTIAN Colaccion De Oro 

!■ ■ •■ll.llMi 




37 


41 




MY MORNING^JAC^^ It Still Moves 








- HOT SHOT DEBUT 

LA OREJA K VAN GOGH Lo Que It Com Mi«ntr«i Te H«i« U Dofmida 








THE WIGGLES Yummy Yummy 


42 


24 




BOB & TOM Camel Toe 

■"■ ■■■■■ " . ■ lDi 






SKILLET ^ ^ ^ Collide 


35 






BASEMENT JAXX Kish Kash 

1. 1]:7K- A^.T-JllAtKXi (IBSBCOl 


36 






INTERPOL Turn On The Bright Ughts 


47 






KINDRED THE FAMILY SOUL Surrender To Love 

". ■ . ■ -.11 ^.nfivw.isi': iiiwfacL" 


38 




KINGS OF LEON Youth & Young Manhood 


11 




THE HAPPY BOYS Dance Party (Like It's 2004) 


r 


AKWID Proyecto Akwid 





1 

i 


S AGO 1 




Salos data compiled bv 4L* . 

*» Nielsen 

ARTIST SounOScar 










IMPRINT & NUMBER/OlSTRieuTING LABEl 










-■; NUMBER 1 !U'ft«is»iNirnb«ti 










LIL JON t THE EAST SIDE BOYZ A Kings Of Crunk 






3 




YING YANG TWINS Me & My Brother 






2 




LIL JON a THE EAST SIDE BOYZ Part II 




- 






t. A 1 t J 1 Lj ' 
VARIOUS ARTISTS Juit Because I'm A Woman: Songs Of Dolly Parton 




4 


4 




DASHBOARD CONFESSIONAL • A Mart. A Missio^ A Brand. A Scar 




6 


8 




VARIOUS ARTISTS Crunh And Disorderly 




7 


5 




WARREN ZEyON The Wind 




5 


10 




DEFAULT^ Elocatian 




1C 


13 




THE SHINS Chutes Too Narrow 






16 




THE POSTAL SERVICE Give Up 




16 


17 




DEATH CAB FOR CUTIE Dwwatlanticivn 




9 


11 




SEVENDUST Seasons 




12 


14 




COHEED AND CAMBRIA In Keeping Secrets Of Silent Earth: 3 




8 


6 




MICHAEL BOLTON Vintage 


15 






SOUNDTRACK Underworld 




18 


32 




EVA CASSIDY American Tune 




15 


7 




2PAC Nu-Mixx Klaizlcs 




11 


12 




TAKING BACK SUNDAY Tell All Your Friends 

IHI 


19 


2F 


27 




SIMPLY RED Home 

■--ivt iiijicr 


20 


20 


23 




LOS LONELY BOYS Los Lonely Boys 

IMI 


i 


17 


19 




LOUIE DEVITO N.Y.C. Underground Party 6 


22 


24 


37 




MITCH HEDBERG MKch All Together 


23 


25 




ATMOSPHERE Seven's Travels 

11. . -.Mev-w Btiisfcfai-FPiij.i'i- 1 1 1 1 




19 


24 




HOT HOT HEAT Make Up The Breakdown 
1") 


i 

i 


26 


29 




DANE COOK Harmful If Swallowed 

1 ■ , -'- ■ ■lacon'/ttilMl 


26 








JOAN SEBASTIAN Coleccion De Oro 


a 


^ 


18 




THE PETER MALICK GROUP FEATURING NORAH JONES Nnr Toili Oti 










THE WIGGLES Yummy Yummy 
■ 'l"l 




29 


22 




BOB & TOM Camel Toe 

-^iL.LM^_.-..: 1 ..:*.j [N| 




27 


41 




INTERPOL Turn On The Bright Lights 

■.i^'s.i.-:^. -..lAilHl 




21 


26 




VARIOUS ARTISTS • Vans Warped Tour 2003 CompHstlon 




40 


48 




SOUNDTRACK Lost In Translation 

• -i^coi 




36 


34 




KEALI'I REICHEL Ke'alaokamalle 

• ■ I- im 




37 


31 




JOE STRUMMER 8. THE MESCALEROS Streetcore 




39 






AS 1 LAY DYING Frail Words Collapse 
IHI 




49 






AVENGED SEVENFOLD Waking The Fallen 

IMJ 


3 


35 


21 




NICKEL CREEK* This Side 








rAniLnu OAKnAx.A L3S ROmanncas W9 rancHO Darraza 


IP 


30 


35 




LIL JON & THE EAST SIDE BOYZ Certified Crunk 




32 


40 




ANTI-FLAG The Terror State 

=!.' .■.1=1 1> r.Hv.fsir.i^r inwcr; 








FALL OUT BOY Take This To Your Grave 




2:- 


20 


VARIOUS ARTISTS Psydiepathics From Outer Space Part 2 ! 










EVA CASSIDY Imagine 










MARTHA MUNIZ2I The Best Is Yet To Come 




25 


30 




SAVES THE pAY^ In Reverie 




44 






BfUGHTmS Uhed or nc Story it In The SoiKetp Your Ear loTht Ground 




46 






PROJECTPAT ^ The Appeal Mix Tape 




48 






LOUIE DEVITO Louie DeVito Presents: Ultra.Dance 04 








CRAIG MORGAN 1 Love It 

.1 (H) 








HIEROGLYPHICS Full Circle 

1-.^ (Ml 



CotskiD albi^s are 2 i^a' old t>^«t thai huvs Isllsn btton No tOOon Ths B>ltxiari) 200 c 'e issues of okJei albums Tatai Weeks coljmn rellacls combined weeks tiDe has appearati on The Billboard ?00 and Top Pop Cdialnq Albums Th« Heaiseeteri chart lisu b-r^: it:iir-^ dibjiiis by new ttrnS [5in>eluprig aixoU. duhned as wlio have ncv«i 
(^ppnaradinlheioci lOOof TheBiKioarOTOO HoHvaaevkeitialereschetthtilevBl. it andthe aciSKitisaQuerTtaiDunif areiimedistely H-tel>aiblei[)appe*toniti«HeHuekefS cb^rt Top lnd*perylemAlbuTisafocurrem lilies Ihal are sotd via in(tependei^di«iibuDiy),>nciui]ii>yi1'oi«i)idiaiLMuld^ bi anch i>stiibiitDri. •AlliiirrawChiUi groat- 

■St QMU this week e (tecording InduRry Assn Dt ArTierica IHIAAl ceriilicalni for nel shipment of 500,000 aburr units IGotd) A RIAA certAcabcn for r>et shiprnBrK of 1 mllKtn units IPIatnuml. ^ R!AA cenificaCion far net shiomeni d 10 mlUon units {Diamond) Nuneral trowing Platnum o' Diamond iv"^ mAcam alliuini mutti-placnum Itrvel. 
Fw bond Hts. and dMible albums wrth a ririiiingiiriiaot 100 rTwiul«t or rnore.lhe nAAmultiplwsi^iDmenistivlt^'iuinOerof d(SCS»r)(L'of iap«t RIAA Lab r^ awards: < C«riificat>on tor rtat slupment at I00i000ur«sl0ra> . CetDlicalion at ZODJUO units IPIaonol. Ce rob cainn ot 100,000 units I Uulii-PidiinD I 'Asiensk indicates vtn>1 LP navAdable Mosi 
tapt pncfli. and CD pncai kir BMG and WEA labels^ are suggested lists Tape prices Trvaiiie4 ED. arxl all ath«r CO pnces. are equrvale^l pnces. Atuch arepiofecled trom wtiolesale pnces. Greatest Ganer SAowscfian's largest unilincfease. |H| indicates past or present H«a[M«kei title ^ ZOO*. VNU 6u3iri«u Media. Int., anil Nielsei) SouniJScan, Inc. AK 
rights rmrwd 
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& 
% 

3 




Sales data cnnpAid bi • • 

Nielsen 
Sound Scan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 




2 




VARIOUS ARTISTS 


Lady Sings The Blues 




5 




DIANA KRALL* 


Live In Paris 




3 




VARIOUS ARTISTS 


The Dofiniiive American Songbook A - 1 Vol. 1 




4 




VARIOUS ARTISTS 


The Definitive American Songbooh J - K Vol. 2 






^ 




STEVE TYRELL 

c,:.„'/- • ..'IHI 


This Guy's In Love 








CASSANDRA WILSON 

! i IKI 


Glwnoured 




9 




PETER CINCOm 

- IHI 


Peter Cincotti 




3 




ELVIS COSTELLO North 




1 




HARRY CONNICK, JR.* 


Harry For The Holidays 


i 


10 




AARON NEVILLE 


Nature Boy: The Standards Album 


n 


15 




TONY BENNEH & K.O. LANG* AWonderiul World 




1 1 




DAVID SANBORN 


timeagain 




18 




LOU RAWLS 


Rawls Sings Sinatra 


■ .1 
1 


17 




VARIOUS ARTISTS 


Jaz2 After Dark 


i 






PONCHO SANCHEZ 


Out Of Sight 




12 




VINCE GUARALDI 


TIte Charlie Brown Suite & Other Favorites 




13 




PAT METHENY 


One Quiet Nighl 






THE BAD PLUS 


These Are The Vistas 




16 




DIANNE REEVES 


A Utile Moonlight 




20 




VARIOUS ARTISTS 


Verve/Ainmixed2 




19 




JANE MONHEIT 


Live At The Rainbow Room 




21 




THE MANHATTAN TRANSFER Couldn'I Be Hotter 




24 




BOZ SCAGGS 


But Beautiful: Standards Volume 1 




22 




STACEY KENT 


The Boy Next Door 






NINA SIMONE 


Anthology 
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Saki daia compiled by * * 

♦> Nielsen 

SoundScan 

ARTIST IMPRINT &NUM8£ft DISTRWimNG LABEL Title 








NUMBER 1 M WeeLs Ai Numbet 1 

NORAHJONES4' Com Away Willi Me 

' - ■ '1 -i-IMl 




3 





WILL DOWNING Enotions 


4 




KENNY G Ullimau Kenny G 

IL'fiT 4HliU 


2 




DAVE KOZ Saxophonic 
■ l"! 


i 




CHRIS BOTT1 A Thousand Kisses Deep 




6 




VARIOUS ARTISTS Verv>//Reniixed2 






PRAFUL One Day Deep 


1 


9 




NAJEE Embrace 

S COIISP lf«WAfilKl 


8 




BERNIE WILLIAMS Tlie Journey Within 

•.Rr:<ii.,-.vi IHI 


1 


10 




LIZZ WRIGHT San 

.1».1W,-.:;|N| 


14 




DAVID BENOrr RigM Hare. RigM Now 




11 




MINDIABAIR H Jim Happens Thai Way 


i 

20 

2^ 

22 

2 

' .1 


18 




GEORGE BENSON The Greatest Hits Of All 


13 




VARIOUS ARTISTS A Twist Of Motown 


15 




THE JAZZfVIASTERS The Jszimailers 4 


16 




RICK BRAUN Eipinnto 


12 




INCOGNITO Who Needs Uwe 

■,i(ii:- j-fj! iioAtDA 


1, 




GALACTIC Ruckus 

iinCTijmVMWJ-IMI 


21 




KENNY G* Paradise 

*RlST* '<JJI 


22 




VARIOUS ARTISTS KKSF im; FM Sampler For AIDS Relief. Vol 14 




MADLIB Shades Of Blue 

eiut wt 


23 




MARC ANTOINE IHediterraneo 

fll^D^^OLSM•:l 




VARIOUS ARTISTS Verve/ZRemiied 


25 




BELA FLECK & THE FLECKTONES Linle Worlds 

r,..„,.,-....,:i.,..A;>-|«| 


17 




KEIKOMATSUI White Owl 





T Wl 1 K 










3 




ARTIST IMPRINT iNUMBERiDlSTRieuTING LABEL Title 




1 




NUMBER . ? V.-Bii^AlM.mtE-!- 1 
JOSHUA BELL Romance 01 The Violin 




2 




SOUNDTRACK 


Master And Commander 




8 




LORRAINE HUNT UEBERSON 


Bach: Cantatas BVW 82 And 199 




3 




ANDREA BOCELLI A 

■ ■ 1 ,111-, ^'.....i ■ .*SS:r:SGROU? 


Semimento 




4 




ANDRE RIEU 

[Ml 


Live In Dublin 


M 


6 




RENEE FLEMING 

: - . 1 ■ - - ■ " '■•SS'CS GROUP 


By Request 




7 




CECILIA BARTOLI 

: "i 1 ■ A»CS GROUP 


The Salieri Album 




5 




ANDREA BOCELLI 

1 ..ilSS-iCSGROJP 


Sacred Arias: Special Edition 


'"^ 

"*a 






JUSSI BJORLING Bjflcling Rediscovered - Carnegie Hall Recilil Seplember 1955 


9 




'.. ■ .1 .■ WsiK 


11 




HILARY HAHN 


Bach: Violin Concertos 






EMERSON STRING QUARTET 

: 1 ■ ■ ^iG^Dur 


Bach: The An Of Fugue 


i 




LANG LANG 


Tchaikovsky/Mendelssohn: Piano Concertos 






VARIOUS ARTISTS 


The Most Relaxing Classical Album ..Ever! II 












14, 


VLADIMIR HOROWITZ 


Live & Unedited: Historic 1965 Return Concert 
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s 










< 




ARTIST IMPRINT a NUMBER.DISraiBl/nNG UBEL Title 




1 




JOSH GROBAN A 

. |..t. - i;i^\l'ABNf1iBDi 


NUMBER 1 s Weeks A: Vuiifci 1 
Closer 




2 




YO YO MA 


Obrigado Brazil 




3 




SARAH BRIGHTMAN 


Harem 




4 




JOSH GROBAN 


Josh Grolian In Concert 




5 




LUCIANO PAVAROTTI 


Ti Adore 








1 - . 1 liHSICS r.R,TI]? 




I 


9 




RUSSELL WATSON 

nfrxA ffl 1 1711 isf.'iRwi r.i A.isirs rJiniip 


Reprise 


I 


6 




BONO 

' l"«Cl»S>iCSCRDllf 


Bond: Remixed 


1 


8 




CHARLOTTE CHURCH 


Prelude: The Best Of Charlotte Church 




10 




VARIOUS ARTISTS 


Pure Classics 


10 


11 




SOUNDTRACK 

MnNfSI^MJKTJ.AIl 


Angels In America 


CO 


13 




PLAClOO DOMINGO 

lUllitlMUltlASSItSSBIimnFl 


Bravo! Domingo: The Best Of Placido Domingo 


CD 




MICHAEL AMANTE 

vimrnuiJitAA* 


Tell Her 1 Love Her 


13 


12 




BOND 

Msir;i--i.ciM(.iih[urftSii a«sc^^.RWP 


Shine 

IHI 


14 


14 




VARIOUS ARTISTS 


Siring Tribute To Evanescence 


m 




CHRISTOPHER O'RILEY 


True Love Waits: O'Riley Plays Radiohead 
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S 




ARTIST IMPRINT a NUMBER/IMSTRIBIITING LABEL Title 




3 




■'25 NUMBER 1 i^' 2 W«cksA^^l.lnl;.■l ■ 
YANNI Ultimate Vannl 

■■. ■. 1 -■.M Jin-. Li'.^i "EniUGr 




1 




JIM BRICKMAN Peace 




4 




MANNHEIM STEAMROLLER Romantic Melodies 

■'.■1 ,1 -■■■.'^APhONt in 


Lda.- 


i i 


OELERIUM Chimera 

■-ir.'.v. .:«iai 


, 


8 




VARIOUS ARTISTS Windham Hill Chill 2 










6 


7 




YANNI Ethnicity 


7 


5 




MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 


o 


10 




STEVEN ANDERSON 100 Church Classics 


9 


9 




VARIOUS ARTISTS Prayer. A Windham Hill Collection 






ZADE Zade 


i 


13 




JIM BRICKMAN Love Songs 8i Lullabies 
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VANGELIS Odyssey: The Definitive Collection 
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» Billboad SINGLES AND TRACKS SONG INDEX. 



Chart Codes: CS (Hot Country Singles): Hioo (Hot too Singles); IT (Hot Latin Tracks) and RBH (Hot R&BHipAiop Singles), 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist.. Chart, Position. 



984 DEGREES AND FAiitir (Songs Of Universal. 
BMI/Hannaberg. eMI/Mari^oward, BMI) CS s6 

ADtCTO (Enrkii>e Iglesia;. ASCAP/EMI April. 

ASCAPi'Metiopfionlc.ASCAP) LT 9 

ALONE tCMi BUckmxxl, BMI 'Se's Songs. NV/A&S 

Prodi-clions. BVBA). HL. H10094 

AMERICAN SOLDIER (TokecQ Tunes, BMI/Wacis&a 

Riwr.BMI BPl.B.V1II.Hl,CSs:Hioo44 

AMIGO MIO INorgie. ASCAP/Abay^rde. ASCAP) LT u 
AMOR OESCARADO (n.iminso. BMI/Nuno Mundo, 

BMI.Ipkmundo, BMI] LT 29 

ANOTHER POSTCARD (CHIMPS) iTre^t Baker. 

SOCAN/WB.ASCAPl.WBM. H10099 
ANTES lEMI A^ll. ASCAP) IT 4 
AQUl EN CORTITO (Esmogon. ASCAP) LT 4] 
ARE YOU GONNA BE MV GIRL (CopYrighl Control] 

Hioo 6^ 

AVE CAimVA (S«g Son. BMI) LT 13 
AWAY FROM ME (WB. ASCAP/)ordan Rocks Music. 
ASCAP), WBM. Hioo jf 

-B- 

BABY BOY (Bevon<e. ASCAP/HiIco South. 
ASCAP/Music Of Wlndswrpt, ASCAP/SCMl Stwch. 
ASCAP/Tuft h^, ASCAP/EMI April. ASOtf/Btek Owned 
Musik. ASCAPi Carlef Bovs. ASCAP /TVT, ASCAP/Notting 
Dale. ASCAP/lrving. BMI/Hotlis. We Do Hits Musk. BMI). 
HL/WBM. Hioo ij: RBH 36 

BACK FOR MORE (Univeisal. ASCAP; Dirty Dfe. 
ASCAP/PocrfiW, ASCAP/Hitco Sooth, ASCAP.'Music Of 
Windswept. ASCAP/WB. ASCAP,' Sounds from The Soul. 
ASCAP/Wanvpr Chappell. SOCAN, One Man Music. 
ASCAP), WBM. RBH 76 

BACK IN THE DAY (PUFF) (Otvine. BMI,'Tribes Of 
Kedai. ASCAP 'la IflPo, ASCAP/I-N-I Vibratior^s, 
ASCAP;Sadiyari's,8Ml/|aniceCofnl)s,BMI,'EMI Black- 
wood, BMI ;)obeie. ASCAP; Universal. ASCAP). HL. RBH 61 

BACKTIGHT (Hood Classics, ASCAP/E -Ballad. 
ASCAP; WB. ASCAP; Young Beggah, BMI; Mother Drake. 
ASCAP/lasane Drama, ASCAP; WamerTamerlane. BMI). 
WBM. RBH 61 

BAOABOOM (Hotimg Hilt. SCSAC/Put tt Down, 
SESAC.'T Scon Style. SESAC/Mllo Slokes. ASCAP/EMI 
April. ASCAP;No Qi>eslion E.nL. ASCAP/1- Brasco, 
ASCAP/Lady Pegasus. ASCAP;Sony;ATVCioss Keys, 
ASCAP). HL. Hioo 59; RBH 39 

BAD BOY THIS BAD BOY THAT Obrfy Do^t. 
BMI/RourxJer. BMi;irving, BMI ;EMI April. ASCAP.'loStin 
Combs. ASCAP Frederick Watson. ASCAP/Rodr^ev Hill. 
ASCAP/EMI Blackwood. BMI. Ianke Combs. BMI.'LIoyd 
Matttis. BMI ; Lynes* Wiley. BMI). H L. RBH 84 

BANG BANG BOOM (Feelis. ASCAP/Oead Game. 
ASCAP;fMIA4>ril.ASCAP,;Smz7B€al7, ASCAP; fat Out, 
ASCAP;Unimsal PolvOram Internalional, ASCAP). HL, 
RBH 94 

BE EASY (Domani And Ya Maiesty^ Music. 
ASCAP 'Toompstone. BMI) RBH 85 

BREATHE {I'm StiU With The Band. B Ml, Warner- Tarn et- 
lane. BMI.'Oylan Jackson. ASCAP.'WB. ASCAP). WBM. 
Hioo 63 

BRIGHT LIGHTS (BkJnis, BMI/EMI Blackwood. BMI). 
HL. Hioo 45 

-C- 

CAUSAME LA MUERTE (TN Edkiones. BMI ;Los Com 
positores. BMI) LT49 

CERCA OE Tl (Thaly Songs. BMI ; Peecmusic III. 
BMI; W^imer-IamefLine. BMF;Mill»on Dollar Sieve. 
BML Gerina D( Marco. BMI) LT 21 

CHANGE aOTHES (EMI April. ASC«»;Cartef Boys, 
ASCAP;Chase Chad, ASCAP; EMI Blackwood. BMI,'The 
Waters Gt Na/arelh, BMI). HL. Hioo 23: RBH 10 

CHICKS OK IT (Mark Hybrier. ASCAP; Cagle Blue. 
ASCAP;Casev Donwan. BMI). WBM. Hioo 86 

CLAP BACK (Slavery. BMiy Songs Of UnK«rsal. 
BMI ; Scon S<0«h. ASCAP/D) Irv; BMI/Ensign. BMI). 
HL/WBM,RBH79 

OUBBIN (R.Kelty. BMI .'Zomba Songs. BMI ;|oe Bud 
den. ASCAP/On Jap. ASCAP/Unwreal, ASCAP), WBM. 
RBH 13 

COME GET SOME (Lil Ion 00017 Music. BMl/Orunge 
Gnl, ASC AP;EMI April, ASCAP/Ra/tron.ASCAPyKandacv, 
ASCAP;Air Conttol. ASCAP ,'C'AmOfe, BMI/Dfugstofe. 
ASCAP). HL. RBH 99 

COME OVER (Naked Under My Clothes. 
ASCAP ;ChryMlii. ASCAP /Babyboy's Litlle. SESAC/Noon 
lime South. SE SAC; Warner-Tamerlane. BMI/Kevin Hicks, 
BMI ; Bubba Gee, BMI /Noonlime Tunes. BM I ;WSM. 
SESACI.WBM. RBH 42 

CONSTANTLY IShanCan, BMI) CS 57 

COOL TO BE A FOOL (Foray. SESAC/MRj. 
SESAC; B*-ih.)r. B.Ml'Stili Worting for The Man, 6MI; Wil 
Nance, 6Mi;)C0, 8MI)CS?3 

CORAZOH OE PAPCL (2000 Amor. ASCAP;Sot^ 'ATV 
Discos. ASCAP/Rafa, ASCAP;' Mi ran<Ja Sortgs, ASCAP) LT 

COWBOYS UKE US (Almo. ASaU';Sorty. ATV Tree. 
BMI .' Lew Monkey, BMI). HU CS 15; Hioo 82 

CRANK IT UP (EMI April. ASCAP; Black fountain, 
ASCAP/NDa Trunk. ASCAP/Crump Tight. ASCAP/Herbtfi- 
cious, ASCAP), HI. RBH 90 

CUIOARTE ELALMA (Songs Of Castillo. BMI;'WB, 
ASCAP I Universal-MusKa Unica. BMI) LT 3 

-D- 

DAME POR MUCRTD (Sonora. ASCAP) LT 
DAMN1 (Drugstore, ASCAP/UI |on 00017 MusK. 

BMI/White Rhino. BMI.ail' Buddy OeMterry, BMI) Hioa 

20; RBH n 

DAYS OF OUR LIVES (Soogs Of Unrwersal. BMI/You 
Scream. BMI/Ottomalk Hit, BMI/Almo-ASCAP/jai-sMad 
Mo"*v, A'iCAP, UowmI. ASCAP), Ht/W8M. CS j j 

DESPERATELY fTilt Jwh>rl. BMI ; Moon Kiss, BMI) CS 51 

DIAMOND IN DA RU FF (Invisible. BMi;Nuh(isi. 
BMI ■ Dr^ine W.ll. A5CAP;Wa. ASCAP/l Want My Daddy's 
Records. ASCAP/Jafiqae (oinls. SESAC ,'Unrversal Tunes. 
SESAC ;Bridgepon, BMI). WBM. RBH 64 

OIDMT 1 (WarTW» Tamerlar>e, BMI /Green h/y; 
BMI ;Nast>ville DreamWorks Songs. ASCAP/Brian Nash. 
ASCAP/Monkey feet, ASCAP/Cherry Lane. 
ASCAP/DesIon.ASCAP;Sony;ATV Cross Keys. ASCAP), 
CLM/HL/WBM. CS43 

DIRT OFT YOUR SHOULDER (EMI April. ASCAP/CartM 
Boys. ASCAP ; Virginia Beach. ASCAP). HL, Hioo 68; RBH 
34 

DOWN FOR ME (Next SeWctKKi. ASCAP/ DorKeim. 
ASCAP/Jack Knight. ASCAP/|ustin ComtM. ASCAP/EMI 
April. ASCAP/Marsky. BMI/lanlce Combs. BMI/EMI Black- 
wood. BMI/Harve Pterre, BMI/Shannon LawererKe. 
SESAC/featqoo. SESAC ;The Writing Factory ASCAP). HL 
flBH 4S 

DO YOU STI Li WANT TO Binr ME THAT DRINK 
(FRANK) (EMI Apnl, ASCAP Zomba Melodies. 
SESAC/ Agatha Monroe. SESACI, HL;WBM, CS 53 

DRINKIN' BONE (Sony; ATV Acuff Rose. BMl'Zomtia. 



ASCAPySufferin' Succotash. ASCAP). HL/WBM, CS 7; 
Hioo 60 

DUDE (EMI Blackwood. BMI], HL. RBH 6s 

-E- 

ENAMORAOA [Clear Heart. BMI/Ensign. BMI) LT 26 
ENCORE iCarler Boys. ASCAP; EMI April. ASCAP/Vc 

WofW M jsic. ASCAP!, HL. RBH 53 

EN REAUDAO (Maiimo Aguirre, BMI) LT 30 

ESTOY ENAMORAOA lArpa. BMI) LT28 

EVERY FRIDAY AFTERNOON (Murrah, BMI /Melanie 

Howard. ASCAP). WBM. CS 2S 

-F- 

FALUN (Sasqua. BMI/Nieze World Music. BMI/One 
Dynasty Music. ASCAP.'Sony .'ATV Cross Keys, 
ASCAPaanard Muggins. ASCAP; EdyCrahp. BMI/EMI 
Blackvvood, BMI/Bridges In Babyion Music. BMI). HL 
Hioo 77. RBH 70 

FALLEN (Sony/ATV Songs. BMl/Tyde. BMI.'Sony.'ATV 
Canada, SOCAH). HL Hioo 47 

THE nRST CUT IS THE DEEPEST (Mainstffy. 
BMI ; Salafa. ASCAP/Univetsal MCA. ASCAP). WBM. CS 
3S: Hioo 19 

F»K IT(I DONTWANTYOU BACK) (Hot Butler MItk. 
ASCAP 'Bat Radar, ASCAP; Top Biltin'. ASCAP) Hioo 36; 
RBH So 

FUES CM THE BUTUR (YOU CANT GO HOME AGAIN) 

(Wacissa Rrvei, BMi;Built On Rock. ASCAP/ICG. 

BMI ; Famous. ASCAP/Song Matlers, ASCAP/BP) Admintt- 

tralion. ASCAP). HL CS 50 

FORTHENIGHT [Universal. ASCAP/ Tetrag'^mniaton. 
ASCAP/Soulchild. ASCAP/Nrvrac Tyke. ASCW). WBM. 
Hioo 70; RBH 22 

FREEK-A^XEK (Zomba. ASCAP/ Kumbaya. 
ASCAP/Watch My MusK, ASCAP/LiI Jon 00017 
BMI). WBM, Hioo R',. RBH ^o 

A FUEGO UNTO (Clear Mind. ASCAP/FanwuS. 
ASCAP/Ckear Heail, BMh'Ensign. BMI) LT 39 

-G- 

GALVUHAHLEAD(XC,A.H.R„ASCAP;Mass«e 

Sounds, A5CAP/S1B, ASCAP) RBH 83 

GAHGSTA GIRL (Zomba Songs, BMI/R.Kelly, BMI). 
WBM, Hioo 88: RBH }8 

GANGSTA NATION (Gangsta Boogie, ASCAP; Hoo Ban 
(>in' Music. ASCAP; DreamWorks Songs. ASCAP 'Bass 
Pipe. ASCAP/KaramS Kid, ASCAP/Nate DogS. BMI/Uni- 
versaL A5CAP;Chfr.y Lane. ASCAP). CIM/WBM. Hioo 40; 
RBH 24 

GET IT ON THE FLOOR [Booowi X. ASCAP,' Universal. 
ASCAP/Dead Garne. ASCAP; EMI April. ASCAP/5wi« 
Beatz. ASCAP), HL RBH 87 

GET LOW (TVT. ASCAP;' Svrtite. ASCAP/Da Crippter, 
BMi;Co1liPark. BMI;EWC BMI/EMI Blackwood. BMII.HL 
HiooiSi RBH ;3 

GIGOLO (Zomba Sor>SS, BMI/R.Kelly. BMl/Nick- 
elodeon, ASCAP/ N-Can-N. ASCAP/Famous, ASCAP), 
HL;WBM. Hioo 27, RBH 

GOOD LfTTLE GIRLS (Mike Curb, BMI/Kiss My Cash. 
BMl'Ens-gn, BMI/fu7Jv Dice, BMI).Hl/WBM.CS 24 

AGUY UKE ME IGreenlwrse. BMI/EMI BLackwood. 
BMI/Cookp's Trust, SESAC/Bug. BMI). HL. CS 37 

-H- 

HANDPRINTS ONTHEWAU (White Cat. BMI/Scott P 
Imes. BMl;Bug. BMI/Eaily Bird. BMI) CS 41 

HASTA QUE ME 0LV1DE DE Tl (Rubel, ASCAP/ Univer- 
sal Musica. ASCAP '2000 Amor. ASCAP) LT43 

HEADBUSSA|Headbussa.ASCAP;Svroie.ASCAP/G- 1, 
ioe. BMIIRBH73 

HEADSTRONG IW6M,SESAC/Traptism. SESAC). 
WBM. Hioo 32 

HEU YEAH (Gotiahaveable, BMI/ Songs OF Windswept 
PKiric.BMKBMG Songs. A$CAP;Mrs. Lumpkins Poodle. 

ASCAP). hl;wbm.hioo 80 

HERE WITHOUT YOU (Escalawpa. BMI/Songs Of Uni- 
versal. BMll.WBM, Hioo 10 

HEYYAI (Gnat Booty, ASCAP/Chrysalis. ASCAP). WBM, 
Hioo 1; RBH 9 

HIT THAT (Underachiever. BMI/King. Purlich. Homes. 
Palerno 8, Berimger. BMI), HI, Hioo 69 

HOUDAE IN (Almo. ASCAP .'Irak SI ar2,ASCAP,'lfving. 
BMl/lackpot. ASCAP/ludaciis, ASCAP;EMI April. 
ASCAP;EMI BI.Kkwc.od. BMIl. HL.Hioo 2i; RBH 28 

HONESTY (WRFTE ME A LIST) (Sony.'ATV AcufI Rose, 
BMI; Nert Works, BMI), HL CSS^ Hioo S7 

HONKIFYOUHONKYTONK(Sony;ATVTrw. 
BMI/Curb. ASCAP. Justin )ohn, ASCAP). HL CS 45 

HOTEL (Larsiny. BMI, EMI April. ASCAP/R.Kelly. 
BMI/Zomba Songs, BMl;WarnerTamerlane. 
BMl/Sony ;ATV Songs. BMI ; EMI Blackwood. BMI ; Dead 
Game. ASCAP; Bernard's Other. BMI ; Universal, 
ASCAP;S>W7 Beat/. ASCAP). HL;WBM. Hioo 42; RBH 26 

HOT MAMA (Sony; ATV AcuFf Rose. BMI/Wenonga, 
BMl),HUCSl4:Hi00 73 

HOT B wn (Da Twelve. ASCAP/histin Combs. 
ASCAP;EMI Apnl. ASCAP/Danger Zone.A5CAP;iuda<ris, 
ASCAP). MLRBH9t, 

HOVIEsJefan.ASCAPILTiS 

HYPHY (Cvpherclen. ASCAP/Momma Dot Mu/ik. 
ASCAP 'Your Momma Looks L*e A Man. ASCAP /Yellow 
Twankw. ASCAP; EMI April. ASCAP/E-40. BMl/Zomba 
Songs. BMI). HL/WBM. RBH 98 

I AM THE HIGHWAY (Disappearing One. 
ASCAP/Melee Savvy MuSK. BMI/Me 3. BMI/LBV Songs. 
BMII.HL Hioo 78 

I CAN ONLY IMAGINE (Sjmpleville. ASCAP/Fun AHk. 
ASCAP) CS<,J. Hioo 98 

( CAN7 SUEP I Espirtu de Leon. BMI/Songs Of Univet 

Ml. BMI My Mulligan. BMI), WSM.CS ^4 

I CANT WAIT lOrganirtd Uoue. BMI ;fiig Sexy. 
ASCAP/EMI April. ASCAP/Gnat Booty. ASCAP /Chrysalis. 
ASCAP), ML RBH jti 

1 GOT A FEEUN* iMajor Bob. ASCAP /UniversahSongS 
Of PolyGiam I riretnalional. BMI; Everything I Love, 
BMi;Sony;ATV Tree, BMIj.HL CS S4 

(I HATE) EVERYTHING ABOUT YOU (j Days Grace. 
SOCAN;EMI April. ASCAP/Noodles For Everyone. SOCAN). 
HUH1O0 66 

ru. BE AROUND (God Given. BMI ;Virgjnia Beach. 
ASCAP/WB, ASCAP). WBM, RBH 52 

I LOVE THIS BAR (Tokeco Tunes, BMI; Sony ATV Tree. 
BMI.'BisVellort Dog. BMI),HLCS 11 

I LOVE YOU THIS MUCH (Nashville DreamWori^ 
Songs. ASCAP; Paper Angels. ASCAP /Sun chaser, 
ASCAP; Cherry Lane. ASCAP/EMI April, ASCAP; Sea Gayle, 
ASCAPl, CLM.-HL CS 13; Hioo 74 

I'M IN LOVE WITH YOU (Haneli. BMI/Wactssa Rrver. 
SMDCSsS 

I'M STia IN LOVE WITH YOU (Sparta Florida. 
PRS/EMI Blackwood, BMI/EMI ApriU ASCAP). HLHioo 
81; RBH 43 

INDIAN RUTE (Virginia Beach. ASCAP.'WB, 



ASCAP/Surraunded By Idiots Music. A5CAP/757. 
ASCAP/Mahaveer. BMI). WBM, RBH 91 

I NEED AVACATION (EMI A^il. ASCAP/Rebecca Lynn 
Howard, ASCAP .'Sony /ATV Cross Keys, ASCAP/Satcbei 
Songs. ASCAP], HL.CS 49 

IN MY DAUGHTER'S EYES (Songs Of Nashville Dream- 
Works, BMI ; Diversion. BMI/Cherry Rrver. BMI). CLM. CS 
12; Hioo 58 

IN MV UFE (Morwv Mack. BMI) Hioo 66. RBH 30 
INOCENTE OE Tl (BMG Songs. ASCAP/Alnw, ASCAP) 
ITJ4 

INVISIBLE IDesmunda. ASCAP;Deston, 
ASCAP/AndreasCarlsson, STIM/WB.ASCAP/Wamef 
ChappeU. PftS), HL/WBM. Hioo 48 

rrs MY LIFE (Universal Songs Of PolyGram Interna- 
tional. BMI. Zomba, ASCAP), WBM, Hioo 11 

I WANNA DO IT AU lEMI Bl.«kwood, BMI;'Ty land. 
BMI-'i8o8 Muvr, BMh'BP), BMI/Mike Curb, BMI), 
HL/WBM. CS 4; Hioo 49 

I WANNA MAKE YOU CRY (B^g Red Tractor. 
ASCAP;'Wamer- Tamerlane. BMI/Smrth Haven. BMI). 
WBM. CS 

I WISH (Still Working For The Man, BMI/Tommy Lee 
|arT>es. BMI/ICG, BMI/Careers BMG. BMI/Music HMl 
BMD.HL CS 17; Hioo 75 

a U (Jackie Frost, ASCAP/BMG Soogs. ASCAP/Assoei- 
aled Production. ASCAP/KPM. ASCAP/Jay E^ Basement. 
ASCAP/UniwrsaLASCAP/EMIApril.ASCAP),HLRBH93 

-J- 

|UST A OOG (Ottanowear. BMI) RBH 86 

-K- 

KEEP DOIN' IT (The Braids. ASCAP/Zomba. 
ASCAP;&aio* Boys. BMI/Songs Of Unrversal. BMI,'T7iah. 
BMI.'Dade Co, Project Music. BMP). WBM. RBH 92 

KNOCK KNOCK [Mass Confusion. ASCAP/WB, 
ASCAP; Ye World Music. AS CAP/Universal-Duchess, 
BMI.'EMI April, ASCAP; DreamWorits Songs, ASCAP/Craig- 
man. ASCAP). CLM;hl/WBM. Htoo gs; RBH 49 

-L- 

LAGRIMAS DE CRISTAL (Zomba. ASCAP) LT 10 
LA PA6A (Peennusic Ml. BMI/Umaleon. BMI) LT 12 
LAST ONE STANDING fChi-Boy, ASCAP /Feesongs. 
BMDCS 46 

L£ARN CHINESE (A Shot Of Gin. SESAC/Dead Game. 
ASCAP;£MI Ap(j|. ASCAP/HussZwingli, AS CAP /Sony /ATV 
Cross Keys, ASCAP/Tc Bass. BMI/EMI Blackwood. 
BMI.'Oonna-Diion. BMI ;MGM Music. BMI/Dynatone. 
BMD.HL RBH 82 

UTILE MOMENTS (EMIAprU, ASCAP /Sea Gayle, 
ASCAP), HLCS 9.Hi0Oi3 

LOCA CONMIGO (Premium Latin. ASCAP) LT 36 

LOCO (0*d DespecadOi. ASCAP/N2D. ASCAP/WB. 
ASCAP; Scott And Soda. ASCAP/ Beechtree. ASCAP). 
WBM. CS 47 

UMG BLACK TRAIN (Sony/ATV Cross Keys. 
ASCAP; Dirvers Ed, ASCAP), HL. CS 19; Hioo 89 

LOVE ANGEL (Zomba Songs. BMI/R.Kclty, BMI) RBH 

61 

LOVE CALLS (Kem. BMI) RBH 39 

LOVE YOU MORE [Hand In My Pocket. ASCAP/Mus<c 
Of Wndswpt. ASCAP/ FamoiJS. A5CAP/BIG lAMES. 
ASCAP;Casino Room. ASCAP; Hulspa.ASCAP/ChutTpah, 
ASCAP;Noiling Dale, ASCAP), HL/WBM. Hioo 93: RBH 44 

-M- 

MAS QUE TU AMIGO (Crisma. SESAC) LT 8 

MAS TERCO QUE UNA MULA (Edimonsa. ASCAP) IT 

48 

MAYBERRY (Good 01' Delta Boy. SESAC) CS 29 

ME CANSE DE MOIllR POR TU AMOR (Zomba Golden 

Sands, ASCAP) LT 4^ 

ME CANSE DE Tl (f.l.PP. BMI/EMI ApriL ASCAP) LT 1 
MEGALOMANIAC (EMI ApriL ASCAP/Hunglikeyora, 

ASCAP). HLHiao67 

ME. MYSELF AND I (Beyortcr, ASCAP; Hitco South. 

ASCAP;Mus»c 01 Windswept. ASCAP -TVT. ASCAP /5c oH 

Slorch. ASCAP; TuFf few, ASCAP/Black Owned Musik, 

ASCAP. Hotting Dale. ASCAP), WBM, Hioo 8; RBH 6 
ME VOY A IR (Arpa, BMI) LT 40 
MIENTES IAN BIEN (Sony 'ATV Orstos. ASCAP) LT 2 
Ml GENH [I'on T.gga. BMI/O/omalll, ASCAP/DHG. 

BMI; Link<.er. BMI; Universal- Musica Unica. BMI ; King Of 

Bl-ng, BMI EMt BUckwood, BMI) LT 32 

Ml UBERTAD (Univrrsal MusKd. ASCAP) LT 3s 
MILKSHAKE (The Waters Ol Na2areth. BMI/EMI 

BlackAOod. BMi/Raynchaser. BMI /Careers- BMG. BMI), 

HI, Hioo 3; RBH 7 

A MIUJON WAYS (Zomtw. ASCAP/563. ASCAP). WBM. 

RBH 67 

MORE & MORE (R.Kelly. BMl/Zomba Songs. BMI). 
WBM.Hnx)S4.RBHi7 

MY BABY (OKBYME. ASCAP/Shago. ASCAP /Chrysalis. 
ASCAP/Naked Under My Clothes. ASCAP/ Mull i Muzic. 
ASCAP). WBM. Hjoo tpS. RBH 31 

MY IMMORTAL (Zombies Ate My Publishing. 
BMI 'fonhelatlen. BMI/Dwighl frve.eMI).M«M.Hioo6i 

m LAST NAME [Cobum. BMI; Sony/ATV Cross Keys. 
ASCAP). HLCS 26 

-N- 

NEVA EVA (Swole. ASCAP) Hioo 90; RBH 40 
HO BETTER LOVE (EMI ApriL ASCAP;Un(le RonnieV 
ASCAP/Dillard, BMI/Copyright Controfl. HU RBH 41 
NO HACE FALTA (F I.PR, BMI/Estelan, ASCAP) LT 33 
NOMAS POR TU CULPA (EMI April. ASCAP) LT ^ 
NO. NO, NO ijae Mill2. BMI/Embassy: BMI/Kalrina. 
BMI 'ARC. B.V1I)RBH96 

WO RtORETS VET (Make Siii.ie, ASCAP; R>gt>t 
Bank. ASCAP/Biand New Sky. ASCAP) CS 36 

HOT TODAY (Universal MCA. ASCAP; Mary ). Blige, 
ASCAP; Universal Tunes, SESAC .'Songs 01 Universal 
SESAC/WB, ASCAP/CWAB, SESAC;Ain't Nuthrn'Goin'On 
Bui Funking. ASCAP;Feemsliar, ASCAP; Music 01 
Windswept. ASCAP; E Ivis Mambo, ASC AP/Universal. 
ASCAP; Btondle Rockwell. ASCAP; Zornba, A5C). WBM, 
Hioo 51; RBH 32 

NUMB IZomba Songs, BMi;Chestefcha2.ASCAP;Big 
Bad Mr- Hahn. BMI /Nondisclosure Agreement. BMi;Rob 
Bo«irdon. BMI/Kenji Kobayashl. BMI/Paixakey Cakes, 
BMI). WBM. Hioo 16 

-O- 

ONE CAU AWAY lAlrrw. ASCAP; Trak Slari. ASCAP/lrv- 
ing. BMi;iackpol.ASCAP;EMI Blackwood. BMi;Ching 
Chang, 3Wii. Hl.RBH 59 

ONE MORE CHANCE (Zomba Songs. BMl'R.Kelly. 
BMI), WBM. RBH 69 

ON YOUR WAY HOME (Songs Of Bud Dog. 
ASCAP;Songs CM Universal. BMI/Hannaberg. BMI). WBM. 
CS 32 



nUNT ME A BIRMINGHAM (Songs Of DreamWorics. 
BMI/Pri[Ke«a. BMI/Mama's House, BMl/Cherry Rrver. 
BMI). HL CS 31 

PAINT ME A BIRMINGHAM (Songs Of DteamWorks, 
BMiyPrimetta. BMI/Mama^ House, BMI/Chenv Rrver. 
BMI). HLCS 59 

PASS THAT DUTCH (Mass Confusion, ASCAP/WB. 
ASCAP Virginia Beach, ASCAP), WBM, Hioo lOO; RBH ^1 

PERFEQ (Sony/ATV Tree. BMI .'Wenonga. BMI/Gotd 
Watch, BMI). ML/WBM, CS i6; Hioo 71 

PERFECT (WB, ASCAP; Wet Wheetie. SOCAN,' High 
Maintenance, SOCAN;Stink¥ Music. SOCAN/Drap Out. 
S(K AN , Slulty. S0( AN/ Lanni Turtes, SOCAN ;Wafner 
ChappelL SOCAN), WBM, Hioo 29 

A P1ERHASUELTA [Ser-Ca, BMI) LT 27 

POP THAT BOOTY (Notling Hill, St SAC / Put It Down. 
SESAC 1 Scott Style, SESAC) Hioo 83; RBH 46 

PCm UN RATO (SongUbra. ASCAP) LT 46 

-Q- 

QUE TE RUEGUE QUIEN TE QUIERA (LGA. BMI) LT 23 

QUICK TO BACK DOWN (Zomba. ASCAP/lll Will. 
ASCAP;UI )on 00017 Music. BMI). WBM, RBH 60 

QUIEHH DUO ES07 (Brantunes. ASCAP/MaxImo 
Aguirre. BMl/Fonsi. ASCAP) LT 7 

QUIERO PERDERME EN TU CUERPO (Kike Samander. 
BMI/EnSign. BMI) LT 16 

-R- 

RAIN ON ME (Pookletoots. ASCAP/Bae2a. 
ASCAP; Universal. ASCAP/Famous. ASCAP/So4dlen 
Touch. ASCAP/Ensign. BMI/DI In/. BMI/Colgems-EMI. 
ASCAP/lrving Lorenzo. ASCAP). HL/WBM. RBH 37 

READ YOUR MIND (Tuff Huff, BMI/Grindtime. 
BHl ;Pay lonri. BMI) HioO 1 y. RBH ^ 

REGALAME LA SILLA DONDE TE ESPERE (WB. 
ASCAP; ta/ul. ASC AP) IT 25 

REMEMBER WHEN (EMI April. ASCAP/Trl-wgels, 
ASC«>J.HLCS2:Hioo30 

RIDE WTT U [UnnvfsaL ASCAP/ Tel ragrammal on. 
ASCAP/Nlviac lyke.ASLAP/kssetaVf.ASCAP/BIG 
lAMES, ASCAP/Famous, ASCAP/soCijnI.ASCAP/High On 
Ulp, A5CAP;Moulh Full 0' Gold, ASCAP) RBH 71 

RIGHT HERE FOR U (Da Twelve. ASCAP/Justin Combs. 
ASCAP;tMI A,-nil.A:iCAP/Danger Zone.ASCAP/DeSwing 
(tob,AVAP).Hl.RBH 72 

RIGHT THURR (Irak Star;, ASCAP,' Almo, ASCAP/ Irv 
ing, BMI), HLRBH47 

ROSAS (Sony,' ATV Discos. ASCAP) LT 22 

ROUND HERE (Val'S ChUd. ASCAP/EMI April. 
ASCAP; F O B . ASCAP/Doman. Ar>d Ya Maiesty^ Music. 
ASCAP,' Copyright Control). HL, RBH 75 

RUBBER BAND HAN (Domani And Ya Majesty^ Musk, 
AS( AP, t lump Tight. ASCAP) Hioo 72; RBH 27 

RUNNIN (DYING TO LIVE) [EMI Apcrl. ASCAP/|ustin 
Combs, ASCAP/Bii; Poppa. ASCAP/EMI Longilude. 
BMI/BeeMo Easy.ASCAP;UnivcfsaLASCAP/Eighl Mile 
Style. BMl/laceff, ASCAP/Reslo World. ASCAP). HU Hioo 
26: RBH 16 

-S- 

SAa SHAKER (TVT. BMI /Colli Park. BMI/EWC. BMI/Oa 
Cripptpf, BMI/C-Amore. BMI/Me & Marq. ASCAP/EMI 
April. ASCAP/EMI Blackwood. BMI), HU Hioo 24; RBH 15 

SAY HOWl FEEL [DKG. BMI) RBH 100 

SEHT1MEHTW. [Edimusa. ASCAP) LT 42 

THE SET UP (Obie Trice. ASCAP/WB, ASCAP/Aint 
NulWn'&orn'O" Bui funking, ASCAP;Music Of 
Windswept. ASCAP.' Blotter. ASCAP,' Ehns Mambo. 
ASCAP;Nate Dogg. BMI/Almo, ASCAP). HL/WBM. Hioo 
91; RBH ss 

SHAKE THAT MONKEY (Zomba Sortgs. BMi; I. Shaw. 
BMI/Lil Ion 00017 Music, BMI). WBM, Htoo 84 

SHE (S (Ptioeni* Ave. ASCAP; Eddie Serrano. 
BMI/Marsky, BM[/|amce Combs. BMI/EMI Blackwood, 
BMI/Bekm The Surface. ASCAP) RBH 74 

SHE^ MOTIUSTA PRETTY FACE (Uniwrsal Songs Of 
PolyGram Internaitonal, BMI/Loon Echo, BMI/Out Of 
Pocket. ASCAP/Zomba, ASCAP), WBM, CS 10; Hioo 56 

SUKALOE PLANE (Green sleeves. PRS/EMI. PR5). HU 
RBH 68 

SIMPLE UFE (HashviUe DreamWorks Songs. 
ASCAP/Monkey feet, ASCAP..' Cheny Lane. 
ASCAP/famous, ASCAP/Anima) fair. ASCAP;Careers- 
BMG, BMI/Silwrklss. BMI/Songs Of Unrversal. 
BMI/Songs from The Engirw Room. BMI). CLM/HL/WBM. 
CS27 

SI MO ME AMAS (BranluiM'S, ASCAP/Maxtmo Aguirre, 
BMI ;Fonsi. ASCAP) IT 18 

SLOW JAMZ IStayin High. ASCAP/Konman Entertain- 
ment. ASCAP/ Roc Da Wortt), ASCAP/ Diplomat ASCAP/Ye 
World Musk, ASCAP/EMI April. ASCAP). HU Hioo $; RBH 

2 

SMIU (soCenl. ASCAP/lloyd Bar>ks. ASCAP/Univer 
saL ASCAP; Mo I D.. BMI/)obete. ASCAPJ RBH 77 

SO FAR AWAY (Greenlund. ASCAP/ i.m.nobody. 
ASCAP/My Blue U<. ASCAP/ pimpVUg, ASCAP/WB. 
ASCAP). WBM. Hioo 33 

SOMEBODY (WB. ASCAP/ GravilTOfi, SESAO, WBM, CS 

43 

SOMEDAY [Warner Tamerlane. BMl/Arm Your Dillo, 
SOCAN/Zero-G, SCKAN/Black DicseL SOCAN). WBM. 
Htoo 12 

SONGS ABOUT RAIN (Sony,' ATV Timber. SESAC/Hills 
boro Valley, SE SAL /Sony/ATV Tree. BMI/Cake Taker. 
BMI/Corn Country; BMI), HU CS 22 

SORRY 2004 (FirsI Avenue, ASCAP/BMG Songs, 
ASCAP/Demis Hot Songs, ASCAP/EMI April, ASCAP/ Ein- 
nor. ASCAP;Antonio Dixon's Muzik, ASCAP/LO. 0u2-n, 
BMl/Anlhony Naive Mu/ik. ASCAP/E Two. ASCAP), HU 
Mioo JS;RHH 14 

SOV UN MOVATO (Sei-Ca, BMI) LT 19 

SPEND MY TIME (Blackened, BMI). WBM. CS 20 

SPLASH WATERf AU5 (Ludacris, ASCAP.'EMI April, 
AStAP;Copv..ght Ci»>Iiol/Alrudy,ASCAP/Aln>o, ASCAP), 
HUHioo 46; RBH 19 

STACY'S MOM (Monkey Demon, BMl/Vaguely famil- 
iar. ASCAP) Hioo 92 

STAND UP{lu(t.Kris, ASCAP/EMI ApriL ASCAP/Ye 
Woild Musk. ASCAP). HL Hioo 6; RBH 18 

STEP IN THE HAME Of LOVE (Zomba Songs. 
BMI/R.Kelly. BMI). WBM. Htoo22:RBHS 

STia FRAME [WBM. SESAC /Traplism. SESAO, WBM. 
Hioo 87 

STUNT 101 (50 Cenl. ASCAP/EMI ApriL ASCAP/Dedy 
Works, ASCAP; Unrversal, ASCAP). HL/WBM. Hioo 43; 
RBH 3D 

SUGA SUGA (Latino Vetvet. SMI/SoulSick Mu/lk. 
BMI/)umping Bean. BMI/Songs Of Unrvenal. BMI/Univet- 
sal. ASCAP/Amaya-Sophia. ASCAP) Hioo 9 

SWEET SOUTHERN COMFORT (Warner Tamerlane. 
BMI/Writrrs E^trrme. BMI/EMI April, ASCAP/Brad To The 
Bone. ASCAP). HL/WBM. CS 18 

-T- 

TE LLAME (Rubel. ASCAP /Universal Muska. 
ASCAP/2oooAmo(,ASCAP/Sonv;ATV Discos. ASCAPJ LT6 



Tl LLCVARE ALOELO (EMI AprlL ASCAP/Yelapa 

Songs. ASCAP) LT 14 

TE NECESITO (Karen, BMI/Elyon. BMI) LT 17 

n RrrO a que me OLVIOCS (Arpa, BMI) LT 31 

TEXAS PLATES (WB. ASCAP/ Kelodies. 
ASCAP/Sony ATV Cross Keys. ASCAP/Onaty. BMI), 
HL.' WBM, CS 28 

THAT'S A WOMAN (Sony/ATV Cross Keys, 
ASCAP/ )oesin' For You. ASCAP'Unwersal. ASCAP/Mem- 
plHSto, ASCAP), HL/WBM. CS 40 

THEM lEANS (One Up. BMI) RBH ^4 

THERE GOES MY UFE (Wariwr-Tamerlane. BMI/Major 
Boll, A5CAp;swrt-l Summer. ASCAP). WBM. CS i; Hioo 31 

(TNERE'S GOHA BE) MORE TO LIFE (Diesel Liesal, 
BMI /Warnei-Tamerlane. BMI ; Slowguy Songs. 
ASCAP/ Son^iower, ASCAP/WB. ASCAP/Uttle Minx Musk, 
ASCAP/Ch/ysalrs. ASCAP/f irsl Awnue, ASCAP/BMG 
Songs. ASCAP/Dem>s Hot Songs. ASCAP/ Edmonds. 
BMI /EMI April. ASCAP; E Two. ASCAP), HL/WBM. Hioo 62 

THINK ABOUT YOU (Uncle Ronnie's, ASCAP/EMI April, 
ASCAP/Ghosi Manor, BMI). HU RBH 56 

THIS LOVE (A/igel Pie, BMI/Mike Curb, BMI/Sony/ATV 
Tree, BMI.'Onaly. BMI/ Warner- Tamerlane, BMI/Makeshin. 
BMI). WBM, rS 39 

THROUGH THE WIRE (Ye World Music. ASCAP/Oyad, 
BMI/Warne'-Tamerlane. BMI/Heropub. BMi;EMIApnl, 
ASCAP), Ht/WBM. Hioo 26; RBH 13 

THUG LUV (Notorious K I.M , BMI/ Warner Tamerlane. 
BMi;Scott Storch. ASCAP/TVT. ASCAP/Feels So Good 
Musk. ASCAP). WBM. RBH 97 

TIPSY [leriell )ones, ASCAP.'Tarpo. ASCAP/Noding 
Dale, ASCAP) Hioo 76; RBH 48 

TOUCHED A DREAM (Zomba Songs. BMI/R.Ketlti 
BMII.WSM. RBH 38 

TOUGHER THAN NAILS (Songs Of Daniel Musk. 
BMI/Ianasi Island Music. BMI/Sony/ATVTree.BMI/Big 
Yellow Dog. BMI/Etta Baby Musk. BMI ;Copyirghl Solu 
lions. BMI),HLCS6o 

-U- 

U GOT THAT LOVE (CALL IT A NIGHT) (Divided. 
BMI /Unrversal Songs 01 PotyGram. BMI/HamaL 
BMI/Warner<Tamerlane,BMi;SongsO(Uniwtsal, BMI), 
WBM. RBH 

UN AMOR PARA LA HISTORIA (Universal Muska, 
ASCAP/Unique Hits. ASCAP) LT 38 

UN SIGLO SIN Tl (Mu^lekuitgerverij B.V. BUMA, 
ASCAP/WB, ASCAP) LT 20 

UN TE AMO (Man/amusk, ASCAP) LT 34 

UNWELL (BMlnis. BMI/EMI Blackwood, BMI). HL Hioo 

-V- 

THE VOICE WITHIN (Xtina. BMI/Aeruslalion. 
ASCAP/Unlversal-MCA, ASCAP/ Univmal. ASCAP), 
Hl,'W8M.Hi00 4» 

-W- 

WALKED OUTTA HEAVEN (WBM. SESAC/ BabytMy'S 
Little. SESAC /Noontime Soutti. SESAC/EMI April. 
ASCAP/Black Baby. S£SAC/Them Damn Twins. ASCAP /A« 
Control, ASCAPl. Hl.'WBM. Hioo 7; RBH 4 

WANNA GET 3 KNOW U (90 Cent. ASCAP;Lloyd 
Banks. AStAP;Mouili Full O" Gold. ASCAP/Unwersal. 
ASCAP; Webslyle. BMi/Betlet-half.ASCAP/LeonWare. 
ASCAP) RBH S7 

WATCH THE WIND BLOW BY (Universal Songs 0< Poly 
Gram Interna liana I. BMI/Slowbome. flMI/Hope-N-Cal, 
BMI). HL/WBM, CS6; Hioo so 

WAT DA HOOK GON BE (Shamah Cymone. ASCAP/EMI 
Apnl, ASCAP/Young Di»de. ASCAP/UniversaL ASCAP/ Am 
Control. A5(AP;6asaiambfl. ASCAP). HL/WBM. Hioo 37; 
RBH 31 

THEWAY(AM(Knoc-Turn'AI,ASCAP/Million Dollai 
GameAinl free.ASCAP/StolI Storch. ASCAP/TVT. 
ASCAP) RBH 88 

THE WAY YOU MOVE [Goal Booty. ASCAP/ Chrys^ is. 
BMI.'Cart Mo. BMI/Organi^ed Ho\it. BMl/Hitco. BMI). 
WBM. Hioo 2^ RBH 3 

WEAK AND POWERLESS (Transfued lAusic. 
ASCAP; Harry Merkin, ASCAP/EMI April. ASCAP), HU Hioo 
96 

WHAT WOULD YOU DO [Baby Ree Toon^ 
BMI/Sony/ATVTree. BMI/Rye Songs. BMI/Fox film, 
BMI/ H Hersh H. Bomb, ASCAP/Dogg Foundation. BMI/N 
With The Words, ASCAP), HU RBH 81 

WHITE FLAG [Warner Chappell. PRS/WB. 
ASCAP;Future Furniture. ASCAP/EMI April. ASCAP/BMG 
Songs. ASCAP). HL/WBM. Hioo 18 

WHY CANT I (Warner-Tamerlane. BMI/Hollytodge. 
BMI/Ralnbow Fish. BMI/Mr, Spock. BMI/WB. ASCAP/Tix, 
ASCAP.' Ferry Hill, ASCAP;' Sony/ ATV Tunes. ASCAP). 
Hi;W8M,Hioo yi 

WHY DONTYDU ft I (Anaesthetic BMI/WarT>er- 
Tamerlane, BMll.WBM. Hioo 25 

WILD WEST SHOW (Big Lrrve. ASCAP/WB. 
ASCAP;Musk Of tombustran. BMI /Songs Of Windswept 
PacifB:.BMI),W6M.CS38 

WITH YOU Uess. ASCAP. Worid 01 A/ldy. ASCAP/Un.- 
versaL ASCAP/Elleganza. ASCAP/Sony/ ATV Timber, 
SESAC;IurlleVictory.SESAO.HUHioo38 

WONDERFUL (Ausar. BMI ;Smaoth As $<lk. ASCAP/Air 
Control. ASCAP/EMI April. ASCAP/Sillnvak, 
ASCAP/ Andte'Sia. ASCAP/E Two, ASCAP) RBH 66 

-Y- 

YA NO ME DUEU (Rubet. ASCAP/ Unrversal Muska, 
ASCAP;20ooAmor, ASCAP) LT 37 

YEAH (TVT, BMI/Lil Jon 00017 Musk. BMI /Christopher 
Garrett. ASCAP/Hifco South, ASCAP/Music Of WrxJswepl. 
ASCAP/Christopher Mathew. BM I ; Ludacris. ASCAP; EMI 
ApriL ASCAP). HL. Hioo 14; RBH 12 

A YEAR AT A TIME (S«r»y/ ATV Tree, BMI .'Songs 01 
TerecH. BMI/Soity/ATV Cross Keys. ASCAP), HU CS 44 

YOU (RTD. BMI/Money Madness, ASCAP) Hioo 97 

YOU ARE (Songs 0) UnrversaU BMI ; Living Wright. 
BMI.'Wayho. BMt Sleve Dean, BMI; WB. ASCAP/Scott 
And Soda, ASCAP/St>1l Working For The Man. BMI/WII 
Nance, BMi;iCG, BMI/Music Of Windswept, ASCAP). 
WBM. CS 48 

YOU CAITT TAKE THE HONKYTDHKOUTOFTHEGIRL 

(Sony/ATV Tree. BMI/Love Monkey. BMI ;Emrsonbtgn2, 
BMI/Songs Of Windswept Pacirk, BMI). HL.'WBM. CS 3; 
Hioo 39 

YOU D0N7 KNOW MY NAME (Lellow. ASCAP/ EMI 
April. ASCAP;Ye Worid Musk. ASCAP/Uncle Bobby. 
BMI/EMI Bl.ukwood. BMI,'A-Dish 01 Tunes. BMI), HU 
Hioo 4; RBH I 

YOU'LL NEVER HND (A BETTER WOMAN) (Universal 
Duchess. BMI/PerhS, BMI) RBH 89 

YOU'LL THIHK OF ME lAlmo, ASCAP/Original Bliss. 
ASCAP/EMI April. ASCAP;Ty Me A Rrver. ASCAP/)esKar. 
ASCAP) CS21 

YOU'RE IN MY HEAD (EMI Blackwood. BMI/Shane 
Minor. BMI/Gottahaveable. BMI/Songs or Windswept 
Pocirk. BMI ; Songs Of Bud Dog. ASCAP/Music Of 
Windswept. ASCAP). HL/WBM. CS 30 

Y TOOO QUEOA EN HAOA IWortd Deep. 
BMI/Sony/ATV Latin. BMI/Blueptalinwm. 
ASCAP/Sony; ATV Discos, ASCAP) LT n 
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90 Million R&B Listeners Know Keys' 'Name' 



Alicia Keys' "You Don t Know My 
Name" retains the top spot on Hot 
R&B/Hip-Hop Singles & Tracks for 
a sixtli week and becomes the first 
record to surpass 90 million listen- 
er impressions at R&B radio. 

"Name" exceeds the 8S.5 million 
audience total 50 Cent's "In Da 
Club" set in the March 8, 2003. issue. 

The strength of "Name" at adult 
R&B and R&B/hip-hop outlets is the 
main reason it is able to outpace its 

nearest competi- 

tor. the hip-hop- 
based "Slow 
Jamz ' by TWista 
Featuring Kanye 
West & Jamie 
Foxx. by more 
than 25 million 
listener impre.s- 
sions on the Hot 
R&B/Hip-Hop 
Airplay chart 

That is the 
largest disparity between the top two 
titles on the airplay list since the 
inception of the NieLsen Br(iadca.st 
Data Swtems chart in 1992. 

LONG TRAIN RUNNIN': Newcomer 
Josh Turner sets the mark for the 
most weeks needed to crack the top 
20 on Hot Country Singles & 
Tracks, as "Long Black Train" col- 
lects Airpower honors and moves 
21-19 in its 35th week on the chart. 

What makes the track's trip so 
intriguing is that the record was set 



on a chart that was shortened from 
75 positions to 60 at the start of the 
2001 chart year. 

During the first 1 1 years that 
the chart had 75 positions in the 
Nielsen Broadcast Data Systems 
era. only two songs took more than 
30 weeks to reach the top 20. "Let's 
Make Love" by Faith Hill With Tim 
McGraw made the top 20 in its 
31st week in July 2000. And Gary 
Allan's "Right Where I Need to Be " 
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entered that part of the chart in 
the March 24, 2001, issue in its 
34th week. 

However, looking back at that 
issue. "Need. " which debuted in 
April 2000 and did not entrench 
itself on the chart until September 
of that year, is listed at 25 chart 
weeks. Since part of the song's run 
spanned both chart lengths, the 
week.s-on-chart figures were adjust- 
ed for that title and all other titles in 
the Jan. 9. 2001, issue to reflect 
\veeks spent at No. 60 or higher. 



AmRMATlVE: "Yeah by Usher Fea- 
turing Ludacris & Lil Jon climbs 
40-14 in its third week on The Bill- 
board Hot 100, earning Greatest 
Gainer/Airplay honors with a gain of 
24 million listener impressions. The 
26-position jump is the largest for a 
title entering the top 15 in more 
than one year and the largest ever 
by an airplay-only track. 

Most titles that leap into the 
upper portions of the Hot 100 with 
such ferocity do so with the addi- 
tional steam of a retail single's 
release. While other airplay-only sin- 
gles have reached the top 15 in three 
or fewer weeks, most have done so 
by either debuting high enough to 
reach that portion of the chart 
quickly or by making the bulk of the 
climb in their second chart week. 

LOVE STORY: Courtney Love makes 
her first solo appearance on the 
Modem Rock chart, as ".Mono" 
debuts at No. 29. (The chart runs 40 
positions deep at billboard.com and 
in Airplay Monitor.) 

Ixive is the first female solo artist 
to appear on the modem chart since 
Poe's "Hey Prett\' " debuted in the 
March 9. 2001, is.suc. 

It would be more than one year 
after Poc's run that another female- 
voiced track would appear on the 
chart. In December 2002, the Donnas 
charted with ""T^ke It Off." and since 
that time the chart has been graced by 
such female-led acts as Evanescence, 



the Distillers, No Doubt 

Women have not been so preva- 
lent on the chart in any period 
since 1 999, when there were 
almost a dozen female-fronted acts 



on the Modern Rock list. 

Additional reporting by Anthony 
Colombo in New York and Keith 
Caul/ted in Los Angeles. 
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NEW RELEASES WITH TOP 10 CAUOUT POTENTIAl NEW RELEASES WITH TOP 10 CAUOUT POTENTIAL 



^ BRITNEY SPEARS 
w Toiic 



MAROON 5 
This Love 1 r'M'j 



68.9 
65.6 



HiCENTLV TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 
EVANESCENCE 
My Immortal \c ijt' 
LINKIN PARK 
Numb .VA-l'itR HRC5 
CHRISTINA AGUILERA 
The Voice Within RCAt^V j 
SWITCHFOOT 
Meant To Live COLUMBIA 
HILARY DUFF 
Come Clean ^-rj^L- .v jCii 

n 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

MAROON 5 
W This LOVB - I.::, 



87.3 
88.3 
79.3 
67.9 
65.1 



MISSY ELLIOTT 
I'm Really Hoi ELEKTRAtEG 

J-KWON 
Tipsy 



74.8 



67.8 




KCEKTIT TESTED SONES AITK TOP 10 CAUOUT POTENTIAL 
J BEYONCE KNOWL6S 

Me. Mysell And I coLUMBiA 
2 ALICIA KEYS 

Vou Dont Know My Name . =^'C 

EE 



76.0 
65.0 



S8.6 



RtCtmr liSTEO SONCS WITH TOP 10 CALLOUT POTENTIAL 
EVANESCENCE 
My Immortal .. i i 
OUTKAST 

Hey Ya *515Ta 

CHRISTINA AGUILERA 

Tlie Voice Within - p^'g 
MICHAEL MCDONALD 
Ain't No Mountain High Enough l ' 
HOWIE DAY 
Pertect Time Of The Day r-' r 
JASON MRAZ 
VouAndlBothLLEKlPALlG 
JOHN MAYER 
Clarity ; , uM.=iiA 



88.6 
86.6 
75.5 
75.4 
72.3 
72.0 
68.2 



NEW RELEASES WITH TOP 10 CAUOUT POTENTIAL 
3 DOORS DOWN 



Away From The Sim 



71.4 



THOUSAND FOCrr CRL/TCH 
RawklistT TH ..-i' -lA, 67.2 



HECEHTLT TESTED SOHGS WITH TOP II CAUOUT POTENTUL 
CHEVELLE 
Closure EPir 
YELLOWCARD 
Ocean Avenue capitol 
NICKELBACK 
Figured You Out ROADRUNNERnDJMG 
SMILE EMF=TY SOUL 
Nowhere Kids i av- 



75.0 
74.8 

;B7.4 

66.4 



S:iiiys are lilndlKvud oriine ^Proniosquaauuri. i' mI 

(«isi)ona1-Sical».linalfaUtisfibsM(lon/fi:Mi ' 
■rmoi^h ff)Bi benchmait nuneef can fhicftiitB li t ' 

MnncidlO or inpKtMl M tNv rttpwCnlbnnvtt. HccctiiIv Ti^cd Songj sib it-f 
Fo( a compMa M of currant mga whA Tap 10 Calbul Poinncai. m« HitPrsdic toi ct 



^^ToT^^' MAINSTREAM 
Billboard TOP40r- 



"""^^7'' RHYTHMIC 
Billboard TOP 40,- 





1 LAST WEEK 1 
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TTTIE 

ARTlSl UMPRINT PKOMOTlON lAi'.f I 




1 




HeyVal 


■ 




3 




Suga Suga 


1 


4 




Someday 


I 


5 




The Way Vou Move ^ 


■ 


T 




Here Without You 


1 








6 




It's My Lite 


7 




Perfect ^ 


8 




Milkshake ^ 


o 






Stand Up 


10 


10 




Heidstrong ^ 

I'Ai" n'/4iiwH alius ' W 


(D 


12 




The Voice Within ^ 




13 




With You ^ 


13 








11 




Baby Boy 


CD 


17 




Numb ^ 


© 


14 




Holidae In 




24 




F"k H (1 Don't Wint Yni Beck) 

EAUart la'.t 


(D 


19 




So Far Away 

SiaiNU K^.tLHTiiAtiti 




15 




Invisible ^ 

t.w>a>['. lilAnMGi W 


I 


16 




Gel Low 


■ 


18 




(There's Gotta 6b) Mara To Life ^ 



1 


[last Wti ■ 




TriLE 

iftllSr IIMPmNT. PROMOTION LAiif 




1 




Milkshiiko 








HeyYa' 




/ 




Slow Jam? 








Tho Way You Mov« 

■;ij:>.Jii Hi- SiitP- BDl^AV ^MiSlAi 




6 




Gigolo 




s 




Walked OuTia Heaven 






Stand Up 




9 




Snit Shaker 




ID 




Gsngsta Nation 










10 


8 




Holidae in ^ 


11 


13 




Suga Suga 








You Don'r Know My Nanie.^ 








Damnl 

' 1-1.1 NilElOIKU HAT UIJOS iSO SO QEf Uim 




1 1 




Get Low 










IS 


14 




Runnin (Dying To Livel 


16 


15 




Wat Da Hook Gon Be 


(D 


18 




HottI 


(D 


32 




Yeah 

.^.tFF.--.:.U;,nAC«S»lllJON IW?!*^ 


(D 


20 




Me,MvseHAnill ^ 


20 


17 
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Ilast week 




K ■., 

TITLE 

ARTIST CJMPftlNT/PflOMOTION LABE i 




1 




Here Wrtliout You ^ 




2 




Bright Liyhis ^ 


3 


3 




Why Don't You & 1 


o 


4 




The First Cul Is The Deepest^ 


e 


5 




White Flag 


6 


6 




S'S 11, ... ,,ttr 


o 


7 




It's My Lite ^ 


o 


8 




Someday ^ 




9 




When 1 Look To The Sky^ 




10 




Unwell ^ 




12 




Calling All Angels 




11 




Another Postcard (Chimps) 


rrr 


14 




100 Years 


14 


13 




Breathe ^ 










15 


15 




Heaven ^ 


(D 


16 




Vou And 1 Both ^ 

)4;.iy, MFi;^ iiinF:j,tE:ri W 


CD 


17 




So Far Away ^ 


(D 


19 




My Immortal ^ 


19 


18 




Bigger Than My Body 




21 







■■^To^" ADULT 
Billboard COfJTEMPORARY,- 



1 


! 

< 


1 


K Meisen 

drnwcin' "^11 ■• 

TITLE 

AITT S" .. MPRlNT/PROMOT>ON LAEi:. 








Calling All Angels 








Dnh Away 








Forever And For Always 








Unwell 








Big Yellow Taxi 
















Look Through My Eyes 








Sunrise 








The First Cut Is The Deepest ^ 


9 


8 




You Raise Me Up 


«E> 


11 




White Flag ^ 


11 


10 




Invisible ^ 


(D 


12 






<D 


14 




Ain't No Mountain High Enough 


14 


13 




Tiny Dancer 




19 




100 Years 


© 


16 




The Voice Within ^ 




18 




Why Don't You & 1 ^ 


(D 


17 




Bewitched. Bothered & Bewildered 


19 


15 




Peace (Where The Head Is) 




20 




Stand By Your Side ^ 



^"To7^* MODERN 
Billboard ROCK,- 





I .VEEK 




K Nielsen 

TITLE 

ARTIST IIMPAlNT/PROhK)TI0N LABELi 








Nl iM'.'?ft • 
Numb ^ 








Hit That ^ 




4 




Are You Gonna Be My Girl 


i 






(1 Hate) Everything About ^ou^ 








Megalomaniac 








i'.:.iS.i. V'.'.iii^iL'fiii 


5 




Meant To Live 


7 


6 




Feeling This 


o 


8 




1 Am Tlid Hiyhwiiy ^ 


9 


10 




Fortune Faded 


10 


9 




Away From M« 

Mif Li MLor: iRji'AijsSGifffNi 


«D 


12 




Closure ^ 


H 


11 




Still Frame ^ 


1 


13 




Out 01 Control 


li 


15 




Figured You Out ^ 

■ ■ ■ ■.■.if-. - m: W 


<D 


14 




How About You 


O 


18 




Last Train Home 


(D 


19 




One Tiling 


(D 


21 




Darling Nikki 

•:rHQH-[HS .flCSV\fU.«CA«.WI 


(D 


20 




Until Tho Day 1 Di« 

^■i-.in ni ■« 'E*tl IU*!/l1«IO(,l«PRISt 


20 


17 




Faint >^ 



Compiled From a nalioiial sample ol data supplied by Nielsen Broadcast Data SystemSi 118 mamstream top 40, K rhythmic top 40. B7 adutl lop 40. 30 adult contemporarv and 88 modem rock are electronical^ monitored 24 hours a day. 7 days a week. Sonfis ranked by number of detectwos Songs witti an ncreaie in 
dolcctioos awr th« previous mek are bulleted lesardtess of chart movement. A song whicli has been on the chart for more than 20 weeks will generally noi recerve a bullet, even if it registers an increase in deteciioiis. Songs below the top 15 on Adult Top 40 and Adutl Contemporary are removeil trom the chart 
Bfier 26 we^ks. AQ live radio chans run al deeper lengths in Airplay Uotinor. Billboard InformatKin Networt. and billboard. com. w indicates tide earned HitPredictof status m research data provided by Promosquad :D20OI, VNU Business Media. Inc. All rights lesemed 
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Billbcxid- HOT 100 AIRPLAY 



Nielsen 

TTTIE 

AgTIST imPRm.^PHOMOTlON LABEL! 

\UM6Pft 1 



The Way You Mcwe 

Milkshake 



You Don't Know My Niim 



Walked OuHa Heaven 

Suga Suga 

Me. Myself And I 



Here Withoul You 
It's My Lile 



Someday 



Reail Your Mind 



Damn! 



Step In The Name Of Love 



The First Cut Is The Deepest 

- HUrt; lyp/i iJAM IWraSCaPt' 



White Flag 
Change Clothes 



Through The Wire 



UST WEEK 1 




TITLE 

APriST ilMPm NT/PROMOTION LA8EII 


THIS WEEK 


LAST WEEkI 




TiriE 

APT <>- iiMPRtNT/PflOMOTlON LA8EII 


27 




Gigola 


51 


41 




Invisible 


23 




WhyDon'lVou&l 


© 


58 




Linle Moments 


25 




Runnin (Dying To Livs) 


53 


45 




Why Can't 1 


34 




Remcmbci When 


54 


"5? 




More & More 


32 




Theie Goes My LHe 


55 


53 




My Baby 


35 




Perlect 


© 


59 




She's Not Jusi A Pretty Fice 


26 




Headstrong 




56 




Honesty IWfite Me A Lisll 


IT 




Unwell 




69" 




(n My Daughter's Eyes 


46 




Sairv2l)04 




65 




Drinkifi' Bone 


26 




So Far Away 


60 


61 




Badaboom 


29" 




Wsl Da Hooh Gon Be 


61 


60 




(1 Kate) Everything About You 


37 




Vou Can't Take The Honk V Tonli Oat Ot Tlie Girt 




- 




My Immortal 


43 




Gangsta Nation 

,. ■ L'. .i-JL fiilNGifi 'LtlTiXi 




67 




Are You Gonna Be My Girl 


54 




With You 


64 


62 




Breathe 


48 




Hotel 


(S 


75 




Megalonianiac 

L' . !=. if. iiMMnfitALfPin 


30 




Stunt 101 




- 




In My Ute 


49 




American Soldier 




- 




Dirt OH Your Shoulder 


44 




The Voice Within 


68 


6B 




Hi! That 


57 




Splash Waterfalls 


69 


63 




IThere's Gotta Bel More To Lile 


36 




Bright Lighls 


70 


66 




Forthenighl 

-.■ I-, 1 r.Ft 5ij,il.ir..lMn, 


40 




Fallen 








Perlsct 


64 




F"li It II Don't WiiR Vou Back! 


© 






Hot Mama 


51 




1 Wanna Do It All 


CD 






1 Love You This Much 

■IT . 'LI .M.V.j'BSl'itl.HVlllfir 


52 




Watch The Wind Blow Sy 


G3 






Rubber Band Man 


42 




Not Today 


m 






1 Wish 



• Rtccnli «fMi tlw^utest iintmssnnsincicaw c 2004. VNU 9t 
Broa(*:*it Data Systems 926 sta!)or>i I'l Too *0. Pop. RiB H O-Hoo. 



■1 Aftiiti 



and fi «)icn SoundScn, Inc All ngMs 'tsarved ComplIM lnirr> i nations' ufTfiW of iUt> v,ipplKK) t/f N'DlMn 
!iii, fiotV ard Mtwf populsf twnsli an* ekfilronicaliy monilcred 2J hour* a day. 7 da^ a tttek. Son^ mud by |r<»s 
This until .-s J5*1 13 comp te tie Hon 100 
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1 
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Nielsen 

Sou na Scan 

TtTLE 

AWi 5" 1 W"Ri -jr. 'PROMOTION LABEL 


1 

26 

(B 

28 
29 
30 
31 
32 
33 
34 
35 


LAST WEEK 




Tm.E 

ARTIST .TMPWNT.WIOMOTION lABEL 


1 




F"h ltd Don't Want You Backl w.s 


4J 




Tkis Is Tli« Nightfitidiie Orci Troabled Water 


2 




Me. Myself And 1 




Neva Eva 


47 




So Whassup 


20 




With Vou 


"T" 




Me Against The Music 


Tr 




Take Me Away 




~4^ 




The Way You MovL'/Hey Ya! 


25 




Did My Time 


46 




Whet H 

IWlLl^A. .:PA>.iCll»iT1fitt'rAl] 


29 




Let's Get Down 


5 




Turn Me On 


34 




Rubherncckin' 




Walked Outta Heaven 




Miss Von 






One More Chanre 


32 




Never Leave Vou Uh Ooh. Uh Oooh' 






Read Your Moid 


42 




Up Against All Odds 






Frontin' 

i'ltVf^U fLSI Z iSTMnUU.'ARinW 1 


36 


2T 




Picture 






Nothing Fails 


37 


31 




Weak And Powerless 






Trouble 


38 


36 




Girllriend 


14 




Milkshake 


39 


32 
37" 




Calling All Girls 


10 




Fallen 


40 


Breathe 

i - v. . MAs'lfllOLVnUVltnaROS 


■ 


18 




I'm StiIMn Love With Vou 


41 


50 




Sympathy For Tlw Dwil Utenixesl 

.i-..ui«aBai 




- 




The Wreckoning 




41 




Hell Veah 


18 


16 




1 Can Only imagine 


38 




Waiting For You 


dl 


30 




While Flag 


40 




1 Drove All Night 




{There's Gona Bef More To Lite 


51 
49 




Change Clothes 

i- .■ - 1. ^ --l.i^ff JAM'OAKI 


21 




46 


23 
19 




Hurt 


1 Can't Take You Anywhere 


22 


HqIo In The World 


i 


62 




Born Too Slow 


23 


'22 




Clocks 


48 




Pass That Dutch 


24 


49 




12 




Sweetest Sin 


28 




Flying Without Wings/Superstar 




24 




So Yesterday 








Limbo Rock iRemlxesI 



^"To^^" HOT DIGITAL 
Billboaid TRACKS,- 



Nielsen 

SounOScan 



Hey Yr' (Radio Mixl 



The Way You Move (Album Version) 



Here Without Yoii 



Stacy's Mom 



Wliitc Fhit) 'Album Versionl 



The First Cut Is The Deepest 



Where Is The Love' iRadIo Edit} 



Crary In Love 
Sugs Suga 

Are You Gonna Be My Girl 



With You (Album Version) 



Harder To Breathe 



Bruised (Album Version) 



Fallen (Album Mix) 



Just Pretend (Album Version) 



In Da Club lAlbum Version Editeil) 



I Believu In A Thing Called Love 
Stand Up 



• Recoftts Mitn me gmatesl &ata gam^ C 200'. VMU Buixwu MMia. Inc and NidMx SounOScan, Inc. All nghtt rcwtind Tne 
top w»mg vngtn compied trom a nji^nj! sample d fWU^ itoit. masi mercnanl, and -/ite'ieC sales 'eporti collectM. comollM. and 
ptoviiJKl Isy N*tM!n SoutxIScar Tha data ii inei) la compile the Hcfl 100 



tta and ommiaS by Kietsen Sot#dScan 
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Top Pop Singles 1955-2002 



I 




10129/83* 


16 


21 




3/10/84 


10 


30 


• 




4 


16 




11/17/84 


•« 


IS 


• 


2/9/85 


2^ 


17 




yt/es 




21 


• 


4/27/85 


5 


17 





Born f.'a-Sonna lo^ se C^cco'^e on H IG''j8 in Bay City Miy-.-^an 
troupe MemOer of me BreaKtasi Club <n 1 979 Formed her own b 
19e5-S9 Acied in ;he movnes DosperatBty Saeking Susan. Dtck ) 
Swept Avray. among others. Appeared in BroBdways Speea-Tfte 
Dare m iggt Released rtet graphic and erotic book Sex « 1992 
Madonna a the ai lemaie vocalist ot me entire rock era ASo see 

':rA*rABim 2iL,krAVir^ IfMxjt^ tiVogtM StCtv * Pray 

1 Holiday 

Maoonna'tfirtl and only nort-MM i00*4S':*Ev«rybo(ly'/[nirt2)*Bt 

i Bortterline 

picture iieeve ia a toUoul poMM 

3 Lucky Ster _ 

4 Like A Virgin 

% Materiel Girl „ 

I Crary For Vou JcWt 

ffom vie movie lesion Quest aiainr^ Manhew ModMe 

T Angel 

mio The Groow' (Oai™ r.i,.f o- 




Introducing our latest artist-by-artist discography of every"Hot 100" 
hit. With Icey info and data now in red so it's easier ttian ever to spot. 
All tfie"Hot 100" chart stats. All the"Hot 100" 
artist facts Get 'pm while- ttipy'rp red hot • 
at www.recordresearch.com 
or call 262-25 1-5408. 




BILLBOARD JANUARY 24, 2004 



www. billboard. com 



ifilerial 



JANUARY 24 
2004 



Billboard HOT 1 00 



1 LAST WEEK 1 


0 
< 




I'v MinioAn ThB mon popula' fngkr* and Uieki, »cco*flii»u to 1^ 
• • INieiS6n (id» auflience impiesiioiu meBsurm by Nieluin #^ Nl6IS6n 
Broadcast Data BtMtfcail Oaw Sv««™». mI« iais compilnl bv e^miivlcirAn 
c^tjams Nitltflo Sou«aSc»n. and pla¥''*t* "O*" wiMt non- ouuiivjovon 
sVSwmB monnored tadiD itaTioni 

TITLE Aniat 

PRODUCER (SONGWR1TERI IMPRINT & NUMB£R/PROM0TI0N LABEL 




THIS WEEK 






1 


TITLE Artht 
P!?ODUCER (SONGWRITERl IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 


1 


1 




-;aj NUMBER 1 »;Sf 7 Weeks Al Number 1 
HEY YAI • OulKasI v 

■iM'i nr. iH-u. AMIS' d> 0*"'5'*iEiV. i"t rni'Mrvf 


1 


& 


54 


62 




WATCH THE WIND BLOW BY Tim McGraw 

1 " .■. '. L^.^MM■tlADSSl!II^^EG Wt*Wi uli :..t iM ■ 11' 


50 


51 


42 


41 




NOT TODAY Mary J. Blige Featuring Eve 

■ |'.^^En-uTFfEu^tlutMatzo'«af j[mR» «i»fv»ini«scf«A.tiLW4 :u.if-:.!i/.Li tu' 


41 


2 


2 




THE WAY YOU MOVE • OutKisI Featuring Sleepy 810WI1 V 

r,i=i Mr mr Fi ll 11 pinr.-, r VAHr.\f .in pp.t.iiv.' © O ■ - 


2 


52 


[43 


43 




WHY CANT! UzPhatrv 

■ '.ir-'UttS.L'MMU CAWrOLMBUMO/T 


32 


3 


3 




MILKSHAKE o Kelis v 


3 1 


& 


62 


69 




LITTLE MOMENTS Brad Paisley V 


53 








■ill M ■ 1 ii' ' " 00 5'»P 11** MMT Aftl^U 




54 








' .i.l< MCSIAMASKinUUBUWO'T 




4 


4 




YOU DON'T KNOW MY NAME O Mien Keys v 


4 


57 


57 




MORE & MORE Joe V 


48 












5S 








JM AIB'JM on 




8 


9 




SLOW JAMZ 0 Twista Fealuhng Kanye West & Jamie Foxx V 

' V.t 1 L VVM-LL' WISISBaCWNAtHllllAVUn O ''1 1 ■"• " I'jW 


5 


55 


42 




MY BABY Bow Wow Featuring Jagged Edge v 


42 


5 


5 




STAND UP O Ludacris Featuring Shawnna 

• ■! OL'SIUHfci'lGI'tAI-lAClCtf JW^ : .1 


1 


& 


63 


68 




SHE'S NOT JUST A PRETTY FACE Shanta Twain v 

1 OM(.-.i.'-^'.,iiMvru: 


56 


6 


6 




WALKED OUTTA HEAVEN O Jagged Edge . 

. Ml. . III-. ■!. ..'..LM.-a- aO... ■■! 


M 
8 1 


Q 


61 


65 




HONESTY (WRITE ME A LIST) O Rodney Atkins v 


57 


10 


10 




ME. MYSELF AND 1 0 Beyonca v 

F " -;'i"i^!! i?i i.^iiv/jis s sicno^ nsvxuHTi <^ O i-'i^ jvthu jwi i 


Q 


72 






IN MY DAUGHTER'S EYES MvHiM McBrMe 

-M I'^.iAlT^i ACAIWSWUfiaaMWCUl 


58 


9 


7 




SUG A SUQA 0 Baby Bish Featuring Frankie J v 


7 1 


® 


59 


59 




BADABOOM o B2K Featuring Fafaolous v 

■ ■■ ||.'Li\AISTQK[iJi*CWONI O 


59 


7 


8 




HERE WITHOUT YOU 3 Doors Down v 

■■MK-. -I,-..- ., .;l-imH«mi.|H«)lRSOVi WnjfillDUNIVEMAli.RI-'.Tl ' .!M"I] 


5 1 




69 


78 




DRINKIN' BONE Tracy Byrd 


60 


11 


11 




IT'S MY LIFE No Doubt .• 

•.".-Mi-fK>j;i :n 1 lat iMHniSjFREs cnf M(> iwis.' ■ ■ 


11 1 
12 


<9 


70 


70 




MY IMMORTAL Eyinncaiice V 

! ■ il'OllOOMSI AIM) or AiGLM tin 


61 


12 


12 




SOMEDAY Nickelback . 


62 


56 


52 




(THERE'S GOTTA BE) MORE TO UFE 0 Stacie Ofrico V 


30 




63 


I . MLMiHrauoK jH.DnrOMASi 9 <*i i' | . , i .-iij 


18 


18 




READ YOUR MIND O Avam . 

.1 C» ■■ ■ ■ 1 .11 . 


13 1 


[58 


54 




BREATHE 0 Michelle Branch V 

Ctui'i- • i.i.-i. .1,1.1 -...1 tiii;i 


36 


40 


53 




GREATEST GAINER/AIRPLAY ,. 

YEAH Usher Foaluiing Luiiiicris & lit Jan 

, ".'i ■ ■..i-iSiliJWWtnCSMTHI 


14 


64 


64 


55 




(1 HATE) EVERYTHING ABOUT YOU Three Days Grace V 


55 


& 


66 


66 




ARE YOU GONNA BE MY GIRL Jet ■■ 

.1 ■.■.,.1 '. 1 1 1 ■!. 1 ",'uscni 


65 


13 


13 




GET LOW O Lil Jon & The East Side 8oyz Featuring Yiiig Yiiny Twins ■ 


2 1 


& 


80 


83 




IN MY LIFE O Juvenile Fcamrinq Maniiie Fresh . 66 

vM"r. irn! ■I'.iviwi u 


21 


21 




NUMB Unkin Park v 


16 


& 


B 


75 




MEGALOMANIAC Incubus v 


67 


14 


14 




BABY BOY O Beyonce Foatnring Sean Paul 

: JI jAL" <j >-iLV,'l[Sie i.VJMlESSSIOilOlSPICNRHlLESitWUUftSCMnDII OCOIUM&U Kwr 


1 


® 






HOT SHOT DEBUT J],* 

DIRT OFF YOUR SHOULDER o Jay-Z 

iiMt.:.;.'.: ;;ii-i[i-M ;ii IfVK-xmiAVB JiM^tJa'Xnuc^ 


68 


20 


22 




WHITE FLAG O Oirio -v 

'^j-r.ir ::iroir j.'^r.'^roiiNt^MCWfisnJVM^^TniKGi <I> O 0>i'nSTA!S»- 


18 


22 


29 




THE FIRST CUT IS THE DEEPEST Sbefyl Craw 

. -cr.'.. -, r I- M, - . - m.T'.'. AnvAiBiiwrin^vmn.!!! mifscw 


19 


69 


65 


64 




HIT THAT The Odspring 

.-,1 -lit I'll .-i-i-.K crtiiMmAAiakiMcvn 


64 


16 


15 




DAMN! O VoungBloodZ Featuring LilJofl 


4 


70 


68 


63 




FORTHENIGHTO Mutiq 'V 

1 " ii-NSrft : K*."&A5i O "Cah iBiaafiin.iMr. 


53 


15 


16 




HOLIDAE IN O Chingy Featuring Liidacris & Snoop Oogg 

i-.t. II ., 1 ■■ i'^iAAiir>cemoaCSl & -r: U!;,'. , ■i-^-.-.l f ■.^.u.- iPliLii 


3 


Q» 






PERFECT Sera Evans 

- iii^TQiAFifln'MAflrini nrA.WAivniiAiBijMfu- 


71 


19 


19 




STEP IN THE NAME OF LOVE O R. Kelly -9 

-1 ■ Oj'vf^tj' 


9 1 


& 


77 


77 




RUBBER BAND MAN Tl. 

II. l.iFi .i.i.-r.- IH-.M &W*DHlSIlFWaHMC.IlAIU'r'ii: 


72 


17 


17 




CHANGE CLOTHES O Jsy-Z 

'■H-.i 1 I'.' '1 .'.MSCro.iSC' O W A FTiLiVri'F.l.WKlffii-'O.^A'- 


10 


& 






HOT MAMA Trace Adkins v 


73 


25 


26 




SALT SHAKER O Ying Vang Twins Featuring Ul Jon & Hie East Side Boyz 

. .vti'" "1 ■ '-r ■ l.v.^a^;^CLC^tLJlKlF^SOM Oicitiim>.;w'vT 


24 1 


& 






1 LOVE YOU THIS MUCH Jiiiiiny Wayne V 

■.I III ||l|| .i.i.i.i.L.. lUi I .-.Mil:!.-., O 1.1... :..i 'iMJ- 


74 


23 


23 




WHY DON'T YOU & 1 Santana Featuring Atex Band Or Chad Krooger / 


8 

26 


& 






1 WISH JD Dee Messina 

.. iLjAM^tHIU CUNUAlBUMCUt 


75 


31 


31 




THROUGH THE WIRE 0 Kanye West ■ 

■ '.Viir ,>■,■<!. ■L'lVHt.UtflSllft.^KUNli O - ■■■ ■ <■ 


& 


96 






TIPSY 0 J4(vnni 

. ..laiMtMwuuuas) ososoorrwae-iAjusiA 


76 


29 


24 




GIGOLO O Nick Cannon Featuring R Kelly v 

->ti..iS rAWNONI ■ 'i.i-- ir.f 


24 


77 


67 


51 




FALLEN o Mya V 
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Sexual 
Overload 

Continued from page 1 

album sales by Spears, Pink and simi- 
lar artists may reflect a classic case of 
mismarketing. 

"When social and economic limes 
are more threatening and pessimistic, 
we actually prefer others with more 
mature facial, body and personality 
characteristics," says Terry Pettijohn. a 
Ph.D, social psychologist at Mercyhurst 
College in Erie, Pa. 



even as she bemoans that other artists are 
being marketed like "pom stars." 

"OKiously, sex Is the most basic thing 
that you can Iselll." Lee says. "I mean, 
you sell yourself, and 1 just hate it." 

TRAMP TKEND 

From Spears' kiss with Madonna at 
the MT\' Video Music Awards to Pink's 
onstage antics at the Billboard Music 
Awards, the trend toward trampiness 
shows no signs of abating. 

But some academic research sug- 
gests that it njns counter to current eco- 
nomic, social and demographic trends. 

Last spring, Pettijohn and University 
of Georgia professor Abraham Tesser 
presented a paper to the Ameriain Psy- 



fidence, was the prevailing icon. By the 
Roaring '20s. flappers were the rage. 

"Flappers were nearly showing their 
knees." VoSirty .says. 'There was a per- 
sonal liberation and freedom." 

During the Great Depression and 
World War II. the prevailing female 
image changed again. But by the post- 
war h<H)m of the 19.50s. the pendulum 
had swung back. 

Sultry sex kittens like Marilyn Mon- 
roe, Bridget Bardot and Jajne Mansfield 
became screen stars. .And Playboy mag- 
azine was launched. 

SEXUAUy AWARE 

.As part of his research. Pettijohn 
studied the physical characteri.stics of 
every Playmate of the Year, fi-om 1960 
tlirough 2000. 

Then he compared his findings with 
^1 "hard times" indicator made up of 
L'.S. rates of unemploiwnt. marriage, 
murder and other factors. 

"During difficult years, models tend- 
ed to be slightly older, heavier and taller 
witli larger waists and bigger waist-to- 
hip ratios." he says. 

Madison Avenue also seems to be 
keenly aware of sexual-economic 
swings in national mood. 

During the booming 1980s, Calvin 
Klein pushed the envelope with an ad 
campaign featuring the then-15-year- 
old Brooke Shields. 

.Madonna, of course, launched 
vampiness during the 1980s. 

Calvin Klein once again typified the 
swing to racier advertising w^hcn the 
economy rebounded fi-om the 1990-91 
recession. It launched its controversial 
"teen porn" advertising campaign in 
1995. Ani remember "heroin chic "? 

The road to raunch for artists like 
Spears. Pink and .^guilera began about 
the same time, but for some reason, no 
one has clued them in that the national 
mood lias dianged. 

In contrast. Madonna, who has 
switched images like a snake sheds 
skins. posses,ses an uncanny ability to 
judge the social climate. 

While some considered her kiss with 
Spears at the .M1\' .Awards a symbolic 
anointing or passing of the vamp torch, 
it was more like she was casting off a 
worn pair of shoes. 

Today, the pop diva's well-cultivated 
image as a doting mother and children's 
book autlior is much more reflective of 
the times. 

Likeivise. songs with a mellow, intro- 
spective approach are finding a recep- 
tive U.S. audience, in part because of 
the confu-sion and sen.se of change in 
the wake of Sept. 11, according to Ball 
State University pop culture expert 
Richard Aqui la. 



That mood plays into the resurgence 
of the singer/songwriter, where audi- 
ences are eager to hear what the indi- 
vidual has to say, he says. 

'There's been a turn toward tradi- 
tional values." Aquila adds. 

Alicia Keys is representative of the 
trend. Her songs are introspective and 
soulful. Her image, while sexual, also 
exudes strength and character. Not sur- 
prisingly, her latest album is doing well 
on the charts, 

Norah Jones is sexy. Living.ston says. 
But "she's using libido in a gentle w-ay 
and talking about relationships. It's a 
more constructive use of her libido, but 
she's still creating interest and intrigue." 

She's saying, " 'Come be with me. 




JONES: USING LIBIDO IN A 'CENTIE' WAY 



and you'll feel good about your- 
self,' "she explains, 

THE SEX CARD 

While Keys and Jones are sticking 
with their images, the industry seems 
to be prone to playing the .sexual card 
over and over again to juice sales in the 
tough economy. 

Chris Knab. a music business con- 
sultant in Seattle, is unsurprised. Often, 
he says, it's easiest to attract mass- 
media interest by turning up the sexu- 
al tone and .seeing how much they can 
get away with. 

The fear is that such rising stars as 
Beyonce Knowles could fall into that 
trap. Although her vamp quotient is 
low. some of the songs on her latest 
album. "Dangerously in Love." flirt 
with vampiness. 

A spokesperson Un Columbia Rec- 
ords, which put out the former Des- 
tiny's Child star's latest CD. declined to 
discass Knowles' image. 

The changed mtKxl has affected other 
media as well. FelLx Dennis, the founder 
of Dennis Publishing, epitomized the 
raunch trend in 1997 with the launch 



of "laddyboy" magazine Maxim. 

He followed with Stuff, another 
men's mag, and Blender, a consumer 
music magazine. The publications all 
.soared on a combination of raunch and 
sophomoric humor But that was then. 

In a clear sign of a changing public 
mood. Stuffs single-copy .sales dropped 
by 24% in the first six months of 2(H).'i. 
compared with the same period a year 
ago. according to Fortune magazine. 

Newsstand .sales of the .still-profitless 
Blender also fell 26% from the Janu- 
ary/February issue of last year to the 
June issue. Even .Maxim sales are off 
nearly 7%, Fortune reports. 

Spears, of course, has played the sex 
card mast often and most blatantly in 
the face of declining sales. 

Her biggest single, ". . . Baby One 
More Time." cut when her image was 
more wholesome, spent 39 weeks on 
the singles charts in 1998, including 
.seven weeks in the top spot. 

Her last single to hit No. 1 on the 
charts was "I'm a Slave 4 Lr in 2001. It 
spent one week at the top. 

Despite massive hype. Spears' latest 
album is posting only so-so sales, .^nd 
Pink's latest release is suffering as well. 
Sales of 'Try Thi.s" have fallen far short 
of her previous blockbuster album. 

.According to a source, her label is pri- 
vately wx)rried that she has been tarting 
it up too much. For her part. Pink says 
artists are just using w^hat they've got. 

"I don't think there's anything WTong 
with being .sexy, but people ase what 
they have." she saN's. "If people have a 
great voice, then you use your voice: if 
you have a great mind, then you speak 
a lot: if you have a great body, then you 
take your clothes off." 

That may work if you're 20-some- 
thing. but Evanescence's Lee isn't the 
only person who finds the trend dis- 
turbing among such established, tal- 
ented female artists as Toni Braxton, Liz 
Phairand l/iAnn Rimes, 

Gina Vivinetto, pop music critic for 
Florida's St. Petersburg Times, noted 
in an article last summer that it's as 
if someone had issued a memo to 
every woman in rock, "No matter 
how seriously she once took herself, 
no matter how good her voice or her 
level of talent, |she| must start look- 
ing like a tramp," 

It's unclear whether .America will still 
show a penchant for buying somber 
melodies this year if I'.S. troops start to 
return fi-om Iraq and the stock market 
continues to climb. 

Such changes could adjust the 
American disposition. But judging by 
the reaction to Spears' recent marital 
escapade in Las Vegas, the public is no 
longer amased; it's annoyed. 



TARTING UP 

If Pettijohn's observations are accu- 
rate, then industry executiws who are 
pushing artisLs to "tart it up" are mis- 
calculating the market and could be 
damaging careers. 

"Audiences are listening to lyrics 
more." .says Ron Vos, president/chief 
executive of Hi Frequency Marketing in 
North Carolina, "They're focused on 
content and story line, not dancing and 
having ftjn, and they want the artist to 
reflect that." 

Indeed, female artists who are suc- 
ceeding on the radio and on the charts 
have tapped into the nation's post-Sept. 
11 soul-searching. 

Vos. whose firm worked with Avril 
Lavigne and Norah Jones, says these 
artists are writing music that's about 
being in touch with your own values. 
They portray themselves as self-made 
people who write about their own feel- 
ings, he .says. 

Sex certainly sells. The concept has 
been around as long as adi'ertising. But 
Lavigne and Jones reflect a different 
kind of .sexuality that's much .subtler, 
more genuine and thus more alluring 
in a time of crisis. 

Given the national mood, such 
nuances could easily be the difference 
between strong and mediocre sales. 

One of the hottest breakthrough 
groups of last year, rock band Evanes- 
cence, is fronted by Amy Lee. who is 
appalled by the crass marketing of some 
pop stars. "Talking bad about Britney is 
like beating a dead horse: 1 won't even 
go there. " she says. 

But what really bothers Lee are 
female artists who are go<xl vsTiters or 
good singers but have gone from 
being "really classy and cool to just 
stripping it all away." 

Jewel, for example, has gone fi-om folk 
song.stress to cowr girl, and 40-something 
Sher\i Crow struts onstage in hot pants 




PINK: TARTING IT UPTOO MUCH? 



chological Society in Atlanta tliat e.xam- 
ined how the social and economic envi- 
ronment affects human preferences. 

"In times of trouble, strong, stable, 
supportive [leople are fawred." he says. 
"UTien times are good, we tend to fawr 
the fun person." 

To reach that conclusion, the re- 
searchers studied the public's pref- 
erences for actresses between 1932 
and 1995, 

Individuals preferred smaller eyes, 
thinner cheeks and larger chins in bad 
times, and women with larger eyes, 
fuller cheeks and smaller chins in good 
times, the study found. 

"The U.S. is always going back and 
forth between our puritan values and 
our need for indulgences." saw Sharon 
Livingston of the Livingston Group, a 
Windham. N.I I., marketing and re- 
search firm. 

Indeed. .American attitudes about sex 
have moved in cycles that seem to 
roughly follow the economy, according 
to Robert Fogarty, a hLstor>' profes.sor at 
Antioch College in Ohio. 

In the eariy 190Os. the prim "Gibson 
Ciri." who represented serene .self-con- 



Borders 

Continued kom page 8 



ect up and running. 

Van der Pas notes that music is a key 
element in the life of many Europeans 
today and a symbol of the diversity of 
Europe's cultures. "Highlighting this 
diversity within our unity and sup- 
porting the blo.s.soming of cultures 
that are composing today's Europe is 
one of the great missions of the Euro- 



pean Union. " he says. 

He calls the Border Breakers Awards 
"an excellent tool to make all this vis- 
ible and audible," through a celebra- 
tion of music and the promotion of 
new European talents "beyond the 
regional and national borders, " 

London-based E.MI Music Conti- 
nental Europe president/CEO Em- 
manuel de Buretel welcomes the cre- 
ation of the prize. "It puts the limelight 
on new European talent." he says. 

The IFPI already organizes a bian- 
nual awards show in Brussels. The IFPI 
Platinum Awards recognize artists 



whose sales in Euro|)e have exceeded I 
million units. Brussels-based IFPI 
regional director for Europe Frances 
Moore says the two awards are com- 
plementary. 

"These [Border Breakers] awards 
highlight the industry's investment in 
local culture." she adds. 

EC INVOLVEMENT 

For EMO director Jean-Frangois 
Michel, who has been actively involved 
in the project, the prize is a w'ay for the 
EC to participate in the promotional 
efforts labels undertake to push Euro- 



pean artists. 

"This is really about European 
repertoire." he says. "It is important 
that the EC recognizes that there is a 
v\'ealth of repertoire in Europe but also 
that there are restrictions in the way 
this repertoire travels." 

Michel says the industry will con- 
tinue to work alongside the EC in set- 
ting up specific projects that can help 
promote European repertoire. One 
project that has been discussed with 
the EC is the creation of a European 
music export office in the U.S., based in 
New York. 



Van der Pas points out that the 
European music market represents 
one-third of the world market. How- 
ever he agrees that it remains frag- 
mented and partitioned nationally. 
"This situation makes it more diffi- 
cult — and more expensive — for the 
circulation of works, artists and cul- 
tural products. " he explains. 

"Mobility is not simply for us a cul- 
tural concern but also an economic 
one. " Van der Pas says. He suggests 
that the Border Breakers Awards can 
highlight the role of the EC in the 
field of culture. 
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Korea 

Continued Irm page 5 



U.S. Observers Back USTR Move 



BY BlU HOLLAND 

WASHINGTON, D.C.— Observers of 
worldwide piracy here see South 
Korea in a technological imbalance. 
The country has one of the most ad- 
vanced broadband technology net- 
works in the world but offers little 
protection for the intellectual prop- 
erty rights of content owners using 
the technology. 

The Jan. 8 decision by the U.S. Trade 
Representative (USTR) to place South 
Korea on its top trade-policy warning 
list stems from that 

"You have a complete discon- 
nect," says Neil TUrkewitz, executive 
VP of international for the Record- 
ing Industry Assn. of America. "The 
Korean government spent a tremen- 
dous amount of money and time in 
creating that infrastructure, but 
they didn't create the rights to the 
content that gets communicated." 

Steve Metalitz of the D.C.-based Inter- 
national Intellectual Pnoperty Assa says, 
"If somebody is putting your product 
online without authorization, that's 
against the law. Today in Korea, that is 
not against the law." 

Through a separate existing re- 



production right, Metalitz says, 
"songwriters may have a claim for 
infringement, but not the labels and 
artists for the transmission of sound 
recordings. Most of the cases that have 
already gone to court have been 
brought by the Korean recording 
industry — ^with minimal success." 

The Korea decision shows that the 
U.S is coming to grips with the new 
problems connected with highly wired 
internationals. 

In the past. U.S. trade decisions 
based on lack of enforcement have 
been directed at such nations with 
hard-goods piracy problems as China 
and Taiwan. 

The so-called Special 301 trade- 
partner reviews of copyright protec- 
tion occur each April. Korea was 
placed on the lower-priority Watch List 
last year. 

At that time, USTR asked Korea 
for a number of improvements. The 
most important was for the estab- 
lishment of an exclusive right of 
transmission for sound recordings bv 
the end of 2003. 

"They didn't do that," Metalitz 
says. "They've made progress in 
some other areas, but not that 



DVD and video pirac-y has been a par- 
ticular problem, because no real 
enforcement mechanism exists to 
regulate licenses. 

The government-appointed Korea 
Media Ratings Board has the author- 
ity to issue licenses but not to enforce 
or repeal improper licensing. 

MIXED REAQION 

Chris l^e, the executive director of 
Synnara, South Korea's biggest music 
retailer, calls the announcement "a 
shame and really surprising." 

On the contrary. EMI Recorded 
Music Southeast Asia executive direc- 
tor Hans Ebert says. "We at EMI in 
this region welcome this initiative by 
the USTR. This is long overdue." 

Savannah Hahn, country manager 
for gaming company Electronic i\rts 
Korea and former manager of Sony 
Music Korea, welcomes the USTR's 
announcement. "It's necessary in par- 
ticular for online piracy. " Hahn sa>'S. 
"The Korean government pays wry lit- 
tle attention to the piracy of foreign 
(intellectual property)." 

The music industry is the main vic- 
tim of online piracy'. Lachie Rutherford, 
chairman of the International Federa- 
tion of the Phonographic Industo' for 
Asia-Pacific, comments: "Making the 
Priority Watch List is the least you'd 
expect. This is the worst Korea's ever 
been — basically, there's not a music 
industry left in Korea." 

In South Korea, with a v«)rid-lead- 
ing broadband Internet penetration 
rate of more than 60%, online file trad- 
ing is endemic. The RL\K saN's that is 
the main reason that music sales have 
fallen from $345 million in 2000 to an 
estimated level of between $126 mil- 



lion and $168 million in 2003. 

"The major problem in Korea is 
Internet-based piracy." Sony Music 
Asia president Richard Denekamp 
notes. "Korea is the No. 1 country' in 
the world in terms of broadband pen- 
etration, so downloading songs and 
movies is child's play." 

TO STAY OR NOT TO STAY? 

As the situation worsens, some 
industn,' executives have started to 



question their presence in South Korea. 

"I can't think of any record com- 
pany that is not reviewing its strat- 
egy and level of investment in South 
Korea," says Rutherford, who is also 
president of Warner Music Asia 
Pacific. He adds that while Warner 
has no intention of giving up on the 
South Korean market for the time 
being, the situation there is under 
clo.se .scrutiny. 

EMI's Ebert says withdrawing from 



most important one." 

Korea is the U.S.' sixth-largest 
export market; two-way trade in gcxxls 
was more than $58 billion in 2002. But 
U.S. copyright industry losses were 
$572 million the same year. 

Countries elevated to the Priority 
Watch List are subject to sanctions if 
good-faith negotiations and progress 
do not occur. Currently, the Ukraine is 
so designated and is subject to $75 mil- 
lion in sanctions. 

Nine years ago. the U.S. was close 
to leveling sanctions against China 
for rampant illegal CI) production, 
but a trade war was averted when 
China made good on promises in a 
1995 bilateral agreement {Billboard, 
June 15, 1996). 

China, although not on the Priori- 
ty Watch List, is still being watched 
closely by the U.S. in a Section 306 
monitoring program. Observers add 
that China's turnabout is also a result 
of becoming a member of the Worid 
Trade Organization in 2001. 

Market access in China for U.S. 
companies remains a major problem 
for the record industry. Former RL\A 
chief Hilary Rosen testified on the sub- 
ject before Congress in March last ><ear. 



South Korea is not on the agenda. "We 
believe that this step by the I'.STR will 
go a long way toward stamping out this 
problem. " he says. "We absolutely haw 
no plans to turn our backs on this wry 
important market." 

l.ikewi.se. UnK'ersal .Music Southeast 
.Asia president I lany llui notes: "We are 
not planning on pulling out of Korea 
as a result of this action. We will be 
more careful about the investments to 
be made in this market" 



South Korea has been on and off 
the USTR's Watch List and Priority 
Watch List since 1990, while the gov- 
ernment and trade bodies have been 
wrestling with evolving intellectual 
propert\' demands. 

South Korea's Ministry of Foreign 
.Affairs and Trade (.MOF.ATI i.s.sued a 
statement Jan. 9 expressing regret ON'er 
the U.S. government not appreciating 
how much progress South Korea has 
made regarding intellectual property 
rights in the passt few years. 

If South Korea does not take steps 
to improw its intellectual property pro- 
tection, the USTR's announcement 
could lead to the U.S. imposing retal- 
iaton,' tariffs. 

MOFAT officials say they consider 
this unlikely. "We will continue our 
effort; to protect copyrights." .MOFAT 
.said in a written statement. "We will 
re\'iew the U.S. gowmment's requests 
and positively consider thase we believe 
will help protect cop\'rights." 

One movie-industry source is less 
diplomatic. "If China's not on this 
'watch list.' then the list is garbage." 
she says. "It's just the U.S. bullying 
smaller countries because the>' think 
they can get away with it." 

Lee Jin-shik. deput>' director of the 
Ministry of Culture and Tourism's 
copyright division, echoes MOF.AT's 
statement, calling for dirther talks. 

The Ministry of Culture and 
Tourism "understands the U.S. con- 
cerns (regarding transmission 
rights], but Korea is also very con- 
cerned with the growth of the phono- 
gram industry." Lee says. 

1 le adds that the music industrv' "is 
one of the major cultural industries 
which Korea must take care of for the 
sake of the future. Within the frame- 
work of international agreements, 
Korea has been trying to build an 
appropriate and productive copyright 
system. We hope that the U.S. may 
understand this p<jsition." 



Brit Awards 

Continued from page 6 



"The show has grown over the 
years," Brits executive producer Li.sa 
Anderson comments. "We have seen 
an explosion in media coverage, and 
we're trying to keep up with all this 
media attention." 

Grainge contends that the Brits are 
taken seriously by the industry, the 
artists and the media. "We have the 
biggest international and local artists 
ready to perform," he says, "and that is 
a testimony to the way this event has 
built up. It is a brand that artists want 
to be associated with. " 

BMC U.K. & Ireland chairman/ 
CEO Tim Bowen says, "The Brits is 
the showcase event for both U.K. 
and international artists and gener- 
ates huge media and public interest. 
It is a vital part of the U.K. music 
industry calendar for artists, record 
companies and retail, at the same 
time generating significant money 
for charity." 

The show takes place Feb. 17 at 
one of London's biggest arena com- 
plexes. Earls Court. More than 6.000 



people are expected to attend. 

"The show has two challenges: It 
has to be an incredible show for TV 
audiences, and it has to be a unique 
experience for those in the hall. " 
Grainge .says. "Both are challenging, 
but the Brits have always been differ- 
ent from normal T\' shows. " 

BACK TO BASICS 

Anderson says this year's edition 
will return to the original concept of 
the Brits, which sees the audience 
dining while the show goes on. 

Last year, the show took place in 
an arena in front of a seated audience, 
and to many in attendance, it had lost 
its sparkle. 

Anderson explains the return to 
the old way of doing things as "a way 
to get back to the party spirit. " 

She elaborates: "The Brits started 
as a party before it was a show, then 
the show became predominant. Last 
year we made changes, but after a 
close review, we decided that what 
the people wanted was a party. We 
want everyone to have a good time. " 

The show will be broadcast " as 
live" on national commercial chan- 
nel ITVl one hour after it takes place 
at Earls Court. Anderson says the 
small delay in time will be used for 



minor editing and. if necessary, to 
beep out any profanity or unsuitable 
words used by the winners. 

In addition to the U.K., it is esti- 
mated that the show will be seen in 
more than 30 countries worldwide. 

The show is underwritten by 
MasterCard. .Anderson says the Brits' 
rise in notoriety during the year has 
attracted the attention of many com- 
mercial brands. 

"The ad slots on ITV during the 
show are fiercely coveted — it is our 
Super Bowl. " Anderson says. 

CHARITABLE BENT 

The evening's budget of X4 million 
($7.4 million) covers the cost of the 
show and the after-show party at 
Earls Court. 

Proceeds will go to such charities 
as the Brit Performing School. Nord- 
off Robbins and environmental group 
Future Forests. 

Nine acts will perform live during 
the show, among them the Darkness. 
Black Eyed Peas, Busted, Dido. Muse 
and 50 Cent. Duran Duran will also 
perform and will receive the Out- 
standing Contribution to British 
Music Award. 

Ander.son says that she is in talks 
with two more major artists "who 



will change the flavor of the show " to 
join the lineup. 

With four nominations, the Dark- 
ness leads the field for the 2004 Brit 
.Awards. The band is up for best 
British group, rock act, British 
breakthrough act and album for 
"Permission to Land" (Must Destroy/ 
Warner Music ). 

Dido (Cheeky/B.MC). rapper Diz- 
zee Rascal (XLI, Daniel Bedingfield 
(Polydor) and Busted iPolydor) each 
have three nominations; Justin Tim- 
berlake (Jive) and Christina Aguilera 
(RCA) each have three nods in the 
international categories. 

Other nominees include R&B stars 
Alicia Keys (J) and .Missy Elliott 
(Elektra), as well as rockers Kings of 
Leon (Hand Me Down/B.MG). the 
Strokes (Rough Trade/Sanctuary) 
and the V\'hite .Stripes (XL). 

Several British newcomers made 
it onto the nominations list: new 
British jazz sensation Jamie Cullum 
(Universal), singerAsongwritcr Amy 
Winehouse (Island). Dizzee Rascal. 
R&B singer Lemar (Sony) and the 
Coral (Deltasonic/Sonyl. 

"1 think this is the best list of nom- 
inations we've ever had. " Grainge 
.says. "It really represents the diversi- 
ty of British talent, and if 1 just look 



at Universal nominations, 12 out of 
17 are U.K. -signed." 

B.MG leads with 19 nominations 
(four of which are from Jive), fol- 
lowed by Universal with 17. Sony 
( 10). Warner Music (seven) and EMI 
(seven). On the indie side, thanks to 
Rascal and the W^ite Stripes, Beg- 
gars Group scores eight nomina- 
tions, followed by Telstar (two) and 
Echo. V2 and Rough Trade/Sanctu- 
ary (one each). 

The awards are voted on by an 
academy of 1.000 members from 
labels and the media. Some specific 
awards are chosen in partnership 
with media outlets. 

The British breakthrough act is 
picked by listeners of public .station 
BBC Radio One, while the best 
British single is voted for by U.K. 
commercial radio listeners. The 
British urban act award is voted for 
by .MTV:Base viewers, the British 
rock act award by the viewers of 
music channel Kerrang! and the 
best pop act award by the viewers of 
TV show CD:U.K., the readers of the 
Sun new^spaper's Bizarre column 
and subscribers to mobile-phone 
company 02. 

.A complete list of nominees is 
available at brits.co.uk. 
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DreamWorks Power Trio At Crossroads 



When DreamWorks SKC heads Steven Spielberg, Jef- 
frey Katzenberg and David Geffen formed DreamWorks 
Records in 1995, they picked three of the music industry's 
most highly regarded executives to run the label: the leg- 
endary Mo Ostin. Lenny Waronker and Michael Ostin. 

Before forming DreamWorks, Mo Ostin and Waronker 
ran Warner Bros, during a time of unprecedented com- 
mercial and critical acclaim for the label, when such acts 
as R.E.M, and Prince topped The Billboard 200 and crit- 
ics' year-end lists. 

With Michael Ostin as head of A&R, artists like Neil 
Young and Joni Mitchell continued to produce some of 
their best work, as well as help draw other acts to the label, 

.^fter being dislodged in a Warner Music Group shake- 
up in the mid-'90s, the trio resurfaced to launch Dream- 
Works. Now, following the sale of DreamWorks Records 
to Universal Music Group, the three once again find 
themselves at a crossroads. 

.Mthough Interscope Geffen A&M head Jimmy lovine, 
who now also oversees DreamWorks v\'ith new label head 
Polly Anthony (see stor\'. page 1), .<ays that Mo Ostin is 
always welcome at the company, Ostin says the gracious 



offer will probably go unheeded. "Unless they ask me for 
some comment or advice on a specific situation, I have no 
intention of having an active role." he says. 

Retirement is a real possibility, but Ostin says it is not a 
certainty. "I'm not interested in going back into busines,s 
in terms of buying a business or starting a business. I'm 
interested in things where I can learn and grow where 
money isn't a concern, because that's not an i.ssue for me." 

Michael Ostin will continue to work with DreamWorks 
as executive producer of two soundtracks: "Shrek 2" and 
"Shark's Tide. " "Shrek 2," which will feature an alterna- 
tive pop soundtrack, will arrive at the end of May "Shark's 
Tsie." which is expected to have an urban-leaning sound- 
track, will also hit stores that month. 

"My permanent plans have not been determined yet," 
he says. "I'm just going through the process of disen- 
gaging. 1 want to see if there are some entrepreneurial 
opportunities that interest me; within the next few 
months, I'll settle on what I want to do." 

Waronker could not be reached by press time, but sources 
say he is expected to work on selected music projects. 

MELINDA NEWMAN 



DreamWorks 

Con^nued from page 5 



Meanwhile, managers of Dream- 
Works artists warmly welcomed the 
official reprieve for A&R. 

"Keeping the A&R staff is very 
thoughtful to any act that's on Dream- 
Works, " Lifehouse manager Jude Cole 
says. "That's respecting the artist, and 
that's a very good sign," 

ANTHONY NAMED 

The IGA enterprise under lovine 
absorbed the label's roster and A&R 
staff and named former Epic Records 
president Polly Anthony to run the 
operation. I^t month. Billboard pre- 
dicted that Anthony would be chosen 
to run the label (The Beat, Billboard. 
Dec. 6,2003), 

Anthony's availability made her 
the perfect choice, lovine says. 
"She's terrific." 

He says that he and UMC chair- 
man/CEO Doug Morris "wanted some- 
one like her on the inside." 

Anthony calls DreamWorks Records 
"a jewel box." 

"I'm looking forward to working 
with all of them," she told Billboard 
Jan. 14. "I'm three days into it, and I'm 
thrilled with this opportunity." 

STANDING BY ARTISTS 

The decision to keep the Dream- 



Works A&R staff was an easy one, 
lovine says. 

"The guys at DreamWorks are 
trained really well. It's my intention to 
keep the integrity and the vibe intact," 
he .says. 

Managers hope that DreamWorks' 
strateg>' of standing by artists will also 
be maintained. 

"One of the things that really made 



DreamWorks special was that they 
stuck with groups no matter what their 
first-week sales were. Floetry and Nelly 
[Furtadoj were proof of that." Floetry 
manager Julius Erving III says. 

"They .stuck with as and continued 
to spend money on the project. I would 
hope that continues," he adds. 

By becoming part of a much larger 
music group, DreamWorks staff should 



be able to draw from a larger talent 
pool: Floetry is already working on 
writing and producing some Interscope 
artists, he says. 

MINIMAL INTtRFERENCE 

For the new regime at DreamWorks, 
the records that came out recently are 
the first order of business, says lovine, 
who has directed the staff to "do the 



best we can for those artists." 

Among DreamWorks' fourth-quar- 
ter releases were new projects from 
Nelly Furtado and Rufus WainwrighL 

"Hopefully some of that care and 
support that Rufus had will carry over 
to the new regime at Interscope," says 
Wainwright's manager, Barry "ftylor. 

lovine says he plans to let Antho- 
ny run the label with minimal inter- 
ference, just as he does the heads of 
the other imprints that fall under 
his umbrella. 

"My thoughts are really irrelevant if 
I really want each |label| to be itself," 
he says. "I don't tell Dr. Dre what artists 
to sign." 

Anthony inherits a label that has 
registered a number of multimillion 
sellers, including Papa Roach's "Infest- 
ed" (3.27 million), Lifehouse's ""No 
Name Face" (2.47 million) and Furta- 
do s " Whoa, Nelly!" (2.4 million), 
according to Nielsen SoundScan. 

DreamWorks' biggest seller, Toby 
Keith, remains part of DreamWorks' 
country division, headed by James 
Stroud in Nashville. He will contin- 
ue to head DreamWorks Nashville 
and will report to lovine {Billboard. 
Dec. 6, 2003). 

Mo Ostin says he sees the sale as a 
""win-win."' 

""We're feeling good about how this 
came down," he says. " For Interscope, 
picking up the country operation that's 
profitable and given the hot rock acts 
that we've had, it's going to turn out to 
be a real positive thing. " 



Arista 

CMtiaued Irom pace 1 



and corporate mandates to cut costs, 
his spendthrift style was out of step 
with the times. 

BMG is declining to comment on 
mounting bets tfiat Arista may merge 
with RCA/J or Jive following the com- 
pletion of the BMG/Sony Music merger 

".Any discussion of the post-merger 
management structure of Sony BMG 
is premature," BMG .said in a state- 
ment. " No integration plans or dis- 
cussions have taken place as yet." 

Reid was named Arista president/ 
CEO in July 2000. succeeding 
founder Clive Davis, who now heads 
the RCA Music Group. 

Prior to that. Reid was co-president 
of Atlanta-based LaFace Records with 
partner Kenneth "Babyfece" Edmonds. 

BMC bought and later incorporat- 
ed the label into Arista. At the time, it 
was home to such acts as OutKast, 
TLC and Usher. 

During his nearly four-year ten- 
ure at Arista, Reid achieved notable 
sales success with albunis from Avril 
Lavigne ( "Let Go") and Pink ("Mlss- 
undaztood"). 

Ironically, his ouster comes as one 



of the label's major success stories is 
still unfolding. OutKast's double-CD 
""Speakerboxxx/The Love Below" is 
up for multiple Grammy Awards and 
has sold 3.3 million units, according 
to Nielsen SoundScan. 

Reid also inked several label joint 
ventures with heavy-hitting produc- 
tion operations, including Jimmy Jam 
& Terrj' Lewis' Flyte Tyme, Arista sen- 
ior VP Jermaine Dupri's So So Def 
and the Neptunes' Star Trak. 

But Reid also endured heavy criti- 
cism. He raised eyebrows with his 
$100 million deal with Whitney 
Houston, as well as his signing of 
Boyz II Men. Much-touted new- 
albums by Houston. TLC. Aretha 
Franklin. Santana and Pink did not 
perform as expected. 

While the U.S. industn' was down 
3.6% in overall album scans last year. 
Arista was down 11.1% for the year. 
According to reports, the label lost as 
much as $110 million in 2003. 

The end of the era of big-spending 
label execs was heralded by the 
ouster of Tommy Mottola as head of 
Sony Music two years ago. His 
replacement, former TV executive 
Andrew Lack, has been reining in 
costs ever since. 

With the merger, both companies 
arc looking for further cost cuts 
and, just as likely, a change in cor- 



porate culture. Nonetheless, Reid 
will be missed. 

""It's a shame to see Reid go," says 
Terry McBride, who manages such 
artists as Sarah McLachlan and Dido. 
""He's a very likable and talented per- 
son." McLachlan s " Afterglow" has 
sold 1.6 million units to date, with 
Dido's "Life for Rent " close behind at 
1.4 million, according to Nielsen 



SoundScan. 

Up-and-coming acts like Kelis and 
Anthony Hamilton could be affected 
by Reid's departure. ""LA Reid cham- 
pioned the project even before we 
signed, " Hamilton's manager Eli 
Davis says. 

Reid's ouster coincides with the 
exit of senior VP of marketing and 
artist relations Mark Shimmel. 



The company stated that COO 
Michael Smellie will oversee .Arista's 
executive management team " until 
further notice." Executive VP/GM 
Larry .Mestel will continue to oversee 
the label's day-to-day operations. 

Additional reporting by Ed Christ- 
man in New York and Margo Whit- 
mire in Los Angeles. 



Warner 

Continued from page 1 



restructuring initiatives." The memo 
also outlined severance-package pro- 
posals for staffers likely to be fired. 

An investment group headed by 
Edgar Bronfman Jr. bought Warner's 
music division late last year for $2.6 
billion and could assume ownership 
by the end of the month. Proposals 
to slash operations are expected to be 
on employees' desks when the new 
team arrives. 

An executive familiar with the 
process says. "The amount of cost 
reductions that has been tasked is far 
greater than what was expected. Even 
the divisions that may have had fat to 



cut will be hard pressed to realize 60% 
of what is expected without reaching 
into muscle." 

The Ames directive comes on the 
heels of a December mandate ordering 
each division within the compan>' to cut 
overhead by targeted amounts. .Most 
operations already have responded with 
plans on how to reach those goals, 
according to sources. 

Five intracompany task forces have 
also been created to continue the 
search for overlapping functions with- 
in divisions. The groups — focusing on 
publishing, international, video, sales 
and corporate overhead — will examine 
if additional restructuring can achieve 
further saving;;. The Boston Consulting 
Group is guiding the process. 

The severance package — three weeks 
per year of employment, and four weeks 
for those with less than four years of 



service — will be available for 18 months. 

As a result, some company executives 
believe that a round of severe cuts 
would come quickly, followed by more 
cuts over time. 

If decisions have been made on any of 
the recommendations from each WMG 
operation and the task forces, word has 
yet to leak out within the company 

But that process has also fueled a 
spate of industry buzz and press reports 
questioning whether Ames will stay 
under the new regime. 

One executive irrvolved in the process 
says answers are unlikely to come until 
at least the last week of the month, if 
not later. 

At that time each division and the 
task forces are expected to sit down with 
the new owners and discuss budget cuts 
and any potential reorganizations. 

A WMG spokesman declined comment 
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'Music Retailers Must Not Thinl< They're 
In A Mode Which Can't Change' 



BY TOM FERGUSON 

As chief executive of Uindon-based Virgin Entertainment Group. 
Simon Wright is used to having a high profile in the international 
music industry; 

Howei'er. it was his role as chairman of the Global Entertain- 
ment Retail .Assn. -Europe that kept Wright's name on the lips of 
European record company executives in late 2()03. 

In October. GERA-Europe Issued a mission statement [billboard, 
Nov. 1 1 claiming piracy was being portrayed as the main cause of 
decline in the music markets around the world, when "the decline 
in quality and diwrsity of releases should be seen as an equally large 
problem." The trade body called for increased investment in artist 
development to counter that perceived problem. 

Wright says GERA's statement provoked strong reactions from 
record companies: major music merchants in Europe admit that 
it v\'as a public expression of private frustration that many of them 
haw been feeling in recent times. 

Wright "has a great understanding of the key issues in the busi- 
ness." Sony Music I'.K. chairman/CEO Rob Stringer says. "[He] 
has ahvays dealt with the dynamic between retail and the record 
companies in a .sensible and articulate manner." 

The VEG chief is "committed to breaking new artists." Univer- 
sal Music U.K. chairman/CEO Lucian Grainge adds. "So he is some- 
one we can do business with; he's a retailer who wants to retail 
music and who has an interest in new artists. " 

Wright has also chaired the British Assn. of Record Dealers 
(B.ARD). That briefly overlapped with his tenure as chairman of 
GERA-Europe. representing national associations from .Austria. 
Belgium. France. Germany. Italy, the Netherlands and the U.K. 

Ql How do you view the current business climate? 

Al Over 12003). business was satisfactory in difficult markets, 
both in the U.S. and the U.K. But 2003 also brought a lot of 
the restructuring I've been doing over the last three years to 
completion. Our owned businesses are now focused on the 
U.K. and North America, and we're actively managing licensed 
businesses in France. Japan and Australia. We've exited all the 
Continental European territories and we're very happy with 
the structure. 

Our primary focus is to concentrate on the U.K. and North 
America, having converted a number of our businesses |else- 
where] to liceases. We .see that as the most appropriate way to 
operate in territories such as y\sia or Australia. 

Vou recently relaundied the Megastore in San Francisco with 
lifestyle products. Will music remain VEG's k^i product line? 

Whatever we do, we must not undermine our credibility in 
our key product areas of music and film. San Francisco is all 
about adding new products into the mix; it's not about sup- 
pressing music sales. We're acknowledging the fact that music 
in the U.S. has had its third year of decline — and in the U.K. we 
may be starting a few years of decline. We feel the be.st way for- 
ward is to add more product into the mix of what an entertain- 
ment store represents. 

In San Francisco we've added more travel products, more 
fashion products, health products, more books, hardware. We've 
giwn the store a different context. We expect to see music to 
drop as a percentage of our sales in San Francisco, but we hope 
vie don't see a decline in unit sales. 

What's the way forward for music specialty retailers? 

Al Masic retailers must not allow themselves to think they're 
fixed in a mode which can't change. You have to adapt to differ- 
ent markets and environments and create a profitable model. In 
[London flagship store] Oxford Street, we recently brought 
(instrument dealer] Sound Control into the basement. It's got 
the biggest selection of electric guitars and the widest selection 
of drum kits in Europe; it gives the store real music credibility. 




A Q&A With Simon Wriglit 



Simon Wright: Career Highlights 

2003: Named chairman of Global Entertainment Retail Assn.-Euiopc. 

2000-2003: Chairman of British Assn. of Record Dealers. 
1999: Named managing director of Virgin Entertainment Croup's U.K. 
Megastore business. In lune. promoted to VEC chief executive. 
1998: Named president/CEO of VEG's North American Megastore business. 
1997: Promoted to VEC group finance director 
1996: Adds responsibility for the Virgin Cinema business to his finance 
director role. 

1989: Joins Londoji-bascd VEG (from U.K. dothing/homeware retailer 
Storehouse) as finance director of the U.K. Megastore business. 



We've re-laid everything; we've got 20% more stock in the rest of 
tlie store, owr 25% less space. It's more crowded, but it actually 
improves the atmosphere, and we'w .seen a 15% improvement in 
.sales since the change. 

Ql Do you see online sales overtaking traditional retailing? 

Al Online is always going to supplement traditional retailing. 
Inevitably, the specialist sector will get smaller, due to a combi- 
nation of straight .Amazon-type online retailing and download- 



ing. Downloading on a paid basis in mass terms is a generational 
shift. You're not going to find in two years' time that download- 
ing has killed everything off. It's far more subtle than that. 

We're looking at lO'lii of our market being replaced by down- 
loading, which is just as much a problem. People will have to 
adapt and coasolidate. U)sing lO'Xi off their sales would irrepara- 
bly damage the business model of most retailers, unless they did 
.something else. 

What about indie stores with more niche businesses? 

Al I think the real specialist store has got a long life. When you 
really do specialize, that's the rea.son for the store. You're almost 
not a record store anymore, you're a specialist. 

Ql What's your opinion of Best Buy's North American 
exclusive on the Rolling Stones' "Four Flicks" DVD? 

Al That was a very bad precedent. I'd definitely not be keen to 
follow that route. 1 can't understand why the band did that, or 
why the label thouglit it was a good thing. No one retailer could 
give them the sales that they could have had if it was out in the 
wider market. 

Ql How do you see GERA's role developing? 

Al BARD and [the National .Assn. of Recording .Merchandisers 
in the U.S.] and other bodies have operated quite succes.sfully in 
their own territories, but the music industry is a global market. 
It's very important that trade bodies in Europe and America 
communicate and coordinate in such a way that the global con- 
tent companies acknowledge that retailers act on a global level 
as well. 

Ql How have labels reacted to that recent "mission statemenf? 

Al We're ver>^ plea.sed to have got a reaction. But what concerns 
me is the record companies are interpreting our comments on 
improving quality and diversity of releases as somehow down- 
playing the seriousness of the piracy situation. We're actually 
saying. "Don't ignore the general health of the market because of 
the focus on piracy " 

Ql How can they reverse the perceK'ed decline in musical 
quality and diversity? 

Al 1 don't know that there's any simple aaswer. One of the good 
things to come out of the majors' consolidation might be that 
record companies get stronger financially, and then hopefully 
have more money and more capacity to invest in artists over a 
long period in time. So. there is merit in record companies get- 
ting stronger by consolidation, but it would be a worrjHng trend 
if they consolidate their artists as well as their operations. Then 
we end up with fewer artists and even less diversity. 

Ql Would Universal Music Croup's JumpStart price-cutting 
policy for the U.S. work m other markets? 

A* That implies that it's working in the U.S.. which I'm not 
sure it is. The whole point for everybody in the industry 
should be to provide good value to customers. Good value in 
the long term is not always served by going for the lowest 
price possible, because inevitably the market will build itself 
around very low value [product]. That again will kill diversity 
of content. 

Price reductions achieved by a policy like Univensal's will 
move volumes — so on one level it would work — but I think 
long term it would be very damaging. We are a specialist 
retailer offering range and depth of product and a great mar- 
keting space for record companies. It's a worrying trend for us 
when the trading policy of a record company undermines the 
model that we work to. 
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Sponsored By: S0NICBIDS.COM. TAXI - The Independent AaR Vehicle. DISCMAKERS. EPIPHONE 6DITARS. 
D'ADDARIO STRINGS. INDIE BAND MANAGED. BIOBIOCKER SDNGLASSES. THE JIM HAISEY INSTITDTE. FIDOF 



TEN CATEGORIES NOW OFFER MORE EXPOSORE THAN EVER REFORE: 

Rock/Alternative, Pop, Jazz, Country/Folk, R&B/Blues, Latin, Dance, Contemporary Christian/Gospel, Rap/Hip Hop, and World 

Your song will be listened to by our panel of industry judges and is scored based on lyrics, composition, 
melody, and commercial appeal. EACH ENTRY RECEIVES A DETAILED REPORT WITH JUDGES NOTES 
emphasizing your songs strengths, and tips on how you can improve your own songwriting abilities. 

THE FIRST PLACE WINNER IN EACH CATEGORY WILL BE INVITED TO PERFORM THEIR WINNING SONG 
LIVE AT OUR BILLBOARD SONG CONTEST AWARDS CEREMONY ATTHE HISTORIC CAIN'S BALLROOM! 

FOR OFFICIAL ROLES AND AN ENTRY FORM VISIT www.liillboard.eom/songcontest , or lnfo@iimlialsey.eom 
Congratulations to our 11th Billboard Song Contest Winners: 

ROCK/ALTERNATIVE - 1st Place: Chad Hollister "Jesus, Bon Jovi, andTarzan" 2nd Place: Robert Cooper "Another Round" 3rd Place: Rick Devon "Over 

You" POP - 1st Place: Jennie Devoe "How I Feel" 2nd Place: Sarah Blue "Lonely In Love" 3rd Place: Saul Zonana "Fool On A Bicycle" COUNTRY/ 
FOLK - 1st Place: Amy Fairchlld "Tuesday" 2nd Place: James Hoye "Standing Room Only" 3rd Place: Robin Grant "I'll Be With You" 3rd tie: JohnTrentes 
Ordinary Things" CONTEMPORARY CHRISTIAN/GOSPEL - 1st Place: Carlos Tabora "How Your Love Changes Everything" 2nd Place: Louise Perryman 
'Prayer For You" 3rd Place: Angela Sheila "Lord Of Glory" LATIN/WORLD - 1st Place: Hillary Beth "Gotas De Verdad" 2nd Place: Guelda Brown "De Venti 
ParaTi" 3rd Place: David Goldman "Te ExtranoTanto" R&B/BLUES - 1st Place: Sean Wiggins "No Difference" 2nd Place: Marquesha Woods-Brooks 
"Afterwards" 3rd Place: Stephanie Furlow "Baby It's You" 3rd tie: Rachael Sage "My Precious Love" JAZZ - 1st Place: Andrew Hedges "If You Knew" 
2nd Place: Harriett Goldberg "Suddenly You Walked By" 3rd Place: Matthias Lupri "Same Time Twice" 3rd tie: Bora Yoon "Poetry Vs. Coincidence" 
DANCE - 1st Place: Leonid Ostrovsky "Without You (i Feel Blue)" 2nd Place: Carol Giandinoto "Let's Get It On" 3rd Place: Kniki "Pulsing Beat" 
The Billboard Song Contest P.O. Box 470306 Tulsa, OK 74147 918-624-2100 Jim Halsey, President David Kindred, Director Thea Nash, Associate Director 



WE CAN 




KID ROCK BEVONC^ BILLV JOEL JEWEL FUEL NATALIE MERCHANT 
NO DOUBT BLUE OVSTER CULT LIFEHOUSE THREE DOG NIGHT 
ALANI5 MORISSETTE 50 CENT HOOTIE Ef THE BL0WFI5H DESTINV'S CHILD 
PAT BENATAR ASHANTI CELINE DION WILL SMITH ELTON JOHN 
BOVD TINSLEV BRIAN MCKNIGHT FIONA APPLE MELISSA ETHERIDGE 
TONIC LIZA MINNELLI ALICE COOPER THE DONNAS CHAKA KHAN 
LISA MARIE PRESLEV MVA DARIUS RUCKER 8.B. KING GLORIA ESTEFAN 



UNCLE KRACKER HEATHER HEADLEV MARIAH CAREV JIMMV JAM MONICA 
PETE VORN RACHEL HUNTER COLDPLAV KISS AEROSMITH VOKO ONO 
KELLV CLARKSON THE FAMILV OF WARREN ZEUON DAUID BRVAN 
ADAM DURITZ VANESSA CARLTON THE ROOTS AURIL LAUIGNE 
BONNIE RAITT BRUCE SPRINGSTEEN DIXIE CHICKS EMINEM FAITH HILL 
JOHN MAVER MARV J. BLIGE NELLV KELLV ROWLAND NORAH JONES 
PETE THOMAS THE THORNS WVCLEF JEA^I un ur, j|(;o TORRES 



ENOUGH 



TOMMV LEE SCOTT PHILLIPS ADRIAN VOUNG BRET MICHAELS 
BOBBV DALL KVLE MCLACHLAN CHEECH MARIN KEVIN SORBO 
SHARON OSBOURNE WHITNEV HOUSTON MISSV ELLIOTT MADONNA STING 
QUEEN LATIFAH THE ISLEV BROTHERS STEUIE WONDER SHANIA TWAIN 
RUSSELL SIMMONS FRED SCHNEIDER WHOOPI GOLDBERG 
JOHN LEGUIZAMO CINDV LAUPER HARVEV FIERSTEIN 



...OR THANK ENOUGH OF VOU. 




SHERVL CROW BRETT SCALLIONS HANSON SMASH MOUTH 





Without all these fine artists we couldn't have saved the music in 2003. 
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